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Special! 667/2% Mark-Up On New Irwin 
30 Driver Assortment with Free Display 





ua 
Fits in only 8 of space 





HERE’S WHAT YOU GET 


30 Driver Assortment 


© 30 genuine Irwin Screw Drivers in 5 best- = sizes 
VY, doz. each of No. 400 series, sizes 3”, 4”, 6"; V2 doz. 
each of No. 4000 series, sizes 3” and 4”. 

® All drivers are regular Irwin catalog quality — the very 
finest to be had. 

® Each driver has a large Easy-Grip Amber Plastic Handle. 

® High carbon and alloy tool steel blades, heat-tempered 
full length, highly polished for that top quality look 

® A buying price that's lower than any brand comparable to 
Irwin quality. And there's a handsome 667/,°%% mark-up 





Free 8’’ Display 


® Sturdy, colorful, compact — store tested and especially 
designed to fit the small space requirements of independent 
hardware retailers 















































® Displays fast-selling assoi:tment of 19 Irwin Screw Drivers 
in only 8” of space. 
® Durable red, white and black baked enamel finish 


® Easy to mount on peg board — any small space area in 
your store. 





® Prices and sizes shown for easy selection by customers, 
quicker sales by clerks. 


see 


85% of All Regular Type 
id in Retail Stores 





Displays 
Screw Drivers So 























Stocks limited — order from your Irwin wholesaler today! 


Stock Ne. 430 — 30 drivers and free display 
Retail Value ............. $18.60 


Special Deuler Ls rice es oe © -6 €.@ 11.05 The original solid 
You Make eoseeeeeeeeeeeeee 7.55 per assortment inW ; ie center auger bit 


= 
Your Mark-Up “ee eeveneaeeeee .667/3% screw Grivers 


screw driver bits 
Packaged: One to shipping container. Weight: 7 Ibs, per assortment 


The Irwin Auger Bit Company * Wilmington, Ohio, USA 
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(GLAZIERS POINT PUSHER) 


For the amateur 
glazier and painter 
Both b bed) 


\G oa 
OTHER WELL KNOWN ar 


ULeTCHE Re PRODUCTS 


GLASS CUTTERS 
GLASS CUTTING MACHINES 
WOOD SCRAPERS 
PUTTY KNIVES 
PUTTY SOFTENERS 
GLAZIERS POINTS 


114 ec 
THE FLETCHER-TERRY COMPANY 


811 SOUTH STREET @© FORESTVILLE, CONNECTICUT 


THE TINY TRIMMER 





A QUALITY SAW 
IS EASIER TO SELL 


I de , Sheet man ts Gere 


...and somebody always asks why 


Would you rather tell your customer it is different in design... 

Would you rather tell your customer about the metallurgical qualities... 

Would you rather tell your customer that the saw is lower priced... 

Would you rather tell your customer about the set, the profile, etc. . 

Would you rather tell your customer about how it ‘‘feels’’ better to the grip .. « 
or wouldn't it just be a lot simpler to tell your customer 
“here is a quality saw, an Atkins saw that is the result of 
almost 100 years of sawsmith skill and knowledge par ked 


up by the tremendous research and engineering 


development staff ot ihe Borg Warner ( orporation.’ 





Try it our way a couple of times — you'll : 


there's action at 


- 


ATKINS 


SAW DIVISION 


BORG-WARNER CORPORATION | 
INDIANAPOLIS 9, INDIANA | nooveron | 
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T. M. Kee 


PORTABLE ICE CRUSHER 


newest addition to the famous 
family of Dazey ice crushers! 








USE-TESTED ¢ 
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EXCLUSIVE “NON-DRIP” FEATURE Only 
DAZEY gives you “Non-Drip” operation. 
When top section is removed and placed 
in up-side down position, it stands upright. 
Will not drip on table top. 


FAMOUS DAZEY WALL-TYPE 


” Set it anywhere and use it! «=f “TRIPLE” 
Jumbo-sized, heavy duty ice cup! Ice Crusher 


OVER 3 MILLION 





_—_—— 





BIG, BOLD AND BEAUTIFUL! That's the new DAZEY NOW IN USE! The 
Iceramic Portable lee Crusher! With ite smart, futuristic DAZEY “Triple” is 
styling, jumbo capacity and streamlined handle, the new the original ice 
ceramic Portable needs no stand, Operates on any flat sur- crusher and the on- 
face (not just at table's edge). Better order plenty. [ceramic ly one that crushes 
is sure to be the year’s best seller. Retails from $10.95. See fine, medium and 
your DAZEY distributor. coarse. Fits any 


DAZEY wall brack- 
et. In variety of col. 
ors, including all- 


@ Functional “tear drop” handle permits operation anywhere on table 
(not just at table's edge) 


@ large, non-marring rubber disc on base. Rustproof handle and bedy. 


@ Wide variety of smart colors including turquoise, pink, red, yellow, chrome and copper. 


white, all-chrome and copper Retails from $9.95. 





Pre-sold by biggest ad drive in the industry! 


L 
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St. Louis 7. Mo 
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Leonard V. Rowlands, Publisher 
EDITORIAL STAES 
W srry & Phoir editor 
, THE HARDWARE DEALERS MAGAZINE 
7 PUBLISHED EVERY OTHER THURSDAY 


Established 1855 Vol. 177, No. 9, April 26, 1956 


In This Issue 


Southern Convention Report 


What is right and wrong with wholesale distribution based 
on a survey of operations, plus considerations of whole 
saler-manufacturer relations were highlights of the joint 
meeting of the Southern Wholesale Hardware Associa 
tion and the American Hardware Manufacturers Associa 
tion, April 15-19, in New Orleans. For a full report of the 


convention please turn to page A 


Just Among Ourselves 


Don't Rush Me Now ] 
Don't Do Me a Favor 


What's New in Hardware Merchandise 12 
ai Store Management 
Firing Range Promotes Gun and Pistol Sales 108 
Stuffed Toy Display in Cage Stops Traffic 112 
Window Trims That Sell Mother's Day Lines 120 


ha 


News of the Trade 


Washington News and Views 10 

How's the Hardware Business \4 

Hardware Wholesalers Standards for Catalogs 106 

. Convention Calendar 1|28 

(i a . “4 News of the Trade 172 

ro +4 NB Hardware Age Fifty Year Club 1972 
fs j 

x | New Wholesalers’ Aids for Dealer Use 1946 

Manufacturers’ New Merchandising Plans 20? 

Classit ed Adve rising 214 Advertising index 216 

Net Paid Circulation This Issue 375.550 
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CHAIN SALES-MAKER 


¢ The popular ACCO CHAIN SALES-MAKER-— the con- 
venient display stand that has given a big boost to chain 
sales in hardware stores everywhere—has now been im- 
proved by the addition of a handy, quick-action cutting 
bar. This makes it easy to snip off just the amount of 
chain your customer wants. It saves time and steps on 
every sale 

This sturdy, attractive ACCO CHAIN SALES-MAKER 
permits you to display a wide assortment of chains in 
very little floor space. It puts your chain stock out where 
your customers can see it—feel it—buy it! Get your 
Sales-Maker and watch your chain sales rise. Shipped 
complete with your choice of chain assortments; chain 
comes on reels, as shown at right. 


li) ASSORTMENT NO. 38 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


E ASSORTMENT NO. 42 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
125 Ft. 2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


P ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
150 Ft. 2/0 Passing Link Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 


220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated  — Tl 
Order from your Distributor 


Acco American Chain Division — 
DEALERS: C AMERICAN CHAIN & CABLE 


if you now have an ACCO Chain Sales-Maker —— 

of the type shown, order a Chain Cutter tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit, 
from your Distributor. Clamps on easily . *Houston, *Los Angeles, New York, Philadelphia, Pittsburgh 
—no holes to drill. react ae *Portland, Ore., *San Francisco, Bridgeport, Conn 
(NOTE Do not vse Chain Cutter to cut case hardened chain) ¥ *WAREHOUSE STOCKS fFaCTORY 
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Just Among Ourselves 





Informal Editorial Comments 


By W. A. Phai: 


Don't rush me now ... 


ihe first warm wave of spring slipped into our area this weel it ha 
left me with a neavy, laz\ reeling Mach day routine task eem awtulls 


difficult and dull 


My tho ignhts Keep wandering to the many, little pleasant chores around 
the yard that need doing. Across trom the house, the folks are plowing 
Vozens of noisy, excited chickens are swarming into each new furrow. A 
lively little brook at the edge of the field bounces and sings its way into th 


arms ol a Dig, still pond 


| should be putting up some screens rignt nov tl yet wround to thi 
eventually, but it seems so much more interesting t ist if inp Uke un and 


il up a fishing reel 


\ll of us go through this period each spring, | gue | hope we never 
outgrow it And, sooner or later, we do come down to eartl fhen, the first 
thing we do is hurry down to the local hardware store for seed and fertilizer, 
for screen cloth and for gloves, for paint and brushe and or the thousand 


and one items that are needed with spring 


being lazy in the pring is a luxury that few dealers can afford, for it } 
an extremely important time for the hardware trade. The months of April, 
May and June can make or break a store's profit and lo tatement for the 
year. It’s a time for fishing, alright, but fishing for custome: It's a time 


when advance planning pay off. it’s also a time when perne nal salesman rity 
- rrie brite its OWT), pecause ‘) migtiy of trie iawn and yarce i] jlerm yeti Bel] 


at this time need to be explained to the customel 


‘Oo matter how much self-service you have tried to put inte Gul Lore 
you will find that at this time of the year, there is a real premium on 


personal salesmanship. National consumer advertising never did and never 


will De able te nandle the | itl ion ot elling nome oOWhel gr tre piece cy] 
merchandise that will exactly fit their need especiall wnen there | such 
a variety of needs to be filled 

Ys F , tif vl ? ' ryl ? ’ 

I if COTTL De iL iGti WVLicti pig paatsvyiy (ariie Cottie rity rif <i fitie rit) 
temporal promotion items, will run ip against the tough Gueation hore 
owners can ask. And these can be real tough question f you don't know 
your line Would you be able to anawer these questior 

ineoretically, the independent nardware merchant | an expert inl answel 


ny suse h questions This technical knowledge has been one of Ni long-time 


asset Mut, are you and your ales people reaiiy able to answer thes« Qucs- 
tion liave you made a real effort to learn the uses of the products you 
sell’? Can you give accurate advice on how to use these products’? And when? 
Ordo you just stock them, and let it go at that 

if th your practice, Why should a custome! isit i tore, if prefer 
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ence to anotner store?’ if You can | heip solve his problems, then you are no 


different from any other type of outlet. This is an important distinction } 
for those who keep asking what role the inedpendent hardware merchant F ? 
can play in modern retailing 
’ ‘ 
If your store is arranged to encourage self-service on items where this is 
possible, you will have more time to concentrate on personal selling And 
this is one time of the year when personal selling can be very important 
| hope you have planned in advance so that all your salespeople are posted 
on your lines and are able to give helpful advice. A good job on this will do 
more than anything else to emphasize the difference between your store 
and the chains and supermarket It will explain why it pays to shop in an 
independent hardware store 
an ’ 
Dont do me afavor... 
We talk a wreat deal of the value of personal service, but | wonder how 
many of us really understand what it mean Persona! selling is much more 
than merely a customer-to-clerk contact. It is an opportunity to learn of 
future needs of the custome lt is a chance to help the customer buy 
exactly the right item for his need it is an opportunity to encourage the 
customer to buy more yood or better goods It is also an opportunity to 
make a friend for the store. These are some of the elements of personal! 
selling that are often overlooked these day 
We call it “personal selling because it is truly a personal! activit A 
Aleaperson must put some of his own person into his selling. When he is 
speaking with the customer, the clerk's personality is the store's person 
ality Oo far as the customer is concerned 
If you have hopped many retail stores recently, | know you, to nave 
cen many, many clerks who seem to have the attitude of, “If you want it 
take it You don't do me a favor by buving it 
if is hard to understand how anvone yhnose salar comes trom erving 
the publi can tolerate such an attitude hut many do. Certainly thi not 
pel onal selling ’ 
Lhe troubl and HnMNOVATICE faced Dv a Person employed a ii HIE SCI rk 


are many. We have spent enough time punching the cash register to appre 


clate thi But everyone has problem The salesclerk is not the only on 
with headache there | just no excuse tor a s ilky ol indifferent attitude 
toward the most important person in the world to a store the custome! 
When we look for the ca f ) cn approach nm the part I nie 
people, we can often trace it to the pel onatit' oft the tore MmanaAye!l Lhe 
manager sets the atmosphere for the whol tore. If he friendly and 
helpful, you usualiv find the clerk are also friendly and neiptru if he 


innclifle rent eat whole itoore . i] 4 ifve tinnt ted ling 

if the tore manager will take the time to Make an honest appraisa es 
own pel onatit and will endeavor t levelop a proper attitude if | pa 
hig dividend Ktemember that when vou put the personal anal nto pet 
sonal selling, you don't do anybody a ftavor but urself 
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CYLINDER 
Geolel Ge) 31 


TUBULAR 
LATCH SET 


CLOSERS FOR 
eer Tir -Wilel, melele) 3 













| “MUST” ITEMS FOR SPRING 


] CYLINDER LOCK 9 TUSULAR LATCH RIM LATCH CLOSERS FOR COM. 5 PUSH-PULL LATCH 
Set SET ser BINATION DOORS Set 








Provides real se urity for , )th-working se? This latch set requires Veluze Mode! N 1007 Fatily wetolled set with 
combination doors. Locked inal ” o best-seller mortising sich bolt is op op au ty storm and push-pull action. Door ur 
by key mn ylinder outside ‘or ye atch bolt is oD erated by KNOD or lever scree moor io~+t.ers nat irhes when meide lever 
or siide-button inside Fos ‘ ted by kKnOD or lever side stop imside tocks Dot protective ssMior spring $ pushed or outside lever is 
ily imstatied; availiable side stop side locks both KNOD and tever. Latch cas metalescent gray § finiel pulled. Slide-button meade 
polished or dull brass ‘ i lever Wrought $ cast iron, trim “a wrouanht lhe new WN 50053 . locks outside lever. Fasily 
satin cluminum finish. B - stee ; brass finish. For stee!, dull brass finish. For priced but packs a lot f stalled by boring through 
set | WV ‘ nf of left hand me On ff ght yf ett he . Dowel Rot fer o face of stile. Attached by 
Priced tor volume selling ; s & “set | % N doors. Boackset 4 ™ right rf ter? ? ia ; machine screws. Brose |i 
No. 8594 for | '/s aoors j 4 . hAetalescent a y * s) juer finish. Mo. 4170 





LO C K WO O D HARDWARE MANUFACTURING CO. 
Fitchburg, Mass. 
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ashington 


NEWS and VIEWS 


By Washington Bureau of HARDWARE AGE 


How to get a loan to expand your business 


Mans hardware deale} Warnit T<) porrov ‘| nit is. a pank is required to 1 } | Wr money ‘oO 
money to expand their businesse Their the exient of 25 percent of the loan 
only tangible assets are inventory and fix 
lures whi hy mny nat he enougn ta yet it 
bank loan. The federal government. through ()j W hat 


is the purpose in establishing the Limited 
the Small Business Administration. offe 


| Oat Parti Ipation pial 
a new loan program to help you get money 


for expansion This is the Limited Loan 


) i in most type Ol loan including our regulat 
Partie iIpation plan, announced in HARDWARI 
: loan the borrower is required to pledge tangible 
AGE, Feb. 2 issue, page 106 Details of 
assets, usually real estate, to co rine loan hut most 


how and where to yet a loan unre explained 
mall retailers don’t have these large capital invest 
in this exclusive HARDWARE AGE interview 


:' ' ment Therefore, the loans are designed to pro ide 
with Small Busine Administration | 
funds with a minimum « ecurity 
official 
fj oy now long (it trie (iti itil 
(Juestion (asked by HARDWARE AGt What type 
of retatiers are eligible under the Small Business Ad 
ministration Limited Loan Participation plan? j fhe maximum mat! ! nve Cuil Hut most 
oauns run Tol lightly ie 1) obabl Pou Cuil ine 
trae) hk Small busines Admini tration oft maximum mter t | » pel ent a va 
cial Almost any retailer who qualifies under the 
definition of small busine That is, he must have 
annual gros ales of $1 million or less, must not be You can use loan to buy more stock 
dominate in hi business area, and must be ind 
pendent (J For what PuUPposs Thi these loa De ' 
ror almost al reas! 1 rie ia 1) qa iol 
. . - 43 ) ’ es? ‘ " if 7 4) i*¢ : 
Maximum amount of loan is $20,000 expansion or modern'zation DULGINg ror acqul 
ing new fixtures; for parking facilities; adding a see 
(juestion (asked by HARDWARE AGI What is the ond location; purchasing additional inventory; or 
maximum iloan under the Limited Loan Participa other purpose We find that many of them go to help 


tion plan? au businessman step-up to meet expanding competi 


tion, by modernizing or installing air conditioning. A 


lnawer by Small Business Administration offi part of a Limited Loan Participation loan may be 
cial There is no actual limit, but the government ised to consolidate other debts, but not the entire loa 
will put Up @& Madu of S15.000 Practically speak We don't have an absolute limit on !} ’ mucn cari 
ing, $20,000 is probably about the most any one re go for consolidation, but generally it must be the 
tailer could get under the Limited Loan Participation maller portion. 
plan All these loans must be bank participation if ontinued on page i?’t 
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Supplee, Biddle, Steltz Co. 


Philadelphia, Pa. 


May Hardware Co. 


Portland, Oregon 








Morley Brothers these outstanding 
Saginaw, Mich. . . 
distributors 


Hibbard, Spencer, Bartlett & Co. sell... 


Evanston, Ill. 











now selling in a NEW and DIFFERENT volume wa 





This is if the PE'T sales plan that both distributors 
and dealers want, because they helped plan if ' It's i 


continuing, local area sales plan that moves power tools 





in volume. With big, powerful newspaper ads, and the 


Ball Bearing 34 pe. Wall Shep 
miost omplete, effective mere handising kits the industry 6\4"' Ball Bearing Saw Oscillating Sander with ‘a’ Drill 
. No. 614 Ne. 200 No. 1440-3 
has ever seen. Plus our sales and advertising personnel 


eeeeeeeee mail coupon today for full details seeererores 
mail to: GEORGE WEATHERBY, Sales Manager 
PORTABLE ELECTRIC TOOLS, INC... Dept. HA 4-56 
320 West Bird Street, Chicago 20, Iilinois 


detailed to help you put your program over with a bang! 


All backed by strong national ads keyed to the local 


promotions 


And there's plenty more! Like the report from a lead- 


Please send me full details ahout your new PET sales plon 


ing research institute which contains the unbiased facts 


NAME 
about power tools > oe « and proves PET it top line. 
FIRM NAME 
kind oul about thi neu and diffe re nt PET plan and 
. | ADORESS 
you ll find a vieu high ivi pou ‘rT tool sales! 
ciry ’ STATE 


eeeeeeeeee eee eeeeeeeeeeeee 
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LATEST 


Self-Propelled Mower 
Mode| Penn Acco is a 21-in. self 


propelled 


rotary 


power mowe! 





carbon. rhon h rt’ 
blade Viowe) 


automatic yvearless drive 


using a high 
sistant alloy steel 
feature 
transmission and inset wheels that 
permit Within ‘e-in. of 
Throttle and free 


wheeling controls 


mowing 
Walle or shrubs 
for “4 hp i 
cycie engine are contained on ad 
justable handle Mower body is 
Cast aluminum and four tires are 
emi-pneumath Leaf mulcher } 
tandard equipment imerican 
(ham & Cable Co... Ine 


For more data circle No. 1 on posteard, p. 137 


Rotary Sprinklers 

Two models have been added to 
the sprinkler line: the Model 300 
Rotary Sprinkler and the Mode! 400 
lowe) 


Irrigatot Designed for 


lawns where trees and shrubs make 


Mode! ht) 
the Mode! 


the oscillating sprinkles 


in this line) impractical, 


300 aprinkler may be 


INFORMATION 


ter. Flower irrigator is 
action to the 


head is 


adiusted to 





cover areas of 5 to 50 {ft in diame- 


similar in 


rotary head type; 


mounted on a water-con 


ducting stake so that spray starts 


1 ft above ground surface to as- 


ure gentle, vertical spray that 





does not harm even delicate flowers 
List price fo) Model S00, $5 Oh: for 
Model LO, Sh uy Avon Mia (Oo 


Fer more data circle No. 2 on posteard, p. 147 


Moth Proofer 


Stored woolens. ruys and up 


holstery are protected for a year 
with the use of Trak moth proofer, 


a bomb spray which kills moths 








ON NEW PRODUCTS AND SERVICES 





and carpet beetles at all stage 
spray may be used on Tinest colo 


fast woolens and won t snrink () 


stain them. Clothes may be sprayed 
and placed directly in closets no 
garment bags are necessary. Pric 


anout Uke 


Gulf Ow Corp 


For more data circle No. 3 on postcard, p 


Rafter Folding Rule 


No special tools are required fo) 


measuring rafters with this nev 
6-ft folding wood rule Rule has 
Sper lal markings Onl reverst de le 


replace both the framing square 


and protractor and is precalculated 


to eliminate the additive erro! 





off ratter 


lengths In 


tepping 
struction folder with 2h equence 
photographs comes with every rul 


Vaaste; Fouls Mf aq. (0 


For more data circle No. 4 on postcard, p 


Aluminum Grass-Stop 


Permanently neat lawn eaye “are 
po sible with this rust-proof aiumi 
num gra barrie) Gra top 
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FOR THE HARDWARE DEALER 









aun | 
« a! cme? 4 


jiu 
: 
’ 
ace * 
| aws't? 


— 


aware 


corm in 40-ft conti is rolis and 


buried in the ground at lawn 


cp vith its top flust vith il 
tac NO jointing (>) clipping 
required ror tne rou lexible 


aluminum can be curved for any 


ecdye Vichols a re <4 } wim 
f ££) 
For more data cirele No n po ard » 1237 


Rust Protector 


Rust Veto has man potential 
im in the nome because i] ap 
piie anti-rust protection § ts cn 
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ite ae 


ryie \ 


ment 

aerosol 
eve4n 
and Wak 


{7  - 


| ne 


For more data circle 


Rubber Patio Tray 
kon 


work 
indoors 
ray 


Vite 


and 


Torned 


i 


For more data cirete 


farm 


protective film 


ibbey} 


peen added te 
Vig ight 


shape 


Pro 


naraware, 


a tine, 
soft, dry 
The 16.2. 

Arulon 


on poatcard, p. | 


r\V snack 
plante! 
bath, the 
Patio 
the Prett: 


all i ibbe: 


unbreakable and WV it] rid) 


red, Ve 


light rita 
Individual] CH 
retail te) 


S4.95. Pret 


on postcard, p 137 


Outdoor Chef's Set 


al Outadoo! 


iA 


| 
taAinie 


hide 


and 


slicing 


oe if} 


thong 


most crit 
Androeck Dr: 
94.5 0] 


Vithy raw 


iong, and tne 
ihOony Vith 
steel, re llow 


comtortabl 


(ontinued on page 144 


equip 
A press of the finger on the 


ira! 


lten 


I orn 








Want more information on these 
products’? Then use free post 
card on page 13/ 


| in hardware merchandise... 


TO HELP YOU 


SELL 


NEW DISPLAYS 


AND OTHER DEALER 
FS @RR. te 








Brush Combination 

A 4-in. wall brush and | in 
trim brush are packaged in sell 
elling display carton as part ofl 
2 for 1 sale. Package includes 24 


brushes, a tour color cut-out enurad 


ny 


Woo 1 
| rare Puss J / 
cWhIVERSAGY it 


= De 


wae 24 






van" eae sa 
/ os ap gores Te veer ee 
ds 





and supply of hand-out stuffer 
Anniversary offer end Ma | 
Wooster BRrush Co 


bor more data circie No. & on poateard, p 


Special Blender Offer 

The Deluxe Osterizer§ liquifie 
biender and a battery-operated 
junior-sized Osterizer are offered 
48 a mother-daughter combination 
for Mother's Day promotion at th 
reyular blender price through Ma 
ly Loy blender is safe for chi 


dren and easily cleaned Deales 


(Continued on page 1h9 














1 —_—« HARDWARE 


JAN 
19766 
FEB _#F STORE 
| 1966 
| SALES 
| FER | (Seasonally 
| 1968 = unadjusted) 


(in millions) 





Feb. Hardware Store 
Sales Up About 7 Percent 


February retail hard 
S171 
$160 million in February, 
1955, the Dept. 
This 
nearly 

Sales for the 
1956 


sules ifi 


vare stores were million, 
upguinst 
of Commerce esti 
mates 


amount represents i 


vain of ¢ percent. 
first two months of 
totaled $346 million 


the 


against 


$350 million for same period 


lnat 


year, a gain of 4.8 percent 
February sales were only 2.4 
percent under January 1956 fig 


ule, 
Seasonally 
for the 


unadjusted estimates 


past three years are 


(millions of dollars) 


1Y56 1955 1954 
January 175 1/0 Lit 
bebruary ve 1H 172 
Two month 
Total 446 330 337 
March 106 106 
April eek col 
May 246 220) 
June 242 ede 
July 238 233 
August 237 216 
September 251 230 
Oetober ATS 243 
November 244 246 
December ii 319 
Tota! SY7TRR $2702 
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» February Hardware Store Sales 
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Up 7 Pct. 


» Construction Spending Keeps Record Pace 


> Total Retail Store Sales Climb 2 Pct. 


Win $25—Ten Unit 
Name Is Sought 


AGE 1s looking for a 
denote 10 


packaging 


HARDW ARE 
that 
the decimal 
such a 


value 


word will units In 
program 
word would have the same 
in indicating 10 units as has 
a dozen in equalling 12 

“Tenpak” is a word 
HARDWARE AGE in the 


page 14, to 


started by 

April 26 
issue, yet the ball 
rolling 


What do you think would be a 


wood word ’ Send yout suggestion 
and the reason why it should be 
used to Editor, HARDWARE AGE, 


(Chestnut & 56th Sts., Philadelphia 
39, Pa 
Suggestions will be voted on by 


a panel of dealers and wholesalers 
The winning suggestion will receive 
$25. Duplicate awards will be made 


for ties. Contest ends May 15 


Sharp-Eyed Readers 
Catch Quiz Error 


HARDWARE AGI 


thei 


have 


hard 


Readers of 


sharp eyes and know 


ware. We can prove it 
Mat 


Sales 


On page 67 of the 
we published i 


29 issue, 
Knowledge 


(Continued on page 196) 









Construction Spending 

Strong in Ist Quarter 
spending for new 

in the first 


tinued strony, the 


construction 


quarter of 1956 con 


(ommerce and 


Labo! Dept report The $8.5 hpi 
month 
about the 


period last yea! 


lion spent in the first three 
of the year is just 
us in the 

Nearly $3 
March 
figures 


Same 
citric 
billion Was spent ith 
according to povernment 


‘| his Vv as 10 percent mrmidgitet 


than in Feb 


Mar hn 


( ontracts tor 


and equalled the 


idl y 
record .@7 lnat VeuH 


future construction 


awarded in January and February 


totaled $3,717,.965,000 in the 37 
eastern tate according to I W 
Dodge (orp ihis Was a yain of 
21 percent over the same period 
last vear which, in turn, had been 


like period in 1954 
total of 


are ord S1.85%, 


“au Vall ove the 
The Feb 


aWaras Wis 


imry contract 


737.000. 


Dodge reports, an increase of I 
percent over last February 

The Commerce and Labor De 
partment report that actual out 
lavs for new construction during 
the first two months of this yea 
totaled $5.5 billion, the same as last 


year. The $2.7 billion spent in 


February equals the uirie montn 


last vear 


HARDWAKE AGE, APRIL 26, 


1956 































R-150 Merchandiser 
The Secret of 


Higher-Profit 


Mathematics 








plier a month yy i727 a year The 
R.150 stocks 27 olies giving oo turn 
, ; ; 











if you can turn some tools 6 time 
a year and others at least 3 times a 


year you ll average at least 4 turn 





in Vay vou figure tf thie IR 150 Merchandise will mules ly (pul 


protits You ll ger faster turnover, increased pulse ale piu 
onvenient, Ca tock mtrol. This new PAC. Merchandiser tea 
tures Better Lo \rrangement, bass Curiiny ball -be iring stand 
increased plier sect ind more tools at eve level. All of this on 
im eve-catching point ! iié display that 1 onl a. cle | he 
K.150 1% designcd ¢ rit ¢ MMP actly ind profitabl imMmtoany haradwarfre 
tore. This mode idaptable for counter, alcove or with a stand 


START MAKING MORE TOOL PROFITS TODAY! Send for con 
plete informatt nthe PAC R-150 Merchandiser. It: ld be che 


fital ' | I feore 


P.C Tool Company |P:zC. 


P&C Offices: Dept. A-10 +« Box 5926 « PORTLAND 22, OREGON 
also 3900 Wesley Terrace, Schiller Park, Illinois 





P&C the best tools money can buy 











HARDWARE AGE. APRIL 26. 1956 I> 














stanley Handyman's on Top ~ 


It’s the ‘‘Do-it-yourself’’ Line 
Planned, Priced and Promoted 
For a Big, Profitable Market ¢ 


ET ses MATEMED eee 
Starting its 3rd year, Stanley Handyman is really roll- So“ 6 . 


ing into high gear. “Do-it-yourself” is out of the fad ais 

: | | Pt oe 
Stage... it's an established part of our economy, and 
Stanley Handyman is the only tool line, planned, 
priced and promoted to satisfy the millions who want 
tools to do it themselves. 


PLANNED 


Stanley Handyman planning is evident. Stanley 
started it. 623 hardware dealers and 89 hardware 
wholesalers helped. The NRHA approved the idea. 
The eye-pleasing red and gray of matched tools for 
the collecting handyman was carefully thought out 
New tools have been added to keep the line exciting 
and up to date. The merchandisers have been 
improved, And it all shows in results! 

































Dealers like these ‘ 
are delighted, } 
and with good reasons / 









Top: O'Neill and Logan in San 
Ratael. Cal retooled Worth 
loo! Bar with conversion kit 


Below: Stebbins Hardware in Chi 


cago sold out two sizes of screv 


driver while sctting up cl ‘a i) 
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PRICED 





Stanley Handyman is a complete line of popular 
priced tools. Every tool is a “worth-what-it-costs " 
value aimed at price conscious, quality minded cus- 
tomers. Every tool does the job it was made for. 
Every tool is a good tool — to sell, to buy, to own, 


tO use. 


Stanley Handyman ts a selected line of tools that sim- 
plifies stock control, speeds up turnover, builds prof- 
its. It is a short line, but complete a complete tool 


department for the market it serves. 


Order the complete department. Buy the T | unit of 
175 items with either Wall or Island display fixture. 
Your initial investment is $226.50 for Island unit 
complete, or $218.95 for Wall unit complete. The 
tools alone retail at $268.50. 


(OTT Some dealers have graduated to the 
Wall or Island Units after a convincing test 
using the No. 896 Tool Board as a display. 
$96 shows 33 Stanley Handyman tools to 
good advantage and your cost for board, tools 
and hooks is only $41.80. Tools sell for 
$57.36. 


THE TOOL BOX OF THE WORLD 


STANLEY 





29,6/2 Dealers in 2 Years 


PROMOTED 









Stanley Handyman, the Red and Gray Line, is the 
cnly nationally advertised line of popular priced tools, 


om 
, one 
our -_ he 


post a 3 
= betlerllomes 


_ ald Gardens 





~~ 


ee 


30,600,000 readers see Stanley Handyman in the 
pages of THE SATURDAY EVENING POST and 
BETTER HOMES & GARDENS every time these 
2 great and influential magazines carry a Stanley 
Handyman ad. And we tell you so you can tie in 
locally. For example — a 2-color Stanley Handyman 
ad will appear in the May 26th issue of SEP and the 
June issue of BH&G pushing Stanley Handyman 
tools for Fathers Day at your store. 


See your wholesaler. He has the Stanley Handyman 
story. Get on the bandwagon. Ask any dealer who is. 
He'll tell you. He knows. For more details, dealer 
helps, mats, scripts, etc., write Stanley Tools, 
384 Elm St., New Britain, Conn. 
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Ab ig aitterence 


from the retailer’s standpoint, too! 





ok alike ? yes— 


but there is a big difference: 


Ads like the one shown here tell your customers 
the big quality difference between Wiss and 
ordinary shears and scissors. More and more 
leading stores are featuring and displaying 


the W155 line, for the following reasons 


NATIONALLY ADVERTISED! 
Wiss products are advertised in national it’s We i 


MaAagkaAsINGsS read by millions of home sewers 


| m f lity! 
advertising that produces customers. This ad y the ark o qua y! 
know ab af sod = ra? Iw pa may be lent s) ot | 


appears in the April issues of Good Housekeeping 











b if ahve 


Ladies’ Home Journal, McCall's, Farm Journal 


and Country Gentleman and Capper's Farmer 


PROFIT-MAKING DISPLAYS! 


Many attention-getting counter displays for 
W188 shears and scissors are available. Also floor 
counter and wall displays for Wiss garden tools 
and metal snips. They show to great advantage 
the new Wiss packaging. They are proved 

sales builders, invariably producing 


increased sales volume. 


FAST TURNOVER! 


Sales records show that Wiss shears and scissors 


show a very high and profitable turnover rat ”* . onan | 
| | Over 100 years of Quality Sheers 


COMPLETE LINE! TOTS | * 


The Wiss line of scissors and shears is rea//) ' 3. wiss & SONS CO., Newark 7, New Jersey 
. 


complete, VA ith si7cs and patterns rm hteveryv nee 


+) 
1} 
| 
; 
’ 
: 
; 


Se 
w= WEISS 


gt 


= J. WISS & SONS CO., Newark 7, N. J. 


World's Largest Manufacturers of Shears, Scissors. Pinking Shears, Metal Cutting Snips, and Garden Shears 
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luli Holiday 


WATERLESS COOKWARE 


STAIN-LESS PORCELAIN FINISH 


Here's the most exciting new cookware line in 
recent years—a great success wherever intro- 
duced! Dealers are re-ordering... women are 
buying for their own use, for handsome gifts 

magazine editors are giving wide publicity 
to this new color accent to modern living. 





It took months of research to learn the house- 
wives’ favorite colors. Then a new process 
developed with du Pont) to bond those colors, 
in gleaming porcelain, to famous Club Alumi- 
" num. Add smartest stylings...and here it 
is—Club Holiday—the best looking, best 
cooking, easiest washing cookware that 
homemakers have ever seen! 


Retails from $6.50 fer 1'\4 at. seucepen 

te $9.95 fer 4'4 at. Dutch Oven (slightly 

higher in West). Free displays, ad mets, 

consumer feiders. See your jobber 

or write fer dealer infermetion 
Alse available in Canada 





CLUB ALUMINUM PRODUCTS COMPANY 


1250 Fullerton Avenue, Chicege |4 


NATIONALLY 
ADVERTISED 


IN FULL COLOR 


Ladies’ Heme Journal, Bride's 
Megetine, Better Homes and 
Gardens, Redbook, Living for 
Young Homemakers, 
Modern Bride. 















lalking Shop 


Whatever our business, trade or profession, that, we may be certain, is what we’ll 
talk more about than anything else. Talking shop 1s irresistible. [t’s a good thing, 
too. It’s an indication of our interest in what concerns us most... of our desire 


to be well informed. 


Were it not for business publications, each of us, talking shop, would be restricted 
to subjective chatter about what personal experience alone has taught us. Business 
publications are the silent and able moderators of shop talk. Current, thorough, 
authoritative, they point the way to objective conversation and provide the facts 


and ideas upon whic hy riui¢ h of if is based. 


The Voice of A uthority 


(Chilton 


COMPANY 


nae Ss Se er er er ler rer er er lc er lCUC Or CO rr Cr rr er Cr Cer Cer Cer er Ore err er eer lO er lO ee le lhe ee ee ee  « 





Chestnut and 56th Sireeia « Philadelphia 34, l’ennayleania 


CHILTON PUBLICATIONS: Department Store Economist « The Iron Age « Hardware Age « Motor Age 
Phe Jewelers’ Carcular-Keystone « Automotive Industries « The Optical Journal and Review of Optometry 


ty yr Distribution Age « The Spectator « Boot and Shoe Recorder » Commercial Car Journal « Hardware World 









“with polyethylene 
he product 1s 
allways visible” 


Of course Marble Arms ( ompany, Cladstone, Mich.., iS plea ed 
with pach ing their gunsights and cleaning cloth in film made ot It pays lo 


SaAKELITE Brand Polvethvlene 


Expr , ed by H Mac kie assistant Sale S Mmanagey;, “"Oul Lint package 


olume of gunsight sales has increased this season. W ith the me 


always Un film 


Milprint, Incorporated, 


OO 


tre sh and { lean and adds ea ETE attrac tive appearance BAKELITE 


Your Own sales heures can bye far more attractive when you made of ARAN D 


market products in film made of BakeLirTe Polyethylene Find Polyethylene Plastic 


out how riOow, Call youl pace ivgin?g supplier. (); write to Dept 


VM id tor our tree booklet about hardware pach Apr iTiy? 


polye thyle ne Wrap the item 1 always visible 1LOO%: it 


_— 


BAKELITE COMPANY, A Division of Union Carbide and Carbon ¢ rporation (dg 50 East 4 | Street, New York 17, N 


‘The term Baxreurre and the Tretfoil S bol are re | triache rh rice 











Customer: 


Salesman: 


Customer: 


Salesman: 


Customer: 


Salesman: 


Customer: 


Salesman: 






Why Consumers want their mower to 


... the modern engine 


In shopping for a mower, I've heard a lot about 
engines. What does Power Products Double Power 
Action mean? 


It means faster, easier starting, and it also means 
good cutting action, even in tall grass. You see, the 
Power Products engine delivers a power stroke on 
every revolution of the crankshaft. Some engines, 
however, only give a power stroke on every other 
crankshaft revolution, or only half as many power 
strokes as the Power Products engine 


You say faster starting and better cutting action in 
tall grass because of this Double Power Action. 
Why? 


Well, having twice as many power strokes with every 
foot of the starter rope you pull, your engine has 
twice as many opportunities to start. In cutting 
grass, especially if it’s a little heavy or damp, this 
Double Power Action makes the engine respond fast- 
er, and keep cutting where ordinary engines often 
stall and die. Easy starting and dependable perform 
ance are assured with the modern Power Products 
engine 


That makes sense. What do you mean by the 
Modern Power Products engine? 


I mean modern in its clean, crisp appearance; and 
modern in its easy, convenient operation. Note that 
there are no sharp edges or exposed screws. This pre- 
vents cut or scratched fingers by you or your wife. 
‘The beautiful engine styling really improves the ap- 
pearance of your mower, doesn’t it...makes it a 
good looking piece of equipment you can be proud 
to own. 


lt is good looking, but you say it's also modern in 
its easy operation. 


Indeed it is! Here is the new instrument panel con- 
trol that is one of the most exciting new features on 
1956 mowers, This 4-position control sets the engine 
on start, run, idle and stop with a flick of the finger. 
No more groping under the engine for the choke lev- 
er, or risking a shock from the stop lever. Don’t you 
agree this panel control is real modern convenience? 
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Customer: 
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have a Power Products Engine... 
with DOUBLE POWER ACTION 


Salesman: 


Customer: 


Salesman: 


Customer: 


Salesman: 


Salesman: 


Customer: 


lt certainly is! But what about mower noise? 


This Power Products equipped mower has the exclu 
sive, new Hush-tone muffler. It is designed to mini 
mize neighborhood noise and makes the mower prac 

tically whisper while it works. This muffler is the 
result of thousands of hours of testing. It is another 
exclusive Power Products feature and is available in 
either above or below deck models 


Does this Power Products equipped mower have 
the oil and gas mixed together? 


Yes, Sir! Using modern pre-mixed fuel, just like 
your outboard motor, is cleaner, involves leas work 
for you, and guarantees your engine clean lubrica 
tion. It eliminates the old-fashioned, messy job of 
checking, adding or draining crankcase oil. Most 
users have their pre-mixed fuel put in a container at 
their local filling station, and a 2-gallon can usually 
lasts most of the season. So you see, using pre-mixed 
fuel is really clean, convenient and modern 


The only thing we haven't covered is service. 


Service is important. Your Power Products engine 
has only 3 major moving parts and less than half as 
many parts as ordinary engines. This, plus the fact 
it has no cams, lifters or valves really means your 
maintenance and service costs will be at a minimum 
Kut should you require service, Power Products has 
a national service organization of approximately 
4,000 dealers, well trained and ready to serve you 


We know the Power Products equipped mower will 
do a good job. The engine is specially designed and 
built for power mowers. That's why its easy starting, 
quiet operation, convenient controls and low main 
tenance are so outstanding You own the best when 
your mower has Power Products the modern en 
gine with Double Power Action 


Now |! understand why so many friends say to be 
sure to get a mower with a Power Products engine 






POWER PRODUCTS 


corerpoRmatTion 
GRAFTON ° WISCONSIN 





THEN 


(3000 B.C.) 
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Ancient remains reveal the use of crude stone mat- 
tocks as far back as 3000 B.C. Prehistoric man used 
more muscle than any of today’s backyard gardeners. 
His heavy, dull edged implements forced him to work 
long hours to glean his living from the earth. 

Today's “spare-time” gardener grows plants for 
pleasure. And it is a pleasure to use today’s WARREN 
TEED improved, precision mattock for relaxing in the 
garden. That's why WARREN-TEED Mattocks are such 
fast sellers. Its light, streamlined design and perfect 
balance give the buyer the perfect ‘feel’ for pleasure 
gardening. Contractors prefer it for a handy utility mat 
tock, too. That's why you can stock WARREN-TEED 


Mattocks with confidence and sell them with ease. 


- 
, ee ee” 


WARREN- 


wade FF tw ler me 
WARREN TOOL CORPORATION 
Manufacturers of Narven-leed ead Licvil vailway tract teal 
Genmevai Ulf Warren, Uhie 
Lapert Divisien 10 Church St., New Yert 7, N. Y, 





NOW 


(1955 A.D.) 











WARREN-TEED MATTOCK 22-AE-H 
& FACTORY POWER FITTED HANDLES 
* DECIMAL PACKAGED—5 TO A CARTON 
* LIGHT—2'4-POUND HEAD 


* COLORFUL—FERROUS GRAY HANDLE 
WITH SUNSET RED HEAD 





WRITE FOR 
NEW CATALOG 
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ALATHo y \ 


There is a 


BIG DIFFERENCE 


in flexible 





plastic pipe 


Sell quality—sell pipe made of 
Du Pont ALATHON® 25 


Flexible pipe made from “Alathon’” 25 polyethylene resin 
oflers more than just the advantages of lightness in weight 
and ease of installation. “Alathon” 25 is selected, virgin 
material — formulated for pipe use — and 1s superior in its 
ability to withstand top-rated pressures for long periods, 
years of contact with corrosive soil chemicals and the general 


abuse to whi h farm pip mats rial I subyec te cd That's why 





leading flexible pipe manufacturers insist on Du Pont 
There is a difference in flexible ‘“Alathon” 25 for their basic material... and identify their 
plastic pipe — stock pipe made of pipe — “made of Alathon.” 


ALATH ON . 25 Make the trade-mark “Alathon” your symbol of qual- 


ity when you sell flexible pla tic pipe, Stock up now on pipe 
polyethylene ‘eo 


made of “Alathon” 25. Insist on getting the green triangle 
Ol) PINT tags carrying the word Quality Pipe Made of Du Pont 
ALATHON®.” 


RETTER THINGS FOR BETTER LIVING THROUGH CHEMICTRY 
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LAST YEAR’S 





Qver 100 Ads 


IN THE COUNTRY’S LEADING NEWSPAPERS 


Plus House and Garden 


MAGAZINE 














Weat her hot and humid! 'That’s the forecast for ‘56. 
And with hundreds of De-Moist ads timed to 
break with the humidity in 26 major cities you'd 
better plan for a big, healthy sales increase this 
year—an increase that will make last year’s sen- 


(- \\ sational 40°, seem puny! In ’56 millions will see 
| \ De-Moist ads in House & Garden (with almost two- 


> 


| million readers a month) and over 700 ads in the 


country’s most influential daily newspapers. Better 
get your order in now—ready for De-Moist volume! 


Wo PIS VEL BAD AL OSES 


HARMF 4 GENEROUS ADVERTISING 
UL ALL OW ANCE plus streamers, counter 


DAMPNESS cards, ad mats, circulars (all packed with each 
THAT LEADS To 2 : display carton )— radio and TV scripts available 
MUSTY ODORS Ten y lien Stock —Dispiay— Order Today! 











OPEN STOCK (Faw Trade Price Protected) 


[as 
No Size Pack | Weight | List per List 
Case each 
, 


‘ . ’ ‘ ; 
D-12 bag! 12 oz.| 1 doz 11 = fbs.| $15.48) $1.29 
’ , ‘ ‘ 





Does Nor H),,. 3. 
; ’ a i 
‘4p 4 . D-30 bagi Woz.|4% doz.| 21 ibs 79.70) 4% 
: . 4 , e > . , . : 
i ; F N Zt 60 4, ib 20.28 69 
'’ MOiStTURE § 3 i D can) 1202.) 1 doz.) 14% tbs.) 20.28) 1.69 | 


ABSOREs its WEIGH? 
For best discounts. order in case lots 
Packed Two Ways 
iZ oz and 0 O7 foil lined bags 
Deluxe Closet Hanging Can with VU-MATI( 


INDICATOR, shows at a glance when De-Moist 


is fully saturated and needs oven-drying 


G. N. COUGHLAN CO., West Orange, N. J. e 


Mfr. of Nationally Advertised Chimney Sweep, Process 33, New Easy-Aid Oven Cleaner, ‘Cops’ Sponge Copper Cieaner, etc 
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BRUSH MAKER 


GIVES YOU MORE TO SELL 


Every kind of brush—every one the best of its kind! 
Only Empire can give you this assurance—for only the 
largest brush manufacturer can afford to give you 


top quality and superior service at consistent value-prices. 


GIVES YOU MORE TO HELP SELL 


Empire is the only complete line of household and personal brushes 

to carry the Good Housekeeping Consumer Guaranty—more commonly 
known, and with good reason, as ‘The Seal that Sells’! 

Statistics prove that two out of three women use this famous seal as a 


purchasing guide—and buy the brand that bears it 





OR g RE 
<calitte , dialed~ 
S Ye 
© Guaranteed by 
Good Housekeeping 
ia 


EMPIRE BRUSHES, INC. AS ApveRtisED ' 
Port Chester, New York 
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now... popular 































BAGGED and 
TAGGED for new 
POINT-OF-SALE 
IMPACT! 

You asked for it...and _} 


now SAMSON has done it! 





NEW POLYETHYLENE BAG... 


eye-catching, easy-to-display ! 


gets longer-lasting SPOT-CORD on counter 
where it belongs! 


keeps cord clean... no more dust or dirt! 


44 4 


helps increase sales! 


NEW INFORMATIVE TAG... 


tells how to replace a sash cord! 
helps sell SPOT-CORD quality! 


gives it the ‘‘jump"’ on competition! 


0664 


creates good ‘‘customer relations’’ |! 


Remember, cord is no longer a “sgigpie” — 
display new “bagged and tagged” SPOT- CORDAGE WORKS 
CORD and you'll sell more . . . profit more! BOSTON 10, MASS. coErr: 


7 — "4, 
* Guaranteed by ~ 


£ Good Housekeeping 
“ * 
*o, 45 sovennatd nt 












! .§ 4 | | Also Nylon Cord, 
- 


ff 4 Mason's Line, 
f “OF : Awning Line, 
Tiller Rope 





Beaver Tite Rope Starline 
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® New Self-Aligning Optics ® New Removable-Reversible Turret 


®@ New “TUF-COAT” Finish ® Famous Can't-Be-Copied Bear Cub 


lity Th hout 
® New Super Accurate Internal Quality Throughou 


Adjustments ® Handsome Full View Packaging 


« KOLLMORGEN Ontical o: op ve. uo ep on A'S BaD 20 


? 347 KING STREET - NORTHAMPTON, MASS. 








4 
DS 


a 
~ ee 


a 


- 
_ 
i OP Sa eee 


---See your sporting goods jobber! 
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HERCULES 
ROOT 








DESTROYER 


CLEAR 
and PREVENT 
Root-Blocked 


Te sl- 2 @),\| @ Mm Oley amy. 0 3 
' Sewer Chemical to sell!. - 


WITH RESULTS 
GUARANTEED! 


Now you can sell your customers a proven product 
for sewer root removal that costs only $3.95 and is 
100°. safe to handle. R-D does not contain lye or 
caustics. R-D will not injure hands or clothing. R-D 
and mixing. R-D will clear any 
it stoppage. No other ro« 


eliminates digging 
complete ror t remover offers 


all these exclusive KR-D advantages. 


® Safe to handle — contains no lye 
or caustics 
® A 2 |b. average dose does the job 


® Harmless to trees and shrubs, gardens 
and lawns 


® Safe to use in septic tank systems 


® Harmless to plumbing and all types 
of sewer lines 


® Factory-to-user money-back guarantee 


® 40% Dealer Discount. List 
price $3.95 per box. YOU MAKE $1.55 
ON EVERY BOX SOLD! 


® Proven repeat sale program 


® Nationally advertised in 
SATURDAY EVENING POST — 
AMERICAN HOME — 
BETTER HOMES & GARDENS 





SBeeea Ss 














Order this 3 Box R-D 
INTRODUCTORY DISPLAY from 
your wholesaler today! 


3 BOXES R-D @ 3.95........ $11.85 
eee 7.20 


DEALER’S PROFIT ........ $ 4.65 


MAIL THIS COUPON 
FOR FREE R-D SALES KIT! 


NAME 





FIRM 


ADDRESS 





city ZONE STATE 


WHOLESALER —_ 


Quality Chemicals for Home and Industry since 1915 


HERCULES CHEMICAL co., Inc. 


332 CANAL 


|) oe. See 


-— = oo oe 
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Anouic/g KNEW PROGRAM 





The Pipe 


Available in Three types- 








SEAL OF APPROVAL 











Triangle Plastic Pipe, made of virgin materials, 


bears the Seal of Approval of the National Sanitation 
Ann Arbor, Michigan. This 


foot of Triangle Plastic Pipe is 


Foundation, means every 


certified as being entirely 


suitable for the transmission of materials for human and 


’ 











animal consumption. For the first time, there is offered 


by this program a positive means of distinguishing 


beiween top grade pipe produced from a special pipe 
compound (approved by the National Sanitation Foun 


dation) and inferior pipe 


NEW PACKAGING 


Triangle Flexible Pipe in long lengths is packaged on dis 
posable non-returnable reels for added convenience. Among 
the advantages of this disposable ree! 


(a) Pipe on the reel can be transported easily in the field and 
unreeled quickly. Metal hubs and metal protected dog holes 
assure a practical reel for field use 


(b) Reels are designed to stock compactly, saving ware 
house space 


(c) Reels protect the pipe from mechanical damage during 
shipment 


(d) They also protect the pipe during storage, from dirt and 
sunlight. 


(e) The freight classification for reels is less than for coils 
because of easier and safer handling. This means a saving 
to the distributor if the pipe is reshipped. 


Shorter lengths (100 feet) are available in sturdy attractive 
cartons which also protect the pipe, make it easier to carry 
and use, save warehouse space, make shipping identifica- 
tion easier and more economical freight-wise and facilitate 
over-the-counter sales. 


Triangle Flexible Pipe is permanently embossed and coded 
as follows 


(a) Marked at convenient one-foot intervals. 


(b) Color coded (yellow for 100 psi service, white for 75 psi 
service and Standard Wall) 


(c) Stamped with Seal of Approval of National Sanitation 
Foundation at intervals of one foot. 


(d) Also embossed with pressure classification. 


Semi-Rigid and Rigid types are shipped in bundles of 20 
foot lengths. 
HARDWARE AGE. 
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FOR TRIANGLE PLASTIC PIPE 


You Can Trust 


FLEXIBLE ¢ SEMI-RIGID - RIGID 


NEW CATALOG 


Just off the press! Factual, non-promotional data on the three types — Flexible, Semi- 








Rigid and Rigid. Each section contains up-to-the-minute data on dimensions, chemical 
resistance ratings, physical and electrical properties, pressure losses and many other 
pages of useful information. This Catalog is a positive selling tool for outside sales 
personnel. It is designed to fit distributor's master catalogs. Write for your copy, 
using the coupon provided 





The Trede Merk 
of TOP GQvelity 


SEND THE COUPON FOR 
YOUR COPY OF 


TRIANGLE’S 
New catavoc! 
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NEW PRESSURE RATINGS 


Triangle Flexible Pipe is now available in three pressure classifications — 75 psi (sizes 
Yy*’- 3°), Standard Wall (sizes | 4 ‘’- 6°‘) and 100 psi (sizes '/°‘’-2°'). Flexible Duplex 
Pipe, made especially for jet well installations is available in the 75 psi and Standard 
Wall ratings. Semi-Rigid Pipe is offered in Solvent welded pipe dimension as well as 
100 psi pipe ('/4'‘to 6"). Rigid High Impact Plastic Pipe is available in Schedules 40 


and 80 ('°°-6") 
NEW FITTINGS 


In all three types — Flexible, Semi-Rigid and Rigid —there is now offered a complete 
line of fittings, including types required for specialized applications such as Irrigation 
and Sprinkler systems 


NEW SERVICE AREAS 


For many months, Triangle has been adding steadily to its sales and redistribution 
centers across the country. There are now 37 sales offices and 9 conveniently located 
redistribution centers for prompt service and deliveries 


TRIANGLE-—THE PIPE YOU CAN TRUST! 


Plastic Pipe Division 


TRIANGLE CONDUIT & CABLE CO., INC. 


New Brunswick, N. J. 





Plastic Pipe Division 
TRIANGLE CONDUIT & CABLE CO., INC. 
New Brunswick, N. J. 
Gentlemen: 
Please send me your new Plastic Pipe 
Catalog. | am interested in: 
Flexible 
Semi-Rigid 
Rigid 
All Three - 
Name - 
Title 
os Address 
City State 





eee eee eee ee eee ee ee ee ee ee ee ee ee ee 


erm mmr eee ee ee ee ee 
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SELLS ON SIGHT 


It’s a fact. Packaged rope offers you the greatest profit opportunity —often 
doubles or triples sales at no extra selling cost, and when you sell nationally 
advertised Plymouth you sell a quality product made by the leader in the 
cordage field for 132 years. 

Whatever your location and the needs of your customers, Plymouth can supply 
the right combination of rope and twine, plus the eye appeal that means buy appeal. 

Carry the complete Plymouth line. Ask your distributor’s representative for 
the packaging and displays best-suited for your store. 


FIBRE-WHITE CLOTHESLINE — 


The clean looking line that stays white, 
does not absorb water or dirt, won't 
swell, holds any type clothespin firmly. 
It’s a low-cost PlymKraft product that 
is doubling in sales. 





DACRON YACHT ROPE 


A high tensile strength rope. Resists rot 
teredo and other marine microorganisms 
Elasticity is less than half that of nylon 
rope, slightly more than manila 


NYLON YACHT ROPE 


High tensile strength, long-lasting rope 
Because it’s so strong and requires no pre 
servative, it makes the easiest-riding moor 
ing and anchor line yet developed. 
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THE HANDYPAK — 
sells rope in 50' and 100' lengths. 
May be obtained in 13 assorted 


" " 


coils, of ',", %" and ‘'4" diameter 
rope, to serve as your basic, low 
inventory stock. 


a wer 


YACHT MANILA ROPE 


Made from very choicest of 
manila fibers. Excellent for 
sheets, halyards and all other 
running rigging of yachts and 
other pleasure craft. Also linen 





WATER SKI ROPE yacht rope. A soft, smooth, 
| white rope made from fine 
hree rope types available, yarns spun from carefully 
Yacht Manila, Linen and chosen flax. A new treatment 
Polyethylene. Hach towline gives it water resistance and 

long with 5" eye for tow flexibility even when wet. 


ing, and a 12" wood handle. 





i iy: aude 
WANILA ROPE 





PLYMOUTH SHIP BRAND 
MANILA ANCHOR LINE 


A specially treated rope for 
anchor lines. ‘Takes up al 
most no water at all. is 
mildew proof and long wear 
ing. Stays easy to handle 
when wet 


THE SALESRAK — 


takes little floor space. Equips you to sell rope 
off the spool in any length up to 300'. Supplied 
free with basic 16-spool inventory of 3 best 
selling sizes of manila, sisal, nylon or dacron 
fibers. 


Plymouth Cordage Company 


Plymouth, Massachusetts +« New Orieans, Louisiana 
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COIL ROPE— 





CARTON PACKED 


ideal for floor. shelf or counter 


display, keeps rope ¢ lean 
to handle, easy to use, 


, CARY 


Cuasy 


to sellin half and full coil 


AIBCOOLESD BOTOeE oe 


Will outwear 5 cotton starter 
ropes. Comes packaged, 12 
ropes to an attractive dis 
play carton. Each nylon 
starter rope 3' long complete 
with smooth wood handle 


+ »@ 


MOTOR STAATER ROPES 





cvtboerds .« Towe mowers + farm squipment | 


: 


NYLON STARTER ROPES 








ALL PLYMOUTH 
PACKAGED ROPES 


Come tn attractive dteptay 


cous of 50' and 100'; \" 


.", and 6" dia. Standard 


shipping cartons of 


and *." contain 3-100' coils 


or 6-50' coils; 4" dia. contain 


2 .100' cotla or 4-50' coila. 
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Zuatity lols... Zaality Packed! 


«yd (with or without Handles) 
Rw Q) Look to WARWOOD for the best deal in Forged 
LN Hand Tools. Other people make Forged Hand Tools, but 
A WARWOOD’s 101 years experience, plus WARWOOD’s 
EW 1 Lelel? craftsmanship makes the difference. So for quality, 
PATENTED look to WARWOOD and buy better! By the way, how’s 
fay hae), your stock? 


Wade RIGHT! Hacked RIGHT! 


a) Patented carton for shipping 


Mauls, Hammers and Sledges 















W 


with handles assembled. 


sos a Sleeve keeps handles clean 


and in good condition. 


Cartons dovetail for easy stack- 
ing on floor or pallets, saving 
TOOLS FOR: 


GENERAL CONSTRUCTION 
AGRICULTURE and GARDENING 

RW; MINING AND INDUSTRY 
an % RAILROAD TRACK 


SINCE 1854 BAA’ "#4 @' '"Zeoleok ome geles] Mmeres 0-7-0 \ ay —— 


“yy 
he, sy WHEELING, WEST VIRGINIA 


dD’ 












warehouse space. 





Can be re-shipped without opening. 
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COMPLICATED DIAGRAMMING 


NO LARGE INVENTORIES ..... 


NO 











“ens 


THE “COMPLETELY ADJUSTABLE oH 
DO-IT-YOURSELF : a 
WROUGHT IRON,” 


o>, RAILING . 


*s eaetene Te OO Se i ee 
seSetencs0sttate 


Bouse 






misrit Sy, 





Se ie 


EASY TO INSTALL EASY T0 ELL 


ONLY 3 BASIC PARTS 


BUILD A COMPLETE INSTALLATION 




















A FEW 


MANY ATTRACTIVE 
IDEAS FOR 


4 = 


EXTERIOR AND 
INTERIOR 


~~} 
=| 
a 
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FREE DEMONSTRATION 
DISPLAY 
Ouse reat, clinehe tiles. in 





4 or 6 Foot Adjustable Railing 
Secti ion I he used na 


ices vr sian ted 


ow segeed rv wend for bolting 

ig to newel 
t ets, walis shame mm, et 
Adjustable to any angle, any 
direction Bc »ite furnished 


fit steps of any ‘pliteh 
.* | nit 
Universel Pre-drilled Newel 
Post can be used for end, co pPeeeeee 
ner, step or intermediate post . 1)) pia I } : 
teruat } I | 
® illusti i I 
neets 
e 





OF THE 

















MATCHING Versa- yresuates Company, Lodi 5, Ohio 
COLUMNS ue THIS end f Versa-Kalling program to 


AND 
ORNAMENTS filiieeaeedhiaaih aad 
y Sao FOR COMPLETE Fit 


rative installa- Addre 
Uae || bee 


Al. 
Villlti¢ 


tions mean 

{ 
extra profit 
for you 
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7 
“my name 


is NiKi 
@ ” 


| stand for fast service on quality 




















chains for every use. When your 
customers need chains in a hurry, call 
Elephant Brand Express for overnight 


shipments from our central locations. 


ELEPHANT BRAND CHAIN- PACKS 


Profits for You 


FAMOUS CHAIN-PACK NEW MERCHAINDISER 


® Sturdy chain cutter built in 
® Reels have square holes— 
so chain won't run out on 


floor 
\iPwamt Me em > Spare rack for extra 
PROOF Colt CHAIN stock 
: ‘“ ys 


® Compact, tubular steel 
frame has no sharp 
edges to snag clothes 

® Reels won't bend or 
break. 














Easier handling 

‘'Sealed-in'' chain protection 
Doubles as attractive display 
Conserves floor space 

Empties make top-grade pails 


OVERNIGHT SHIPMENT FROM WAREHOUSE STOCKS IN ATLANTA, 
HOUSTON, SEATTLE, OR ST. LOUIS 


NIXDORFF-KREIN MFG. CO. 


916 HOWARD ST. * ST LOUIS 6. MO * PHONE CH 1.8726 © TELETYPE SL 892 





Now In Our Second Century Of Service 
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HER 


hesflex 


what is the 






WPR 


Chesflex VPR 100% Polyethylene Pipe is made 


siai8) | exclusively of Virgin Premium Polyethylene resin 
pipe made of? iil the only material ever used in the manufacture 
» 
al 


of Chesflex pipe never any filler 


never any gunk! 


— —- 
‘ Tw Chesflex is manufactured by one of the pioneers 
who makes it? ONY in the extrusion of polyethylene with years of 
: " 
"aUUL manufacturing know-how, with engineering geared 


to the most exacting specifications in the industry 


s » Chesflex VPR pipe is honestly merchandised so 
i's if $ that you can make an honest profit. The highest 

. quality in the industry and the greatest acceptance 
profitable? ‘ by quality conscious contractors, engineers and 
architects means that Chesflex never has to resort 


% 


to “special deals’ or “desperation tactics.” 


All Chesflex pipe — 75 lb Standard — 100 Ib 
and General Purpose are made of the same uniformly 
high quality VPR Polyethylene. They are all 


non-toxic (perfect for drinking water), non-corrosive 


is it honestly 
rated? 





and weatherproof. A 4 to | pressure safety factor 
is built in to withstand intermittent surge 


The famous Chesflex 20/30 guarantee is proof of 


. ° | 
how is if & our absolute confidence in the performance of our 
20 product. Chesflex 75 lb. — Standard — 100 Ib 
guaranteed? 20 


and General Purpose all carry the same guarantee 
because they are made of the same 100% VPR 
Polyethylene resins 


In oll the years Chesflex has been on the market 
with all the millions of feet that have been used 


what returns can . 
you expect? I 
A 





never has even y been returned qs 
detective or unsatisfactory 


Chesflex adheres to a very strict polic y of distrib 
uting exclusively through rec ognized wholesalers 


how is it sold? 


Be sure you contact your local wholesaler 


= CD CJT => CS ROS 





if he is temporarily out of stock, he can order 


Chesflex tor you 





Don’t Be Satisfied With A Lesser Product 


Those Who KNOW, Specify CHESFLEX. 





Virgin Premium Resin POLYETHYLENE PIPE 





Call your Chesflex 


Wholesaler Todoy 684 Nepperhan Avenue e Yonkers, New York 
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with the 


NEW Columbian 
COLPACK 
Rope Rack 
















Here it is... the fast, easy way to sell rope and 


sell it profitably! 





Columbian Manila Rope sells readily and in large 
quantities to homeowners, farmers, boat owners and 
industrial firms. The handy Colpack carton originated 
QS a by Columbian keeps your stock neatly coiled — free 
rasa ' \) from dust — easy to dispense — appealing to custom- 
ers. And now this new Rack makes an eye-catching 
display — presents rope in an attention-getting 


manner that earns extra profits trom impulse sales 


Columbian’s Colpack and Rack are a money 
making combination! Your jobber can prove it 


see him for the facts. 


COLUMBIAN 
Rope Company 


Auburn “The Cordage City” N. Y. 





— 


Base measures 20 s 2 Rack 
holds one Colpock 25, two 50's 
and one box of 100 ft. connected 
coils. Comes completely ossem- 
bied, ready to ute 
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Dynalite and Bantam 
Shovels... 
TAPER-FORGED for 


Strength and Light Weight 











BANTAM 





DYNALITE 











Start with a solid bar of high-carbon steel. ‘Vaper-forge if 
on special dies into a blade, neck and socket . ,. . trim, 
shape, heat-treat and te) per... then insert a traight 
taper, fire-hardened ash handie. Result? ‘The strongest 
shovel for its weight that it is possible to build 


This your customers get when they buy lrue |e LTiprert 


santam ; OF Livnalite ‘The santam ure’ general PUurpome 
or light industrial shovels with a solid shan! ee cro 
section at left _. ,. there are no weld Oy Cnannis ihe 


l)vnalites ire lighter Wwe ight pre *iie ral Purpose hove Vvitty 
a tube shank we cross section at tiett id aver! ive 


les than : ib each 


I iper-lorging put metal where it's needed thick in 
the centers and shoulders for strength, thin at the edge 
for lightne \nd if puts the bend in the steel nec! not 


it} the wood handle or blade 
‘Taper-forged blade ire smoother, harder. Dirt knoc) 
off easier, makes shoveling taster LDyvnalites and Kantam 


are thOW ay lable with turned Le ps ior easier hovelimng 


Sty ight-t per handles make rehandling easy, trast 
Kight minute ny actual test Moreover. rehandiing 
coe not change balance nit o7 bend of these hovel 


‘Tell your customer ibout these built-in advantages QT 
‘True lemper l)yvnalite and bantam hovel Y ou i protit 
more and have more satished customers. True ‘Temper 


(/orporation, (Cleveland 1D (oro 





PER 


for Leadership 






You Can Look to 








Sun Kay 


STEEL 


SELLS EASIER! SELLS FASTER! 


SELLS AGAIN and AGAIN! 
Sun Ray SELLS EASIER The well-known Sun Ray 


name an every package insures customers of superior 





steel wool products. 
Sun Ray SELLS FASTER . 
style of steel wool for every steel-wooling job 

for cleaning, smoothing, rubbing, buffing and polishing 


all types of surfaces! Bright, eye-catching packages get 
the attention of store traffic and suggest uses 
Highest 


Sun Ray SELLS AGAIN and AGAIN 
Customers 


quality and top value builds repeat sales 
keep coming back to demand Sun Ray Steel Wool as 


. There's a grade and 


a safeguard against imperfect work! 








JEX HOUSEHOLD PADS 


Smart housewives prefer 
these economical, full bodied 
pods for cleaning, scouring, 


and polishing pots, pans and 
kitchenwore. Each Jex pack 









age contains !2 pads of 


household grode steel wool 









| 

















ae 
raga * 
Bij LAYER BUILT PADS 
03 
> 5 % now in the handy 
ee 2 
#y TWIN PACK 
el These big, quality-built pads are 
oy the favorite with ‘‘do-it-yourselfers’’ 
an# and craftsmen alike! Every inch of 
en 9 the pads can be used .. . just fold 
Nom back used surface exposing fresh, 
ge 
at clean layer. New, attractive 16-pad 
at, Twin Pack can be broken into two, 
A handy, 8-pad packages! 
heey 
i 
his! 
yj 
> > 
, * 
A 
Ye 
\-f5 


BULK POUND TUBES 


Sun Ray one pound tubes 
provide steel woo! in con 
venient, economical bulk 
form for home, shop and 


general industrial use 





\ 





ORDER FROM YOUR JOBBER TODAY OR WRITE 
FOR NAME OF YOUR NEAREST SUN RAY JOBBER! 


STEEL WOOL PRODUCTS 


THE WILLIAMS COMPANY 


manufacturers of quality steel wool for 35 years 


LONDON, OHIO 
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TEXAS BOOM IN SHADE-SCREENING SALES 


NOW ON ITS WAY TO 


Test promotion of Kaiser Aluminum Shade-Screening in Fort 
Worth and Dallas shoots dealer saies up 171% in one season! 


A NEW sales promotion — which sent Fort Worth and Dallas dealer sales of Kaiser Aluminum Shade-Screening 


up 171% in just one season — has now been expanded to do the same for you! 





Powerful 3-Punch Promotion! 





_ TELEVISION ! Potential customers 


will see drarnatic demonstration: 
of this new window screening that 


wee US homes Up ToD 15 cooler! 


2.NATIONAL ADVERTISING! 


Your custome! vill also see big COnVITK ing advertisements 


in such top magazines as Life, Saturday Evening Post, 


Time. Newsweek. Busine Week, Fortune! 





Newsweek 


MME 


Fortune 


OS’) 





3. NEW SELLING AIDSI 


A brand-new selling kit 
contains all the “do-it 
yourself” information you! 
customers will need—a 
real sales clincher! But 
that's not all you get 
photo kits of residential 
and commercial installa 


tions, sample mailing 





pieces, Consume! folders 
counter demonstrators 
colorful window banners, and price calculators. In add 
tion, TV spot films, radio scripts, and newspaper mats ar 
provided for the generous cooperative advertising program 
for qualified dealers. All these selling aids will help bring 
the big boom in Shade-Screening right into your store! 


ALL THIS .. . PLUS MORE THAN 50% MARKUP! so don’t delay... send coupon today for free sample 


demonstrator, complete information, and names of 


’ 
| want ony & 


your nearest suppliers 


SHADE-SCREENING 





alser Aluminum 


NEW KIND OF WINDOW SCREENING KEEPS HOMES 15% COOLER! 









This light beam shows how 
ShadeScreening stops blis 
tering sun rays before 
they reach room. The se- 
MP cret: Tiny slanted louvers 
het sun rays poss right 7 eta Us bd 
through ordinary screens, a Ln) LA 
inte room. Thus, room tem- aa ature TT) a 
perature builds up rapid- much os 15 cooler under 
ly. Window shedes stop Lo LAL Le ee 1 
sun rays too late after good visibility 
eM AA a pe Ce ae a 
TT, a om 1 le oe 


frame 


Kaiser Aluminum & Chemical Sales, Inc 
Room 5534 Consumer Service Division 
1924 Broadway, Oakiand 12, California 


Pile he ‘ (i at actual sampie ol KR aise Aluminum 
che Mm ree#niitig j Can see Tow it WOTKS Also send 
mpliete information, including the name of my 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
al 





WHATS SO GREAT ABOUT 
FRANKLY, / CANT 





YOULL GET PLENTY 
OF BACKING «4. 


with G-E Yellow Bulb 
advertising like this 





V drama, Vill Color magazine ads 
ii i if tri ve ite \ Ki iit) VW ; la ' 
i Ma in | ‘ ; | \ia 
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GE YELLOW BULBS ? 
SEE THEM... 













THAT’S WHY YOUR CUSTOMERS 
LOVE ‘EM AND BUY ‘EM... 








AND THE 


BIG G-E 
YELLOW 
BULB 

‘BLITZ 


STARTS MAY 21 
—to help you sell 
them 











M 





Progress /s Our Most /mportant Product 


GENERAL GQ ELECTRIC 


















Better Homes & Gardens 


HOME IMPROVEMENT 
NEWSLETTE 

























up are cashing in now on the 
this great BHAG 


made sales! 


spore ored 


Ihat's right! And the gars 
dening section of BH&G ts 
one of the biggest “drawing 
cards” inducing people to 


purchase BH&G, What's 


more. a recent survey has shown 
that 450. 000 every 
month intend to « lip these pit 


another 





EARLY BIRD dealers who already have their Contes 
intense 


selling event. tie 


















10,270 DEALERS 
TIED IN TO CONTEST 


As of March 21. 10.270 dealers 
rushed to takse 
HHAC, 


these 


m all lines have 


advantage of this big 


sales Opportunity. Of 


mie than HOH “are if the 


hardware, building materials 


inal applia “1 ri 


IStHiCsscs 
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7 


t Headquarters signs 


interest consumers are showing in 


in now and get these ready 


450,000 gardening pages 
clipped monthly from BH&G! 


dening file’ pages for permanent 
reterence 

( lipped o1 not, these pages are 
i good source Of Nhusine hor 
your Garden Supplies and Equip 
Ihey tell consum 
ers what to buy and how 
it. Its up to tell them 
they ses 


(sara 1} 


ment section 
to use 
you to 
to buy the items 
in Ketter Horn « 

And hye res anh Casyvy Wily 
that: 
cessful by 
every time 


Mhiere 
to do if 
i Waly heen proved ii 
thousands of 
HMAC: ha 


stimulating 


deaiet 
Spon ored 
a sales national 
event! 
BHA 
Improvement 
you fi Gul KT 
the BHACG store 
neighborhood, More busi 


‘ 
ror vou 


lw in with the 
1YS6 Hore 
test, and 


known «as 


rice Ww 
{ <oT) 


Ned Otic 


you? 


nicss., vood hu tiie 


Better Homes & Gardens “"" 








62,889 HOMEOWNERS ENTER 
1956 HOME IMPROVEMENT CONTEST 


3O.399 entries in exterior 


improvement division alone mean 


booming business for DEALERS 


Des Moines. lowa—Davy in 


uary announcement of Better Homes & Gardens 


day out. 


ever since the Jan 


$95 OOO 


Home Improvement Contest, entries in one or more ol 


the contest's four divisions have poured into BH&G head 


quarters in a never-ending tide 


At latest 





count March 21 62.5839 homeownel had ubmitted 

120,469 entries. Of these, 30,399 are in the Exteriors Division 
and thats where you come in! “Exterior includes general im 
provements in building planting landscaping garden pool out 
Goo! furniture. patio trellis 

and similar outdoor pruce-up 
project For all of these and 

BOX SCORE OF many more like them uppli 
ENTRIES SHOWS and materials will be needed 
which vou have on hand rieht 

CUSTOMER INTEREST | now in vour store! And it’s vou 
wholl get a visit from contest 


I his hreakdown ol i) 
test entries shows where 
the improvements will be 


Note 


of exterimrs 


mac the number 


[hese mean 


more busine for you! 
Exteriors 30,399 
interiors 37,920 
Kitchen- Utility 78,459 
Additions 23,691 
GRAND TOTAI 

ENTRIES 120,469 











redith Publishing Co. « Tit 
Ni oines i ) 


HARDWARI 


entrant iti VOUT iwhborhood 


i} 

I} you hurry up and identifs 
your store as Contest He pdiqual 
ters through ft: display mat 
rial, such window banners and 
over-wire hangei avatiat ft ay 


ect from BHAG; 


1} Vou let istomel know 
that vow have entry blanks f 
the contest nad will be lad 1 
vi them prot mnatl ad 

ry) is for their hom 
nprover project 

i} Thy 1 | 
terial : ij nHment 1] ‘ 
ec! I ry d HRA; t? 
mia na 
by! 

You Cul pet vervti 
need 1 Ci ' if cy thy int 
BHACG event mp! a) 
| i post } tT cviit cil 
Wi nay 
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SEINE TWINES 

SEINE CORDS 
b40)6 i O7-9\ Be 318 ke 40) 88 TROT LINES 

STAGING 

VENETIAN BLIND CORD 
O10) \' 8 a8 8B) 29 (Os ae a ad i 8 > SASH CORDS 

CLOTHES LINES 

MASON LINES 


FISHING LINES 
NYLON CASTING LINES 


STARTER ROPE 

JUMP ROPE 

MOP HEADS 

WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 

CHALK LINES 

PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 





ee kee 


seeRE 
7 ATs ~ 
“ ay iss - 
Wha Ske 
Tee She 
Fag 
eee 









FROM CONVENIENTLY 
LOCATED WAREHOUSES 


cee oar 


_rennnen 


\ te VAN Nuys 
CALIFORNIA 





vl, 
“{(- | ORDERS OF $50.00 OR MORE, FREIGHT 
PREPAID. Orders of less than $20.00 f.o.b. Mill. 
Lawndale, N. C., Van Nuys, Calif., Marietta, Min 
nesota, Dallas, Texas, or Waynetown, Ind. Orders ‘ C 

: ' , » Cards And Price List. 
of $20.00 to $50.00, freight allowed to $1.00 per Write For size 
cwt. Freight prepaid does not include extra charge 


incurred outside carrier's regular zone of delivery 











weninbbriewes NORTH CAROLINA 


™” 
: 
J ; 
iG ; 





Minnesota jaltlas 76. Texas 


ESTABLISHED in 1673 
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ttention all Dealers! 
C wie you: 4 
With Vaughans 


Here’s How It Works— 















Order Vaughan's Special No. 
2450 assortment of proven 
fast-selling items (see other 
side) at a cost of only $24.50 
and you get a total retail 
value of $39.06 PLUS $3.00 


extra profit from: 








—~ one Sinn aie Roll, Ire 
zi a | Can Openers = 


ABS. OLUTELY FREE. 


Order one box of each of our selected best sellers shown on other side. 
All are items you should carry as regular stock. 


START NOW WITH 47% PROFIT!!! 


Order Now 


| 

| 

7 

Order now through your 
| 


ACT FAST! MAIL THIS ORDER BLANK NOW! 





VAUGHAN MFG. CO., 3211 W. Carroll, Chicago 24, Illinois 


Please rush No. 2450 Assortments, to be shipped via jobber shown 
below 





YOUR JOBBER YOUR FIRM 
ADDRESS ADDRESS jobber .. . or if he is out of 
CITY & STATE CITY & STATI stock, use coupon at left. 





THIS OFFER EXPIRES MAY 31, 1956 
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Carded and Pre-Priced 
——— for Self-Service! 


Our Current Best Sellers 










No. 170-W ‘Safety 
Roll, jr."’ The all-time 


favorite everywhere! 





No. 500 ‘Master’ Opener 


Opens cans, bottles friction caps 


Packed 2 dozen per 
box weight ] 2 Ibs. 
per dozen 


Retail—25¢ 


No. 100-J Economy Opener 
Still a top seller! Packed 2 dozen 


Packed 2 dozen per box weight 2'2 
lbs. per dozen Retail—29¢ 


per box; weight |'4 Ibs. per dozen 


Retail—15¢ 








= ™ No. 171-M 
an ~ A _——— db f ~ wath 
(\\ \e . Stopper 
AAAS) 


\ 


The fast-selling, 





AN} double seal, (590% 
‘~* No. 330 ‘Flex-Whip”’ No. 400-8 “Tap-Boy’’ Tite’ for carbonated 
For mixing malts eggs, dressings, The all purpose opener—can tapper, beverages Packed 


sauces. Packed |! dozen per box; bottle opener, corkscrew Pocked | | dozen per box; 


weight 194 Ibs per dozen 


Retail—25¢ 


dozen per box; weight 2'2 Ibs. per 
dozen. Retail—59¢ 


weight I's ibs. per 


dozen. Retail—25¢ 








a 


No. 340 Kitchen Saw 


Handy for frozen foods, roasts, etc 





No. 225 
Wall Opener 


Most terrific wall 





No. 20 Utility Tongs 
opener value on the market Pocked For hot toods. « 145 barbecues, et 
2 dozen per box; weight 6'4 Ibs 


per dozen. Retail—98<¢ 


Packed » dozen per box; weight 


3% \bs. per dozen Retail—59¢ 


racked | dozer per bos weignt 


2 d ips er aozen Retail 25¢ 


sia) 
N 
, 
\ 
© 
j 
() 


VAUGHAN MFG. CO. bho ayn 
Worlds Largest Manufacturer of Can and hollle Oneners 
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pA MmAMEL A 


QUALITY 


‘rains > 
vaenistl’ 






THEY'RE ODORLESS, SCRUBBABLE, 
AND PERFECTLY COLOR MATCHED! 


[The ACME ys 


ACME ODORLESS ALKYD 
FLAT ENAMEL 


Velvetlike, flat matte finish 
















6) 
A der\ vie rus sows 





















































NEW ACME 
COLOR 
SELECTOR 


Exciting! Builds sales' A 
whole color-planning de 
partment in just 10 x 20 
inches. Hang it on the wall 
or display it on the counter 
Includes separate panel for 
each part of the Acme line, 
showing all standard colors 
plus intermixes. It's a silent 
sells Acme Qual 
ity Painte to customers 


salesman 


even when they're alone 
Shows how to corhbine 
colors in perfect harmony! 















ASK YOUR ACME JOBBER, OR WRITE TO 


ACME QUALITY PAINTS, INC., DETROIT 11, MICHIGAN 


Makers of Acme Quality Paints, Spee-D-Dry, Fashion Right, Super Kem-Tone, Kem-Glo, Kem Tinting Colors, and Insecticides 





ACME ODORLESS ALKYD 


SEMI-GLOSS 


Soft like satin—a subdued gloss 


fo heen fee easier to sell because they go on so easily 
and because they’re by Acme, a name that 
means super quality to your paint buyers. 


Walls, ceilings and woodwork can be painted with 
either the Odorless Alkyd Flat Enamel or the 
Odorless Alkyd Semi-Gloss. Or the two can be 
combined in any room—because colors are 
perfectly matched. 


e Easy to apply—brush or roller. No laps, 
streaks or brush marks. 


@ Seals, primes and finishes most surfaces in one 
coat. Goes on beautifully over plaster, wall 
board, brick, cement, plasterboard, previously 
painted walls —-even over wallpaper. 


e ‘Ten standard, matching decorator colors in 
Odorlesas Alkyd Flat Enamel and Odorleas 
Alkyd Semi-Gloss plus nonyellowing white. 


72 matching additional colors with Acme’s new 
Color Selector. Just add Acme Tinting Colors to 
Acme Odorless Alkyd Flat Enamel or Acme Odor- 
less Alkyd Semi-Gloss 
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ot Tull f | 
YO y ! 
~«+~- YET YOUR CUSTOMERS PAY A 
PRICE THAT’S 
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a 

" me: 

oe — a 

, ( Matched Kitchen Cot 

piace Conttns IN WHITE AND RED «+ IN TURQUOISE AND WHITE 
four: 1% i i IN PINK AND BLACK « IN YELLOW AND CHARCOAL 
ea. Pack: 1 set 01 IN COPPER AND WHITE 
Gift carton. Weight: ¢ 


per dozen 


get these on 
your counters now! They’re terrific! 





Bread Box with Remov- 


able Shelf. Size: 14% These modern heavy duty 

a 8 oe kitchen ensembles are completely 
Pack l only Gift car- al , ° 
ton. Weight: 66 Ibs new. They are styled in colors for today’s 


per doze! 


smart kitchens. 





Harvell Space Saver ensembles will make every 
day a profit day for your housewares 
department—the greatest 
value in 1956. 


Zz F ; 
tail P cr 6 ¢ 
nested Weight 


ipa per dozen 


MANUFACTURING CORPORATION ° HUBBARD, OHIO 


Harvell Housewares 
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CASH PAYMENT 


from April 1 through June 30 
on purchases of these 


HOOVER APPLIANCES 


No exotic trips! No mink-lined sports cars! Nothing but 
money, Money, MONEY! 


THIS IS THE HOOVER BANKROLL CLUB! It gives 
you the most generous bonus—and gives it during 
the Biggest April-May-June Gift Season ever antici 
pated. ‘lo join, just order any of the appliances on 
this page any time from April 1 to June 30—and in 
July, Hoover will mail you a nice fat check for 3% of 
your order! Not only takes care of your gift-season 
buying, but also gives you enough time to get that 
imucy 3% on reorders, too’ 

No need to see your Hoover Distributor for de- 
tails there aren t any. Just order Hoover appliances 
from your distributor, tie in with our Spring Gift 
Promotions, and start counting that extra 3%! 


IOOVER. 


FINE APPLIANCES 


around tha 





The around the world 








HOOVER GIVES YOU A 























eee 
BANKROLL ¢ 


speeds 


bracket 


HOOVER Pixie 


polishing brushe: 


HOOVER Automotix 


old-tashioned cottee tlavor 


Guiomatwaly. Make 


HOOVER Minute man 
Exclusive headlight. Includes scrubbing brushe 


HOOVER Handmixer 


able mixer thal handles 


snap at iol 


Coffeepot 








rings) «6bback 


every time 


trom 4 to 9 cup 


Scrubs, wa 


hi Ting ped 





nes, polishe 





The featherweight, port 


beater e| 


Exclusive with 


big-mixer jobs. 3 


ectoi wali 





Hoover. Con 


venient shoulder strap leaves hand tree. in 


cludes flexible hose 


lool, dusting brust 


HOOVER Dustette 


weight Hoover Cleaner 


pickup 


motor 


| 


ciean if 


wist off bag 


extensiot 





The lowes! 


Une -tenth 


BY STRONG NATIONAL — 
cmericon Home i ADVERTISING 
Mplicity Patter, Book ree ethos 
living for Young pril lron 

Nomemak ‘ 
Saturde f a April = Poy h 
Setter tent es May 26 og 
se or Homes 2 Garden: Mo Mixes 
@ uiday Evening Post > : Iron 
vile 


McColl’; Neediewor) 


june 


( feepo: 


lron 


wondertul for quick 


wong. crevie 


cas! hiaghtest 


horsepower 
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Famous (cat-oan) Quality 


in a full line of Modern Washday Work-Savers 


Removable Sanforized Drill 
basket, 2-inch plastic full 
swivel wheels, Packed | to a 
carton, Shipping weight 6 Ibs 


Retail Faw Trade Price $495 
ITEM NO. 656 


Deluxe model with 3-inch 
plastic full-swivel wheels 
Removable Santorized drill 
basket. Packed | to a carton 
Shipping weight 6 lbs 


Retail Faw Trade Price $595 
ITEM NO. 658 


Luxury Laundry Cart com 
plete with removable wire 
basket and Sanforized white 
drill liner with detachable 
clothespin bag for hanging 
from cart or clothesline 
3-inch, full-swivel plasti: 
wheels. Packed | to carton 
Shipping weight 11 Ibs 


Retail Faw Trade Price $895 
ITEM NO. 608 


Replacement baskets for 
Items 654 and 656. Individ 
ually boxed, 12 boxes to car 
ton. Shipping weight, LO Ibs 


Reta:! Faw Trade Price each $195 


QUALITY FEATURES 
© Flectrically Welded %” 


tubular steel frames with 
aluminized baked enamel 
finish over Bonderized 
rust-prooling 


¢ Two hinged supports and 
two tubular cross braces for 
strength and rigidity 


© Fine quality Sanforized 
white drill baskets and liners 
removable for laundering 


© Convenient clothespin 
por kets in all styles 


¢ Full-swivel plastic wheels 
for easy rolling and turning 








PROMOTION AIDS 


ad News pape rimats @ Klectros 
bd Glossy photographs 
© Mailing inserts 


Cal-Dok laundry carts Wire basket is removable 
fold flat for storage for carrying up steps 


Right height for washer, wringer, clothesline, ironing 
No. 654-31" high; No. 656-32" high; No. 658 — 34” high 


Manutacturers of Work Saving Quality Housewares 
Three factories to serve you better: Reading, Pa. ¢ LaPorte, Ind. ¢ Colton, Calif 


FORM NO S5:'18Rf LITHMOGRAPHED in uv 





lt takes LESS EFFORT to Carry MORE in the 


AMIN King Size Car-04K) Shopping Cont 


hecause its engineered for better balance and 


easier wheeling opens and closes at a touc hb! 


i 


: 


es 
} 


woot hay | 
/ S/ateee fh 


ITEM NO. 752 
CAL-DAK 
SHOPPING CART 


Abs . > 7 overall TA folded 





fAarryitiv busket Open te i7\% . 
LJ . Ath high Packed 2 to a 


ton Shipping weight 21 Ih 


$595 


es satin mag th finish naw 
Drool riist-resistant metal fran 


byaaill fo rivuwe a 1h 


* Iwo wheel with rubber tire 





e STi ij) ly male ina w hie f ls iti 


colortul septa 


7 “une card holies 


le'nit aete ory 


PROMOTION AIDS 


Newspaper Mats 
Suggested Layouts 
(losss Photographs 
Kepro rroots 
Klectros 


HOLDS MORE 


ROLLS EASILY 


OPENS, CLOSES 


STANDS FIRM 





: 


> 
- 
- 


OF NEI BT AN 


Manutl wturers of Work Saving Ouality blowse wares 


Three factories to serve you better Re ading, Pa, @ LaPorte, Ind. @ ¢ olton, ( alif 


COPYRIGHT (@86 BY CAL DOAK COMPANY LITHOGRAPHEDO InN U GBA 








---full profit margin sales-builder for 


Mother’s Day, June Bride promotions 


Heres a gift the girls will really appreciate. And 
fou can bet pienty of your customers will be buy 


ing the Dominion Frv-Skillet for Mother on her 


da and for that very special June Bride 

No wonder! The big 4-quart capacity with deep 

juare design is pertect for the newlyweds or a 
family of five. And it’s immersible for easy clean 
ing feature itomatic controlled heat 
retails for just 319.95 (cover in polished alumi 
num or copper finis! pnt extra cost) 

Backed continu national advertising in 
leading consumer magazine TV and radio—the 
new Dominion Fry-Skillet will give you plenty of 
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busy sales day: And more important fuil 
prone margins with a healthy profit percentage 
on every sate etter cneck with our Dominion 


qaistriputor toda 





VOoMINION 


DOMINION ELECTRIC CORPORATION + MANSFIELD, OHIO 


in Canedea Samson-ODominion Limited lerente 








NEW IMPROVED 


| Sliding Door Hardware 


greater than ever! 





NEW HANGERS 
FOR 139/44" DOORS 


Note: Two holes in hang- 
er top for additional 
strength in movnting. 


NEW WIDER 
HANGERS 


*% less Headroom 
% Easier Adjusting 
¥% Twice as strong 





t 
1% . i : 


tii 
SS, ut . ; 




















7—-- 


. 


Ni 


J 





ONE TRACK WALL POCKET 
, FOR ALL DOORS HANGER TH2 
“ ws 5 By-possing or single For top mounting 
OO from % to 1% thick, on doors 


M-D Floor Type 


Completely Packaged Hardware alien teat Saadwere 


for %, 1, VK" 1%". and 13%" Doors 
Also Wall Pocket Hardware 


* Note; Guides No. 13 and 14 are packaged with 
M-D Sliding Door Hardware. Other accessories 











optional. May be ordered separately 


* ACCESSORIES 














5 : @ 

aN EAA: | 

; : hes 

‘s \: i $ 

. . re * ROUND * ee: 

e GUIDE .« GUIDE « GUIDE « orp ovat « GUIDE STRIP * FACIA STRIP 
- NO. 14 . NO. 13 « NO. 12 s poor puts NO. 15 5 FM-300 





MACKLANBURG-DUNCAN CO. eee 


P.O. BOX 1197 @ OKLAHOMA CITY 1, OKLAHOMA ae AtTHS 










PORTABLE, REVERSIBLE 


TWIN WINDOW FAN 








ONLY 


+192 


(1500 CFM) 





















FITS EVERY WINDOW 


Keach fan has 30° 


independent swivel action... 





Youll sel] these fans right now before the hot 


weather starts' Thev ll walk off vour floor—for 


SALES RECORDS use If} CVOCTY aon if} the home at this low price 


There's nothing like them! 


BROKEN Ihev re sales record breakers' 


Send for a SAMPLE MARKEL TWIN WINDOW FAN at this LOW 
Buffalo Retailer * Price or give this coupon to your local distributor TODAY’ i 


Over 300 sold before hot weather ae) Markel Lilectric Products, Ine 


14) Seneca St., Buflalo 3, New York 

another 300 in one week—could i 
| | Send me | MARKEL TWIN WINDOW FAN (‘Model M&809_T 

have sold hundreds more 


Freight Prepaid. Inclosed ts $12.97 


Nm 


Miami Distributor * [ Firm Nam } 


wdvVre 
My Distributor 3 


Many re-orders from the trade J 
¢ 247 
ee 


MARKEL ELECTRIC PRODUCTS, Inc. 


Founded 1920 ° BUFFALO 3. N.Y 


bax port Je pt Voore Si Neu Y ori ; ‘\ ) 





Grand Rapids Hardware Distributor * 










Ran us out of stock! Sold out 
needed more than we could get' 





reque sf 
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NEW PINK 





ANCHORGLASS ™ 
DINNERWARE 





‘ational advertising in Life and Ladie 


Home Journal has helped and will continue 
to help popularize new heat-resistant Pink 


Anchorglass Dinnerware during 1956. But 
this new dinnerware is 


colorful and inexpensive that it sells itself! 


If you aren't handling new Pink Anchorgla 


Dinnerware you're missing out on one of the 


0 beautiful, 1) dainty, 


S HOT! 


hottest lines in the history of the glia Indus- 
try. SO place your order aft once. Stock up 
with sets aad open stock. Feature it and it 
low prices in your windows and on your 
counters Let thre public know you have if 


Pink is the most popular color in the coun 


try today and Pink Anchorglass Dinnerware 
is riding the crest 


N PIN} HOF IINNERWARI 
, NJ 9.5 ; j be 

12-Piece Starter Set--M4100/77 Open Stock Doz. Ctn Wit. Cin 
Packed in Display Carton | 

4 Cups Cup M4179 6 5 
4 Saucers Saucer M4129 4 29 # 
4 Dinner Plates Dessert Dish MAi/a4 6 25 if 
19.Pi Set —M4100/78 Salad Plate M4138 3 27 # 

riece 2eT- 

! Soup Plate M4167 } 25 
Packed in Gift Carton ial 29 # 
Ac Dinner Plate MAlA! 48 # 

vps 
4 id Vegetable Bow! M4177 } lly 
4 Dinner Plates Vegetable Bow! M4178 ] 1s 4 
4 Desserts Serving Plate M4146 ] 20 # 
] Sugar A cover Sugar “ 4 overt M4143 2 ] } yy, 
1 Creamer Creamer M4l44 9 1? tt 






To order contact your buyer, your jobber or write direct to 


ANCHOR HOCKING GLASS CORPORATION 
LANCASTER, OHIO... The most famous name in glass 


HARDWARI 
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Think of it!.. New true pink Anchorglass dinnerware 
eoes from oven...to table...to refrigerator... 





~~ 
_ 
oY 





Wh) 


Mh, Ny 
if 


Li 


B' 
Anchorglass 


for 50 
famous iearrie if wlass 











This eye-catching four-color, full-page ad 


sel/s for you in 
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Let this 


LOILT 


cart serve 
up record 
sales for you! 














® Not just this front-running Cosco Tray Cart, but 
a balanced assortment of Cosco models to suit 
the needs and tastes of every customer. For the 
greater variety you offer, the more you'll cash in on 
the trend to mobile, metal furniture for today’s 
casual living . . . and the better your chances for 
tie-in sales of small applances, barbecue grills and 
outdoor furniture! Now, more than ever, Cosco 
is the Jeadership line. . . out-advertising, out-pro 
moting and out-selling all competitors put together. 
And now, more than ever, Cosco is the quality line 

. with chromium-plated tubular steel legs on ever. 
the lowest price d models! Order a « omplete assort- 


ment now! You'll discover, as thousands of enthusi 










astic dealers already have, that ‘‘Cosco sells quality 


and quality sells Cosco!” 






HAMILTON MANUFACTURING CORPORATION «+ COLUMBUS, INDIANA 








Model a WB 





































De luxe Tray Cart 
Retail list price New Co-op Ad Pian! Now COSCO will pay half of 
your local COSCO newspaper advertising bill, up to 
¥, 4 4 le ' 600 lines a month. Write today for full details! 


B-K 
Utility Table 
$8.95" 


i | Drop 





Leaf Cart 


$19.95" g ' 





Go ahead! Feature 


LOSEO so 


The Leadership | mane" 
Line of CL i= | | 8-F 


| Utility Cart i j 
Household Furniture! | 1395 g é 


a7 
—— 
—= 


7-_ 


a -. 
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VALUABLE 


co-op ad dolla 
... fill in and/ 









‘s tor you 





psi rrod 
HA 
presing wat 80M N. Cicer Aver 
| Libis 





Gentiemen 
| want to know ali about Ekco’s program for sharing the 
cost of my store s newspaper advertising 

Please rush me 4 copy ol the NEW EKCO CO-OP ADVEK 
TISING PLAN book. We want to tie our store in with ind 
profit from — Ekco’s national advertising campaign nd 
we want to see all the NEW FHEE EKCO and FLINT AD 
MATS 


NAME 





.. Lt Geeale NtarrtlS C70 feOeUbEM OA 
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v of supr” / 
ant 


apinet 





These new items will spark extra sales for you. Order today to 
tap the market for extra profits. Unconditionally guaranteed. 


Pink and Copper is one of the most 
exciting new designs of the year 
Drawer knobs in pink baked enamel or 
polished copper finish can be obtained 
with companion solid copper back 
plates. The blend of rich copper with 
the sophistication of warm pink gives 
a touch of modern charm to every 
kitchen. In addition, this new line 
matches the growing trend toward the 
use of pink and copper in appliances, 
accessories and home decorations. 









Latest of the new Ajax designs is Early 
American, Lending charm and grace to 
either the colonial or contemporary 
home, it is ideally suited to maple, 
birch, knotty pine and other natural fin- 
ish woods as well as painted surfaces 
Available in forged-edge smooth-surface 
polished brass finish, also hammered 
antique copper and hammered biack 
Ihe line includes hinges, pulls and 
knobs to match 




























Especially designed to match the mod 
ern and distinctive tulip design resi 
dential lock sets, this new tulip knob 
with matching back plate offers real 
luxury for modest budgets. It is avai! 


c 


abie in all U. S. Standard finishes 























The No. 540 Concave Beveled Edge Drawer Pull is an outstanding example of creative 
design so outstanding, in fact, Ajax has been awarded a design patent protecting it 
While maintaining the standard 3” center, it allows 1” longer length at the top than any 
other pull of its type. 














Write today for details on the complete AJAX line. 


TA AX 


HARDWARE OF PRESTIGE 
















The Spring-Eze flexible door stop is 
another Ajax exciusive. It does away 
with the disadvantages of the older, 
rigid-type stop. Ajax exclusive bulge 
design eliminates kinking prevalent 
with ordinary spring door stops. Tough, 

















Ajax Hardware Sales Co., 4355 Valley Bivd., los Angeles 32, Calif. 


lastic tip gives jong service ; = “ . ' > tA h4¢ 
So i. HOOT ELSPROHYG >! Ti) 
dn ; *# SS 9 / P 7 G , J e 
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lf BOLTS 


PROFITS 
FLEXIBILITY 
TURNOVER 





Serve Yourse 


yor 


"is & te ea Phe 
tee, es SK Ol 


» pals 






















with the FIRST 
FLEXIBLE BOLT DISPLAY 


Now Available 

Through Your Lamson Distributor 

These new Lamson & Sessions SERVE YOURSELF 
Bolt Trays bring “Back Room” bolts "Up Front’ for 


increased sales. 











These new NRHA approved metal bolt trays are so 
flexible they fit perfectly on standard islands, gondolas, 
and wall counters. A SPECIAL ALL METAL TRAY 
STAND with a durable baked enamel finish, as illus- 
trated below, is also available for floor display. 


ADDITIONAL FEATURES OF THE LAMSON & 

SESSIONS “SERVE YOURSELF 

BOLT TRAYS 

@ All Metal Tray with Adjustable 
Metal Dividers and Price Ticket 
Holders (size 14° long x 23” wide 










Frees - gested Selling Prices. 
- e, Sere faret Peoria @ Measuring Device for Checking 
« outs muri senews Length and Diameter. 
“i. Saa 
mae” a" SELL YOUR “BACK ROOM” 
i ae BOLT STOCK WITH A SERVE 
a" he 
” 


YOURSELF BOLT TRAY 
. 
a a % t 
A, 


a oe. 
aa - x 9” high) 
7 al. it *}* , | ' of ° 
i Pe 4 4 a ” @ Price Tickets for Current Sug- 
| <i 
i < 
4. 








“UP FRONT"! SPECIAI 
NAMA APPROVED TRAY STAND 


bape y MAIL THIS COUPON TODAY: | 


ero mem eM mm ime ees Sue mm am 


THE LAMSON & SESSIONS CO. 


1971 West 85th Street 
Cleveland 2, Ohio 


ae 





SERVE YOURSELF 
BOLT TRAY 


‘Trays can be purchased separately or with custom 
Ready -Stoc ked” Assortments, Carriage Bolts, Small | Please send me details on the new Lamson & Sessions Flexible 
Machine Bolts, Large Machine Bolts, Cap Screws | Bolt Display. 


and Nuts and Stove Bolts. 
Company Name 
All bolts and nuts are Brite-Plated with nuts 


attached and you can choose the S1ZC4 and types Address 


that your customers ask for most often. Cit Seas 
Z ) lad ‘ 
Refills are Special Small Quantities— No Over- 


stock Storage. 


Your Name 
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ARROW-TACKERS... 
No.1 IN THE TRADE! 


ACCORDING TO THE LATEST STORE-MARKET SURVEY BY HARDWARE RETAILER 


aud howe dol: 


ARROW SELLS ONLY THROUGH THE TRADE! 


Don't confuse Arrow with other gun tacker manufacturers! Arrow never Sells 
the consumer directly! We do not compete with our dealers! All consumer 
inquiries are turned back to the nearest dealer! 


ARROW’S SIMPLE BUY OR RENT POLICY! 

Arrow makes renting easy for your customers. Bill your customer the full 
price of the machine. He has option to return it at a rental charge of 50x 
per day. Records show that 95% of renters eventually buy their machines. 
And renting leads to the sale of many related products such as Reynolds 





ARROW BACKS ITS LINE WITH 
POWERFUL ADVERTISING! 








> > 
(A 
=a 
: 
f 
T32 GUN TACKER for light 150 Do-it-Yourself TACKER HT50 One Hand HAMMER 105 4 Way Standara 
na ‘ ' licen 3 ' . TACKER ; STAPLER ta 
nt wire 1, lapie ivy wit ia Lapie . tat 
List Price: $9.50 [ List Price $17.00 List Price $16.50 List Price $4.25 
REGULAR FULL TRADE DISCOUNTS APPLY 











In stock at leading jobbers everywhere! Catalog and price sheets available on request! 


MRaraow FASTENER [0../NC. ONE JUNIUS STREET, BROOKLYN 12, N.Y. 
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Here’s another Corbin “first” that will save you 
time and money... Unit Pricing and Decimal 
Packing. Corbin is the first manufacturer of 
builders’ hardware to bring you this modern 
system advocated by The National Retail Hard- 
ware Association, 


From now on all Corbin products will be 

listed at unit prices. And, as fast as possible, 

all packaging will be changed over from multiples 
of 12 to multiples of 10... you'll be getting 
cartons of 10, 20, 30, etc. units. Eventually, 

this important advantage will apply to every 
Corbin Product you stock ... to make this 


progressive line as easy to handle as it is profitable. 


the old, time-consuming way... 





The usual sys- 
tem of packag- 
ing in units of 
12 requires con- 
verting into 
dozens and 
gross with high 
chance of error. 
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-OMING! 
CORBIN 


Unit Pricing and Decimal Packing 
... {0 simplify your 
%. Billing and Inventory 















the new, 
fast, accurate way... 
































Under the Decimal Packing System, all Corbin 
Products will be packaged in multiples of ten. 
You'll merely multiply or divide by ten when 
figuring cost and quantities. Items will be listed at 
unit prices. It's a big time-saver, and a “natural” 
where automatic tabulating systems are used. 


CORBIN 





wea 


P & F CORBIN Division 


The American Hardware Corporation 
New Britain, Conn. 











ANEW LINE..£ 


OF cabinet hardware 
RETAILING 0% 15' 


No. 550 DRAWER PULL 


EACH 


THIS NEW, FAST SELLING 
.. +». BIG PROFIT LINE 


15¢ RETAIL... BIG PROFITS 
DIE CAST! BEAUTIFUL STYLING 
BRILLIANT CROME-BRITE FINISH 


Here is die cast cabinet hardware that combines 

























beautiful design and quality craftsmanship with an 
amazing low price! Brilliantly finished in tough, 
durable, Crome Brite plating. Add to this, a new and 
fresh approach in hardware merchandising, and you 
No. 560 = ~ have a sure-fire seller! Cartons that become, in a 
CONCAVE - 

KNOB 


matter of seconds, colorful and attractive counter 


displays that spark consumer action! Here is hard- 


ware merchandising at its best! ... Stock up now for 


bigger profits than ever before! 


ee 2 i 
oe Se BS as fe po Pegs S 
» “” eS ae ar Se a eee as othe: 
a? ie ee i Pome eS La Mme Sn Ke cere 


one BES. ee ey a deed: eS oe ‘ 
y $ / MODEL NO. 


Shaaa: GIANT 
Lawn. Sprinkler 





10 


Interior baffles centralize water whirlpool ... assure 
uniform circular spray. All metal. Rustproof. Avail- 
able in 3 colors: Green, brass, copper. Minimum 


pack: 3 dozen. 


Order the Little Giant now and watch your "Spring- 


time Profits’ soar! 


Pier VERB Med felelti ane’ 
Yo D i R ‘1823 East WAis Street 
MANUFACTURING COMPANY iistic Rock Arkansos 


PY 014d) el) 1d eee, OR WRITE ee 


66 HARDWARE AGE, APRIL 26, 1956 








BIG PRE 


WITH THE / ‘ 
EVER POPULAR 




















®@ 


In the short space of 2 years, over 1OOO No 4 series of Fa 
KEIL Key Duplicating Machines have been sold andare ya 


in constant and profitable use by satistied eee. ut KEIL 
j | yf i 


| 
This Low Priced-Precision Machice will cut / “AOcCK CO. 
accurate duplicate cylinder and automotive yf 
keys. A KEIL No. 4 or 4% will start paying ya 


for itself, the day you start using it. / 


4 
, Please send compléte 


Inc. 
CHARLESTOWN, N.H 


rs information about your 


Ask Your Jobber, or — 





State 
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now... 


Harcraft’s 


new/Af CRESTA series 


Heres Harcrajtts LACRESTA, a combination of 
through-and-through qu iitvy and modern tviine 
that practically delivers its own Sales talh 
LACRESTA 1s a matched serv in both stvi 
and construction, Harcraft's famous silver-welding 
proce: used to join the solid-bra machined 
part that make up every LACRESTA internal 
tructurs means excellent servic And LA 
CRESTA’s beauty 1s more than just skin des pil 
extra heavy plating assure custome! listaction 
for years to com 
You'll find Harcraft’s new LACRESTA 
right in all three way right in design 


quality right im price 


| 
 Harcraft 
| BRASS 





DIVISION OF HARVEY MACHINE CO. INE 
TORRANCE CALIFORNIA 


Representatives in all principal tredine ereas 


Stocks eveileble in New York, Boston, Chicage, Atlanta, Les Angeles 


A-190A Lavatory centerset 


_(AalBOA-WiITBOp-up) 


il 


A-20A Swingspout 
(A-30A with soap dish} : 


~~ 
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A-50A Swingspout 


Vi 


8-7R 3-valve diverter 


A-90A Swingspout 


(A-910A with hose and spray! 
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it’s time to display 


nes es ;  Daturday brening 


...time to cash in on POST 
the big-volume vacation market 




















ADVERTISED in 








feature ‘Thermos’ brand Outing Kits, Quart Bottles and Quart Food Jars 


VACUUM BOTTLES 
AND FOOD JARS 


W24K4 (Quart 
72444 Quart 
Wi,4 4 Quart” 


ribbed aluminum bottle 


tee! crase hot tie 


W idest Mouth 


ood Jat 


fl 


OUTING KITS 


FA45 Plaid o iting kit, sandwich box, 
citie WOU44N4 quart bottle for liquid , one 
wt, bo4q jart’* Widest Mouth” Food Jat 











feature ‘Thermos’ brand Outing Jugs and Ice Chests 


OUTING JUGS 


-_ ; i4 Spout jUE, | yalion 
i747 Faucet jug, 1 gallon. —; a a 
#7787 Faucet jug, 2 gallon a 
“ay “Supe kK” Jug, a quart, ; 
ICE CHESTS nea? 
a, 1G, 1Ox 1G . 12 hign, hold aZ lb 4 : leas . 
ce, or ZU |? oz. bottle Bas BEY . _ae ; 
AU719, 10x19": 12 high, holds 40 Ibs, Be a? — ana, 
c¢ ‘jf? J4 | (7 bottle ee : 
A if 2 12! ZZ . lb high, noid iv 
ity a°e?. Got 1) | (97 hotti« 
A As 12° Keo ; lh high hold RH 
ib we, or 50 12 oz. bottle 
Two-Tone Green Enamel Finish 
Thick Low-K Insulation 
(“K” is the standard measure of in- 
sulation efficiency. The lower the “KA” 





factor, the higher the efficiency.) 





spark your season with good solid “SELL”... also feature ICY-HOT 










OUTING JUGS8:1 gal. 
plain, spout or faucet; 


2 wal. faucet. Red and 
gray baked enamel fin- 


ish. Heavily insulated. 





ICE CHESTS hold 32 
or 40 |b. ice. Red and 
gray baked enamel fin- VACUUM BOTTLES: 
ish. Galvanized interior. Quart, Pint or 10 oz. 


bottles. Red with silver 
design. Red heat resist- 
ant plastic cup. Polly 
Red Top insulated 


stopper with pouring lip. 





Styled for Sales Appeal—Priced for Promotional Selling 





imate 






All Capacities are approx 


THE AMERICAN THERMOS BOTTLE COMPANY, NORWICH, CONNECTICUT 


Thermos Bottle Co., Ltd., Toronto ~— Thermos (1925) Limited, London 
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How can wholesalers’ low profits 
be improved? 

What is the outlook for the smal! 
versus the large wholesaler? 

Hiow can manufacturers and 
wholesalers work together more ef 
fectively ? 

What is the significance of the 
current wave of mergers? 

A search for the answers to these 
questions, and many others, was 
conducted with much vigor at the 
annual convention of the Southern 
Wholesale Hardware Association at 
New Orleans April 15 to 19 

The convention, basking in the 
hospitality of the Queen 
City of the South, set a new record 
with 174% 
manufacturers and guests 


warm 
in attendance, whole 
salers, 
registered. The meeting was the 
65th annual convention of the 
Southern Wholesale Hardware As 
sociation and the 110th semi-annual 
convention of the American Hard 
ware Manufacturers Association 

The business of wholesaling was 
examined with unusual frankness 
and thoroughness at the formal 
meetings. Many constructive sug 
gestions were offered as possible 
cures for some of today's low-profit 
ills 

In the hotel 


nificance of 


lobbies the sig 
mergers and multi 


warehouse wholesaling operations 


Many old 


heads in be 


was anxiously diacussed 
timers shook thelr 
rumors and 


floated about 


wilderment at the 
counter-rumors that 


indeed, wer 


the convention Few 


ee 
‘- 


Wholesalers seek cure 


PEEP PLPPLOLLLPLPLCLPELOLPLOLOLOL OLE PLE LELOPL PL ELL LOEB ELEBLE DELO LEBEL E LOBED EEEEBEEBDBEOOPL&C#LEOLOOOO®* 


pees 


ee 





: Bide meaiid 
z | ath laii 
Tt Mi a 
. ' . 
/™ aeri 7 


- 


" i ¥t | 





my. 








Southern Wholesale Mardware Assi H i< tor the 


oming yeor, lett 1O right / W M Alj sfer 


director W W Fren h 
May president rt ( 


ent 


the wholesale firms that were not 
reported in the rumors to be negoti 
ating for other properties 

The fact that many of the storie 
of proposed rumors were preposter 
ous did not affect the flow of gossip 
keeding fuel to the rumor boile: 
was the fact that while most of the 
merger stories were pure fantasy, 
there may be additional mergers 
and acquisitions over the months to 
come. It was reliably reported that 
several additional acquisitions ar 
actually in the negotiation stage 

There was a lack of unanimity 
on the influence of these mergers 
because sufficient time has _ not 
elapsed to measure their long range 
effect But it was clear that th 
causing frequent 


merger trend is 


reviews of! policies and relation 


ships by both wholesale and manu 
facturing management 
Among the constructive sugges 
tions for a cure for today’s low 
profit ills was the report of a com 


wholesaler associa 


mittee of the 


tion to set up a series of fou: 
regional meetings for warehouse 
managers The best in warehouse 





Neely 


MANAGING 


tire v ‘ president S [) 


Jt Se } vice- pres 


management and operation will be 
presented at the meetings to enable 
managers to reduce operating costs 
thus adding to net profits at the 
wholesale level 

The first of such meetings will 
be for 
southeastern 


held in 


June 


warehouse managers in 
states. It is to be 


Atlanta, probably in late 


This approach to the profit prob 
lem is part of a program being 
worked on by southern wholesaler 
during the past yea! A survey 
was made of 10 southern whole 
salers’ businesses by George D 
Wilkinson, consultant, of New York 
City. A key point in the Wilkinsor 
report is the warehouse operation 
and the need to improve manag 
ment and operation 

H. J. Allison, Allison-Erwin Cr 
( harlott \. ©... read the commit 
tee report as its chairman 
The meetings are to cover the 
same general operating topics, suc! 
as materials handling, supervisior 
of employees, reporting to top mar 
agement, storage and delivery of 
merchandising. palletizing, and s« 
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a special report 
by HARDWARE AGE on the 


Southern Wholesale Hardware Convention 





for low-profit ills 


FPPPAEPLLLLLELELEPLP LPP OPLOPL OL PL OPPO LO PLE LOL LLL ELLEL ALLL EPL L ELE LELOLA LOL AGS 


1. AN association committee mem- first vice-president to the presi dresses were held on the second and 
ber will be in charge of the meet- dency, succeeding R. M. Miller, third days. 
ings. Outside experts in ware- Railey-Milam, Inc., Miami, Florida The final day was devoted to the 
house methods will be called on to R. C. Neely, Jr., Amarillo Hard- annual meeting of the wholesalers 
present material. ware Co., Amarillo, Texas, is the This session was given over to a 
Other regional meetings are to new second vice-president. general discussion of operating 
be held later in the southwest, the A contact session, started a year problems, with the climax coming 
Mississippi Valley area, and the ago, was continued this year as the in the committee's report to set up 
northeastern region. first business function of the con the regional educational meetings 
This was the convention to make vention Manufacturers, whole for warehouse managers 
the traditional change in officers salers and guests had the oppor The Old Guard held ita dinne: 
S. D. May, May Hardware Co., tunity to gather in the hotel ball and annual meeting during the con 
Bluefield, W. Va., advanced from room. Sessions with program ad vention. W. 8S. Gardner, of Chat 


Old Guard Elects W. S. Gardner as President 


ihe Old Guard elected W. S. Gardner, Chat membership during the year. They are William 
tanooga, Tenn., manufacturers representative P. Gillespie, Fayette R. Plumb, Inc., Philadel 
president at its annual meeting held in New phia, Pa.; Toombs Howard, Southern Plow Co., 
Orleans April 17 during the Southern Conven Columbus, Ga.; and James D. Young, Yale & 
tion. Mr. Gardner was first vice-president, and Towne Mfg. Co., White Plains, N. Y. 


succeeds Sam kK Faves, Dallas, Texas 

R. M. Barnes, New Orleans, La., manufas 
turers representative, formerly second vice 
president, was elected first vice-president 
Harry A. Hoffner, Jacksonville, Fla., manufas 
turers representative, was elected second vice 
president, and re-elected secretary-treasure! 
(harles A Pitts, Jacksonville, Fla Remington 
Arms Co., was re-elected assistant secretary 
Treasure! 

‘ A (,oldstronm Houston Texas Wii 
lected chairman of the executive committee 
iwceeding Mr. Hoffner. and Dietz Lusk. Kansas 


(itv. Mo... was elected to the committee 





rillman (avert. Nashville. Tenn Was elected 


. Vy J ee ‘ ZL A re f¢ ' 
hairman of the advisory board, succeeding the / k 
, rig | , rry ‘ ‘ Jé } 4 ’ ; 

ate Hugo Weidmann. Mr. Kaves was elected 

‘ /f ‘ rf } iG 4 fore . 4 ‘i rt ify A 
‘ . “ay 
» the hoard bdottner the aw ‘ nod ‘ 4 lant ond 
Three new members were elected to Old Guard Secretary-treasurer, riqht 
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president, was elected president, 
succeeding Sam K. Kaves, of Dallas. 
Texas 

The social functions 
the convention reception on April es 
1h For the ladies, there was a 


aubel 


special program of touring Nev 
Jules Kersten, 


bredfeld, C. J 


Orieans homes, a boat ride on the 
Mississippi River, and a _ bridge 
party. The annual Southern Hard 
ware Golf Tournament was held on 


tanooga, lenn., formerly first vice The following 

if} charge of con 
f‘ommittee on 

VM. Miller. Mark 

4v; ; A , 

started wit! Wood, T. W. McAllister and Arthur 


arrangements, K 


AH MA entertainment committee, 

ecnairman;:; d M 
Fuller. Dewey God 
frey, F. M. Hagerty 





committees Were ehnairma! La Vrewqice pmaidyv I 
vention detalis hiobert M Harness. Milte r I: Hy 
) bert. L. H. Krieger, W. J. Stauffe) 


Lacey, B. B. *: W- Stratton 

Ladies reception, My: R. M 
Miller, Mrs. Mark J. Lacey, Mrs 
John C. Cairns, Mrs. W. W. French 
Jr. Mrs. Jules Kersten, Mrs. S. D 
May, Mr C. M. McCreery, Mrs 
P. W. Stratton, Mrs. B. B. Wood 

Golf, L. H. Krieger, chairman 


New Orleans convention commit Jules Kersten, H. P. Schwartz. G 
April 18 tee, entertainment, 


Jules Kersten. k. Sins 


President's Address 








Pre: ident 


5 uthern Wh lL ear row ira A 


1955 was a year of great prosperity in this country 
To many, if not most of our large corporations it 
brought record-breaking sales and the largest net 
profits in history. But for the wholesale hardware 
industry, generally, 1955 was just another year. Sales 
were up a little-—the average increase for our mem 
bers apparently was about 10 percent. But the net 
after taxes was again disappointingly smal! 

Of course this problem of declining net profits | 
not confined merely to the wholesale hardware indus 
try, for if that were the case we might have to con 
clude that something is basically wrong with our 
method of distributing hardware—-from manufa: 


turer, through wholesaler, to retailer 


Southern Hardware Convention 


66 


... we have established ourselves 
as an absolutely essential link in the 
distribution of hardware and allied 
EE 


As we look around, we see that this same problem 
is found in many other lines of trade, both wholesale 
and } etail. So we must conclude that, basically, the 
trouble results from the fact that, following anotne! 
war, s'pply has again caught up with and out 
stripped demand 

More merchandise is available, or can be produced 
than the markets can absorb. There is more resultant 
pressure from manufacturers for volume, and pe} 
haps more tendency to experiment with some othe 


forms of distribution 


We've had a rash of discount houses springing up 


Though tney 


have been able to exist only through the elimination 


in the large cities over the country 


of merchandising services which always have bee) 
reyarded as essential, this new development appat 
ently has led to some feeling that the cost of distri 
bution through regular trade channels is too high 
Perhaps this has been responsible ior a Pal ticularl 
troublesome current development—-the apparent! 
sudden conclusion of Some manufacture! rmat tre 
can solve all their market! ng problem at the « 
pense of their distributor and dealer margin 


During the last two or three years the whole Fat 


lrade structure has been breaking down. This |! 
resu ited in some demoralization of market nere ane 
there. 

VW holesalers have the urge to ncerease thei 
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manutacturers. So there 


ric ree ql weer rie) Corl HDecLitiol amony adistrib ito} 
rnenr ‘ ‘ ’ rTnese ‘ } w rie a ample . ippp ‘ at 
mere! na e again nave become avallabie 

in ome or all of these conditions which have de 
‘ ped during the ist it vears may be found th 
re O} there has been some shrinkage in « 
maryiti tl} inrinkagse ou rcentave-wise, Mav nave 
Der re I f mat nut unfortunate! t Came At a 
Linn nen expense conti na been a difficult prob 

i? ’ i ' ’ Tis +) i¢ ? ‘ by ‘ ; ; 

if I? j Sieaeee peal al (] The ii ii ‘ nave rere 
sSublected to man qemand ro! ncereased « Lome 
46} ("4 

l) ' period Oo] Venera prosperity, “As nw pre ent. 3 

4? ‘ ‘ ; . ; ; | ‘ : 
iS Gillictil Odo mucn avnow the probiem Ol expenss 
reqductiol tnat is where the problem is primarily 
one of increasing the efficiency of out pel sonnel. The 
‘ “——T 
coffee break,” for instance, seems to be here to sta’ 


lnder the Wage & Hour Law, the minimum wag 


ni ist been increased from (5¢é to > | pel nou ro} 


many of our members that change will no doubt mean 


Klerabte increase mn the expense fo ware 


nou ng and handling merchandise 


leo ¢ rif ur problen ve mignt individually 
prepare vi ipn aepicting ist two factors in our re 
spect e operatiol over thre period of the last five 
Veu!l our total margin and our total expense both 
In tern tT percent f sale In most cases such a 


graph would show the margin line slanting downward 


and the ex] inting upward. The change in 


each might be relative mall, but the yap has nati 
rowed to the extent that in some cases the net pront 
ha f Pte ber 1} iftie ent to “4 ( t Tq) tL fhomiitia 
return on tyne nvested pit 

| ier tre | ry rane ve Cunt me eX pe read Te 
list mpatnet inyone Claim tnat the cost 
Of distri Lio ‘ é é tnat our operating e» 
pel f re 7 niv?i t? | é nouid be bie to reduce 
the cost of distributio ibstantiall the cor 
tray ee pe eve that n t wholesale hardware Opel 
i! re of re i t) eff} ent OH nd that 
tri I distributing | rdware, on both the Vnot 

‘ i ret ( ‘ nor exces Ve CO} dering tne 
‘ ‘ rendered fiwey mar neg en} c*aury pet tis 
ended te Keen DOTN Nn reir and expens¢ 

r } 

ii Lrie n en nt ned nad Stili i f 
onabie returt nvestment 

Ley rie / e® MuUSt be iT ed | 
Pactol | mie. | ‘ expens¢ rcan ne done 
nut rt tre rice f se} (4 ynicen n | 
mil ctlure}l es ( ‘ entia the develot 
ment and n ntenance of their market 

It can, for instance, be distributed for | tnt yi 
mail orde nanne mut i ich case tnere re me 
merchandise Lisp qaemonstratiol no pet 
SOTiaAt ‘ | “n> (JTte} tnere is fig) Tea onanb! Ad 
quate e) ce atter tne Ait It is for these reason 
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channel despite the 
expense 

some phil 
‘ver made but 


it\ and sell it for tle 


point born are « ential in the ae elhopment and main 
tenance of ¢ market for merchandise. There is 
ome piace Tot ower quatil product and there is 
Ome pince Ti mower @ imiit distribution but the 
ower quatit both product and in distributior 
eT jit i | ‘ onan rip rei ‘ 

in the effort 1 cut cornel in diatribution there 
na Dee! me recent devel pment rh whole ‘ 
naraware trade nicl nave ae ted jmeranbie 
an Pion \ ‘ rie ‘ i} ‘ ‘ ‘ perimenta | il 
iT iyned fo reduce i¢ effort b rie ynolesaier and 
‘ courage enti Pion of pure ius 1) the retailel 
it ma or rant te wriil int that. for the moat 
t rT icy ) = mein «ae ‘ ped 0 eoncern 
VI (} Lritoute é ‘ rye rei if na vell be 
mat tne ‘| ‘ f ' f ‘ reat f rinii Oo} 

ncent re ! e? | Pyle me probien 
1} Prat } ; ' ‘ } 4 np Piteyr 
10 companies’ expenses surveyed 

But ror a VTi (*) rr ue ‘ ’ iA ’ 

rie ever-prest oHrovoien ' iv! Keep ¢ 
’ ' ‘ ‘ rT? ‘ rid ' yh ris (| Fe n 

efTer yre | etficies nm the 
operation 

ear engaged the ervice (yf 

m or ou rie ' yement ¢ Ti iT I individua 

rye vere made f the operations of 10 of out 

< meme) mpanie ; riot eru@rne nrack 
ey nad prett ittered over tne outn ihe 





































4 
‘ ‘ r ’ AA 
: ’ rear 

l) ny mn diatribul 


remarked that nothing wa 


ye could make it of poorer qual 
Similarly, it is always possible 
‘tribution if one 1 willing to 
al distribution ervice 


in production and 


n and from the long-range view 








that report. So I won’t make any comment on it save 


to mention that many of our members seemed ti 
regard it as one of the most valuable services any 
association ever developed 


| hope all of you noted one significant statement 


n that report. In referring to what was termed the 


‘Current Position” the report said: “All the com 
panies surveyed have ended the 10-year period in a 
much sounder financial condition than at the start 
n 1945.” 


~ 


So we shouldn't let a temporarily unsatisfactory 
profit picture obscure the very strong position whic! 
hardware wholesalers, generally, occupy today 
Through generations of intensive competition, not 
mly among ourselves but with new forms of con 
petition as they have developed from time to time 
we have established ourselves as an absolutely essen 
tial link in the distribution of hardware and allied 
‘ines. In carrying on the wholesale distribution of 
inywhere from 25,000 to 40,000 different items, th: 


for many hundreds of manufacturers and as pul 
chasing agents for thousands of retail outlets—anc 
is furnishing a very necessary and indispensable 
service to both. 

So while doing our best to cope with present tem 
porary difficulties, let’s look optimistically at the 
long-range picture. The outlook is one which justifies 
optimism 

It has now been my privilege to serve as presiden 
of the Southern Wholesale Hardware Association fo: 
a period of two full years. This I regard as one of the 
greatest honors that can come to any hardware ma! 
tut aside from that, it has been a great pleasure and 
a real inspiration to have had this opportunity o! 
working so closely with the finest group of busines 
men to be found in any line of trade 

To the other officers, to the members of the exe: 
tive committee and advisory board, and to all ou 
members, my sincere thanks for the splendid coope! 
ation you have given me during these last two bus 


typical hardware wholesaler is acting as sales agent and stimulating years 


Getting Along Together 





“ ..alot of nonsense goes on between 
wholesaler and manufacturer... that 
minimizes the dollars and cents rela- 
tionship that should be present... ” 


py Lyle J. Purcell 
Vic Ore dent in) ¢ narge ry? ory ket ng 
Batten. Barton. Durstine & Osborn. In 


New Y ork N Y 





ler-dependent groups deal with All of us are aware of the eve) 

yle J. Purcel each othe changing marketing condition 

Neither the wholesaler nor the relative to our specifi HDusinesses 

manufacturer is completely at Call the changes an evolution or 

Manufacturers, as a group, are fault. However, there are ques a revolution. It makes little dif 
ihe aole renson for wholesalers tions to be asked of eacn wroup ference because they are 3ti] 


being in business and wholesalers. individually and collectively, rela changes. You can no longer af 


a8 & RrOUDY, keep manufacturers in tive to their business relationships 


ford to operate your Dbusiness te 
business. Yet there is a lot of non and practices with his opposite 


day like you did 30 years ago no! 


sense that goes on between these number and partner in this so- 20 years ago nor even as you did 
two groups of businesses or where, called team after Worid War II, just 10 short 
shail | say, Dusiness practices be | propose to ask the questions years ago Times have changea 
tween the two ywroups tend to iv ind discuss the contributions of and they will continue to change 
nore or minimize the dollar and each to the problem area but the in the future. 

cent business relationship that so answers will have to come from Accordingly, my first questior 


obviously should be present when you as individuals when related to is: “Have you kept pace with the 
these two closely related and in- 


your own individual business changes in your field?” 
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Mr. Manufacturer Have you 
kept pace with your industry and 
with manufacturers in other 
fields? 

Have you quit flying by the 
seat-of-your-pants method from a 
manufacturing and selling view 
point? 

Do you still grind out your prod- 
icts hoping that your sales force 


] 


will find someone who will buy 


your merchandise or are you help 
| 


ing your sales force through the 


ise of modern market research 


lata and ra | ylanned selling ro 
| x I 


) 
Do you know what consumers 
ook for, so far as your commodity 
concerned and under what cll 
imstances they most ften buy 
your type of products: 


Are you dire 


: ’ 
inv You! ait ¢ 


towards taking advantage of 


fort 
those things ifh YOu! favor and 
ittempting to minimize or elim 
nate tnos tning int rabdie ti 
ou ? 

Are you continually attempting 
to improve your product when re 
lating its componse ni part to vou! 

ompetition / 

Art you teiing§ the iitimate 
iser ol ur pl ad Dout tre 
hHenent Ol ir pl l 1 
Are you giving service? 

in other words, are you rende! 
ng a service to your customers? 
Are Ou VIVInNY iid and a Lance 
LO Our custome! I ing them 
VOuT advantage $s and providing if 
pDeneft to youl custome! 

I've asked many manufacture! 
these same kind Or question 
whnen they nave COTM Pia ned about 
the wholesaler being in ordel 
taker and st ryvitiv OnLy a a local 


warehouse for the manufacture! 

merchandise While ive had to 
admit that many, many wholesa! 
ers have not performed the fun 
tions that were expected of them 
there still is one more question 
that Can be asks gd that usually 
most manufacturers and 
that is “Mr 


have you done lately to 


stops 


nake the 
wholesaler 
your business”’” And that is where 
the nonsense usually starts at the 
manufacturer level with the an- 


siwers that are received to that 


question 
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Manufacturer, what 


more of an asset to 
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Distribution problems have in 
tremendously with the 
growth of this country and all 


e reased 


types of manufacturers have been 
affected. 
And it is only reasonable to ex 


pect that each manufacturer's dis 
tribution and sales policies will 
be wholly dependent on what those 
policies do for that manufacturer 
from a sales-result viewpoint first 
and foremost! It may be away 
from wholesale distribution or it 
may be toward wholesale distri 
bution but the cause, the reason 


why for the change in distribulis 


I 


policy 1s nearly always put on the 


shoulders it’s tT} 


‘ — 
‘J ne} wuy 


variably the other guy’s fault a 


Tf 


» Why present distribution meth 


ods are unsatisfactor unprofit 


able producing POOP ale 
et You will 


ifacturer who will admit that it 


results 
seldom find Ha MmMag 
Vas nis own ineffectual use of the 


method of distribution that con 
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Hardware 


decision 


tributed to his ultimate 
to change. 

ACK ordingly, I make one penerai 
conclusion, at this point, so far as 
the average manufacturer is con 
cerned relative to this subject. It 
is that 

Most manufacturers do a me 
diocre job of making their present 
method of distribution work effi 
method of 


Some few do 


ciently, regardless ol 


distribution used 
an excellent job and others do an 
absolutely inferior job in this area 
And I think 


applicabl 


of sales effectiveness 
this 


when it comes to the average man 


particularly 


ufacturer actually making his 


| 


wholesale distribution methods 


mcre effective from a planned 
sales approat n 

The wholesaler is not what you 
would call pure lilv-white eithetl 
So let me ask the wholesalers 
question or two, also 


Vii Wholesaler Hiave Vou Kept 


Officers of the 


Southern Wholesale 


Association 


New Orleans, La.. April 19, 1956 
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pace with the changes that nave 
occurred in the distribution field 
the past few years? 

Have you kept pace with mod 
ern wholesale methods used in 
other fleids7 

Have you quit the seat-of-you) 


pants method of buying from man 
nave 


‘ 
4 


and 


se 1] 


ufacturetr Vou adopted 


a planned ing procedure fo) 


your sales force relative to selling 
retail hardware stores? 

Do your buyers place orde1 
with a manufacturer as the result 
of a planned selling program 
worked out ahead of time with 
your sales manager? Or do you) 
buyers place orders on the basi 
of “I’ve been a buver for this com 
pany for umpteen years and | 
know what we can sell and what 


we cant’ 7 


Sell your manufacturers 


Do you have realistic and up-to 


date market data for the market 
ing areas which are serviced b 
your warehouse Do you know 
how much business you are not 
getting from yout marketing 
areas! 

Do vou know wh retaile) 
trade with you and, more impo! 
tantiy, why they don’t give you 
their busines After all, it’s al 
together likely that some retal 
ers vive you the Dusine but if 
ian t alway in the form of ont 


ing ordet 
Are 


you rendering a service to 
your custome! ? Are you Mivilly 
aid and a lance to your cu 
tome! showing them your advan 
tage and providing them with 
benefits through your services” 
I've asked many, many whol 
aaley these same kinds of jue 
tions when they have complained 
about manutacture}) disinterest 
in the wholesaling prim Iple Ol 


the have 


manutac 


when 
the 
turer taking the cream off the top 


distribution 


(i? 


complained about 


Via direct selling method leaving 


pris the amatl and relatively, tif) 


profitable ais ounts for the whole 


sale 


trade to serve 
Again, I've had to admit that 
many manufacturers havent been 
too realistic or practical in thei: 


approach to wholesale distribu 
tion but there still is one more 
question that can be asked that 
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usu p) most ol} rie Viole 
Le} and tnat i” ‘MMi W hole 
ile} what ni f ou done tate 
fo make manutacture! Vant to do 
nusine with Out} particulal 
firn tnd that where th 
nonsense isuali start it tn 
whole ier ie¢@ve vith the answe} 
that are given to that question 
Accordingly, | make one ge! 
eral conciusion “wt thi po rit } 
far a the average wholesaler |} 
concerned rein eto tni ubye t 
It is that 
Mo | WhOle@SAI@l aoa mediocre 
iob, at best Tt presenting tnell 
sale story to manutacturel us te 
why a manufacture! snould dis 
tribute, or continue to distribute 
nis produ I througn that pal 
ticular wil v le} i will venture 
a Yue that vel fev if any, of 
the wholesale n this room have 
evel ade a presentation of an 
Kind to mM ifacturer based on 
fact functions and service ren 
dered ordel to obtain i neW 
line or 1 Keep a pre en uppliel 
manutact er interested and old 
on the principle of wholesale di 
tribution with specific application 
to the individual wholesale 
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Get customer's viewpoint 


NOW 


Lnat 


and 


the T} 


WVnole 


VW rid) ‘ 


an happen in the 


Wart 
read 
boxe 
turel 


1) 


happened ith 
Ot 


and 


i 


. 


ttantialls 


time 


and 


yf 


i 


wholesaler 


,iTiCSss 


might 4" 


rh ror a ociation 
Oo-Ccalled big-boys of 
and that the average 
iret r) expected 
Ind ot wort 
I tnat qd bette 
WOU doing it 10) 
au i] Opel ition 
tification in the eye 
ltlacturer betore | 
ri happened in othe) 
cla incation and 
wholesale hard 
if it has not a 
some place 


both 


W holesale 


ithe 


keting poll 


dav's 
ture} 


ready 


exer 


I 


and 


’ 


if 


» changing 


’ 


' 


ies and 


re 


attention 


the 


rive 


ase 


pri 


manul me 


must ub 
amount of 
‘nto mal 
tices To 


ives of both manufas 


wholesalers 


The 


adiust 


‘ 


i} 27 


their 
rT) 


ad}i 


arket 


he 
marketing 


must 


COT) 


fpr if 

) nlied ravi f 
irom | ind 
vnotl Cr MnarRUp 
ifacture) net e} 
each product mad 

cert tne rig 
trade ( int | 
rade channe 

, (| (ij iv naraw 

yene!) ditte. 

the . eve} ! 
ep 1 f iT) 
nd | peel 
itpie { | / 
other refs i mia 
rid) | 
75 ‘ ' ' ‘ 

fiat 1 I 
rads ical 

\ " ‘ 

t) nanny 
durin ne p tC ge 
ure (] 
that manul | 

ile} iti f 
{ i I ition an 
modit if 
yrounp ly eit ry 

me manutactul 
other items to thei 
ire many times, en 
fro! those which 
trad discount ' 
iten tnat are e@asi 

t for the whole 
ind te 44 tems 
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noulid hve ry 
A cn marke 
are deve 
ire i manul: 
note iier ol] 
i rel See 
mSumel 
pt the premis¢ 


COMmMmMmensu 
rendered then 


my (aT 


eauking, present da: 


and discoul 
manufacture 


| ot aqate 


nas pee! 

I d ist Ou! 
“4 “ iggest (i 

tne 


Irom rial 


eT] itn L 
ed t} (jé 
| al 
differs 


‘ { ivr 

' I I if) tt 
! if cj il 

rT vn f 

pective trad 

[pe | { TT] 


‘ rnvirne rness 
mave rdader: 
ne, items tnat 
tirely differen 
tne rigina 
ere ntended 
r or more difl 
lier to handle 
tnat oc up 
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Service Justifies Wholesalers 








by Charles E. Nash 


President 


Nash Hardware Co 


Fort Worth. Texas 


Che place of the wholesale hard 
ware industry in the economic life 
of the United States is so colored 
by ita relations with the public, 
the manufacturers, and the retail 
dealers that it is necessary to dis 
cuss all its phases in order to 
present a true picture of the 
wholesale point of view 

Much of the general public hag 
never understood the actual funs 
tions of a wholesaler, and its dis 
approval has been accentuated by 
the theories of some economists 
and educators. I did not realize 
what an infamous type of opera 
tion it was until I was in college 

There | had a young professor 
of economics who explained that 
a wholesaler was nothing but a 
vicious parasite that had affixed 
itself between manufacturers and 
dealers and sucked the blood of 
profit from both of these legit- 
imate steps of distribution. If 
this were true, the wholesale hard 


BO 


es 


Southern Hardware Convention 


. . . the expense of distribution has 


never been eliminated . . . the reai prob- 


lem is not cost but service and wholesal- 


ers are service organizations.” 


ware industry would not have to 
report a profit of only 1.43 percent 
for the past year 
The profits that 
earn must 


wholesalers 
diligent 
work, planning, and economical! 


come from 
operations, rather than from a 
transfusion from other steps of 
distribution. 

With all this unsavory reputa 
tion it is surprising indeed that 
a large wholesale industry could 
have developed. Nevertheless, for 
150 years the program has con- 
tinued to grow and it has con- 
tributed greatly to the economic 
growth of our nation 
perts say that the 


Many ex- 
wholesalers 
made possible the westward march 
of civilization across the United 
States 


New trends in picture 


The relationship between manu- 
facturers and wholesalers in the 
hardware field in general has al. 


ways been cordial and coopera- 


tive. 
liowever, after World War I] 
new problems and trends crept 


rather subtly into the picture. A 
great 
large government contracts dur- 
ing the war period, and as a re- 


many manufacturers had 


sult, had increased their manufac- 
turing facilities tremendously. 
As the war came to an end, they 
began to lose these contracts and 
desiring to use their full quota of 


personne! and machines, found 


themselves faced with the neces- 


sity of increasing their consume: 
sales 

At first, due to war shortages. 
their regular distrivutors were 
able to absorb all of this new con 
sumer goods, but gradually as the 
demand diminished, the wholesa! 
ers could no longer take all the 
manufacturers were able to pro 
duce. This necessitated actual 
cut backs in productions or addi 
tional distributors. 

A great many manufacturers 
who still believed in the three 
step distribution system, started 
a campaign for new customers 
Their success is shown in the re 
ports of numerous dealers that 
they are having four to five times 
a8 many jobber salesmen calling 
on them today as they had before 
the war 

The new distributors created 
under this system form a fantas 
tic pattern Very few of the new 
hardware 


outlets ATe full line 


houses. Most of them are some 
form of specialty selling organ 
iIZation 

In some cases, new industries 
have actually been established 
notably the rack jobber, and the 
expansion of the toy, the sporting 
goods and houseware jobbers to 
the point where they are serving 
the trade on a national! scale 

In addition there have been 
wholesalers 
little hard 


ware volume, but have added their 


numerous side line 


who have done vers 


part to price cutting and disturb 
ing normal distribution 
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Some of the results of this in- 
crease in the number of new 
wholesalers are astounding 

The creation of extra outlets at 
wholesale level does not mean nec- 
essarily a larger volume of retal! 
business. The sales on some lines 
that formerly had volume enough 
to permit considerable promotion 
are split up through so many out 
ets that they are no longer of 
much interest to any of the job 
n0ers. 
distributors 
often 


price cutting which, although it 


Too many selling 


iny one product leads to 
may produce extra business for 
awhile, usually results in all los 
ng interest and the sale of the 
product dwindling to nothing 
Only time will tell how this 
movement to create new business 
by having more distributors wil] 
work out. In the meantime, many 
iid line hardware houses have suf 
fered and the plan has done noth 
ng to help cement better relations 


these 


facturers and the hardware whole 


between particular manu- 


salers 


it drew off volume 


Another 


ers has concentrated its new ef 


group of manufactur- 


forts in direct selling either to 
lealers themselves, where it could 
| 


De done economica ly, or to dealer 


0-ODS, home and auto ¢ hains, va- 
houses 

This 
method of distri 


VA here old 


riety chains, mail order 


ind other similar accounts 
Was not a new 
pution., but well known 


nardware trade names were in 
olved, it tended to draw off vol 
ime at the retail level and did 
nothing to endear those manufac 
turers to the jobbers 

Then there are a few manufa 
turers who have, in order to cre 
ate extra volume or for some other 
inexplained reason of their own. 
reduced their suggested margins 
f profits at both wholesale and 
retail levels. This has not been a 
popular move with either distrib 
itors or dealers 

rhe primar, fun tion yf a hard 
Ware wholesaler is to supply the 
retailers of his area with the mer- 


This is fun- 
small part 


‘handise they need 


jlamenta|! but only a 


if the service a wholesaler must 
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T. W. McAllister 
SWHA Managing Director 


make 


money and prosper if they are to 


render Dealers have Lo 


remain independent and distrib 
utors must help them 

Sometimes we forget that the 
great United 
States as a nation, and its influ 


strength of the 


ence in world affairs, has grown 
because we have been a nation of 
independent operators 

The independent operated bus! 
of a 


farmer. a doctor. a lawyer, a man 


ness, whether it be that 
ufacturer, “a wholesaler, Or a Fe 
is the Dar kbone of oul 


strength. 


taller, 
In the hardware industry, the 
average retail hardware man is of 
real value to his community. Gen 
erally, he is a reasonably prospe! 
ous man, who either owns or rents 
in a good retail location. He makes 
enough money to educate his chil 
dren properly, own his home, have 
a television set, an automobile or 
two He takes a vital interest in 
local and national! politi ‘ Hie 
usually active in civic affairs, a 
member of a local church, an em 
of local 
ages to nave a small SAVINNS al 
stocks and 


helps if} every Wiy 


ployer personnel, Mmigati 


count, Duys i“ few 
bonds, and 
that he can to further the growth 
This is 


HDullids tne 


of his local community 
the background that 
strength of America 

In contrast to this independent 


merchant is the chain operato: 


who might possibly replace him 
Throughout the south the job 
4tore man 


Day iti 


of an average chain 
ager is a relatively low 
one 


Often it does not permit locating 












Arthur L. Faubel 
AHMA Secretary-Treasurer 


in one area on a permanent basis 
This 
time from one community to an 


transferring from time to 
other does not lend itself to the 
accumulation of wealth nor to the 
growth of the community. 

The future of America depends 
upon that of the independent bus! 
ness man. If he should fail to 
properly the 


function wreat 


strength of America would fade 


, 


and all sorts of “isms would be 


gin to invade our economy with 
the ultimate result of a second 
grade nation developing here in 
our United States 

The art of serving the retail 
hardware dealer in such a manne! 
insure his 


as to prosperity § is 


very complex 


Dealer service is complex 


In the first place, the very name 
hardware describes most of the 
They wil! 


a7 ind hard Weil and inat the con 


products perfectly 


sumer almost indefinitely 

Items that are not consumed and 
are replaced only occasionally if} 
a lifetime do not move rapidlys 
out of the retal! 


Coupled with this tendency to 


dealers atore 


ward a siow turnover comes the 
fact that 
one of the longest and most va 


hardware is probably 


ried iines carried by ati retailer? 
today 


At the 
hardware 18 @ hignly 


manufacturing lieve) 
specialized 
business and no one factory pro 
duces more than a very small pel 
centage of the 40,000 to 60,000 
items that are necessary to supply 


public with ite 


the CONnSUMINY 








basic home hardware needs 


All of these taken to 
yether mean that the independent 


things 


dealer cannot buy direct from the 
thousands of hardware manufac 
turers in 


economical quantities 


from the standpoint of transpo) 


tation, and at the same time have 


, 


4a reasonable turnover and i’ 
within the financial limits of hi 
operations. 

Unquestionably, some type of a 
Wholesale distributor is necessary 

Here | must bring out one of 
the things often overlooked about 
distribution 

The cost to move hardware from 
the manufacturers to the dealers 
is approximately the same, regard 
leas of what system of distribution 
is used 


There 


many attempts to reduce this cost 


nave been, of course. 
Qne method is to eliminate the 


wholesaler entirely The most 


notable attempt to do this has 
been made by the large mail orde 
houses, the chains of home and 


auto stores, and the hardware 


dealer Co Ops 
Cost Is Still With Us 


While they have 


cessful they have never been able 


heen very suc 


io work out a wav te eliminate 


distribution cost 

All of these organizations found 
very quickly that their costs fo 
warehousing, purchasing, recora 
keeping, transportation, and ven 
eral overhead were about the same 
as that of the wholesale 

The only place that they had 
ANY parti ular possibility of mak 
ing a saving was in the matter of 
saleamen, and even in this the 
saving is questionable 

It is true that 


tions can offey redu Lion 


such organiza 
im price 
to the 


amount that it would cost to travel 


to their retall outiets equal 


saleamen liowever, the dealer 


themselv« must take OvVel trie 
functions of a salesman and must 
spend A preiut deal more time in 
checking stock writing up o1 
ders, studying bulletins and dé 
veloping enthusiasm over new 
promotion This takes the exe 


utive a time away trom his Miao) 


function, which is and always 


should be, the promotion of sales 


w2 
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, 


| ndoubtedly, the extra work 
retail level costs as much as the 
salesmen that it eliminates. Of! 
an illusion of savy 


course, there is 


ing as the dealer himself draws 
the salesman’s pay, not realizing 
the amount of extra time he has 
spent on detail work 

When the erxA pense of auditors, 
store inspectors and other trave! 
ing chain store personne! is in 
luded, these 


approximates that of 


’ 


organizations total 
cost closely 
the wholesale 

tegardiess of some claims to 
tne contrary, the expense of dis 
tribution has seidom been reduced 
and never eliminated 

The real problem is not one oft 
cost but one of service, and the 
wholesalers are truly service or 
yanizations 

The hardware iobbers unre ade 
financed to 


quately permit the 


carrying of huge and balanced 
tocks of a wide variety of items 

Their large warehouses are wel! 
planned and constructed in a man 
ner that will permit quick and 
accurate shipments of all orders 


staffed skilled 


employees who know the hardware 


They are with 


business thoroughl,\ 


We Play Many Roles 


Their merchandise is purchased 
by highly trained specialists who 
select each line carefully, taking 
into consideration quality, price 
trade names, advertising, and the 
yeneral utility of the items for 
the area in which thev are to be 
old 


The whole Lif naradaware inau 


ry is a higniy organized one 
The Lop 


many association meetings to ex 


management attends 


change idea and eA perience 


The executive are trained and 
thoroughly cognizant of all cul 
rent dealer problem thus en 


abling them to add the personal 
touch to merchandising 
A wholesale 


suppliel of mer handise Dut as a 


acts not onlv as a 


banke} a sales manage! an ad- 


ISiNnY Mialiavel 4 DUSINeECSS CONn- 
suitant, a tax expert, a printer, a 


i+. ' 
DiazAnNnINY COMSUI ant, and a 


store j 


friend to his dealers 


During recent yea! the whole- 
saler nas taken on the added ex 
pense of delivering merchandise 
without an’ transportation cost 
tO nn ch e} 

It take i pel ntact at 
dealer lev to make [nese se! 

ice realit Therefore, the 


wholesaler offers to the dealer that 


valuable and aADSOLULeEILS irre 


placeable person, the hardware 


tne connecting 
link hnetween the Vote e] ind 


alesman. to form 


retailer. 


Salesmen Aid Dealers 


rhe salesman | nm tne re 
talilers regularly, and with his in 


timate knowledge of their prob 


i@ITTis, keeps the wholesale} Conti 
itantly informed | the needs 
and requirement if his custom 


Hie relieve trie iealiers of many 


, 


if their troublesome detalls, such 


as checking stock irranging new 


display explaining new promo 


tions, describing and demon 
itrating new good Waiting on 
the trad during rust pe riods 
helping with invento) and in 
numeranvie OtLnel er’ ail of 
which add to the ethcien of the 
retailel operat rn 

Above |, he offers to the deale 
rit inspiral mm tnat f qj I I} 
reased iif tO) re na that 
park Ol gel i tL! L @!I rit nim 
ho cre fe entnu ry (! rhe cle i 
yy part ! ‘ rc] ' cr 1 pettey 
mercnand ng 

Phi reat f tt I f I ) 
notch hardware n prob 
ry) tre ris i iv tr) ‘ rye 
| rav f ad) rivou iV i i 
part tron trie | r? 

rir) . 

The ry riiil vi ‘ 
el nad deve! \ 
rvs a ict r the é ! 
lave rendered | ' n 
; ry 
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Better Management 





Survey shows need for management 
to delegate authority, for check on 
flow of paperwork, for warehouse to 
be managed by an executive 


Lhe PIOHAC Ee Tile ; | fj (a yie ror ion 
gil ae fi hig ry peaaiiianre A° ei Cite 
Niii¢ idle Deer / (hide fy) | 
Wilkinson. His comments are an 
Andi USI of hidghtiaonti of fhe report 
indicating (enera ‘preg sieve Bil 
prove ii pil Caould fi pidj fiile 
(spe ral fidj f i} df ‘i net 
profil 

SubDstant i itant (>| iTrie 
indicate the pr blem are those ofl 


yrowth wage increase 
Du ilit’ With trie 


and OTVATDIZALION 


ing things that manayement long 
has wanted to ate en er plo ray: 
benefit and Der) (yt) 

‘| ne sf) ind nMnancial HDOsILTION of 
all companti irveyed shows the 
real da iver | tnat of complacency 
(hang that hould be made will] 
have to be made I there 18 a Tul 
the) ipstantial!l increase in volume 

Profit should be expressed as a 
percentaye nvestment not on 
sale I} i int me Liane il 
compan plow mone Dar Into 
thie DUST Via? ayemen! hould 
look fi more profit ased on the 
vere! f tment (1 ae ioe tne 
rigor J ved Da Tre Hust 
rif icy te ‘ . rivie 
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‘ ¢*] a sridh «OT Phe rei | 
e firn ened the mall and 
to the vai employees. Op 
ney | the ma 1) Lhe pre cle 
moot | ne Tullure to reorys 
e a Lie OoOmpany yrow up 
Authort need to be deleyvat 
top management. UOtherwis 
ied people are dot ny too man 
ore and tot ot tning irs 
done 
Paper Work Flows On 
ne flo, (>] papel WoO I trie 


tice shows that orde are float ims 


all around betore being filled oul 


the warehouse, and that too many) 

Lpel are Deiny filed ven in the 
varehouse, orders are misiaid and 
there are delay in getting out tne 


mercnal di ( “Al d Privaice 


lime | lost in ordel VoL bach 
rial ’ +) ?) ov? ’ air 
i pty riPOauiyyri rhe PEahat fe } ‘*] 
eal ame des} ( t*] i} tire i (| | 
fiiing Actual! two fle ure 
eeded rie’ op (>7 il orde}l a ‘*¢ 
numerically nd another filed a 
LT amet “all 
1} il} fast pul (pris ‘ j ‘ 
here Vii no oryvani Li} 1 tyre 
VATeyl f nat one compat nad 
if ( ee Tr} ( (y7 id’é pre der } i? 





A : : ¥ ; , , ’ 
: 

j ¥ bs , 
and more lock could be Kept ‘ 
matic pace 

Poor arral eme! if warenouse 
yoes back to thinking of the ware 
} tT } terry cy] sLorave, not ol 
merchandise flow fhe most valu 
tole ipea I are ind trie hippiny 
aoc} and that is where the } ink | 
kept, especiall the returned items 


and ends Shelf areas ar 


all ove trie varenouse it would 
pa to invest in yood ney itiye, it (| 
trere vould be le Lime pen! iT) 
nunt for merchandise 


3 Ways To Cut Costs 


lruck Aare ined by wholesalers 
are chaotic. Half a 
have something to do 
and a lot of money 


W ii iz (} rper Hise Tid) One per acyTi ni 


direct responsibility for truck oper 





Some do—some dont 





... how can a wholesaler increase his 
profits? What can a retailer learn 
from Sears? Here is a manufacturer’s 
viewpoint on some key hardware dis- 
tribution problems... 


| was asked to discuss the weak 
points and the strong points of 
hardware distribution through 
wholesalers. | will speak on that 
subject from the standpoint of a 
manufacturer doing business ex 
clusively through wholesalers 

If we are to examine this situa 
recog 
Let's 
start with that most important per 


tion intelligently, we must 


nize some fundamental facte 


son-—the custome: 

The consumer of today is quite 
different from the consumer of yes 
terday. We all know that a great 
many changes have occurred in the 
habits and activities of this con 
sumer. These chanyes are still oc 
curring and are coming faster al! 
the time 

In the larger cities, this con 
sumer is rapidly becoming a sub 
urbanite. He is becoming A two-car 
family man; a do-it-yourself fel 
low; a golfer: a gardener: a fisher 
man; a hunter. He is doing a great 
many things that occupy his time 
and on which he spends his money 

If we take a look at the rural 
consumer, we see that the extension 
of electric power is mechanizing his 
farm and his home. He is doing 
many of the same things and buy 
ing much of the same things that 
the city consumer buys. The rural 
consumer is becoming a person of 
great importance to the hardware 
business. 

These considerations are increas 
ing the opportunity for better hard 
ware volume for all of us. If you 
couple this with the very prosper 






B4 





ous conditions that we enjoy in the 
United States, and you have a con 
suming public, that is really sig- 
nificant. 

kor a moment, let’s take a look at 
Hard 


ware manufacturers, as a group, 


the hardware manufacturer 


spend literally millions of dollars 
each year putting together promo 
Many of these are backed by 
careful market research. Manufac- 


tions 


turers also develop many good and 
powerful advertising programs for 
the wholesale trade 

The manufacturer is not without 
blame in his manner and method of 
presentation; he is not entirely 
without blame for Inadequate pres- 
entations 


Push Your Key Lines 


But, lam not here to criticize my 
fellow manufacturers or to discuss 
manufacturers’ deficiencies. Instead 
| would like to point out some of 
the ways in which we, as manufac 
turers and wholesalers, might work 
together more effectively 

A manufacturer who has a policy 
of selling only through wholesalers, 
and | represent one of those manu 
facturers, doesn’t know any other 
We wouldn't know how 
I think | 


speak for the majority of our man 


way to sell 
to go out and sell direct 


ufacturing members at this meeting 
when | say we are all in this to- 
gether, and we have to do some 
thing about if 

I would like to pose this question 


to wholesalers Is the wholesaler 


Southern Hardware Convention 








by J. F. Spaulding 
Vice-president, sale: 
Black & Decker Mta. Ce 
lowson, Ma 


fully exploiting hi 
tials? 


Qne wav | 


market poter 


think the average 
wholesaler might improve his ope! 
ation is to ask himself the ques 
tion: Do | carry s0 many lines that 
it is impossible for me to gain the 
full profit of my major line peten 
tials? Does the number of my sales 
men match the growth of the entire 
market? Have I| kept 
pace with the growth of the hard 


hardware 
ware market? 

tecently I called on a wholesale: 
and a very interesting discussior 
occurred. The top management of 
this particular wholesaler had seer 
fit to discontinue a large line of 
appliances because it wasn't happy 
with the profit structure. In ou 
discussion, the buyer remarked that 
they had developed re large volume 
of business on this manufacturer's 
line 

| asked, “Don’t you handle any 
other appliance line?” He said 
“Yes, two of them.’ 

And he named the two All three 
of those lines were 100 perce nt com 
petitive 

I don’t know what he had to com 


plain about. I told him that per 
haps if he took the other two lines 
and utilized those manufacturers 
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sales programs and promotions and 
did a real job, he might, in fact, not 
miss the loss of the big line. He 
didn't agree 

that | 


meeting, | 


knowing 

going to speak at this 
surveyed “a couple of 
friends of mine 


Recently, was 
wholesaler 
These wholesalers 
are very representative, very dis- 


tinguished and very old wholesal 


ers. They are quite wide apart in 
area, but comparable in Size 
Three Years ayo wholesaler NO 
analyzed many of the problems we 
are discussing here today, and de 
cided that he 


anpout it Hie 


would do something 
made some very dras- 
tic changes in his organizational] 
et-up 

He went out on a very definite 
key lines 
ant attempt to tell you all the 


things that this wholesaler did. be 


campaign of selling 


cause they are s0 many and s0 
ramified. 

a little 
whole 


by 2 


But | can tel] you tnat in 


less than three years thi 


saler raised his net profits 


percent. 


Good Dealer Essential 


NOW 
NO Z Last 


look at 


Year thi ; 


wholesale! 
wholesale 
had the largest volume in nistory 


and for the first time in his history 


found himself iT) the req W here 
wholesaler No. 1 put his efforts 
strongly on the 25 primary lines he 


selected, NO 2 covered the 


tront 


wate! 
This is a situation of yvreat im 
portance to all of us, when one 


wholesaler can improve his profit 


structure so drastically, and the 
other loses money on essentially the 
same amount of business 

National surveys 
both at the 


the retail level, have been dropping 


that 


wholesale and 


snow 
profits, 
since the war and since the scarcity 
days. There are several reasons for 
this. If you agree that the retail 
hardware store is the logical set 
to serve 


look 


the drop 


vice center, from all angles 


the consumer, then we must 
for some good reason for 
in profit in our wholesale and retail 
establishments 

The opportunity these days for 
retaliers to do Dusiness is amazing 
And there is one fact we must all 
keep in mind. If wholesaling is to 


survive, the wholesaler must have 


HARDWARE AGE, APRIL 26, 1956 





And 
in order for the wholesaler to get 


a profit and a reasonable profit 


this profit, we must have a vigorous 
and healthy retailer 
Now, for a moment, let’s examine 
some of the main competition fac 
ing the retail hardware field 
During the time, since the war, 
that both 


npronts 


wholesale and retail 
have been going down, we 
have had a competitor in the field 
that has been increasing his volume 
ind his profits Dy leaps and bounds 
| refer to Sears-Roebuck 

Sears primarily handles nothing 
but private brand merchandise. | 
have no complaints about how any 
body runs his 


business. or what 


brands of merchandise he elects tk 


carry Private brands certainly 


have their place in the sun 





[It is interesting to note that such 
private brands as Craftsman, Ken 
more, All-State, etc.., 
brands to 


are all familiar 


is today They have be 


~~ 


come almost nationally recognized 
brands, and yet they are sold only 
don't think | 
ever saw a national advertisement 
think it is all 


local new spaperl 


by one concern. I! 
on those brands | 
confined to 

Admittedly their quality is 
| don't believe that Sears 


merchandise | 


Space 
yood 
ells poor 
quality dont see 
how those lines could possibly have 
public acceptance It just doesn't 
make sense that they can have the 
ame public acceptance as the prod 
ict of manufacturers who 


of dollars 


promotion and lin 


those 
spend million on adver 
tising and sales 


that vou wholesalers represent 





President 


Mark J. Lace, 
Peck, Stow & Wileox Co 


Vice-Presidents 
KB. B. Wood 
Wood Shovel & 
C. VM. Me€reery 
Revere Copper & Brass, Ine 
Rome Mfg. Co. Division 


John C. Cairne 
The Stanley Works 


secretary-Treasurer 


Arthur L. kFaubel 
New York (ity 


Lxecutive Committee 
1956 
ds. * Culver 
Richards-Wileox Mig. Co 


James 4. Geddes 


H. K. Porter. Ine. 


Robert KR. Raymond 


True Temper Corp 


Ceorge Ff. Wright 

(i, F. Wright Steel & Wire Co 
1957 

4. S. Johnson (Chairman) 


National Carbon Co. Div. 
I nion Carbide & Carbon Co. 


Sheldon Coleman 
The Coleman Co. 


John Gibson, Ill 
MeKinney Mig. Co. 


Paul C. Nicholson, Jr 
Nicholson File Co, 
1958 
Harold 5. Hobson 
Seymour Mig. Co. 





Officers of the 
American Hardware Manufacturers Association 


lected at Atlantic City. 





Gbet. 25. 1955 


(eorge Day Il 
lLumite Div., Chicopee Mills, 
Ine. 


Norman W. boy 
Republic Steel Corp. 


t. J. Parker 


American Hardware Corp. 


tdvisory Roard 


Favette KR. Plumb 
Favette KR. Plumb. Ine. 


S Horace Disston 
Henry Disston & Sons, Div. 


Hi K. Porter, Ine. 


Robert G. Thompson 


Lufkin Rule Co. 


Richard Harte 
1). Ames Co. 


Spencer I. Olin 
Olin Mathieson Chemical 
Corp. 


John S. Tomajan 
The Washburn Co. 


Herbert I. lL adds 
National Serew & Mig. Co. 


Harold F. Seymour 
Columbian View & Mig. Co. 


Ceorge H. Halpin 
Mining & Mig. Co. 


Richard LI. White 
Landers. brary A (lark 


Herbert H. Megran 


Starline. Ine. 


RnR. H. Coleman 
Remington Armes ... line 


Vinnesota 


Franz 1. Stone 
(cluambuseMekinnon Chain 


f orp. 





oe 
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Why, then, is it possible for Sear 
Lo Keep On imMproviny expanding 
their volume and thei profits with 
rie re nandi , while i | waqtTi ite You 
must agree, does not carry the same 
deyree of brand acceptance as you) 
jive 

i think | may be able to wive you 
a couple of the answers why, in my 
opinion, sucn a situation exist 

if You Vill take the time to no} 

ny ‘ore, you will find Lnat 
ineir sales people are, on the aver 
(f¢, fairly well equipped, I mea 
by that, they have a fair amount of 


product Knowledye Hut notning 


pectacular. In fact, they are rathe) 


inadequate in a number of their 
store personne! 
Ma ically. he re vhat yOu Wil} 


You will find 
a complete stock of merchandise in 
You will 


find in the hard yoods line, item 


find ina Seat tore: 
all of the lines they carr, 
that cover a full range of price and 


true a] 


tne 


quality. The same thing | 
tne appliances, i“ well as 
oft goods line 

Now, contrast that with the ave) 
stock of 
yoods. | think you will find that the 


averaye retailer believes he has to 


ave hardware retailer's 


have a little bit of everything 
Kecently | called on a few retail 
hardware stores in California to 


find out if they were anv different 


tnan store wat K Kast 


| discovered 


they weren't. and | found them. in 


ey CASH a ri} tO Stoc) ifi Tet 
ite @ amrvitise | evel of 
000 
rrie toda I cep' 
he premise that he different 
tray rye i } Tris pa 7 j nat A 
ny to b when the dealer say 
We don't stock that item.” He wil 
yo somewhere else. He may be go 
ing somewhere else for other rea 
OT} LOO nut me li definitels 4 
Cotte iere els i] v0) dont nav 


what he want 
I think the retaile) nould be e] 
‘ ‘ ‘ ‘ ieyt cyt rn} 


courayed 1 Cu (oul <a ) 2 


duplicat (9T) (7 bitie¢ and TAKE 


Amount (jj Midhe Lnat he WO) iid 
normally put into a group of line 
and consolidate it into one or two 


| think wholesale: are not witn 
out blame alony tne ame line 
believe that a very legitimate Job 
could be done QO] calling down sOTMe 


of the vast 


carried in duplication. I| believe if 


inventorie tnat are 


this were done that you would have 
more time to petter use tne promo 


selling aids of your ké 


tions and 
line manufacturers 

| think you will agree that an 
Increase in profit s would be inevita 


ble. because better turnover and 


less inventory is the road to more 


profit 





Xu K I ne a} tory f' 

, mome hen you shop a Seat 
Lore is) tne cier? | Ou il one 

(j] Lime Dayne! 1 Yo j will ind 

trie nave Val ropab tre 
‘ rid a ‘ | rie} red 

nis 

Dp! 

. ' JU Del ' I I ili DU ‘ 
done toda done o! redit if 

i] retailer Lill as! d 
Cat i Lrie ! COM pe | | 
for 10 percent of th Oolume oft 

i ; ' ' | 1 iT 
()) QO] an i! \! 
lan id 1) ny trom 
; i. ’ trie oOrTney ennai 
How y will it be before th 
r) tT} ‘ Corie ? T é i? rie ’ r? tee 
nd 80 oO} 

1 imming up this discussion, | 
Vant to point out tnat vholesale} 
have helped retatiie in man 
man Via fact oOmetime 
,} r) ‘ helped rniry v¢ t rye 
) rT @y ' mriew fr) i7 nad ler ry? 
so | ivgvest that we might more 
profitab! neip the retaller to help 


himself and enco iTayve 


tne thing vyhich will reverse the 
trend and start more and 4 
per i r mOuUVITIYV iT) nara VYATC Lore 

| would like to close this d 

on with this analogy new home 
ire emp oxes and must be filled 
With me! handise W ho will fii] 
them? ome will ome wont 


Business Controls 





by John Sheffield 


hetti 1 Hardware 


py S. H. Johnson, Jr. 


VA rs } roriig b 4 if iy ry 


by George D. Wilkinson 


New ror ? 


by H. J. Alliso 


Southern Hardware Convention 


A panel discussion on stock control, 
operating standards, the importance 
of supervision, and forecasting 


Stock Control 


by John Sheffield 


’ ; 


Proper use is the key 
finest system is no 
wood THIEL used properly 

Vii Shetheld’s COT pany nha 
ised its system for five yeat The 


biggest mistake is in trying ts 


the system for everything in 
company’s lines. For instance, i! 


the case of a tov which is in ons 


veul Out the next, there I} 





poll mh pulling tne | 
rOrmation oO! ’ tae 

I } ntrol rT 1} 
lel ror if Keep Huvel mtorme 
qT) ao T ry (‘4 7 rid 
Tit 

mit i Ti yl ( 

ri i re 1) out qd ] 
ai j } ‘ | } ? ik ng ’ Zz 

Vii rif tthe id OmMmpaAtl 
p! il stock taking during tl 
year, { (iT inventoryv aqate Thy ren 
ord / ‘ what on nand 
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er + iy) (oe tia le mute per Oy (it 1 Det ter tnat can tw j ec through ; 
records and it is difficult to trans control than using me precon the industry, making possible con 
ler inexperienced heip to! In To! ceived milestones for forecasting parisons on costs regardiess o! 
‘ (>1 the C*doTrity | 
siti psen?t exnerie!l ed VoOorkey} . i i} rth} 
; 
. 
Operating Standards He also spoke on budgeting ! 

S iS! by 9. H. Johnson, Jr. ntrol, and fora reasonable sa 
upervision 

P ie Mr. Johnsor woke of the need forecast ove! three-month p 
by George D. Wilkinson ‘ ' 

ah) vorkable t accounting sys riod 

. per, iQvth tj rt tf I need 
{ jiftivati Ty) }. ¢* A rere pie on ss es eS Se SS Se eS ee ee Se eS eS Se eS eS eS eS Se eee eS Se SE Se eee Se See ee Se Se ee ee eee eee ee eS ee 
capable of a iIming rity and 

rie yno are ( ipods ij ricy? ‘ init 
to become supervisol . . 

A person capable of being «ss Separate buying and selling ? 

. * 

Dervisol nas thes quatlitis ne 
Will take responsibilit A make 


gdeci LOTLS, and A / | i tl ! | . } Tt : ; ;} ’ 
L WY Joe Ww. Pitts ' Cuarh ty PPOPUIMPTIL ihite }¢ @ tries 
mistakes 


D ' ‘ I Ke nm touct Vitnh ale 
" ry aT bx ‘ r? , ‘7 4\4 if - 
A uperv) oO} : dutis Su ; 4 v¥ ( 4 avy 4 7 , 
f us rie ae 
; 4 
train and instruct employee 7 UPptly 
routine dutte ! ut yn work t Alexandria . 
ibordinates, and to check up on W Park 
| | 1 | A. Parker 
the rm rrTormance of empioves Peeyt ? 4 t) ive] j (*OsT) rive ‘ ; 
” v4 ‘ 4 ‘% ’ ‘7 ' 
4 ‘ qj j anvT ITY and qua ’ ’ ifs ' 7 ; P| 4 } VV ; ‘ 
’ ; 
( ‘7 { ij ( ? CAT jy ip) A Pie ti \ elle) aVe!l avy ‘ or! A+ j | J W(G 
Ape rv isoOl I not aw a®&ht Of} trie Of fellow 
. . . | 4 ries : ; ' ’ ’ j : : | i ’ 
quantity of work being turned ou Phes ame Chabacvrerist art ihe a r depends on the vA 
, ; 
‘\ nen work pile ip) rignre aes not To ind ATi re ame Tian trie PhOUse Ome e pa ration ; 
’ : " ‘ ve ' / i] 
piovee are hired instead of cneck W he re yUU nave «A Combined qj ia tpit if Triaakiiel nouses, more 
| i ve ; ; rT? int ne fis ; Pyis ° r) iQ ‘ : 
iny Tey make suTe ‘ i? rs nt ‘ ry) piaiyet j ‘ it # and rif rid ; ‘ pata | iT) } pipe | rigpii ‘ I J 
, , ; ‘ ; : igs ‘ ; , ‘ P ‘ 
plovee are working to capacity upyre ive type, the AICSTNECT Mi i the Digyver houses there is greate) 
ts pu ned when the pre ite j fot ett le*rie’y A Tide? ti ine Pil t*] org i}/ 
Now anot} hination | te 4 | 
: yf AnNOLNeC! COTMMOUIMALION 1) | rite ne Hit picture 
Forecasting 
: ‘ er fla rp is] i yood ij OUYve! ay partimne rmercnat (fj ‘ igtia 
by H. J. Allison | | | 
pil V Tie I) if dey pre ;* ‘ i rif ' if? nettles I und {j put ana 
: : ; ’ : | ’ | ’ : 
Vi 4 I} e.57.% i} ' 4 : ayvyre Ves " t ey} ? ; rye ry ' trie : 
‘ ‘ , ‘ ‘ * } 
| ' ‘) i I iti ‘) - Anotney ia it? ey? ¢ mi 4 ryii ‘*) ris yvre! ris ". rin eae 
- | , , , " t, } 
MimMie cad lace pUuLUES ind Clie! Ure pe i} I tnat ry et afiord (| KI ¥ tnat tnel 
Vnel va ' were J rif 1} .*] vould HNullid emmy i¢ | tr : a pei ’ ié (le | ry ‘ 
tics on me up to the re line ind spend less time on the horts, and profit margi: 
’ | , 
. pre ny provwieln Heck & Grevyg ha ié/ mercnia 
’ ’ ‘ 
Mi} \ I nceiuded that rie ine purchasing agent f mat lise departmen! rey mia 
‘ 7 ‘ ‘ ’ 
ie DAS] i r forecasting Aee | rey Cannot vet rive t rie nelid 1 enc nandte rie ree a (Tere: 
| My TT ) i} ig . ' J { dj < i' cs i ¢ Ti? | nand | rmyat {ri And hicatie | ' I ny iff 
ich as tnose n ectiol ye there 1 need for more ntact vyiven ) eacn mont 
lt a int na nventol vitn heid vwesmen and tne! ime ror tne yuldare mana ‘ 
igure ind : nti wre Kaown ale meetliny ire needed i I rneir iine ind Tor ; era 
| prot na igure hese | be neld reguilal aq bu tact th the house 
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World impact upon America 











by Edgar Ansel Mowrer 
Foreign Attairs Analyst 
W ishington > © 


Since the beginning of the 20th 
century, the American people have 
zigzagged from a state of relative 
stability to one of change and dis 
turbance, and then back again 

After the Spanish-American War, 
which was the first form of imperi 
alism among the American people, 
the voters elected a quiet man, Wi! 
liam McKinley, on a platform of a 
full dinner pail and normality. And 
McKinley would have delivered, | 
think, but for the act of that mad 
anarchist who shot him 

That let the vice-president into 
the White Theodore 
Roosevelt initiated something called 
“the strenuous life,”” which the vot 
ers certainly had not voted for at 


House and 


that time. For the next six or seven 
years the American people never 
had a dull moment. 

But by 1908, they had had enough 
excitement so they elected another 


‘ 


*... a basic question is: does the con- 


dition of the outside world permit or 
encourage so much normalcy in the 


United States?” 


quiet man, William Howard Taft, 
and had four years of normality 
but in 1912, Teddy Roosevelt went 
on the warpath and split the Repub- 
lican party, letting in Mr. Wilson of 
the Democrats who brought in the 
new freedom. Then World 
War |! 


Now, however you regard our en 


Came 


trance into that war, whether it 
was wise or foolish, World War I 
was certainly for Americans, abnor 
mality incarnate. 

sy 1920 again we had had 
enough. The people elected Warren 
G. Harding on a platform of nor. 
malcy. He was followed by another 
extraordinarily normal man, Calvin 
there 
came the economic break and abnor- 


Coolidge. Then, however, 


mality incarnate again 


A period of great change 

We had F.D.R., we had the New 
Deal, we had the hot war, we had 
part of the cold war, and we had the 
Korean War 

This was perhaps a period of the 
most incredible change ever known 
in history. It was a change within 
the United States. It was a change 
within the entire world, but by 
1952, apparently the American pe 
ple had had enough excitement fo! 
a while. They elected a man, who 
although a very successful General, 
was essentially a quiet man, Gen 


Kisenhowe! 


know this did _  ~not 
satisfy everybody and there were 


Now you 


some Republicans in the President’s 
party who wanted to go back to the 
United States of 1932. There were 
many Democrats who wanted t 
push right ahead with further dra- 
tic reforms which they called im 
provements, but the 
wouldn't go 


President 


He didn’t satisfy all American 
Some Republican 
wanted to go back to the Coolidge 
Hoover quasi-isolation, drop all this 


internationally 


international nonsense and quit 
playing Santa Claus for half the 
world. They wanted us to clear out 
of the United Nations and thum! 
our nose at the Russians, if neces 
sary. They wanted us to entrenct 
ourselves firmly behind what they 
called fortress America, and the 
President wouldn’t go 

He didn’t satisfy those American 
internationalists who believed that 
the world situation was much to 
dangerous and unstable to make 
sense in going it alone. They wanted 
us to go very much further in our 
international commitments. Presi 
dent Eisenhower has persisted 1 
this middle-of-the-road, not-too 
much-of-anything path. The only 
thing he and his party have a 
claimed, is peace and prosperity 
where everything is booming but 
the guns 


At home on the active side, he 
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sougnt 
some 


At 


tion 


Dusiness administration 


nome 


disengagement 


he 


created 


stability; abroad he sought 


and 
the 


5ince 


pacifica- 
fir: 


Hox 


a7 


; 


ver and somewhat, I think. at least 


restored 


financial 


place, if m 


honor 


avyainst 


and other key positions, but 


He 


COMMuUnIsSmM 


? 


- 


a practice, al 


stiffened 


economy 


if) 


to 
t least 
ip drive 


ne 


A 


of 


\ 


yovernment 


ab 


solutely refused to let McCarthy 
turn it into a sort of Gestapo hunt 

He accepted the laft-Hartley 
Act, he planned a modification of 


price supports for farme) 


and yet 


niy yesterday, with immense polit 
ical courage in an election year, he 
vetoed an Act he didn't like. One 
reason he vetoed it was that these 
surpluses are hurting us interna 
tionally 
Defense girdle enlarged 

Now in foreign affai Which is 
my job, the President went ahead 


with the things his predece 


been doing 


ment ot 


We 


sor hac 


Hie decided that rearma 


st German's 


cert 


and 


efforts quietly to reunite that coun 


try were 


secretary 


set up the SEATO Pact in 


Kast, five 


to help to prevent the A 


desirable. 


' 


countries that 


) 


State, 


Hie allowed hi 
Mr. Dulles, te 
the Far 
are trying 

sian COT 


munists from breaking out all ove 
He 


in the Formosa Straits last year 


the map 


called Red China’s bluff 


Hie allowed Secretary Dulles t 
make Kagdad Pact or Northern 
Tier Pact, with countries betwee! 
the Mediterranean and India that 
he right on Russia’s southern bor 
der. This enlarged the defense 
girdie, making it a little toughe) 
for the soviets themselves to en 
vyaye in direct aggression and much 
narder to engage in indirect ay 
gression 

But his chief aim in the interna 
tional field has been not to go or 
accepting the cold war as nece “ary 
but to lessen the tension. He began 
by ending the Korean War, without 
victory 

He reduced military pending a 
much as he thought possible. Not a 
great deal, but he has not been too 
eayer if keeping up witn the Ru 
sians in the armament race 


In 
Charles 
a month 
Senate 


fact 
W ilson Wa 


Secretar’, 


ago hy ii 


invest igat iny 
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We would not be ina bette) positi nn 


to negotiate with the Soviet Union 
if we had a clear military prepon 


The 


said, no, for in that case 


derance over them Secretary 


one side 


our side, might be tempted to im 


pose its will upon the other 

Now certainly the search fo 
peace would be no more sincere o1 
vO further than in a deliberate re 
nunciation of an effort to ecure 


clear military supremacy 

The President also dropped the 
previous Republican talk about lib 
eration of the Kuropean satellite 
launching Chiang Kai Shek on to 
the mainland of China. He accepted 
a compromise in Indo-China that 
yave half of it to the Reds 

Hie encouraged the British to 


Base to 


bye eT) benha\ ini 


abandon their Suez Kigypt, 


which since then ha 


rather badly about it 


French to give up their rebellious 
colonies in North Africa, and only 
upported them in trying to hold 
Algeria, which is technically a part 
if metropolitan France 

Hie made a package deal letting 
more communist state into the 
lnited Nations, probably a techni 
cal violation of the charter which 
sets out certain standards for men 
bers, which certainly these commu 
nist states do not meet 

Sut our President did more in hi 








, > > ‘ 
“ ' rs ¥ - 

} rere / 
WoOTe 


lie urged the 


He 


fo! 


for 


DY 


searcn imitated 


FDR 


diplomacy 


peace 
Woy 
lie stepped up I 


in persona 
he dis 
armament campaign and nominated 


Hiarold to make 
after proposal in the hope that ome 


Stassen proposa 
day one of them would be accepted 
lie corresponded 
peace, first with his old colleague, 
Marshall Zhukov of Russia, and, 


parently since the summit meeting 


privately about 


nee 


with Mr. Bulganin, himself 
Never, it seems to me, has al! 
American President gone further 


to lessen tensions, to return to the 
normalcy of the international fleld 
He has done so even though he has 
own 


Lo repeatedly override his ex 


perts 


Business was pleased 


The President has pleased the 
yreal MASS of American citizen 
who are simply tired of wars, pat 


tis ularly an indes isive Wil like that 
Korea. He pleased a lot of the 


business particularls 


in 
community 
who had come to believe that sine 
death, 


ts) the point where You would have 


Stalin s Russia had changed 


ome modus operand! and work oul 


living conditions with them. The 
wanted to trade, too 
‘| ne President pleased most 7 
‘Continued on page % 
ide E. Mort 
’ re roa ’ 
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Outlook In Asia 








by Dr. Walter H. Judd 
{ | S. Representative 


Minnesota 


Before any one of us is a busi 
nessman, important as our inte 
ests are as businessmen, we have 


Kvery one of us } 
Almost 


all of us are parents and we would 


goal 
a citizen of this 


a la rye 


tepublis 


like to turn over to our children at 
least as good a society and as great 
from 


opportunity as we received 


our parents 

very one of us is a Luxpaye! 
expect most of you worked one 
third of all 


Sam, and more important, each of 


last vear for Unele 


us is the trustee of a civilization. 


a heritage, a way of life which 


( old. 


organized, 


under calculated, scientific, 
efficient attack all 
around the world 

You that 


pens to vou! HDusineasas depends on 


know whateve! hap 
what happens in Washington, and 
that 


Washington 


you know what 


happens in 


more than ever be 
fore depends on what happens in 


Moscow, in North Africa, in the 


90 
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... | think there is a better chance of 


our pulling through this crisis which we 


have been fumbling . . 


make the grade... 


(,4Z4 Strip and what happens in 
(‘yprus, and what happens in West 
New Guinea 


We have to take a look at these 


borces ibroad which are forcing 


yreatel extent than We 


into a pattern we dont want 


because we know what it will do 
What | trie 
Well, 


our securits 


abroad t 


threat to 


(tuation 


there is only one 


It is the avowed pul 
will. and 


pose, the unwavering 


the increasing capacity of the 


Communist world conspiracy to 


impose its will upon all human 


beings. Its purpose is unchanging 


Its will is certainly unwavering 


Some countries improved 


The first 
make regarding the countries from 
the Dardanelles that 


Ome of rics h het 


observation | would 
to Japan is 
them are ver’ 
ter off than had seemed they could 
[ew veal 


They 


He al 


uo 


are better and ‘tronyet 


materially. as a result of Amer! 
Cut aid 
(one of them is Japan lt is 


tonishing the recovery that has 


been made in Japan because the 


Japanese have an incredible di 


cipline, an industry and a willing 
nessa © work together when the 
put their minds to it 

Another thing that is good about 
Japan is that it has a much bette 
political situation Last year th 


two conservative 


majo 





part i¢s 


. | think we will 


inited iti ead {) 
other, and the two major secial! 
par f instead of (ua4n»irre ling 
real heaithy two party S\ em and 
the parties make sense In Japal 
you can vote To! wnat Vou Vari 
and get what 

Anothne) 


better off for the 


eountry which is muc! 


puree. cite 


problem j td) develop 


lou lle) 


yovernment in these three or fou! 


thousand islands of different race 
with different language and go 
erned by someone else for yin 
Carts 
For the moment Indons i ha 
yor i povernment made ip of 
olid ubstantial pe ople and 


didn’t have to make a coatiti 


vith the t_ommunis! 


The Dl Ce oT tin and rubbe! ( 
ip enougn O it CCOTLOTTILYS now nf 
real chance of survit 


Anothe) 


V0 f I uy | kKed A r th 
count) was hopeless in f 
; , 
ore oy Ou vn off , 
a3 if ’ iy nv ’ it) nad ; 
} > } 
the re rie me two tt? ’ 
Corie the French | eon 
these people freedon 4) the, nad 
‘ j ' VT) | ’ i} 
ip ? pl ? ry ’ 
‘ ma eat rs rrigra y ‘ 


leader, Mr. Diet 
\\ re ti 
man freedom, and good leaders! 


ind then thie a ae 1) rien 
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port of a strong ally like the 
United States, you have the win- 
ning combination. 

Now over against some of these 
‘ountries that are better off there 
are some that are worse off. 

There are four main ones that 
are in greater trouble, countries 
that are troubled for the same 
reason. 

They are all maintaining a 
arger military establishment for 
the free world than their econ- 
ymies will support. 


One is Korea, one is Formosa, 
one is Pakistan and one is Tur 
Key. 


Four bastians in Asia 


Here are the four bastians 
around this great thousands of 
miles of border of the Soviet bloc 

Korea has the second largest 
army in the free world. She only 
has 21 million people. Her coun- 
try was laid waste in the devasta 
tion of the war. She can’t support 
any such economy as that 

In Korea, Pakistan and Turkey 
the people see that countries like 
India and Japan, which are not 
spending much for arms, are able 
‘o improve the lot of their people 
Folks in Turkey and Pakistan look 
around and say their country is 
not improving their lot for it is 
spending its efforts for armed 
forces. And you see dissatisfac 
tion develops there the same as it 
would develop in our country year 
after vear if there was no increase 
in living standards or improve 
ments in wages of our labor. for 
example 

Korea has the second largest 
irmed force in the free world, 
Turkey has the third, and For 
mosa has the fourth and Formosa 
has only 10 or 11 million people 

The next observation is that in 
40 much of this part of the world 
countries are so preoccupied with 
their local feuds that they fail to 
appreciate the danger of the over- 


4 


all threat. 
reaction. 


Now this is a human 


Greece is more irritated about 
Cyprus than she is about Com- 
munism which will destroy every- 
thing in Greece. 

You get further north, you have 
Korea and Japan. Here is Korea 
which has fought for centuries 
against which was 
absolutely as ruthless as is that 
of the Communists in North Ko- 
rea tut you always tend to be 


Japan rule 


against the one you know. 

Korea and Japan will have to 
hang together or they will both 
go down. But the old fued is still 
there and the Communists know 
how to exploit it and inflame it 
and stir up all these old feuds 
from Morocco to Korea and Japan 

One other thing that is bad is 
one that we might do something 
about. The others may have been 
of interest, but this is the one we 
are responsible for 


We don't make friends 


You find in that part of the 
world an increasing irritation, if 
not resentment, towards the 
United States for the high-handed 
or patronizing way in which much 
of our aid has been given. 

Let me turn it around. We sim- 
ply have not won the confidence of 
the people we have been helping 
at such great cost to ourselves. 

Now this jars me a little, be- 
cause I know how good my coun- 
try is. | know how generous it is 
I helped 
ippropriate the money and I know 
we have no ulterior motives 


| know what aid costs 


[ know we have no dirty deal in 
mind to undermine their sover- 
eignty. We have no concern ex- 
cept to help them. 

it jars you to see in our human 
relations we have been so unskill- 
ful that we have alienated them, 
and irritated them to the point of 
resentment with aid and in trying 
to do something to help them. It 


is something we had better fix up 


There is such a thing as im- 
perialism of arrogance. We just 
take for granted the way that is 
good for us here is good for them 
We don’t go in and talk with them 
and ask them if they have a couple 
of ideas about what they ought to 
do in their country. We just go 
look around and sity this ought to 
be fixed up, and we go to it 

Burma asked us to cut our aid 
programs out, and [ asked the 
why. They said, “You 
Americans are 80 
friendly.” 


sJurmese 


aggressively 


Burma’s main commodity for ex 
port is rice. More than 70 percent 
of her foreign exchange is earned 
by the export of rice 

Who is her biggest customer? 
India. India took one to two mil 
lion tons of Burmese rice, but we 
helped India to become self-suffi 
client 

What a wonderful thing we did 
for India, but we didn’t see what 
we were 


doing. We destroyed 


Burma 

There are things we have got to 
do. 

The first is get the fog out of 
our brain. Let’s recognize there 
is a change in the Kremlin. It is 
a change for the worse 

The second thing 
the problem which j 
and minds of people 


to identify 
in the hearts 


The next step is to streamline 
our program, cut out a lot of 
things that are not essential and 
yet down to the main one 


Need long range plans 


The next thing is a long range 
program and there is going to be 
a lot of debate about this in Con 
Mress. Why do we have to have a 
long range program? For the 
simple reason that you have a long 
range struggie, and you can’t win 
a long range struggie with a short 
range program. 

This is the situation we are up 
against in Asia today Is this a 
message of pessimism’? No. I am 
less discouraged than | was five 
think the 
scales of our self-deception are 
being blasted from in front of our 


eves to some extent 


years ago because | 
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yreater or smaller space [or stor- 
age in the wholesalers warenouse 
yr in the retailer's store in other 
words, W holesaler trading rmnaf- 
Zins, generally, have been tand- 
ardized by commodities and by 
rade channels without much re 
yard to the individual characte! 
istics of the individual products 
from the viewpoint of transporta 
tion, distribution, selling and pro 
motion by the wholesaler and re 
taller and the ultimate purchas 
ing frequency and usage by the 
‘onsuming public 

If vou want a sure-thing bet 
you wager that a manufacturer 
knows what his unit cost figure 
is for each product he manufac 
tures. To this figure he adds his 
operating cost, his cost-to-sell, and 
his profit on a product-by-product 
DaASIS Generally, each of his prod 
icts carry a different profit-mar 
gin return for him. There is noth- 
ing wrong with this procedure 
In fact, it’s a sound business pro 
‘edure and he wouldn't be in 
business long if he didn’t do this 
Hiowever, he doesn’t do this just 
because he wants to do it. He does 
if on ia scientific, business-like 
basis because he knows something 


about his business 


Who knows the cost? 


Now, if you want to parley that 
first bet into another sure-thing 
you wager the whole works on 
this that there are few, if any 
wholesalers in this room that can 
ome within 10 percent of the ab 
solute igure as to what it costs 
nim, the wholesaler LO Lock. pro 
mote, sell and deliver these very 
same items in his own wholesale 
operation. Yet in many, many in 
stances, particularly in the s8o0- 
alled consumer goods field the 
wholesaler’s discount or trading 
marvin 18 exactly the same per- 
‘entage ratio to dollar sales for 
each and every one of the indi- 
vidual items he buys from a sin- 
HARDWARE AGE. 
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THE WORLD'S 
SIMPLEST PLUG! 





Sig N-O M-0-V-I-N-G P-A-R-T-S 
Hew 





“JIFFY PUSH-PULL” PLUG 


REVOLUTIONARY NEW PATENTED PRINCIPLE! 





700 -— BROWN & IVORY 


PUSH .... . PULL 


Cord is pushed through one and then pulled tightly, 


slot and into the other 


HERE’S HOW THE “JIFFY 
PUSH-PULL” PLUG GIVES 
8 TIMES THE CONTACT 
AREA! 


corrta wikt 


f 
el b]+ INSULATION 
"e, 


CONTACT 
AREA 





THE PATENTED EAGLE 
PRINCIPLE—A metal wedge 


3/16” long enters directly in 
to the cord end without pier 
ing any insulat On Thus the 
contact wedge is completely 
surrounded by copper wire for 


e entire length! 
ts entire engin 


AL ‘a 


ye. “f 

; « Correa wiet 

Pg Pe arta: INSULATION 
CONTACT agta 


THE COMMON PRINCIPLE 


if} otner Olu gs contact is 
made by a thin metal point 
first piercing the insulation 
and then depending upon th is 
point to make precarious con 


rer rr fala 
“4 


tact with the copper strands 
inside 





that’s all 


séEdditional 
EAGLE “JIFFY PLUG FEATURES 


A WIRED IN 5 SECONDS 


and makes pe rlect contact 


A NO TOOLS...NO STRIPPING 
_ NO SLITTING 


A NO MOVING PARTS——Juat 2 brass blades 


held permiane nily between 2 Bakelite « usings 


A CORD COMES FROM SIDE OF PLUG 
w he re it hould bee aep at bie a4 lepne ta Ww all ana 


out of the way 


A, Has excellent finger grips for disconnecting 
or inserting in Ww all outlet and also has spring 
pronge which make . bye tter contact even in 


worn out rece potae le . 
4 | isted by i rele rwrite re | ahoratorie 


vy INDIVIDUALLY CARDED 


, } 7 srt ry — ; ‘a 
; r is 25 individ 07) 
ev? | ae 
Saat, Villy carded | geese) 25 Fagi 
= piugs with if igeoo 9) PULL Plug 
es itrurct né¢ nn e000?) 
: each card (ever?) 
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See your Eagle jobber for samples 





and full information or write us direct. 


SOLD THROUGH 
WHOLESALERS ONLY 


Warenhovutees Chicago, 








Los Ar gees San Fras 
cisco. Portland, Oregon 





EAGLE ELECTRIC MANUFACTURING CO., INC. 


LONG ISLAND CITY 






| . NEW YORK 


“Perfection (2 aol au 








vie, specific manufacturer and 
many times the discount or trad- 
ing Margin is exactly the same 


percentage ratio to dollar 


’ 


for all commodities he 


Huys, regardiess of who the man 


similar 


ifacturer ia. 
Profite for 


Then, maybe you can answer some 


services rendered ' 


of these questions for me 
Mr. Manufacturer 


expect your wholesalers 


Should you 
to operate 
on hopeful net dollar profit or do 
you want them to promote and sell 
your products on a real net dollar 
profit basis’ Do you make it worth 
their efforts, profit-wise, to stock 
and promote your hard-to-sell, in 
frequentiy-used products or do 
you expect them to average-out 
their promotional efforts for your 
entire line so they make an ave! 
age profit? What services can you, 
or do you, render your wholesale 
customers to heip and direct thet: 
elling efforts in your behalf from 


a net dollar profit viewpoint” 


Do you have real facts? 


Mi Wholesaler llow 
fact-pathering 


much 
have you really 
done in your own operation rela 
tive to cost-handling of 


commodities, 


majo 
salesawise? Should 
you expect your manufacture! 
suppliers to offer you discounts 
commensurate with your cost-to 
sell unless you provide them with 
honest-to-goodness cost-handling 
than 


Do vou really know 


data based on fact rather 
conversation? 
what your net 
looks like on a 


commodity basis after you've ap 


profit structure 


commodity-by 


plied your real cost-to-sell figure 
against your grossa dollar profit 
for those same commodities? 

Do you really expect the manu 


facturer to hand you those so 


called turn-over orders that his 
ales force and sales representa 
tives have sold by calling on the 
retail trade, and still want te 


( Oo] 


lect vour full wholesaler discount 


just as if your sales force had 
done the actual selling? 


Do you really expect the regulat 


: 


wholesaler discount even when 


the manutacturet! drop-ships an 
entire ordey and you do not touch 
the merchandise involved? 


in other words, Mr. Wholesale) 


4 


sales 
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ta 


isnt there a difference between 
asking and expecting a profit fo. 
services rendered and asking and 
expecting that same profit without 
rendering yout w hole- 
What ser 


vices can you and do you render 


complete 


‘aler service function? 


your manufacturer-suppliers and 
vour retail customers in order to 
really interest a manufacturer in 
working with You ith @ SCTIOUS 


manner for your mutual profit 


benefit ? 


rrom all this so-called nonsense 
about discounts, trading margin 

cost of doing business, sales pro 
motion costs, etc. | repeat it is no 
sin to make a profit providing a 
ervice is performed for that pris 

lege So far as I’m concerned 
that applies equally to manufac 
turers and wholesalers with the 
oniy difference being in the kind 
of ervice 


performed ny eacn»n 
group for that profit margin 


What does turnover mean? 


And now ti 


nominator for both the wholesale}! 


another common de 


and manufacturer. | refer spe 
cifically to that often used, and 


Mfior often misused term called 
turnover and what a lot of sins 
that one word covers 

What does it really mean? It’s 
used very loosely as a convenient, 
and often misunderstood word, inl 
many, many selling presentations 
by salesmen of all kinds, types and 
descriptions 


| 


Does it have the same rea! 


meaning under all marketing con 
ditions? The answer is definitely 
no. One of the greatest service 
that could be performed by any 
manufacturer would be to make 
sure that every individual sales 
man and often the sales manage: 
be instructed in the proper mean 
ing and use of the word turnove! 
in his sales presentations § to 
wholesalers. And the best service 
that could posibly be rendered by 
a wholesaler would be to make 


sure that every salesman ne en 


| " . 

ployed Was #IVET ne ame il 
: ! 

truction relative to ni retail con 

tacts 


Turnove! a word aqoesn ? 


mean a thing to a buyer unle 

there is some profit, real dolla 
profit, connected with the produs { 
or lines under discussion. Just be 
cause something turns over in the 
warehouse, in the sense of a dic- 
tionary definition, it doesn’t mean 
that it is 


saler to handle measured by the 


profitable ror the whole 


long ¥yreen in the cash register. 


How do you figure turnover? 


Therefore, | contend that turn- 
over is only meaningful when the 
measured in 
terms of what you take to the 
bank. You arrive at it by 
plying the margin of dollar profit 
by the 
sold for 
Then, vou deduct the co 


dollat for the 


true dollar profit is 
multi 
amount of merchandise 
sper tie periods of time 
at.ta se] 


amount ot mer 


chandise sold during that same 
specific period of time. Only then 
do You reall nave the real sig- 
nificance of how relative I lmpor- 
tant turnovel is to your own Op 
eration 

But Mi Manutacturer, you 
don't Necessarily AaAlLOW the whole 


sale} LO make aqeduction of cost 


to-sel} dollar . based Onl his avel 
age tor fn entire wholesale Opel 
ation unie YOu are willing Lo 
inherit ome cost-to-sell dollars 


that should probably be more rea! 


stically charged to the selling 
efforts expended for other manu 
facturers’ lines Also, Mr Manu 
facturer, you must tighten-up on 
your own sales force using the 
loose rebuttal! pnras of “Yeah, 
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hut it’s a fast turnover item (0! 
line) 

Turnove!l if} Line Til lia si 
is not something a salesman can 


define as fast, or good, or Dig, or 


hetter. Turnover is either mean 
ingful, or not in tern ft Sal 
effectiveness measufe (] rid 7 do! 
lars profit 

kor You, Myr W hols aier. turn 


ever takes on the same meaningful 


d to your 
tne 


called 


when applie 
the re 


measurement vardsticks are 


definition 


taliers Hut 


customers, 


by different name Your sale 
men, too, use the term turnover 
in loose, Vague way wnen selling 


a deal, or a new item, or a larger 
than ordinary quantity ofa spe 
cific item to a retall tore 


Paying for the space 


If the 


he’d do more checking on 


retalier Wa on THeS 


YOu, Mi 


Wholesaler, as to whether or not 
the merchandise you sold him on 
a rapid turnover b ' actu 
ally paying its way in h tore 1} 


terms of net dollar profit from the 
viewpoint of 
if occupied 


amount of! nventol nvestmel 


the Malo! Lope Verneraii if} 
cluded 
with 
tion such as new produ 


duction reyvuial product prom 
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‘ K perc rice a pe 
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ur sales mee LLis co if ial 
prospects len you reque iter 
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ion, point-of-sale material and 
similar subjects. 

First, let’s talk about the manu 
lacturer, who introduces a new 
product. There are countless 
products introduced by manufa: 
turers to the market place today 
without a semblance of an idea as 
to who buys that kind of item and 
who doesn’t, without knowing that 
the current marketing and inven 
tory situation is like at wholesale 
and/or retail levels, without prov 
ing to themselves, the manufas 
turer, whether this new item is 
the line over honest-to-goodnese 
advantages over similar products 
already on the market 

Unfortunately, all too often, a 
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that happen with manufacturer: 
big or small. 

The wholesaler is equally at 
fault by serving as the exper! 
mental guinea pig for many manu 
facturers who can’t say “Yes” t 
most of the above questions. ‘The 
wholesaler, in this case, is repre 
sented by an employee usually, 
labeled buyer 

The wholesaler’s buyer is equa! 
ly guilty because he places an 
original order to try it out becaus 
Joe, the manufacturer's salesman 


is a good guy and, after all, he’ 


.. . countless products are introduced by manufac- 


turers without any idea of who will buy the item. or 


what is the marketing problem 


manufacturer will find that he ha 
room in his plant to make Corrie 
Then he finds that hi 


present unused machinery can be 


thing 


changed a little here and a littl 
there and prest-o change-o he’s in 
business with a new item. Actu 
ally, he sella this item only be 
cause he can manufacture it 

To manufacturers: Do you hon 
estiy fleld-test each new item you 
market? 

Do you provide your salesmen 
with actual results of actual mat 
ket testa conducted under norma! 
competitive conditions in the mat 
ket place on Main Street’ 

Do you honestly ascertain the 
most efficient combination of pro 
motional techniques before throw 
ing it at your saleamen’? Or do 
you make it and let ‘em sell it 
wherever they can find a buyer 
that prides himself on the try any 
thing once philosophy? 
Do you know anything about 
how acceptable or rejectable you 
package is from a consumer's 
viewpoint’? Or is the packaging 
left up to your purchasing depart 
ment with the request that they 
come up with a good package but 
keep the cost below a fixed ceiling 
of 00¢” 

These are real questions, not 
something I dreamed up. These 
are common everyday occurrences 


Yh 


Lvle J. Purcell 


been calling on him for 16 yeat 
stuck 


yvet!’”” He buys because he can’t 


and “| ain’t been really 


say “no,” not necessarily because 
he knows the product will sell o1 
because the salesman showed hin 
results of bona-fide market test 

And, of 


nas &@ couple of good point of-sal 


course, the salesma! 


pieces that go with the opening 
order because “‘you know, thev'! 
yet the retailer to put it out on 


display as soon as he receives it 


Because it's free! 


And, of course, the buyer orde! 
a gob of the point-of-sale mate 
rial, too. Why? Mostly because 
it doesn’t cost anything! Certain 
ly, in most cases, the buyer doesn't 
order the point-of-sale materia 
because the salesmen showed hin 
what it did for increased con 
sumer purchases when properly 
used based on tests conducted in 
the field 

While on the 


Called new 


subject OT 40 
products, | wonder 
how many top sales executives of 
wholesalers have any sort of re« 
ord kept for them by the buyers 
as to how many items and what 
those items were that were actu 
ally turned down by the buyers 
for his house. 

For that matter, do you have a 


system in your house where you 
get a complete record of data or 
new items when the first order is 
originally placed by the buyer: 
Do you nave a way in which you 
Keep track of the sale of every 
new item added to your ware 
house stock for the first few week 
and months? 

Do you 


weeks as to whethne} >] not You 


. thn} ‘ , 
Wil biti «A if Vv 


KNOW 


nave a dog on your hands or ad 
you have to walt 
inventory to find that out? 
Lets turn to the promotion 
30-Called regular produ ls Yo 


KNOW tne old. Worn names apple 


to sucn item tapi bread and 
butter items, old standbys, rent’ 
and profit lines, ets 

Frankly. | often wish someon 
would copyright a new name 1 
this group of item ist s¢ ve 
all nave ome new reason te (] 
CU them in terms of pron 


It doesn't need promotion 


lhe manufacturer Liesmal 
und wholesalers buyer agree, a! 
too often. that this kind ; iten 
just doesnt need any promotion 
Why? Because it sells itself. | 
ally, they are too busy trying t 
promote something that mor 


dithi ult to sell and someth ripe tnat 


lewe!l people Duy if i product 
sells itsell without promotiol 
what would happen i] You reat 


tried promoting it, on purpose, D\ 
botn the 


V“ holesaler 


manufacturer and the 

This same line of reasoning Cal 
be applied to all the detalls cov 
ered by the broad term sa 
motion. As a result, | make the 
following conclusion 

l—Far too many manufactu 
ers and their salesmen think of! 
their products as oniy something 
that must be sold, not as some 
thing which must ultimately be 
bought by the retailer and the 
consumer, 


Z Far too many 


buyers think of their job as that 


of only buying products, per se 


wholesalers 


not as a job of being able to pro 
mote and sell what thev buy 
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) Far LOO few reai sales ideas 
are given to the buyer by the man- 
ifacturers’ salesmen and/or the 


wholesalers’ salesmen when he 


— 


4 
selling a product. Why shouldn't 
a Duyer expect a selling idea with 
every sales pitch 


j Far too few real demonstra 


tions are made DY salesmen, in 
general. Demonstration sells me 
‘handise if You don t iyvree try 
sitting on our hand the next 
time vou cali on a custome! 


In the interest of a more profit 


ibie operation for both manufas 
’ | ’ 

turer and wholesaler as a result 
, : | . 1} 
OY deaiing nonestly and Tas bATTY 





i 
\ a Co ( 
‘ 
La) KL 
4 
. 
’ 
with each otne} | make the fol 
lowing 7) ervation nl ’ ane iii 
SiON) 
Manut ture) ild find it 


more pl fitable to nal per Lnell 
sales (stp ieee 


whol (ier markets and wholesal 


e! would find it more profitable 
to sharpen tnell sale miective 
for individual retail market in 
their respective sal area 

S Py pel ommut! | I 4 a 
necessary and vital part Oot any 
Dusiness relationship. Keep the 
lines of communication filled 


with pront ible sales information 

0 Recognize the 
point of view whether it is the 
manufacturers’ customer or the 
wholesale} sf istomer or the most 
important customer of them all, 


the ultimate iser of the product 


4 Market research data, per 
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the standard of comparison 





by which other pliers are judged 






201 Side Culting 


xy “ ; Plier 


701 N.E. Stream 
lined Side Cuttina 
Plier 
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yz 203 Leng Nese 
Side Cutting Plier 
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301 Leng Nose 
Plier 
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202-5, 6 Oblique 
Cutting Plier 








220-7 Heavy Duty 
Oblique Cutting 
Plier 
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30727 Leng Curved 
\\ —=zy Nose Plier 











217-6 Shert Chain 
Nose Side Cutting 
Plier 





BETTER DISPLAY SELLS MORE 








On your counter or wall 
this new Klein display 
boerd will sell mere 
pliersfor you Furnished 
FREE when ordered 
with the pepuler Kiein 


Pliers to stock 


Write for 
Free Copy 
of 
Kiein Pocket 
Tee! Guide 


aK LEI 


“Since 1857" 
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213-9 NE. “Klein Kut 
High-lLeverage 
Cutting Plier 





"Trade -Mark 












N a= 


1200 McCORMICK ROAD © CHICAGO 45, ILLINOIS 






St 
IN GALEE Southern Hardware Convention 
and 





















se, 18 a Very important part ot Will predeterming 
today s business operation Both Neither ot OU mn operate pi 
manufacturer and wholesaler wil! ably mucn longs MJ Uri a 
find it more necessary in the fu your-pants metnoa rou ve # 
ture than it is today to operate a Know wnonere ou are neaded 
profitable and successful busi now oure going to get ther 
TOO! Ness 9 ihnere | i tremenaous a, 
>—Product planning, product yer in compensation by trad 
development and sales promotion Your industry is bulging with tr: 
are essential functions of market dition Mi Manufacture) M 
ing today. Manufacturers, in gen Wholesaler, neither of Ou al 
eral, must levote more 4incere about to ye! omething for not! 
effort in this area if they expect ing, either toda or in the fore 
wholesale} ae pecome sincerel\ seeAaADI rutin ' You Vii Man 
interested in the manufacturers’ facturer, demand the service 
products from i promotional! vou will but pa for it when 
The makers of New viewnoint nd wholesale must endered \ My Whol 1? 
England Carbide-Tipped View porn ae wy Ee aiel , ancien on : 
MASONRY BITS — the he alle to differentiate the real demand the pront maryin, ti 
World's Only Complete : , ) ' | 
Line of Carbide-Tipped thing Irom tne conversational! Will Du iy ure fu rende 
Masonry Bits — know that sale » fat an manufacturers’ ervice 
to be TOLD is to be SOLD 
on the bits that can drill planning development and pro 1() Both manutacture 
any masonry, any size or ’ 1 | 
(yt id) : (*¢ ; ; 7 , ; 4 i iT } f 
depth of hole up to 36”, fit POU EES RCE THe wholesalers nOUIG Keep Th Tin 
all makes and types of 6—Use advertising for what it that the other guy on this dist: 
drills! 
- yf | y rtis Hution team } inwardly thinking 
That's why they go is, another selling tool. Advert UtIOnN lean H 
all out to help dealers about “What in it for me 
cash in on their per . ’ ’ , 
p formance and popu Phere is one Ure answer tor tia 
ave _— — question. leave ; ea le idea with 
saies a106 like these . 
advertising cannot off- atta » Sew it anteotion 
sel poorly selected channels consistent basi lt works! 
of distribution or unrealistic 11--W holesale: do we | 
- > 
pricing... Lyle J. Purcell ford to de-emphasize the so-called 
rie ( Te] 1d)? itd} t} Lo rie I 
. pil ri ait tT} t rl a 
: ata | 7 ' (| | | ; 
inv, pel serve many wortn 
gnaren® , , gat Te nadie 1] | Hectii f 
eens 10% while purposes but neither manu , 
’ : De ‘ 1 t*<l “nT mat ' — 
° facture! stee whole Ale} should 
| ' Pron i I na is’ 
expect! ndvert ing to complete! 
Striking COUNTER MERCHANDISERS — toc or as nerate bh in 
FREE! — with Purchase of Contents offset poorts elected channe Oy 
Contains — and sells — a ‘‘tested sales listribut ‘ mnieatel (} ‘ POSsItIO} 
balance’ of New England Carbide CUIStrPipurcion O CONTPIEU 758 ON 
Tipped MASONRY BITS W rite for all 7 pool pre dij | @?} unreal ris u f 
details of the successful results of others — K ; ; 
: . 7 , oth need public relations 
and for the whole story of our sales iTiy Advertising can be on! vais P 
helps, including — of the man facto) that fToct 
= | ii i« sat ‘ ' ; i’ +} ry ‘ 
NATIONAL ADVERTISING 
Sstit . i ‘ ‘ 
— io pre sell your customers and prospects wricvie (>) nai ‘ 
oy Peat , : ; " t ric ‘ , ‘ ‘ 7 " 
ROUNROSUES am inciedinn ene Giddts Gatieied i—Both manufacture! an Anam 4 nublic ' , 
“WHAT and How" MANI Al. to tell wseers w | - . ' ; , ry ‘ ‘ 
what MASONRY Hil te wee for every masonry wy Fitvat aie Miu pu pELCOT wi rivni I] rit iy :} ‘ ‘7i 1) 
drilling job +} ' 
As () LY: iny tf i} i} I ris c; ' 
, MAIL THIS COUPON pna MW trainings tie ' ©} ) 
he ein on les 6 thi, ' 7 
—— for DATA re entative to De SAIe SMe ri) } ridi ¢ ‘ f = yf ; 
and PROOF! trig eT) i Oy] trie yora selling i 1d) (ii j | rie’) rigi | 
r em ee ame ee ; protes be eti ay nul i] ii bh ' ' ‘ gery 1) ‘ | 
: G A we 1] train ( aiesman : ttl ' piiay ’ | i7 (otie’] , f } ' I ; 
| CARBIDE TOOL CO., INC se 1 An untrained salesman is ; arbon cop rresponas 
| 22Y Commercial > | mawbility invest nm Vou! Llesame! ror ; (| (] 1 wee] mriiget 
Medford, Mow | 
Ytitii (li ai : (Quipoermie rif and ‘iy rig ‘ ‘ 1) ‘*T ‘ | (j | 
| Miease send me everything that will help me | ‘ lis 
| decide about featuring New England ¢ arbide | Varetir ' ant ' : ! i rie {)} i ‘ ‘ 
lipped Masonry Hit 
| | ‘. be t! rT inutacturel mri enti pt hie qd (etil ritpadli 1 | / 
NAME | a 
wholesalers must spend more Lire tne out (i ind attempted to | 
| STREET | | | 
| | if} developing preae LiCAl reviistis iat ; rieguadl ' vi‘ = 
City STATE , , ‘ , ‘ ‘ P 
l : marketing 01 promotiona pian jus ! ii it nit rhipel a 
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t a I I i OSs tor the guy 
yno vets iT but ou make the 
lifference! \ satisfied custome! 
the best advertisement you can 
have ihere need be no compro 
ry e between a satisfied custome! 
nd a profitable custome: 
14 Both manutacture! and 


vholesaler can be and should be 
more objective in their thinking 
and Dialininy rather than being 
s 7 
O subjective as is currently indi 
ited (Objectivity is for the iong 
, ‘ , 


ranye planner Subjectivity is 


ro} tne snort-term quick-buck 


WORLD IMPACT 


(Continued trom page BY | 





our nuclear scientist who still have 


id guilty conscience Tot having pro 
vided the United States and the rest 
of the world with such awe-in pir 
ing instruments of murder. And he 
pleased a lot of Democrats, wh 
iilwayvs believed that we should have 
peace in the military side and shift 
er ti larger WPA for the world 
| can say from personal know! 
edge, that oul Pre ident evel 
jeased BK ilganin and Khrushche 


Since the ummit meeting, th 


Soviet radio ha absolute! mid t! 
the President hey i the Pre 
gaqdent is @a Man Of peace, the Amer) 
Con peopl Varnit peact 
lhe second evil effect of our no 
ria I Heen rrniat mat or} . 
ATO Alliance extending from le 
nd «ele Té rhe I ne 
est out a nowiny ae | gan 
rer lI disinteyg Li 
lceland | forn nvited the 
meric to ite tlh enol 
) ; ‘ ry ry " ’ aa j 
na nich ey) " nt to 
ne el e aetel f Furope. Othe) 
e cut their ! lal commit- 
nent down the let not tne 
t ‘ ral tris 
get rie rig] be iN ’ 
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SELL 


| The “do it yourself” 
| vise with industrial 
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THE DESMOND-STEPHAN MFG. CO., 


DESMONOD-STEPHAN MFG. 


esmond-Simplex 


URBANA, OHIO 


URBANA, 
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Qtners are getting too eager to 
trade with communists, even in 
those strategic materials that ai- 
most everybody believes should not 
be sent to them. France criticizes 
is, and the Netherlands have said 
something about it 

Our allies in NATO are less will- 
ing to follow our lead than they 
were. Some want to mediate be 
tween the United States and Russia. 
[ think that Mr. Mollet in France 
and Mr. Pinaud, have announced 
that they were going to Moscow 
and will attempt to fix things up 
between the United States and 
Russia 


Gambles on facts of life 


Even Yugoslavia says it will 
mediate or patch things up. And 
finally, within certain countries 
where there are strong communist 
parties, noticeably in France and 
Italy, resistance to cooperating with 
the communists has diminished. 
They are more ready to cooperate 
with communists. 

The President is now gambling 
yn the facta of life in the nuclear 
age. He believes that the Russians 
must eventually realize that the 
atomic stalemate, as it is called, is 
real, and that it will not dare to go 
beyond a certain point in starting 
trouble. Or as he puts it, there is no 
substitute for peace. 

Hiow far is the present American 
effort at preserving normalcy, in 
seeking peace compatible with the 
facts of international life’? Nobody 
believes that the Soviet Union ha 
called off the cold war, or has given 
up its aim of eventually taking over 
all other countries. 

Although Malenkov said as he 
was leaving London, that the com 
munists would conquer by peaceful 
means in 100 years, the fact is in 
ill this peace talk, they have not 
diminished their own armament e! 
forts by one iota. As far as we can 
see, they are stepping them up 

The second plain fact is that 
the world outside of the United 
States is not seeking the kind of 
normalcy we want 






100 





Other nations want an Ameri- 
can standard of living. and they 
are trying to get it. 

The European satellites want to 
be free. All this peace talk im- 
presses them no end, because they 
don’t see how they are going to 
come back. We 
just to free the European satel. 


can’t make war 


lites, but some people are wonder- 
ing if there will ever be real peace 
while the Kremlin is sitting on 
the necks of 100 million people 
who hate it and are ready to re- 
volt if they get the opportunity 

Many European countries do 
not wish to unite so much among 
themselves, but would like to unite 
with us 

The recently freed nations of 
Asia and North Africa want to 
combine their feeling total inde- 
pendence with a higher living 
standard. Actually they can’t have 
both, for the standard they want 
would require foreign capital. 
They could do it the Russian way, 
but it haul, 
squeezing the people and putting 
money They 


would be a long 


into capital goods 
want these things quickly 


Reds arouse colonies 


The only way they can get them 
quickly is to either get them from 
their government or from our gov- 
ernment. Or they can get funds 
from private investors, but private 
won't go under condi 
tions they set. 


investors 
That is why they 
are looking to the USSR, which 


they hope 


might tell them the 


secret of how to be nationalists, 
how to accept no foreign money, 
how to industrialize and be rich 
all at once. 

All over the world, the colonies 
are in a ferment. There is no 
doubt the Soviets are aiding this 
process. They have two or three 
centers, and they are now being 
aided by the Egyptians 

Egypt, through its radio, is en 
couraging actual revolts in black 
Africa and elsewhere, and the Rus- 


Sians are encourayinyg them from 





their espionage center around thei) 
embassy in Addis Ababa, Ethiopia 

Is so much normalcy in this coun 
try compatible with the facts of 
international life today, with its 
outside impact upon us? 

I have to answer, no, it is not 
We are overdoing it. We are over 
doing our extreme concentration on 
peace to the detriment of increas 
ing opposition. 

To count upon a Soviet change a 
of today as sufficient to allow us to 
drop our guard and trust the Rus 
sians would be just as foolish as 
F.D.R.’s gamble in World War II 

What can the U. S. do to meet 
Well, [I can 
imagine that after the elections, 
our President might decide on one 
or more of the 
points: 


this new challenge? 


following four 


3 ways to win peace 


First: Decide that the best way 
to make the Russians call off the 
cold war is by American decision 
to win it; not compromise it, not 
ted Chi 
nese and recognize that they are 
still out to destroy us. 


trust Red Russia or the 
He might 
resolve that if they start any moré 
little wars, we shall punish the ag 
yressor, not just let him off as ir 
Korea 

Second: Replace Secretary Wil 
son and decide that we are going 
to keep a certain margin of mili 
tary preponderance. 

Strength attracts: strength 
brings you allies, and the willing 
ness to use it, if necessary, is essen 
tial. 

Third: This would be to have 
economic aid, but On a more dis 
I think that an 


alliance of any kind is a business 


criminatory Dasis. 


partnership 
their efforts 


Partners just pool 
lor acommon purpose 

Where that comon purpose exists 
that alliance is normal and right 
When it does not exist, then the 
alliance is bound to disintegrate 
It seems to me, that we should d! 
criminate in giving our ald Wi 
should make our friends prosper 
ous, above their neighbors who are 
not our friends. We should help 
the neutrals as long as 


block us 


they do not 
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Crescent Aviation Snips offer many design 


and utility features. Tapered alloy steel blades 


¢ | EE ey Cc cm as T have extraordinary hardness and toughness, 


Their keenly ground edges, with machine ser- 


AV rations, can be factory reground, Compound 
1 y+ \ i i © Ni leverage produces tremendous shearing power 


with ordinary handle pressure. Three patterns: 


ba | i PP on V19S, straight cut; VI9L, left-hand which 


parkerized handles. 





cuts to the right; and V 19R, right-hand which 


cuts to the left. All have burnished blades and 


® Improved design ...exclusively Crescent. Note these important features: 


y Blade serrations are machine ground. 
T Alloy steel blades...stay sharp longer. 


All bolts have self-locking nuts. 
















Compound leverage assures easy cutting. 
Streamlined shape. ..won't snag metal being cut. 


Smooth, burnished head with slim. tapered blades. 





Latch mounted flush...out of the way. 


Comfortable, man-size handles. 


oe | 


Neoprene meaulating 


sleeves are available separately 


or inetalled 


Tough resistant to oul and cuds 





HARDWARE DEALERS every- 
where are increasing their tool 
sales with Crescent Display panels 
Designed tor wall, counter, table 
or window display, they can be 
used with various mounting fix 


tures Ask Your joober for details 








CRESCENT TOOLS — 
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Work Is Our Heritage 


re 





by Warren Whitney 
~— we 
5. w 
nqnar lan 


it seems to me that we are now 
at the customary and trite cross 
We are 
through the 20th century, with a 
background of both good and bad 
things behind us We are lacing a 
tremendou 


roads primarily half way 


impact of new prob 
lems 

During the first half of the cen 
tury we had three major-size de 
pressions, two world wars, and a 
cold war, in which many lives wer 
lost 

We hav 


a top-heavy government pumped up 


inflationary tendencies 


with our Mmianey, and reconvetl 4107) 
We nave 


bevond 


made advances almost 
human comprehension = in 
technical fields and in our stand 
ards of living 

We have more or less lost our 
ense of the value of a dollar 

We have become world citizen 
and we lead a world that needs our 
leadership 
think of 
what might come if the first halt 


rt in frightening ta 
of this century Is a criterion To! 
the last half 


Perhaps We should take a peek 


« .. Competition is still good. There 
are opportunities for those who are 
honest, who use their imagination 
and who accept responsibility .. . 


into thi first half to see what it 
was that held u 
We should pick out, if we can, 


the good things to carry into the 


towether 


second half to fit ourselves to ac 
cept the prosperity which is com- 
ing to us 
Accepting prosperity sound 
easy. It is not 
People talk of a 208-million popu- 
lation by 1075 | believe that we 


hould be 


perity and fit it into our economy) 


prepared for this pro 


We should accept it gratefully and 
yraciously, using it without losing 
precepts and basic things that are 
ours 


Wi cannot 


and or run in circles 


stick oul head in thie 


Challenge of prosperity 

With prosperity now facing us, 
ach 
of us is going to have to work just 


it is time that we go to work 


little harder than we did before 
We are 


yoing to have to be 


trained to accept this prosperity or 


lose it. We cannot hide from work, 
fear, or apprehension 

There are four things that we in 
thi COUNTrY possess, and no othe 
country can say that | heard a 
minister tell about them. They are 


The right to worship God 


The right to pursue and to use 


knowledge 


The right to work and to take 


yains from our work 


99 


And the opportunity which is cre- 
ated by the possession and use (and 
that is the most important word, 
use) of the first three. 

These are four precious funda 


mental things that we cannot 
abandon 
not going to solve 


Work will solve it 


That means work for you and me 


Automation 1s 


our problems 


Someone said that we are stymied 
because W have iti reased Out 
production by two or three pe! 
cent, by fine machine tools, and the 
of know-how and 
We have offset this ac 


complishment by two or three per 


appli ation 


knowledge 


cent reduction in man hours 
At a 
mists, all were in 


the 35-hour work 


That till doesn’t excuse us from 


recent meeting of econo 


agreement tnat 


week 1s coming 
working 
In spite 208% million people 
that we will have, we cant waste 
money, ) f we are to fil 
nto tn 
We ist kee » tne 


of government and act in posi 


right concep 
Live mannetl And Keep these thing 


tno one e| S nas 


na 
econd half, on! 
an 

yiven 
Lniny whic 
quartel Wi 


‘ rhe 
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The Single Speed Model OSTERIZER 1s equipped 
with an ON-OFF switch and 1s available with sparkling 
chrome or gleaming white enamel base. The powertul, 
single speed operation will perform to perfection whether 
blending sauces or tasty appetizers 
pureeing or chopping babys food grinding cotfee 
or mixing delightful beverages. One piece, non-breakable, 
Neoprene cover and crystal clear, heat-resistant, 
graduated glass container. AC-DC, 115 Volts, (also available 
for 220 Volts), C.S.A UL. Listed 
Shipping Weight 10 lbs. Complete with cord and 








illustrated recipe and instruction book 


Velsatile 


single speed Model 10 
wo 


AVAILABLE IN 


sparkling chrome | gleaming white 


MODEL 10C MODEL 10W 
eeeseeeeeseeoeeeeeeeeeeeeeaeeeeeeeee © 


~ = ' ; \ 
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MEASURING CAP COVER! REMOVABLE PROCESSING UNIT! FITS CANNING JARS! 
Processir g sprue? #atily separated Sper ailty detqned process: 


< ; 
eal. Tite over nas rerne 
ounce measuring from giass ontainer for taster and file ov y size standard 
complete remova of foods and icec fer preparnng wma 


ingred errs 
cl@are mg , oe {) PA ati Seu 7:e@% and sforie ; 


operatior 


nae gy’ 





is 


--YOurs to sell 


oe.) ae?) -e SED ¢ 


Colores ! 


Now, you can sell an OSTERIZER to compliment any “™ L on ; 
kitchen color scheme .. . sparkling Chrome, gleaming White, | 00! th ; 7 j 
rich Copper, and the exciting new House & Garden pastels K a = ese Téa ures. 
Sky Blue, Carnation and Citron. Your customers +) 

will delight, too, in the around-the-clock usage, such as... i i mm 
preparing tasty mayonnaise in seconds, money-saving , “~~ aoe 
purees and chopped foods for feeding baby better... ; ¥ REMOVABLE PROCESSING UNIT! 


wed % TWO SPEED SWITCH! 
XK MEASURING CAP COVER! 


blending smooth sauces and batters... grinding fresh coffee 2 : -  K CLEAR, GRADUATED CONTAINER! 
. mixing sunshine beverages... and a host of new 

things, such as making sandwich spreads from 

ordinary left-overs. Kitchen Engineered, two-speed switch 

provides every range of versatility. Powerful Universal motor. 

AC-DC, 115 Volts, (also available for 220 Volts), 

C.S.A. U.L. Listed. Shipping Weight 14 Ibs. 

Complete with cord and 96-page, 4-color illustrated 

recipe and instruction book. 





"MANUFACTURING CO. «© MILWAUKEE, WISCONSIN 








now... a protecte 
profit plan 
a for retailers of 
aluminum furniture 


.. » AND JOBBERS TOO!* 


“2 


FOLD-A-WAY ALUMINUM TABLE 


‘on o ' 



























Model 255 — UPHOLSTERED Medel 1440— FOLDING CON ’ 
LAWN KING. W er TOUR-KING. 2 comfertable post - 


a gaug Fade 


sae =, LINE KEEPS YOU IN BUSINESS PROFITABLY! 





Y-.3« ‘ 
a oe You won't find this line in supermarkets or chain drug stores! 
eyo ~~ You won't see the prices footballed! You buy it on the same 
=e tl 4 aft 
‘ r, @& 
na “S on basis, and at the same price a everyone els¢ ell if 
[ a ~, Sr 4 ' : 
ew eS. Pp : at a fair price and make a fair profit You sell a quality 
PY » : 7 
, } - 2 product that stay old when you sell in nn irf Furniture 
" ‘ ’ 
—— All-Luminum Product 
Medel 455 UPHOLSTERED Medel 350 WONDER-FOLD 


CHAISE KING 


PROTECTED PROFIT PLAN 


P * Sold ONLY through jobbers ... never direct 

cy to price cutting chains. 

ys * Local stocks always on hand — no large 
inventory 


¢ Nationally-advertised. 
* Guaranteed by Good Housekeeping 

* Exclusive styling, quality materials and 
manufacture eliminate comparison with 
promotional merchandise 











Model 450 FOLDING CHAISE REAUTY-FOLD MARBLE ror the name of your local distributor write 
KiNG | ps ” ps " rINISH TABLE 
te ‘ » 


ri; eR 


ara WP oe“ ALL-LUMINUM PRODUCTS 


Prices 4 ightiy higher West of Mississ Ve 


*jJOBBERS: Some choice territories available’ 36th and Reed Sis., Philadelphia 46, Pa. 
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here 


standards for catalogs 


Uniform specifications for catalog stand 


have 
of four principal hardware 


paye 


ards been unanimously adopted by official 


ASSOCIATIONS. 


Officials who recently endorsed the program 
for their associations are ©. L. Hildreth, presi- 
dent, National Wholesale Hardware Association; 
(. EK. Gollwitzer, president, National Industrial 
Distributor Association; Roger K. hecker, 
president, National Association of Sheet Metal 
Distributors; and Paul J. Stine, president, South 
ern Industrial Distributors’ Association 

The uniform specifications adopted can lead to 
greatly reduced catalog costs, because they make 
possible the use of relatively inexpensive offset 


printing. 
Manufacturers 


and 


who submit illustration proofs 
the the 
expense of costly electrotypes and their handling 


copy as outlined in plan will save 


“in 


Wholesalers, in turn, can effect great saving 
making up their own catalog pages 

Wholesalers can succeed in this if manufa 
turers and suppliers have proofs that measure 
up to uniform specifications, as outlined on th 
opposite page. 

Use of illustration and copy proofs for clea 
photographic reproduction is the basis for the 
offset printing process. Offset printing can be 
up to 50 percent cheaper than letterpre prin 
ing which requires electrotypes and expens! 
make up. Photographic plates used for offs: 
reproductions are relatively inexpensi 

by keeping type faces, column spacing, and 
other layout requirements uniform to the stand 
ards adopted by the various associations, man 
facturers can keep wholesalers’ make-up cost 
low, and save money themselves 

ig f uniform speciticaft 


WHOLESALER’S HEADING 


FISHING REELS 
LEVEL WINDING CAS’ 


PFLUEGER SUPREME 





nickalum, 
Level 
Adjust abe 


Finest quality satin 
ished diarmolite trim 
and anti-backiash 
sliding drag, double handle 
with pyraiin marble handles Adjus 
table self-thumbing device automat 
jeally thumbs the apool and stops as 
bait strikes the water. Extra half nut 
or wi in a receptacle built into the 

Adjustable back sliding click. ) 


po 

winding 
front 

crank 


Hho lifetime 
: 


Quadruple multiplying, Packed in a ) 






SHAKESPEARF 


a 


A direct drive reel with nylon gears 


carboloy bushings. 
_ +t - . 


Tear 


=~ oer 





' 


Hardware wholesalers adopt 





PAGE NO. 


OCEAN CITY 





piate tf hard a 
finieh 

with 
evel wind mechaniem 


lacquer 
ning spool 
and le 
lash control, 


Lig? 
pe 


Quad: uple 


No Capacity Wr 
1600 100 yds. 7! 
15 th. line 


HARDWARE AGE, 


1600 


iminun 
tweignht, 


Rach 


~a 


Side 
tiniike 
free-run 
rmanent cork arbo: 
Anti-back 


multiplying. 


Oza 


Rach 
5 .O0 


APRIL 26, 





Uniform specifications will help wholesalers and manufacturers 


plan illustrations, type and spacing to reduce catalog costs 








Catalog Page Standards For Wholesaler Distributors’ Catalogs 


Standards adopted by the National Industrial Distributors’ Asso 

ciation, Southern Industrial Distributors’ Association, National 
Wholesale Hardware Association, National Association of Sheet 
Metal Distributors 


Page SiI7t? A ies fed ry\ vhole ale distrib ita?) 

Page printed ix io in. maxim iTTh | x Dp! ifl acceptable not 
“aren Including distributor s running head. 

(olumn width I two column page: 20 pica S's in.) wide 


printed area Zz picas between columns 


For three column page: 13 picas (2 1/6 in.) wide 
printed area | picas belween columns 

Rule Hhairiine ertical rule to divide columns 

( opy content Lop to be condensed retaining only essential 


elements for buying data and interest. General- 
ized selling COp to be eliminated Weights and 
packing to be included along with dimensions 
Where variou izes are shown, they should be 
columned from top, with product numbers or 
izes to left, and prices at right Intermediate 


columns show size, packing, and weight. 


l'nit size | nits should be made Vs, , or % of a 


column length 


Illustrations Line and halftone illustrations, with halftones 
in 100 or 120 line screen, from a direct letter- 
press proot They should be Dp! inted on only one 
side of good, heavy, white enamel paper. Maxi- 
mum width of illustrations should not exceed 


column VW iit hy 


Suggested type lieading of item 12 or 14 point Gothic bold- 
composition face type, all Caps 
Sub-neads: 10 point Gothic, all Caps 
Sub-subheads: & point Gothic, all caps. 
Numbers and prices: & point Roman, boldface. 
Body (text) copy % point Roman, light face, 


caps and lower case 


Printed sheets to All setups to be in black ink on one side of heavy, 
furnish for copy pure white enamel or other glossy finish paper; 
letterpress printed clearly for best photographic 
copy. Sheet size to permit mailing flat without 
folding. Recommend three copies be furnished 
distributor for original printing, and later revi- 


sion of catalog 


re vreferred by 


‘ ta bie 
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Kiring range promotes... 


un and pisto 


sales 


25-ft long basement range serves as 


sales clincher for many transactions 


If your store is in an area in 
which large small game 
plentiful, an indoor shooting range 
can be a powerful sales stimulant 

Such a unit gives customers and 
prospects for guns and sidearms an 
opportunity to them for feel 
and And a range gives 
you opportunity to sponsor competi- 
tive shooting by local groups. 

The range should be available to 
customers and friends only when a 


and are 


test 


accuracy. 


member of your staff is present to 


Interi yr Of the gun roon wilt ; 


other small items are kept in locked 





supervise competitive shooting or 
individual practice. 

The O. S$. Stapley Hardware 
branch at 137 W. Main St. in Mesa, 
Ariz., one of the firm’s seven stores 
in the state, was completely remod- 
eled 1954. 


The only section not changed with 


and modernized late in 
the modernization was the basement 
gun and sporting goods department. 

An archway and portion of the 
old brick building were left intact 
to provide a distinctive setting for 


} ry : ’ 
s ] ‘ [ ; 


fi i revel ’ f ferage lhe 


re 


; 
f ; 





ZUnS and other items The 


basement room is a place for hunt- 


sports 


ers and target enthusiasts to talk 
about shooting. 
Buffalo and antelope heads 


mounted on either side of the shoot- 
ing range help to give the proper 
atmosphere to the basement display 
room. 

Since Arizona offers many types 
of small and big-game hunting in 
season, Stapley’s stocks a wide se- 
lection of rifles, shotguns and small 
arms. 

5. W. Jolly, manager of the sport- 
ing goods department, says, 
customers 


“Our 
wide 
and medium- 
priced guns of all leading makes. 
We stock guns high as 
$169.50 higher- 
talked 
order for 


have a range of 


choice in popular 
priced as 
wanting 


priced Runs can usually be 


People 


into placing a_ special 
them 

“While the six-gun in a holster is 
part of the 
still have our wide open 
which people feel 


sidearm for 


no longer a western 
scene, we 
safer 


protect ion In 


spaces in 
with a 
most instances the glove compart- 
ment of the replaced the 


holster as a place for carrying pis- 


car has 
tols. You would be surprised, too, at 
the number of women who buy and 
carry pistols for protection.’ 

The walls of 


the gunnery range 


(Continued on page 110) 


shor j f J j¢ j ‘ ji 1 yt ‘ fr’ wi f 
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ha S ley TO CUT 


Mi Bernard Y ork of ork Hardw irc. 
Wallingford, Con: 


on oul well Known 


ran several test-cuts 
ler / brands ol 
singie-streneth window @ilass Mi York 
was not told which brand wa vhich 
until after he had selected the one vhich 
it at picked ()} 
Litiie Said Mi 
low (slass cuts tru 


| i 
fe'«il clean 1ridi easy 


} dealers taking this same 


liriiiatl fate ments 


Ha ser TO SELL 


label identihes quality vlass 

eer People Know this 

opeared 2454 millon times in 

ising alone! And ever titre 

if appeal ft add to the alread 


oreference tor 1. Or Gila an 


trong 


prelet 


ence means taste asier sale lor ou 


Naser 
TO MERCHANDISE 


LIBBEY -OWENS- FORD the easy-to-cul WINDOW GLASS 
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YOUR GUIDE TO CONSISTENT QUALITY AND INDIVIDUAL SERVICE. . . 


Firing range sells guns 


































(Continued from page 108) 


are of solid concrete, faced with 
acoustical tile to minimize noise. 
Sound is deadened so effectively, ac- 
cording to Mr. Bliss, that the shoot- 
ing is not heard in other depart 
ments. 

At the target end, half-inch 
armor plate set at a 25 percent 
slope defiects the cartridges to the 
ground. Paper targets are electri- 
cally controlled and _ transported 
from the shooting ledge to the tar- 
yet spot and back. Good lighting of 
the target assures a good marksman 
of accuracy 

Most guns and sidearms are sold 
or cash, although the firm marks 
and advertises all firearms to in- 
clude both cash and deferred pay- 
ment prices. This draws credit 
business and is an effective means 
of meeting competition. 

Just before Thanksgiving the 
firm advertises and promotes a tur- 
key shoot held in its gunnery range. 
Participation is free of any obliga- 
tion. Contestants each receive three 
free shots at a target. A turkey, a 












ham and other prizes are given for 
those turning in the best scores 





: 





if 
ef? 
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| Displays Promote Seed 





HY; 
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RISDON MANUFACTURING CO. 


See 





scla fF Atiarm y/ island 
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CONSUMER ADVERTISING 
IN LEADING 
PUBLICATIONS 





















IS SELLING 


enk 








PRODUCTS FOR YOU 


OVER 40,000,000 
LENK SELLING 

IMPRESSIONS WILL 
BE MADE IN 1956 


















OUR “ADS” TO THE CONSUMER 
WILL FEATURE THESE 
LENK BEST SELLERS: 


“LITTLE GIANT’’ LP TORCH 


at the lowest price on the market 


“EASY GRIP’’ INSTANT HEAT SOLDERING IRONS 


at low mass market prices 


FAMOUS LENK SOLDERS 


especially packaged for volume sales 


; F 
"*'¥ane,. 


LENK SOLDERING IRONS AND COMPLETE SOLDERING KITS 


in attractive seif-selline cartons 


THE LENK MFG. COMPANY, BOSTON 15, MASS. 
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Stuffed toy display 


New see-'n-sell tubes pull glide sales 


NEw! 


self-service 


in cage attracts traf fic 





. With this window resembling an from 25¢ for the mouse to $69.95 
(is l4 ack animal cage, Snowden’s in Media, for the large dog. The large tiger 
Pa., attracted an unusual number retails for $34.50. Toys account for 
of visitors into the store. A “do 10 percent of the firm’s annual 
asks for Sales not feed the animals” sign added volume. 

atmosphere to the cage made by The store’s windows are changed 
pasting strips of black adhesive every two weeks by Hans Weltin, 
Here's your chance for tape to the window. Excelsior on tg ae inp ap Sl ating ela ica 
rechanpap-enrtgacinmgk dees the floor added to the cage’s ap- Snowden’s have been the recipi- 
tomer that walks into pearance sth Ae aiatieiiianet naan mama 
sprite Shown in the window, with no awards for the excellence of their 

diet pra price tags, were items retailing window displays 


new Bassick glide displays 
in high traffic areas. Folks 
will see them, pick up the 
new sec-'n-sell tubes, and 
look at Bassick’s broad, 
flat steel bases and soft 
rubber cushions 








Next thing you know, 
youre ringing up a sale for several sets 
at 49¢ and 59¢ apiece. Business like that 
can add up—especially with the average 
home having use for 18 sets of glides 





Get your order ini 

Call your wholesaler today, and make | 

sure you get your share of this high vol- | 

ume business. The % diameter glides | 
retail at 49¢, the 14” size at 59¢ a set 








len sets to a display box. THE BASSICK 





— COMPANY, Bridge- | 
= ws port 2, Conn, /n Can | 


| aed ada; Belleville, Ont 
Cie 


ee 








anime (45 '088 OO wont 
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ee Redd Fie, 


HINDLEY OFFERS 
DECIMAL PACK! 





As a convenience to the hardware trade, 
Hindley — the complete line of bright wire 
hardware — has made all their products 


available in multiples of ten. 


Inventories, pricing, and machine bookkeeping 
are made easier by this modern unit of packing. 


Write us for complete details. 


Wholesalers Note: |In keeping with this modern 
trend in hardware packing, Hindley has also revised 
their case packing to conform to decimal units. 

It makes for more compact units at lower shipping 
and handling weights. 


The COMPLETE line of bright wire hardware 





Valley Falls, Rhode Island 
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GLue “eae 
lirke Karefry / Z 


bk bb aR ER LELERELEREEEAE AS 





.- +44, 4% 
» + 248 888 & 
_eeeee® 


F 


hold glue is the 
’ ~ > 
best merchan- whe ne 


disedand fastest 


: The ONLY line that 
: has the type and : 
: package for ALL : 
; your trade g 
Handy sizes in re-fill g 
¢ glue guns é 
Eas Oo use vs ‘ 
squeeze paties pt dt % 
* in 2, 4, 7 am ” 
: 1702. sizes, Wil. Ps es 
be 


- 
‘ 









* moving line. DB ; 
: Pails and Drums for produc- * 
tion shop economy 2% 

Wilhold white glue 3 


is available in jars 
from 40z.to 1 gallon, 
“* and five gallon pails 

and drums for reserve 
yop supply. 


2 tate tet tetetete ee ee 
Oe 


There's a 
every need 


Wilhold glues in- 
clude : White glue, 
Waterproof, 


Wilhold glue for 


= 


TTI 


-* 


Con-, 





- tax,Re-StikCement, “emee! ‘ 
: Builders Adhesive os 
-and Concrete Ad- 
* hesive. Assorted in 
zone shipment. - 
: Big sales potential in is 


: Concrete Adhesive 7 





*. for painting over cement and mas oe 
- onry...for finishing, resurfacing and & 
- — 7 rete ° 
“. ...@ bonding ¢ 
¢ course for plaster, 
. Write for free samples, catalog 
> sheets and the names of jobbers 
* who can service you. 







WILHOLD 





: el celelti ae” ALWAYS B84 . 

; “ WILHOLD PRODUCTS CO. 

: Chicage 44, Illinois 

= Aad. #1008 Los Angeles 31, Coff. 
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With this 


ware at 
kee 
trade 


and carpentet 


and power tools Hilgendorf Hard paper shelf cove! 
4rd St. in Milwau- catcher on flool 
the do-it-yoursell lividu piece 
yf ional mechanics fairly good 
Tools were Snow! tures 
re 





J W is 


sfore fo Duy 


wore 


furers ist 


full 


1033 N. 


attracted 


*y rina the Mait f portion 


Traffic-Pulling Tool Window 


window ot nand I Tou! ie@Vels 








Aluminum Takes the Stage 


7: 


iat YW et 
' “my i? | : 





Or ifs w 


dealer in Madison, Wis 


rmertart fF 
orrracrec y/ 


it and other merchandise. Lorge price tag 
yy pieces he ped te the complete story. Intere 


the utensil 


¢ or voried heights 


HARDWARE 


iNndow fo aGiuminumware 


AGE. APRII 








26. 







more and more dealers 


are saying: 


He 


Wrought Steel Butts 
Cat. ZR240 










“Let’s handle | e , 


re 













“~ 
RIFE IN’ 


‘A good line of hinges to handle”... that’s 












\ the trade’s way of saying, “We like to sell 
1 ats ® Griffin products”... “Griffin gives good 
| service... they back up their product... 
) ™ they never have and never will cut their 
r quality ... our wholesaler-supplier likes 
everything about the firm’s policy... and, 
“8 our customers like the product.” 
| . Display them and you'll sell them—Griffin 
te Hinges... order by the carton... in any 
ae selections your customers want. 
| ¥ NEW VISIPAKS Order by 
| a the carton of indiwidual VisiPal 
| i carded items 
a -- 





it 
Cat. 2166197 Template Butts, Button Tips 
with permanently attached Leerings 


“ence 1899" 


MANUFACTURING CO. ERIE, PA. 
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customers like 


VAPOCAN 


in 3 sizes! 











Quart 1% Pint Pint 
Same plastic lid fits all 3 sizes 


SALES UP 482! 


Get your share—feature Vapocan, 
America’s fastest selling home 
freezing container 





Vapocan’s sales-booming promo 
tion, biggest in the industry, con 
tinves coast to coast: 


ADVERTISING — PUBLICITY IN 


MAGAZINES + RADIO 
NEWSPAPERS . TV 


PLUS — FREE store banners, point-of 


sale material including proven ‘‘shop 


per stopper’ floor merchandiser 


Ask your distributor, or write 


CONTAINER CORPORATION OF AMERICA 


1301 W. 35th Street 
Chicago F, Ill 
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Outdoor display used all year 


increase 
your sales throughout the year? Is 
the effort entailed in moving heavy 
merchandise 


(an outdoor display 


out of 
the 


into and your 


store each day worth 
takes? 


answer 


energy 
and time it 
The 


‘vea”’ 


is definitely a 
if you have sufficient 
having as small a 
strip as one foot just outside their 


big 
space. 


Some dealers 


stores utilize it for outdoor dis- 
play, and to their profit 
Qne hardware store in Pennsy}]- 


vania has found that it can up its 
sales for some weeks by as much as 
$400 by outdoor display. In Myers- 
town, Pa., a town of less than 4000 


population, Arthur De Long and 
George G. Brandt operating Wil- 
Sidewolk qreaq herween double entre 
in July. 


helm’s Hardware, use outdoor dis- 
plays at least nine months of each 
year. Smaller displays are utilized 
during the winter months 

The 15-ft 
area between the two entrances to 
Owners of the store esti- 
they 


firm has a cemented 
its store. 
that one 


half an hour each morning to put 


mate spend about 


merchandise on the walk, and a like 


time each evening to take it back 


into the store 
Here is a typical July listing of 
merchandise shown on the walk: 4 


power lawn mowers, a power gar- 


den tractor, a power sprayer, 3 


wheelbarrows, 6 hand mowers, a 


lawn sweeper, 5 bicycles, | sand 


box, 3 yalvanized tubs, 4 garbage 
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here’s the most unique method of 
packaging ever presented! 




















CABINET HARDWARE 


| v lA % 
| CCuilee-Fre 


i BY “WASHINGTON” 


SELF-SERVICE PACKAGING WHICH PROVIDES 
100% PRODUCT VISIBILITY of individually pack 


aved items yrouped into clusters for convement 


handling and mass merchandising 





PLASTIC SKIN HOLDS SCREW TIGHTLY 
AGAINST PRODUCT, preventing marring o! 
finish and at the same time insuring that the screw 


will always be with the product, climinating sorting 


and COUnTING 





TYPICAL USE OF CLUSTRE PAC in Paint 
Department as illustrated. Thi helps to stimulate 
related item sales. Copy on display suggests re 
painting your kitchen or home: why not put on new 


hardware and give your kitchen a brand new look 


"lrade Mark, Pats Pend oan Packaging fe 








WASHINGTON, LINE 








ao~ oremnem— - a eS 





WASHINGTON STEEL PRODUCTS, INC., DEPT. HA-4, TACOMA 2, WASHINGTON 


See your jobber or write to mar utacturer for ror plete ‘ formation or 


‘Clustre-Pac’. Ask for WL-26, “Clustre-Pac’ foider 
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Customers STOP-LOOK and BUY 
the Sensational New IS tG JO CAME 


with SEALED 

BEAM unit $1()50 
STANDARD 

BULB TYPE +995 


Prices fess bottery 





lheres something magnetic 
ahout the Hiv Heam Keacon Lame 
the wa it drawe customers to 
it. With ite bright red ease and pol 
ished metal lamphead the Heacon 
i f is « real trathe stopper 
but it's the flashing red heacon (that 
folds up and down) that really gets 
em Piece your order now tor tast 
selling Hy Heam Beacon Lamps 
lhey're nationally advertised in Field & Stream 
Sports Afield, and Outdoor Life. Cret these sales 
hoosters on your shelf right awey 


Ask your jobber or write direct— 5624 


U-C LITE MFG. CO., 1036 W. Hubbard St., Chicago 22, Ill. 


IN CANADA: Bernard Marks & Co., Ltd., 70 Claremont St.. Toronto 3. Ontario 








For over 50 years men have said 
“I'll take the 


CHATTANQOGA.,,.: 
sTelgge), sam 





~*~ 











You can’t go wrong when you stock 
the Chattanooga line. Years of cus 
tomer satisfaction are your guarantee 
of good, sound sales and substantia! 
profits Wiite TODAY tor a catalog 
listing our many models 


CONCRETE CARTS e FERTILIZER CARTS 
DRAG SCRAPERS e BOAT TRAILERS 
PLATFORM TRUCKS e WHEELBARROWS 
BARREL SKIDS e GROCERY TRUCKS 
WAREHOUSE TRUCKS AND SKIDS 


BEA teen a ea Var \ (eleltc7.\ 


IEA WHEELBARROW CO. 
easy storing and handling 22 eee © atatae , TENN. 















eans, a children’s outdoor gym, 2 
scooters, ] lawn cart, o bags of 
fertilizer, some garden hose and 10 
rolis of woven wire 

All merchandise excepting the 
woven wire is taken back into the 
tore each night 

Mr. Brandt ‘ays, “We are able 
to snow a large quantity of sea- 
onal merchandise nine months of 
the yea In the three winter 
months we limit the display to 
now shovels and related merchan- 
dise. We are well pleased with the 


extra ales We get from outdoor 





| D.. ane TT 
Use Pre-Season Ads To 

» ‘% " ‘Tae 
Promote Fishing Tackle 

How far in advance of the local 
fishing season should You advertise 
tackle and related items? 

A Pennsy 
participating in a f) hing convest 
eLween April 15 and Nov. 1, has 


— 


Vania dealer, annually 


ised ads reminding anglers that, 
“they ll be biting soon,” In January 
ind February. No purchases were 
required for participation in the 
contest, entrants being required to 
bring in tneir fisn tor weighing 

The dealer listed eight different 
types of anglers’ supplies with the 
reminder that “this is the time to 
check your needs for the fishing 
trip - 

He al o offered to supply “every- 
thing for the fisherman but the 
fish.” Many anglers visited the 
store to comment on the ad, and re- 
mained to buy fishing tackle, lures, 
etc., well in advance of their need 
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Picture Postal Cards | 


Advertise Your Store 





SR ge a Pa es, RoxaL: Rooca CHE) 
ture post cart - 
pos! ards nowinyv I modern Line for 1956 
sala dteelied: Gh Uieiinineen onal Portable grills from $4.95 to $300 Retail 


orney department 











WIDE PRICE RANGE 


‘| ne 4 ards snow Ing tne tore tront to let you sell every cook-out prospect! 


ised to! nriet mores rid 


aap er GREAT SMOKY 
fying the expense or time in prep- Smoke-cooking models 


Or QO] a rormal!l lette) | 





























‘ 1 fo) SUPER-COMPLETE LINE..35 new, designer-styled 
S1OT) I oe «CC irtus ate ise j «t 
_— - exclusive models. Here are a tew 
note toa ipplel 
tore interior cards are used to 
Inform customers that a repair item, > 
something pourgnt OT) per lal : i \ 
i fi 
order is in the store ready to é / \ 
bo 
piCcK-UP. [ PON Occasion the cards 
are used to invite long-time cus NATIONALLY ADVERTISED 
tomers to come in to look at some ' in HOUSE BEAUTIFUL 
hy ‘ ' <j : . 7 Yyeig? i ? raft b 
thing considered of spe lal intere HOUSE & GARDEN « LIVING 
n one of the firm's departments RCY.10 
$14.95 bist 
Whether hand-written or ty ped, FOR FULL INFORMATION. send this ad and ee de 
cards of this type can save much your letterhead te soe Carene 





cooking brazier 
with RMWIK-FLIK 
grid adjustment 


tens for o hardware store's maw | in CHATTANOOGA ROYAL COMPANY 


.. CHATTANOOGA 6, TENNESSEE 
agement and staf! Bi ess 


kver,s Lime One (>) the ard 
the mall it constitutes cA vood 
advertisement for the firm. its me} 


( handise and 4ery ices 


The POINT . * PSL: Ata ty 


Prt: eeeee0 SALE -« 
Groups Electric Items In PROMOTIONAL pieces that. i 





SELL...SELL...SELL 





® Catalogs, broadsides or mailing pieces 
® For hardware, housewares, toys and gifts 
® Tailored to your specifications 
® In two or four colors 
® Personalized with YOUR DEALERS’ NAME 
® Economical in cost 
; le ® Delivered on time 
light bulbs, flashlights, ele — _ 
ns and batteries is to make All phases from basic idea to the finished product 
Ae ay. hs perdi. ay of handled competently for wholesalers exclusively 
po ete re bins od 
it ee by MEYER MERCHANDISING SERVICE INC. 
NP yh cnt ns | 400 N. Wells St. Chicago 10, Ill. 
oe LN Whitehall 3-0698 
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multicolor 
GLOVES 





@ Attractive New Design 


@ New Package for 
longer shelf life 


@ One size fits everyone 


@ Attractive merchandise rack 


A request on your company ltetter 
head will bring you a sample of the 
new sort TOUCH GLOVES. Mail us the 
coupon, and we will send you one of 
hottest items in the Garden Supply field 
for 1956 

SOFT TOUCH GLOVES are available in 
three pastel color combinations— green 
blue, yellow; and the companion prod 
uct, Mr. Soft Touch is available in dark 
green for men 


BROOKVILLE GLOVE CO., INC. 


Brookville. Pennsyivania 


tte.) Sale Csicovei © COMPANY 


Brookville. Pennsyivania 


Gentiemen Please rush a free sample ot 
SOFT TOUCH GLOVES with complete intor 
Name 

Company 

Address 


Maton and price 


Pou CMfice State 


RG. AR EE pe oe ne 
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Window Trim That Sells Mother's Day Lines 


If you have visual-front windows, 
here’s an effective way of pro 
moting utility and fancy house- 
wares items as Mother’s Day (May 
3) gift A perforated panel as 
a centerpiece is used with a Moth 





er’s Day banner, with two shelves 
on the panel for highlighting small 
items in varied price ranges. The 


base of the window utilized for 


snowing gift suggestions at two 





Have Store 
Demonstrations 


Ask hardware dealers how they 
determine what to promote in store 
demonstrations, and they will 
quickly tell you that it must be 
an item in the big-ticket class 
Others will say, “It must be some 
thing with a high mark-up.” 

Actually a new cooking utensil, 
gadget or any other item having 
daily or frequent use in the kitchen 
is a good candidate for such at 
tention. It makes little difference 
whether a member of the store 
staff or a factory representative 
does demonstration job as long as 


the demonstrator has a sales talk 
and understands how to use the 
equipment 

Abrasive portable power tools 
or almost any type of hand tool 
with a cutting edge are yood candi 
dates for such demonstrations 


Anything that will set the stage 


for questions is desirable, for 
queries can result in conversation 
about other and more expensiv: 


merchandise 


A sign in your winaow inviting 


the )) iblic to see demonstrations in 
your store is an excellent method 
of getting good attention for such 
events 
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It’s Good Policy to Cater 
To Youngsters and Adults 


One key to the success of a sport- 
ing goods department is catering 
to both youngsters and adults. 

A mid-west hardware dealer puts 
it this way, “The athletic side of 
a sporting goods department is ail 
personality. You never want to 
chase the kids away, S80 We price 
items for youngsters at levels that 
won’t make them want to shop else- 
where as they wrow older.” 

With that type of policy the store 
handles everything from low-priced 
athletic and sporting yoods equip- 
ment to the real top grade lines. 
That firm realizes that the young- 
ster of today with very limited 
funds may well live in the same 
community in his adult years. If 
you take care of his sporting goods 
needs when he cannot pend very 


many dollars, he will remember 


your store when he is able to buy 
the type of merchandise he could 


not afford in his earlier years 


A Multi-Purpose Display 






































INDUSTRY... 


The Jacobs Ball Bearing 








Super Chuck ... for grip- 


ping power, accuracy and 





durability unmatched any- 
where, The chuck for heavy 


duty drilling. 













The Jacobs Multicraft Geared Key Chuck ... the tight-fisted grip 
of fine light weight power tools. Multicraft is a simplified version 
of Jacobs’ rugged Super Chuck. 

This is another practical example of how Jacobs engineering 
skill converts industrial experience into practical benefit for 
your customer — the home shop tool user. 

When you sell power tools in your store look for the Jacobs 
Chuck... your customers do, Sell the Jacobs Chuck .. . your cus- 


tomers insist on it. Whether it’s the Multi- 


craft Geared Key Chuck shown here, or the Cause 







cubber-Flex Hex-Key model, there is none 


better than Jacobs. The Jacobs M: hn 
1 Jacobs. The Jacobs Manufae RUBBER-FLEX COLLETS 


turing Company, West Hartford 10, Conn. 





I’m Sending Customers’ 
to your store to buy 
WERNER. \adders 


Be ready for them! Your customers will 
be asking for WERNER ALUMINUM 
LADDERS Hecause they know WrRNER 
ALUMINU™M LADDERS put them within sale, 
easy reach at any height And WERNER 
LADDERS are priced within reach of the 


average homeowne! 


TRIPLE YOUR LADDER PROFIT —with 
Wrnntnethe fastest selling Lappe in the 


aluminum held 


GET YOUR SHARE OF SALES from the 
potential market of 11,000,000" consum. 
ers reached by every Wreaner ad in Goop 


HotsbKERPING 


So stock up now and be prepared for your 
cClistomet order trom your distributor 


today or write direct for catalog 


fomlablein 2.4 


4 , 
> oro sizes 


NATIONALLY ADVERTISED 





KK. DD. WERNER CO. INE 
2905 Pilth Ave Dept L-59. N Y. 16.N y 


Alumiladders Chromtrim Sink Frames diumidrvers 


TL E RUE Res: 


oo 4. 47 FOR F PR 4 OPT 





ae 
doorbell That 


° . ’ - ‘ 
Evening Specialty Calls 
To ring doorbells, or not to ring 
is the question 
Many hardware deale) selling 


farm and home eC lipment, SuUCTI a 


Walter systems, cream separator 


larm freezers and other big-ticket 
items find there's profit in calling 
at farm homes in the early evening 
nours 

Keyardless of the source of vour 
lead for the sale of big-ticket mer- 
cnandise to a farm family, an e\ 
ning call permits you or your sale 
man to outline the advantayes to 
both the farmer and his wife of 
buying that equipment 

The farmer wants something that 


to make more profit. While these 


appeals interest the farmwife, she 


will save him money, or help him 


also wants equipment which will 
make life easier for her. 





Punch Bowl Loan Service 

A hardware dealer owning a 
punch bow! more than a century old 
loans it free of charge for weddings 
and functions. 

Hie supplies small glass cups to 
each person or organization bor- 
rowing the bowl. The bowl has 
never been damaged. Some losses 
sustained in the in- 
When not in use 
prominently displayed 


have heen 


dividual glasses 
the bow! |} 
at the store as a reminder that it 
availabie at no cost 
Much word - of 


has been enjoyed by the dealer as 


mouth publicity 


the result of loaning the bow! 
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For top volume 
— sell the PLASTIC TAPE 
with the PLUS — 
GOLD SEAL 
quality 


NEAT, THIN 
WRAPPING 
FULLY 
INSULATES 


STICKS ON — 
» STAYS ON 


A 
SI ‘ ry , ?? 4 ly f k 
of ? Z tf f TT 
r bwiIng yY im tignt 
places s enough tor most 


jobs. Less tape gets “‘lost” 


ELASTIC - aN 
MOUS MX NS. 
So 


TO SHAPE A 
». 


DEFIES 
SUNLIGHT 
WATER, OIL 
SOLVENTS 








PLASTIC 


All types packed in single 
rolls and 10-roll cartons 
All rolls cellophane- 


protected, stay fresh. 


JENKINS BROS. 
Rubber Division, 
100 Park Ave. 
New York 17. 
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f\merican is the name! 


However much other fasteners may look as well, 
American is the one to sell because it offers you 
more in product, packaging, price and service 

Che unique, handy jar assortments make it easy 
for you to move larger quantities at less selling 


cost... eliminate costly sales expense in packag- 
ing individual customer 


choices of assorted 
fasteners. 


You give your customers everything they need 
in fasteners in easily-stacked, easily-handled 





(E> 
“ 
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packaging ...in a full line of sizes and types of 


fasteners, constant quality, convenient storage, 
quick identification and attractive price, all in 
one package. 


[his is typical of the constant service of 
American Screw Co. to make it easier for you to 


turn a profit on fasteners... American is the one 


to sell because it makes fasteners more profitable 


to sell. [he American Screw Company, Williman- 
tic, Connecticut. 


» 4 


merican 


AMERICAN SBSBCREW COMPAHY 
WILLIMANTIC, CONNECTICUT 
Norristown, Pa 


. Chicago, Hi . Detroit, Michigan 
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More people buy 
Super Kem -Tone 
nd Kem-Gio 











than any other paints 


3 





Popula K 
‘KEM T 

IN 
: TING 


They re presold by CO 
LO 


more consumer adver- eas ‘it aleees 
tising than any other sie Say to use. vi 
paints . . . 1956 bigger “ea both Alkyd oe ork 
than ever! Paints! 





_.. mo wonder Super Kem-Tone and 
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FEATURED PRODUCTS 
HARDWARE WEEK 
APRIL 12 thru 21 























Ny Feats Alkyd Enamel for 


Bathrooms and Finest 


Su 


Nad 


Made and Distributed by the Allied Paint Leaders of the World 


The Sherwin-Williams Co., Cleveland 
Acme Quality Paints, inc., Detroit « John Lucas & Co., Philadelphia 
W. W. Lawrence & Co., Pittsburgh « The Martin-Senour Co., Chicago 


ee oe ee ee a a ea a ee 


Kem-Glo make more money for dealers! 
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There’s 


PROFIT 


IN SUNSET 
Specialized 
FISHING LINES 











When you stock SUNSET 
lines you have all of these 
things working to help you 
sell them: 


© Specialized lines designed 
for your fishing areas 

® Finest packaging 

© Best prices 


© Fast delivery —two factories 
to serve you 


© Consistent advertising 
@ Valuable sales aids 


Put a compact 
Sunset Line 
Merchandiser 
on your counter 
and watch 
sales go up! 





A PERENNIAL BEST SELLERS 


Castmaster + Floater + Surf King 
Flexon Monofilament 


Write today for complete color 


(atalog of other Sunset specialized lines 


PETALUMA, CALIFORNIA 
FLORENCE, ALABAMA 











' 
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NEWS and Views 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


().--How does a retailer apply for 


iA loan 7 


j The first 
Number 4 
Administration office. An 


step is to obtain 


horm from any Small 
business 
original and two copies of this ap- 
plication, together with supporting 
taken to a 


The bank investigates earn 


data it 
bank 


ings records, future business pros- 


requires, are 


pects, competency of management, 
and record of meeting past obliga 
tions. The earnings record is given 
a lot of weight. 

The bank then sends the applica 
tion to the Small Business Admin 
together with the terms 


and collateral! 


istration, 
If a bank approve 
the loan, we go along in about 99 
the Collatera! 
be inventory, real or personal 


percent of Cases. 
may 
property, assignment of accounts 
receivable, or just personal guaran- 
These really character 


tees are 


loan . 


().—Is the Limited Loan Partici 


pation program being widely used 


by small businessmen? 


A.— Yes. 
recently, we approved 47 loans fo: 
$534,715, with a government par- 
ticipation of $349,978. In all, about 
Z00 


In one two-week pe hod 


Limited Loan Participation 


loans have been made since the pro- 
instituted 


yram Was 


tJ (an you give a specifi ex 
ample of a Limited Loan Participa 


tion loan to a hardware dealer’ 


A.—Yes. Recently, our records 
show, a hardware and lumber 
dealer in Georgia, received a loan 
for $20,000. In this case, a local 


bank put up the minimum 25 per 
‘The will 
vears, at 6 percent interest a year 


cent loan run for five 
We are holding a lien on the dea! 
er’s inventory. The dealer will use 
the funds for working capital and 
debts. AS a 


working 


to consolidate 
result of the 


capital, the dealer will increase his 


sOrne 


increase in 


working force from 5 to 20 persons 
to expand operations 

fn another case, a lumber dealer 
asked for a 


able to 


loan 
work 
out a conventional loan of $13,600 


in which the bank took 25 percent 


in Tennessee 


Kventually, we were 


Interest will still be 6 percent a 
vear, but the loan will run for 
seven years, instead of five years, 


because the dealer was able to give 
a building as collateral for part of 
the note and the bank was willing 


to give a seven-year loan. 


tart 


with a 


() W ould it be possible to 


a business from scratch 


Limited Loan Participation loan? 


i1.—No. We wouldn’t put up all 
the money to finance a new busi- 
hits 

().-Is it possible for an estab- 


ished business with good Carnings 
and meeting the other requirements 


to add a second location with a 


Limited Loan Participation loan‘ 


We might 


construc- 


A Not entirely, no. 


vive a regular 20-year 


tion loan in with a 


mank 
ited Loan Participation loan to help 


participation 
We might later add a Lim- 


‘tock the store. but only if the 
dealer had already put a substantial! 
amount of his own resources into 


the project 


(Resume reading on page 11) 
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@ 
FO U N D . treasure map 


to outboard-motor profits 


(;Al LK Bl ( i( ‘\ANEER offers you the key toa real-life treas 
ure chest the fast-growing market for outboard motors. Hop aboard 


| 7 iccaneer 5 VOInY } 1F ices | An Kk hye W you Can vo Wl ? h | 5 | iccaneer, and fioor dist 


_ 






ra quality product of the vorid’s largest outboard motor manutacturer: 








ot 








National advertising all year long in Sport 
ltlustrated. rieid & trearn sport Afielid 


Outdoor Life. Motor ating 





Wail 


cning 
aas 





(_ounter anda 
ryriaili tijerature 


FOLLOW THE PATH Lo outboard pt Tit With tre 


ent Muccanee! bitie | tne COU pe ’ to! full detall (oT) 
trie wondertul deal tnat irs a a buccaneer dealer' 
Dont gaeiay aoutopoard Cason | now! 


the BUCCANEER line 


(,alesburg 34, Iilinoi 
| ner are eign vreat buccan cl model for 
1956——three to twenty-five horsepower. Every (Juich end me compiel nformi 
moder? outboarding ixury i here Y th outinnin trie ensational mercnandl 
Huccaneer line AT COME-HITHER PRICES! Profit | yet free as a Buccaneer Outboard 


> nien. elling ; . «aA y Tit’ i, if i huccanee! 
deale! 


GALE PRODUC T S 4 Galesburg 12, lilinois 
M a 


Division of Outboard e & Ma ifacturing (Co 


Makere or _awyw ; oy j Ou ¢ j ; Vo ‘ it J ween ee me ee Zone — __ state 
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1956 


tEye-catchineg wind 





Model 


GALE PRODUCTS 























} 


en 





= samara 


"pon my word, | 


Abdul it’s 
caulked with 








| Actually, we don’t claim D-P 
) caulking compounds last this 


long! But it is true they adhere 


tightly exclude moisture, 
dust, and insects prevent 
heat loss and drafts are un 
affected by vibration and 


last years longer. You can 
specify, buy, sell, or use all 
| D-P products with complete 
confidence. Write for catalogs 


| 
, 
t DP 
ui 
| The Complete Line 
' CAULKING COMPOUNDS 
CARTRIDGES & GUNS 
| GLAZING COMPOUNDS 
| SEALING COMPOUNDS 
PUTTIES + MASTICS 
GLAZING STRIP 


ROPE CAULK 


Preterred hy Millions 


D-P preducts are nationally 
edvertised in family Handyman, 
































Grit, Hemecratt, Home Craftemean, 
Movsee Beautiful « Building Moan 
veal, Mechenia« tiluetroted, Peoular 
Mechanics, Pepular Science, etc 








iNGIST ON D.F 


orese 


| 
| 


| 


| 





| 
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Convention Calendar 





conventions shows conferences 
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Convention Check List 
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SEsY Since i867 


THE DICKS-PONTIVUS COMPANY 
53027 Mubervilie Ave . Devten 3. Ohle 


Atexnaendria. Ve Oatias, Yea. « Becatur 


128 


DICKS-PONTIUS 


National Events 


Industrial Supply Convention, May 
21-23, at Atlantic City. Attendance 
restricted to members. Sponsored 
by American Supply & Machinery 
Manufacturers Assn., W. B. Thomas, 
Hiunter-Thomas Associates, 2130 
Keith Bidg., Cleveland 15, business 
manager; the National Industrial 
Distributor’s Assn., 1900 Arch St., 
Philadelpha 3, Robert C. Fernley, 
executive secretary; The Southern 
Industrial Distributors Assn., 712 
Volunteer Blidg., Atlanta, EF. L 
Pugh, secretary-treasurer 


National Builders Hardware Exposi- 
tion, Sept. 9-12, at Chicago. Spon 
ored by the National Builders 
Hardware Assn., managing § di 
rector, John R. Schoemer, and the 
American So lety of Architectural! 
llardware (Consultants, executive 
ecretary, W. A. Mathewson. Ad 
ministrative offices of both associa 
tions are at 515 Madison Ave., New 


York 22 


National Fishing Tackle Show, Aug 


5-9 at the Conrad Hilton Hotel, 


( hicago Sponsored by the Asso 
ciated Fishing Tackle Manufactur 


ers, John M. Holmes, secretary 
treasurer, 430 Bond Building, Wash 
ington, D. C. 


National Hardware Show, Oct. 1-5, at 
the Coliseum, New York Sponsored 
by National Hardware Show, Inc.., 
331 Madison Ave., New York 17 
Frank Yeager, director. 


National Housewares & Home Appli- 
ance Show, July 9-13, at Conven 
tion Hall, Atlantic City. Sponsored 
by the National Housewares Manu 
facturers Assn., 1140 Merchandise 
Mart, Chicago 54; Dolph Zapfel, 
secretary 


National Locksmiths Convention and 
Trade Show, July 14-16, at Hotel 
Sherman, hicago Sponsored by the 
Associated Locksmiths of Amer 
ica, Mrs. Lee Rognon, acting sec 
retary, 110 E. 59th St., New York 


National Retail Hardware Assn. Con- 
vention, July 22-26, at the Royal 
York Hotel, Toronto. National Re 
tail Hardware Assn., 964 N. Penr 
syivania St., Indianapolis 4, Ind 


(Continued on page 130) 
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TOP SALES STORY FOR ‘56! 


new BUCH economy spreaders give you 
sales features even expensive 
spreaders can’t match! 




























New decorator styling! 
New precision features! 


1. New "sweep-feeding"! Provides continuous and constant 
flow of material. Whether it is fertilizer or seed, Buch's 
sweep-feed prepares the material for proper soil application, 
No dangerous overfeeding, no skips, no underfeeding, 


2. New colors! New finisht Bermuda Green and Buff devel- 
oped especially for Buch by DuPont, after consumer testing. 
And a baked-on, scratch-resistant “Auto-Finish” that keeps 
colors bright and makes paint last and last. Buch is frsé in the 
lawn equipment field with such a high-quality finish! 


3. New removable agitator! eats the corrosion problem! 
Agitator removes easily for cleaning and quick replacing. Only 
Buch provides this expensive feature on economy spreaders. 


4. direct linkage from handle to plete! Simple, direct linkage 
-nothing to get out of adjustment! Rate-of-flow setting stays 
accurate, cutoffs are quickly effective. 


5. No more guesswork . .. each spreader package contains a 


National Advertising, too! flow table for all leading fertilizers and seeds. Set the Buch 


spreader at the recommended opening and the material will 


BUCH will use the powerful Saturday Evening Post! One two- flow precisely as required. 
color half page and two quarter pages... three advertisements 
at peak selling times! And POST merchandising, too! AND you can sell your customers all the exclusive features 


that have made Buch so successful! Square, never-clog holes! 
Finger-tip control over rate-of-spread! Buch Economy Spread- 
ers will more than hold their own against spreaders costing 


NATIONALLY ADVERTISED dollars more! 


na i’ Cc 3 Lawn Care Equipment 


IN THE SATURDAY EVENING POST 





AMERICA’S COMPLETE LINE OF ROLLING LAWN CARE EQUIPMENT 


o ae ——_ ——_ 


— Ww a" kt 
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New Spreeders New Borrows Lown Rollers Aerators Power Edger Mew Lawn Certs 


Buch Manufacturing Co., Elizabethtown, Pa. 
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this summer! 





Moy 


Displays 
Mailers 


Folder 


right now 


“Corer 





Don?t wait until it's too lete 
hove a terrific demand for LAU Fans 
Ail new 
salieable features 5 year guarantee 
Styling and decorator colors to set the 


poce for years to come! 


LAU BRINGS YOU 
EVERYTHING 


You'll see LAU Fans on the 
Steve Allen “Tonight” Show, 
NBC 
work this summer 
also be on three other Na 
tional TV Shows, schedules to be an 
nounced later to our dealers 


NATIONAL and LOCAL RADIO! 


LAU has planned participations on 
Nationa! Zadic Shows 
lions of listeners. 


LAU will also have local radio partici 
pations in more than 80 top markets. 
permitting dealers to tie-in at the local 
level. Schedules will be completed in 


BIG PROMOTIONAL HELPS! 


Ad Mats 
. Photo Prints June 
Bride's Promotion 
Get them all in the LAU Promotion 
they will help you sell more 


FANS than ever before! 


GET BEHIND THE LAU LINE! 


You'll sell more Fans and reap bigger 
profits than ever before 
with your LAU fan sales representative 





A uve coven 


You'll 


loaded with 


STEVE ALLEN! 


Coast-to-Coast Net 
LAU will 


reaching mil 


Catalogs 


Sales Contests 


Get in touch 


LIVE 
BETTER 
ELECTRICALLY! 






































(M. stock up Now 


ON AMERICA’S MOST 
IMITATED FAN LINE 
































Twin Twelve 





Convention Calendar 














LAU FANS The Lau Blower Company 


2007 Home Avenue, 


Kitchener, Ont... Cenede 


Dayten 7, Ohie 


Asuse, Calif 





continued 


Regional Events 


Ace Hardware Corp., Chicago, whole- 
Convention & Toy 
Show iT) Ace Warenouse, 


J inie 


saier., Summe! 


Chicago 
(otter & Co., Chicago, wholesaler Toy 
rs (ift Show May ‘3 to J ine A 


(ilt Shows: San Francisco. Civic Au 


ditorium., Sheraton - Palace. st 
rane) and Si Francis Drake 
Hotel Aug. 5-8: Portland, Ore., 


Public Auditorium, Plaza and Ben 
on Hotels, Aug 12-15: Seattle. 


{ivi Auditorium, New Was! ington 
and Olympic Hotels, Aug. 19-22; 
Spokane, Davenport Hot Aug. 26 
*® Kay Leber, how manaver of 
Weste! Merchandise hy yitors 
\ 


John Pritzlaff’ Hardware Co. Milwau 
kee, wholesaler Toy and Gift Dis 


, 


pia’ re warenouse June 


slay compan’ 
i to July 
Allen Co., Ine., Dalla an 
‘meeting and Mer 
Show at Statie) Hilton 
Hotel. Dallas sept. 10 and 1] 


Walter H 


ual Loe Kholde1 


State Events 


lowa Retail Hardware Assn... Feb. 6 
Philip i Jacobson. Viason 


{ ity lowa 


i hive 


Texas Wholesale Hardware Assn... and 


Texas Boosters Club, annual con- 
vention, June 14-16, at Statler-Hil 
ton Hotel, Dallas. Howard Wedding- 
ton, 1327 National City Bldg., Dal- 


at 
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<< Now—the leading washer has a rubber 
SN covered handle for surer grip! 


can match Osrows 


concn 


f A, ( / ) ) 
Better than ever! With new “floating action” swivel coupling 


| } | 
the added improvement that makes the Quik-Suds Whirl-A-Way 


completely action free! No more hose knots and kinks! Now 




































Quik-Suds Whirl-A-Way moves independently of hose! Coupling 
is leak-proof, will not loosen 

Quik-Suds Whirl-A-Way, with 100% horsehair brush that rotates 
at 1500 R.P.M. plus Hydraulic Sudser which you just PUSH for 
suds, PULL for clear rinse. No wiping necessary! Has interchange 
able 2 and 4 foot handles, molded rubber bumper to prevent 


scratches and marring. Free 2 oz. sample of Sparkle” with every 


Quik-Suds Whirl-A-Way 


Packed in display cartons, or mail order shipping cartons 


NOTICE! 


OOsrow has ao patent on its Hydrauli Sudser'! Only Osrow manutac 





fures a car and home washer having the patented teatures used 





ry the Oy " ‘ sa4% WV? rl A Way 


Osrow Products Co In has beer granted patent H2717176 on 
fs Mydrau Sudser ie ex sive teature that allows the user to 
PUil for suds and PUSH for clear rinse The patent apples fo the 


specially designed hydrauli sealing action of the sudser 


Nationally advertised in and the 


AND NOW on TV— watch for it in your area 
OSROW PRODUCTS CO. INC., HAZEL STREET, GLEN COVE, L. I., N. Y. 








| 
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Everything they want. 





Suppose a painting contractor wants a self- 
cleaning white. Or a fume-resistant white. Or 
a masonry white. 


Your full-line “Dutch Boy” dealer can sup- 
ply each one. What’s more, he has available 
the “Dutch Boy” 


sees to it that his dealers never have to say 


five other exterior whites: 


“No” to painters. 


Suppose a homeowner wants one of today’s 
most-wanted colors in House Paint. Or Shake 
Paint. Or Porch & Floor Enamel. Or Stucco 
Paint. Or Sash & Trim Paint. 






...that’s why 


in the Dutch Boy 


Your full-line “Dutch Boy” dealer has them. 
He has today’s most-wanted colors in paints 
for every exterior surface: the “Dutch Boy” 
sees toit that his dealers never have to say“ No”’ 


to anyone, homeowner or painting contractor. 


They have the goods, 
the color aids, the advertising 


In the famous blue-and-white exterior line, 
“Dutch Boy” dealers have everything painters 
want. Everything homeowners want. 


in white or color — 


They’ve got the goods 
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E a? 
« Ch ind . - 


USE PAIN. «= NOUSE PALE 
= <= 





there’s big volume 
line of Exterior Paints! 





for every outside painting need. haat selling evening Po Look. Bette Home <\ (,arde ii 


’ 


“Dutch Boy’ goods! Throughout the year! 








At point of sale, ) lo dealers everywhere: The famous blue-and.- 
eee! tt] “ts white exterior line is only one of many “strings” 
rney Ve vO it? COLO!) = : - 

| | | to the “Dutch Boy” dealer's big-volume “how. 
aids wonderful ( 

“Tea ee That’s why a “Dutch Boy” franchise is such a 
Dutch Boy color | 
| sure-fire profit-maker. 
cards and tne even 
more wondertul Color Gallery — ud 
te dramatize | ne CV OOtT Wade hy fhe Makers of 
“Dutch Boy’ Paints 

And to pre-sell thi exterior line. LO pull 2 
customers inte “Dutch Boy’ stores. thev’veoot National Lead Company 
full-color national advertising in Saturday General Offices: 111 Broadway, New York 6, New York 
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WHAT'S NEW 











® For more information on these products and services 
use free post card on page 137. 


(‘Continued from page 13) 





"td 
ry. 
"<@ 

cork handles. Handle guard and 

cap are brass-plated for extra-long 

Set retails for $12.95. The 


Washburn Co. 


Weal 


Vor more data circle No. 9 on postcard, pp. 1a? 


Power Saw Line 


This new line of 6, 7 and &-in 


portable power saws is designed 


for builders. ‘To introduce the new 
line dealers are offered one each of 
the new line at new low prices, a 
display package including a $20 
three-color wood and wrought iron 
display free of charge and dealey 
helps including a Day-Glo window 
Bigeti, two color featurama folders, 
individual pages on each saw fea- 
ture, catalog pages and newspaper 
mats. If individual saws are or- 


dered, a free cardboard display in 





with each. Saw 


prices are $59.95 for 6-in.; $69.95, 


packed 


colo! i 


7-in.; and $79.95, S8-in. Stanley 
Klectric Tools 


For more data circle No. 16 on postcard, p. 147 


Four Model Toy Chest 


This toy chest is available in 
four models Cireu cowboy, COW- 
boy with wheel and maple with 
wheel Each chest comes folded, 


but no tools are required for as- 
sembling. Sides are held in posi- 
steel rods with lock- 
ing buttons Hinges are already 
attached. Model 1429 maple whee! 


(illustrated 


tion by ‘/4-I1n 


’ 


chest features a hid- 


den compartment and a chain lid 





Retails for 
14x28x12 


magazine rack. 
Keach 
South Bend Toy Mf aq. (oO. 


For more data circle No. 11 on posteard, p. 137 


with 
$ 14.95 


in. deep 


model is 


Kitchen Cabinet 
For convenience’ in 
kitchen 
lined doors have been added to the 
Yankee 
easily on the top of any 24-in. base 
cabinet and fits snugly without 
Model YC-24 cupboard is 
35 in. high, 24 in. wide and 13%, in. 
with two 
doors lined with punch-board. Cup- 


hanging 
equipment, punch - board 


Cupboard, which slides 


SscrTewe 
deep, and is equipped 


board is made of extra heavy steel, 
phosphatized for rust resistance 





and finished with Hi-Bake enamel! 
it is trimmed with modern recessed 
hardware. The doors have rubber 
bumpers and vinyl roller catches. 
The Maine Mfg. Co. 


Fer more data circle No. 12 on postcard, p. 137 


Plated Bolts, Nuts 


Designed for maximum display 
and sales appeal is this new line of 
plated bolts and nuts ranging in 


size through %x6 in. Five basic 


assortments are available cut 


thread carriage bolts two cut 


thread machine bolt assortments, 
hexagon cap screw and finished hex 
nut, and round and flat head stove 
bolts 


assortment. 


Dealer can select his own 
Bolts and nuts are 
packaged as few as 10 to 15 per 
box Lamson & Seasions Co 


For more data circle Neo. 13 on postcard, p. 137 


Lightweight Chain Saw 
With a 3 hp air-cooled, 2-cycle 

chain saw engine, the Nifty chain 

designed for the 


sa Ww has been 


farmer, suburbanite or occasional 
woodcutter market (‘ompact and 


light in weight, this chain saw has 
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“that UTICA’ “S$ 
“MERCHANTMAN” 
really sells tools! 











U Foe 
Toot 


| | apo PowER TO You HANDS 





wr 
seme = ale 








No. H-18 
Merchantman 














| Display 
| 
| Ps 
, . ~ 
ey ‘\ 
: r- / 
4 / 
4 
Lael 





| sure, here’s why...“% 


a 
a 


~~ —_ 


— ae 


















ae. 


Utica has picked 18 of the fastest Use it to start your own self-service tool de 


moving tools from its line and displayed partment now! 
them on a rich looking wood and chrome 
self-service merchandiser 


Order your ‘“‘Merchantman’”’ 
and wat h your sales soar’ 





| THE HALLMARK OF QUALITY 


u Utica 4, New York 
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‘This dynamic sales builder comes with two of 


everything from adjustable wrer hes tio slip 
The “‘Merchantman” display —offered to you joint pliers 
at no charge—is devised for your convenience 
and added sales 


H-18) today 


> 
UTICA DROP FORGE & TOOL CORPORATION | 
ey 








WHAT’S NEW 








® For more information 
on these products and 
services use free post 
card on page 137. 


an automatic cut-off switch which 


shorts out the magneto when the 
trigger throttle is released—an ad- 


ditional safety feature for the 


occasional Features include 
pistol-grip throttle handle, chrome 
track guide fully 


olling, and rewind 


user 

Dar, automatic 
starter with 
nylon cord. Saw is available with 
14. 16 or 19-in. 


complete 


guide bar, and 
with the 14-in. 
chain at a retail 


Comes 
guide bar and 
price of $149.50 
& Mfg. Co 


Lancaster Pump 


Por more data circle Neo. 14 on postcard, p. 137 


Baseball Gloves 

Such major league baseball stars 
as Curt Simmons, Warren Spahn, 
Ted Kluszewski, 
Red Schoendienst have given their 


Ferris Fain and 





1956 line of 


profes 


autographs to the 


ylioves and mitts hese 
sional models are recommended for 
The DG919 Schoen- 


dienst mode! (illustrated 


youth leagues 
is a full- 
sized glove made of heavy-weight 
leather, with a full 

List price is $7.95 


leather 
lh ape; 


glove 
lining 
Maynard Co 


Fer more data circle No. 15 on postcard, p. 147 


Connector Tubing 


For gas and 
flexible 


water appliances, 


seamless connectors are 


136 








Made 


and prass 


now available to consume! 
of seamless copper 
tubing, these connectors are kink- 
proof and easily attachable to gas 
and water appliances. Connectors, 
which are approved by the Amer! 
can Gas Assn., come in all s81Zes 
and lengths, and with all types of 
Various fre 


end fittings to meet 


quirements. Jo introduce the line 
to the public, a package unit named 
the Cobra-Diser KD-12 is being of 
prea ked 
12 flexible connectors in four 


fered; the display is with 
417e@8 
and it may be stood on counter ol 


floor, or hung or leaned on the 


wall. Heavy advertising and pub- 
licity are backing the new line 
Cobra Metal Hose 


For more data circle No. 16 on posteard, p. 137 


Pop-Up Toaster 


In chrome, with contrasting han- 
dies and trim, this automatic pop- 
up toaster with silent timer has a 
special color control selector for 
degree of 
dark 
inspection of 


without 


providing toast in any 


shading from light to kinger- 


tip release permits 


toast at anv time inter- 


rupting regular toasting § cycle. 


hbase of 


crumb tra’ in 


Hinged 








toaster, helps avoid clean- 
ing. This Model 
tails for $16.95 


fric ¢ orp. 


mess y 
1120 toaster re- 
Dominion Elec- 


For more data circle No. 17 on posteard, p. 137 


Screw Anchor Installer 
This Hi-Speed 
ented tool, is a labor-saving device 


Installer, a pat 


for increasing the speed of insta! 


lation of screw anchors Six to 


eight Molly screw anchors may be 


installed per minute in prepared 


holes Installer mav be used with 





. 


& 


anv size Molly screw anchor with 


out making any adjustments. Unit 


compact, and fits into any work 
Kit Molly ¢ Ory 
For more data circle No. 1* on postcard, p. 137 


Planer Accessory 
This 
converts the 


rotary planer accessory 


Powel Shop machine 
from a basic circular saw to a sul 
Mar hine’ 


other equipment 


facing machine arbot 


is cleared of all 


and the threaded planer head is 
screwed on the arbor The motor 
is placed in vertical position and 


ready to use Planer 


knive 
De Walt | ne 


machine | 
head and et of two retail 


for SILL.50 


For more data circle Neo jon postcard, p. 137 


Instant Light Fluorescent 


These 14 and 15 watt Trigger 


Start fluorescent bathroom brachk 
et are equipped vith new Trig 
yer Start balla to meet the 
yrowing demand {fo bathroom 
fluorescent fixtures which light up 


instantls Both the M-358 and M.- 
48 fluorescent 


awitches. run on 


have CaANODpY 
H0-cvecle AC cur 


rent and can he wired to wall 


(Continued on page 140) 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successtul hardware dealer keeps Up ae date or 


What's New in merchandise. The Quick Check 
Card on the bottom of this page will he Ip you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptior s than any other 
maqgazine The Qui x Check Card service will now 


get you all th intormation you need quickly, 
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“\Cabinet 
Hardware 


Brightens The added touch of 


beauty that chrome-plated 


the home hardware brings to the 


kitchen matches the lustre of 
SCOHE the modern home appliances 


found in this “all important’ part 






























we of the home. 





No. 4602% Today’s kitchen is the focal point 










Semi-Concealed for the efficient preparation of food 
Hinge , 
| and cooking. A generous supply of 
wall and base cabinets at your finger- 
:, tips is the time — and step-saving 
’ eid 
7 ' 


— method of good housekeeping. 
No. 216 Round \ 
Knob Pull 


National Cabinet Hardware in- 
cludes a wide assortment of styles 
and designs to serve practically 
every type of installation. 


D . RY gs ta He i 
’ Fy » ae Ore Ago pe 
a aaa i a ‘ onilee 


No. 217 Door and Drawer Pull 





MANUFACTURING COMPANY “eins 


Ilinois 
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WHAT'S NEW 








‘Continued from page 136) 


switeh if 


desired 


Model . 


M 509 


and M-249 are equipped with con 


venience 


outlet. 


All metal 


are triple chromium-plated 


parts 


Moe 


Light Div., Thomas Industries Inc 


For more data circle No. 26 on postcard, p. 137 


Related 
Selling 


bases in Pratt & Lambert 





at its 


Best... 


omnes . 
Pb TN: fe? he ela 9 


g =o 






1956 Power Mower 


Available in 18 or 2l-in. cutting 
widths, the Keo Royale 1956 mode! 
offered 


attachment. 


power mower is with op- 


Mower 
Manganese 


tional rider 


has five-blade reel of 
alloy steel and ball-joint 
bed knife for even 
heavy-duty, 2), hp 
gine 
height is 


a, if} 


suspended 

cutting A 
four-cycle en- 
supplies and 


power, 


cutting 
adjustable from *'% to 
tider attachment, of tubu- 


lar steel, is attachable in 


quit KI\ 














A simplified workable system of unusually 
beautiful colors, based exclusively on Pratt & Lambert named 
brands. When the recommended colorant is added to any one 
of the interior bases available in New Lyt-all Flowing Flat. 
Vitralite Enamel Eggshell or Cellu-Tone Satin; or to exterior 


quality products! 


House 


Paint. you offer the finest 


‘The wide range of engineered colors. controlled for uniform- 


ity, encourages related selling of identical or contrasting colors 


for 


walls. woodwor k ol 


Te tely, sell “OL” Floor Varnish. 


trim. And to beautify 


mteriors com 


If you are not displaying the distinctively beautiful P&L chip 
rack, ask about this stimulating merchandising aid from your 


Pratt& 1 arniby rt representative or nearest division ofhice. if you 
are nota P&L dealer, get the full profit story by writing Pratt 


& Lambert. Inc... 75 Tonawanda St.. Buffalo 7. N.Y. 


In Canada: 


oo : 7 
254 Courtwright St., Fort Erie, Ontario. 





PRATT xs LAMBERT-1Nc. 


1 Dependable Name in Paint since 1849 


NEW YORK @ BUFFALO @ CHICAGO @ FORT ERIE, ONT. 








handle. 


conventional! 


tne 


control 


place of 
One-knob 


‘| ne 1956 line iri ides 


simplifies Oopera- 
Lion. six ro- 
tary and five ree! type power lawn 
traded retail prices 


Reo Du Moto? 


mowel fair 
start at $89.95 
Wheel ¢ OrTp 


For more data circle No. 21 on posteard, p. 137 


Smooth-Jaw Plier 


For use on chrome or othe! 
plated fittings, this smooth-jaw 
plier has five tongue and wroove ‘ 


non-slip adjustments with a jaw 
capacity ranging from 
Called the Channellock NO blo 
smooth-jaw plier, it will grip stand 
and is de 


ard 2-in. sink-trap nuts 


signed to use in hard-to-get-at 





With 
the plier is drop-forged from high 


full-polished finish, 


pla ‘ 


grade steel Champion DeArment 


Toot Co. 


For more data circle No. 22 on posteard, p. 137 


Metal Window Box 


Four standard-sized flowet pots, 
from 4% to 5%. in. in diameter, 
can be accommodated in the Mode! 
2132 window box Pots are con 


cealed by slanted front panel which 
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FOR YOUR STORE 





EVEN IN THE DARB! 


ay | 


a RAP CO 


Introducing revoluti _ 
ntroducing revolutionary y Gl OWING 


RAPCO 


GLOWING 


















[AP se 


TAPE 





The entirely NEW product that sells on sight 
... because IT GLOWS IN THE NIGHT! 


Most occidents occur in the 

home; RAPCO GLOWING 
TAPE vt idents t 

RAPCO GLOWING TAPE is backed by ee a 
cause it glows in the dark to 

nationwide advertising and publicity. It is identify or find 

new and different; does more than reflect 


\ light. RAPCO GLOWING TAPE remains 


visible all night after minimum 10 minute 


Toor kNOnHS 
hight switches 
hampe 

fuse bores 
sfaw treads 
vey holes 


exposure to natural or artificial light! 


bethroom flstures 


m@gnht tables 


Display material available! 
DANGER SPOTS in: 


Every home-owner and apartment - dweller Bedrooms 





Murseries 
(,of ages 


Bathrooms 


Profitable 4Qc retailer needs several rolls of RAPCO GLOWING TAPE 
Nallways 


RAPCO GLOWING TAPE is now available at most jobbers or write to your closest representative listed below. 


in attractive |2-count display box! 








RAPCO 


GLOWING 





Englewood Compony, inc, Mires rawner George O. Helmer Glens 6. White 
TAPE 3707 Walnut Street 4333 Belmont Avenve 5721 Chestawt 2549 Middlefield Road 
Philedeiphia 4, Pa. Delles, Texas Kensas City 30, Missouri Redwood City, Califernia 
Repco Products, Cart BerchfMeid Richard A. Bubling & Assoc. Show Bros. Siewert C. Wright 
Land Title Building, 57 Fuller Avenve Merchandise Mert 2409 €. 36th Sireet 3214 Kentucky Avenue 
Philadeiphie 10, Pa. Chetham, Mew Jersey Che 9g 0, ildemors indianapolis, indiana hhirmeapolis, Minnesota 
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Two-in-one hardware 
for by-passing doors 


Now you can double your turnover cut your inventory 
in half with Stanley's sensational, new 2800 sliding door 
hardware. [he unique, reversible hanger and adjustable floor 
guide fit either %4” or 1%” by-passing doors. Everything 
comes in one compact, attractive package track, hanger, 
floor guide, screws and step-by-step installation instructions 
For 4’, 5’, 6’, or 8’ openings. 


2800 moves fast, too, because it’s so easy to install and oper 
ate. The hanger permits up to %” vertical adjustment with- 
out loosening the three installation screws. 2800 is competi- 
lively priced, backed by Stanley quality materials and expert 
workmanship. 


2804 28608 




















Sull another Stanley set sliding door hardware with built- 
in header trim as an integral part of the extruded aluminum 
track. The 2804 (for %4” doors) and 2808 (for 1%” doors) 
offer tremendous savings in installation costs and labor. 
Same unique hanger design as the 2800. 


Ask your wholesaler about this 
and 


Nordwore, 304 tote ty new MORAN Te oe ol 


Britain, Conn., fer premeotional 
moteriol 


. 








@® For more information 
on these products and 
services use free post 
card on page 137. 





cre T4 a } ‘ | 1) nred { . 
ey} ’ tandard Boxe 
ma ry eq mone or} nm YT tipi 
me ft) Wie A Hiinbit | yree 
piue or tit red. and rin ned iT) 
coats of baked enamel, the window 
Hboxe are Huiit of ade Hie Dp! tected 
steel. Air Control Products, In 
For more data circle No. 23 on postcard, p. t4 


Improved Spring Plier 


| 


\ COL spriny Heiov Tris 
hinge Keep these pilel Oped at all 
— , ' , 
tire The inside of the handl 
atta ire Pron ij OUST} Lion 
pare ‘ (y7 eat pe | ( rrié 
ou iv ‘ liv 
: ‘ ‘ : | ‘ 
(iti aii ppiie I nn nave eq) ‘)) 
fered in the past with either ieal 
iprings or volute pring Vathias 


Klein & Son 
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Wood Screw Anchors 


With the revision of dies used 
in their mat eture Multi-D 
ametel Od crev ancnors alt 
nov ii rit in addit nal ‘ 
ind he ging powell na Dect ’ 
cre ed Anche nov na f 
erApa | permittil 
ancnol l iy ns ied in Oricr 
plaster, stone, concrete and marbi 
Smalie Multi-Diameter anchor! 
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Tools 




















The finest builders saws 
you can sell! 


ih lines! nm eve;ry Vail ar iv ‘ ih hie’ y if ture i] 
rhe price Show Stanley Builder Suv in this Nandsom 
7. pI land pr mt ou thes ina ih 
8’ H85, Now only $79.9: ) ) 
7’’ H70, Now only 4699! wy) j 
6° H65. NOW only 359.9° yt) , 
Pad) ) 6 en 
g = a 
—— , 
F 
‘ ale f 
\ | 7” 
, a 
oe 


Power plus protection! 
Exclusive Stanicy drive pro 


Ease of operation! 


Exclusive Staniey Dilade viial j 


[ t aw motor against im LiKe turting uit easy 
pact NOC wi / sche nit fy 1 nevel Lice ’ | 

f ‘ | | ulting | iy of iil rid) rans 
por t all ot | rit it 

Your! Stank y | t tri Loo} (| | ' ' t? mpl f 
binie stea Se nm \ k mout t} cj pl ; Pana i r) iW 
ibove, that n be yours absolutely free 


For further detalis, free titere- 
ture, deoler heips, efc., write 
Stenley Electric Tools, 3184 Myrtle 
$¢., New Gritein, Conn 


STANLEY 































New badge of 
quality in fine 
furniture and 
cabinet making 





The New #570 


MAGNA-TITE 


MAGNETIC 
CATCH 


This new lifetime magnetic 
catch has been designed tor 
use in fine furniture and 
cabinets. Nothing protrudes 
above or below shelf. In- 
stallation is simple and 
speedy. Selt-aligning, cush- 
ioned strike eliminates all 
objectionable noise. In statu- 
ary bronze finish. 


@ Permanent Ceramic Magnet 
@ Self-aligning Cushion-strike 
@ Heavy Duty Holding Power 
@ ECONOMICALLY PRICED 








For Samples and Prices 
See Your Jobber 
Or Write 


Engineered Products Ce, | 
PrP. Oo. BOX 118 FLINT, MICHICAN 











’ 





WHAT’S NEW 














®@ For more information 
on these products and 
services use free post 
card on page 137. 





tains hundreds of heavy-weignht 
colored straws, plastic joiners, 
couplers and rings ach kit has a 
fully-illustrated booklet with how 


to instructions for building wagons, 
houses, rockets and other objects. 
Packed 
Fiddlestrawe 
retail at $1 
Sons & Co 


one dozen to a carton. 


come in two s81Z7es to 


and $2. Sam'l Gabriel 


For more data circle No. 27 on postcard, p. 137 


Pressure Sprayer 


Designed for home, farm and 
garden, the Jet King pressure 
sprayer may be used with all types 
of liquid insecticides. This all- 


aluminum sprayer is a compact 


one-quart unit with an accurate 
Provides 
on-and-off spray- 


May also be used to dampen 


high-pressure spray. 
half 
ing 


an hour of 


ironing or dry cleaning Unit is 


easily cleaned with warm water and 


detergent sprayer, complete with 

























, > ?) Cae 
two cnarygers, retalis lor $134.95. 


Charger cartridges come in boxes 
of 10. which retail for $1 Kidde 
Mia {0 Ine 


For more data circle No. 28 on posteard, p. 14: 


Bamboo Garden Rake 


Te replace the weakel DAMvDOO 


handle, a strong, non-splitting fi 


handie nas 


lawn 


on the Kimura 
rake 


labe! 


neen put 


bamboo and garden 
Handle | 
is black and gold 
holds head to handle 
has double-heavy 


rake longer weal 


| te 


lacquered red and 
Patented clamp 
Head now 
bamboo TQ 
Rakes are packed 
Je nsen MeLean (0 
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School Lunch Kits 
The 


lunen Kits 


1956 line of Holtemp schoo! 


three models: 


come if) 





Ros Rogers-Dale K.vans (illus 
trated Brave Eagle, and Tweed 
Plaid. Former two models feature 
colo} scenes from the r\ pro 


yrams on panel covers and on 


vacuum bottles. Tweed-plaid model 
for girls is lithographed in red, 
blue, green and white tones with 
red, green and blue center sections. 


and plated 
Bottlh 


All have handles 


ent hes 


plastl 
A merican The rovnok 
{(@ 
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Drink Mixers in Color 
















Three color combinations of 
Mirro aluminum drink mixers are 
offered Cover and cap of each 
mixer ai:e removable to simplify 

eaning The color is fused into 
rie iiuminum so tit won t chip or 
pee! Fruit mice or cocktails may 
be mixed in mixel Which have a 
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TUFF-TEST WRENCH KITS 


Plastic Pouch & Metal Wall Rack with 
S or 6 pc. Set of ENGINEER'S or COM 
BINATION Wreaches 


Stage these dramatic NONE BETTER Dis- 


plays on your floor, wall or counter - $pot- 


lighting fast-selling NONE BETTER Tools FLOOR RACK 


TOOL DISPLAY 


and Sets—and see the fast-moving sales per- 















formance that spells big Tool profits for you! 
NONE BETTER offers you top-quality, me- 
chanic’s Tools — backed by powerful Sales 
and Merchandising Aids — at popular, sales- 
active prices. Take advantage of 
this money-making opportunity. 
Write for complete details and 


pric es today ’ 



















TUFF-TEST é 
SOCKET WRENCH SETS 


Meteo! Wall Rock with 1! of 19 pe 
Secke?t Set including Ratchet, Ell 
Hendle ond Screw Driver Adapter 


FOR COMBINATION 
SALES 


The 2 Metal Racks, above, 

securely together and 

hang on wall os shown—build- 

jag @ Teel Deportment for 

our customer combina. 
sales fer you 


TUFF-TEST WRENCH SETS 


Forged Stee! Wrenches in Screw: Tight 
Metal Clips 5 & 6 pe. Sets ~ ENGI 
MEER'S. LONG BOX ead COMBINA. 
TION Wrenches — Heavy ond Light 
Duty. Polished or Unpolished Heods 











NONE BETTER 
SOCKET SETS 


forged Alley Steel Sockets ond 
Drive Perts in |; ., “”" ond 


M4” Squore Drive Sets THE NEW BRITAIN MACHINE CO, NEW BRITAIN, CONN, 
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Mig. Co 


For more data circle No. 31 on posteard, p. 147 


Vinyl Sprinkler all kinds of 


> flexible vinyl sprinkler covers a duty gave steel has a ] n. diam- 

Ww H 4 A S NE we pattern up to 25 ft wide with a eter and n cee fimed { 
yentie, soaking spray Even dis the harlhe en 
tribution of water is assured by lithographed in ful A 
the large center tube design. Spray) available are tl} No. | kta 
is made of tough, heavy vinyl with trav and the 73) poke tr: 
nickel-plated brass couplings at both the same aa the 
each end; an end cap 1s easily re tra Mason Can Co 
moved for flushing Pac kaged ini For more daa circle No on postcard, p 


self-service, impulse-buying unit 


Resinite Sales Corp. 21-in. Rotary Mower 


Por more data circle No. 32 on postcard, p. 14: 





ly a inc! ' | I 
4 me ‘ = ? "4 4 ' ? ‘ 
Barbecue Recipe Tray ary mower fei 3 | 
i ‘ ‘ +7 ‘ 
. , (ii _ +? ’ ‘ -y'¢ (j 
Showing eight barbecue sauce fy 
‘ , , trimmer, 0 etl wne mina! 
recipes, this No. 83 tray of heavy 
Caiping and tront cnut eyec tion 





Mower is powered by 2%, hp 4-cy 


one-quart capacity. Colors are engine with v-belt drive and pecial 
suede-tone gold alumilite ; bur- powell take-off blade height | 
gundy body and Cap, with silver adjustable Irom | Té » nn ( oope? 
cover; and, a gold cap, black cover UVfg. Co 

and silver bod, Aluminum Goode For more data circle Nu. 34 on postcard, p. 137 


Adjustable Clips 


Adjustable finger grip clip hold 





handleware Same 
Able to wate vovel 1,200 BY ft clip may he Ul ed fo) handles of 
at a given setting, this triple spray Variou izes although variou Ze 







































A 
sQui 
CONSTRUC 


Terrific Selling 


10 catures! (count ‘em!) 
—~——" WHOLESALERS...DISTRIBUTORS...JOBBERS... 


YOUNGSTERS ... leek this unique home-and-garden item over corefully! Retailers 
are demanding it —— because it sells on sight! We're backing up 
retailers with hard-hitting promotional material thet will sky -recket 
consumer demand — Ad Mats, Counter Displays, instruction Sheets, 

Mail Order Material... the ‘‘works’’! Here's @ real volume 
item because every homeowner that sees a CAMCO Bubbler 
wants one! 


erm °°) Gl hem. | 





SANITARY. 
PLASTIC Ct 


a 











PERFECT REFRESHMENT 
FOR HOME GARDENERS 


UNIVERSAL OUTDOOR 
FAUCET ATTACHMENT 7 CONTROL SCREW 


REGULATES STREAM 


we HEIGHT 


<— HEXAGON NUT 
PD REGULATES ANGLE 
‘ PUSH-BUTTON 
wr, ‘ON-OFF’ VALVE 65 GORHAM ST., SOMERVILLE, MASS. 

“ NO WATER WASTE A Division of Cambridge Tool & Mig. Ce., Inc 





HAS GARDEN 
HOSE ATTACHMENT 
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Event #2 in the Boontonware Program: 


New Bridal Window Display 
brings you profitable new business! 





SHOWER THE BRIDE WITH Jjeoninware 


(733) re ~ he GEES Be Oe ee 
; , ; ; ¢ Pe -' ; y _ mi of » 
b ee wm A AT = ; é 
‘ { mn eln res DASE 
ate and chanme ron made 
‘ } ; ' . ‘ i 
priny ee Lo) resiiency, al 
iri «* 3 rei (j if | f i*¢ te poxe 
rao ae nrer oO} Neilt a | | Phi? 
j / ir a& f 
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Wood Screw Pilot Holer 











ive lifferent ‘ vood 
| | ! ‘ | ' r a 
{ ue rif ie tT) QO 
; | 

j Pilot | ty] ! il if} 
‘ 1} | | iia ec (iT) His id ore ij / ustration ho iti (sti / f Ii 
/ die f ' } e7 s, } ‘i j f 

ol j ol i 


Now, the second big feature in Boontonware s powertul Mer 
chandising Program for 56— your May-June Brides’ promotion 
Designed by Boontonware to help you get your share of the 
profitable bridal business. Backed by Boontonware in their 
national advertising appearing in “Guide For ‘The Bride 

Promoted by Boontonware in nation-wide publicity. This } 
jus another example of Boontonware s continuing program to 


enable you to maintain “top figure In every season through 





out the year. 


The BOONTONWARE program delivers sales! 


d. | M e, plywood 
» similar mate Drills thread In 55, and now in 56 hardware and housewares stores have 
ank and « tersink pilot hole in seen the results of the BKoontonware program. ‘They ve seen i 
ne operation. List price $1.50 pet pay off with more customers, better unit sales, bigger total 
ard of five. Atlantic Screw Works, volume. What's more, they ve attracted new customers, cus 
ine tomers who have begun to form the habit of shopping in these 
For more data n posteard, p. 13 stores and who will keep bringing in repeat business 


Now 18 the time to jom the Boontonware Program Ask your 


Boontonware representative for all the details today 


Diagonal Cutters 


ri; I ui 
Tey nay Lpere?] jaded to tne {,e@!] c'f 
Lindstrom pliers and tte! ff) 
' 1Te} ' (*T) rnin ‘ permane rif 


e work and to cut insulation MELMAC”™ DINNERWARE AT ITS FINEST 
MANUFACTURED BY BOONTON MOLDING CO., BOONTON, N. j. 
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YOU SELL POSITIVE PROTECTION WITH 


} 


RAP-PROOF 


EAGLE No. 04281P 


RUST- PROOF 


PADLOCKS 


Eogie All Brass Seageing pad 
locks, built to Navy specs, offer 
your beating customers a cor 
At ieee BL ee le ee 
fop security pin tumbler mecho 
nism. Sell rust-proof protection 
for beats, boat heuses, dock 
sheds equipment tockers and 


eovibeerds Available in J sires 


the EAGLE LOCK and SCREW COMPANY 


Subsidiary Of Bowser, ini 


TERR YVILLE CONNECTICUT 


WHAT'S NEW 


ters have easy-to Mrip handles and 


are heat-treated fo! additional! 


; 


; c* y 
tougnne General Steel Ware- 


house Co.. Ine 


For more data circle No. 37 on postcard, p. 13 


Box Support 

To eliminate the possibility of 
shorts, the Bak-Up Plate switch 
and box upport was developed to 
insure rigid support in any wall 
material 42 to 1% in. thick. No 
part of the plate is inside the box, 
a safety feature approved by wir 
Ing inspectors ~ ipport is of one 
piece construction and is used as 
a template to mark screw holes and 
position of boxes Keach plate is 


pic Kec sealed enve lope W ith 


nal dened 

tapping ts instruction 
heet Kak lat is made for 
2. 3 and vans nstallations 


Thoma Tool & Die ¢ 


For more data circle No. 38 on postcard, p. 147 


(Resume reading on page 15) 
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TO HELP YOU SELL 


@® For more information 
on these products and 
services use free post 
card on page 137. 





Continued from page | 


can order toy blenders separately 

» back up regular blenders already 
in tock 
white and chrome Deluxe models 
which retail for $44.95 and $49.95, 


respectively, John Oster Via (0 


Promotion is only on 


For more data circle Neo. 39 on postcard, p. 1437 


House Hardware Display 
Keach of macKayves tor 

these elf chandising 

display carto olds one item of 

the folk 

and ey 

lain rod noe 


Nook . eve 


Pas Kape 1 ri ul nold hard- 


Wore are priced T¢) 


ell at 15é each 


retail bar h package na ; tab to! 
‘ 


rf 


VJ 
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KESTER 


m SOLDER 


KESTER 
SOLDER 


KESTER 


TV-RADIO 


SOLDER 


—_—_ 


EEE —— = 





4 
\ ’ 


O hy 


Your Solder 


sales Via 
the Do-It- 
Yourself 
Boom! 


ALSIER 
SULDER 


The Fine Complete Solder Line 


SOLDER IS A SALES “NATURAL FOR THE 
DO-IT-YOURSELF MARKET especially if 
you have the complete profit-make1 
Kester Solder line in stock. Kester 
help: You se]} with tre handy 16 page 
“Soldering Simplified” manual 

free to your customers. Write 

Keste today for a supply of 


this instructive literature 


KESTER SOLDER COMPANY 


4707 Wrightwood Avenue 
Chicege 99, Illinois 
Newark 5, New Jersey 
Brantford, Canada 





TO HELP YOU SELL 














New Displays and Other 
Dealer Sales Helps 





SLIDING DOOR 


nanyvinyg There is no chat ve ror 


F | the packaging to dealers, and mer 
or Complete eies tc died enn ton 
ton basis. Lawrence Brothe) ln 


Customer Satisfaction ak coshens inated Bion adenaien 2 


j 










~ 


©) 
>. 


Egg Sinker Assortment 


An egy sinker assortment ha 
neen added TQ the line oft polyethy 


Out 8 S222, 

f at 

ue at 
oT 


ad 
> 









lene-packaged wire rack deals. Thi 


NO iS] assortment feature 4; 








‘ 
ara? 7 tage 


a 


polyethylene bags conta! Miithy Vari 


ous amount ol = . 9 and 10 zed 


7 
- WITS 
% aes Si, mes 
Rae, ee < 
san P .* "te 
4 : : Woe ~ “any 
Mi a Fd by « 
ds 


eyy sinkel Wire rack display 


units, which are also offered in 






2 
8g hy 





pinch-on 





ments, may be hung on wall or set 
on counter Ideal Fishing Float 


( /., Ine 













For more data circle 









Here's an ideal money maker for thicknesses to 1% inches. ee en oe 
farm, home, light industry and With standard track lengths and 

“do-it-yourself” markets. This Co the Coburn 5916 in stock, you'll be | 

burn #5916 Door Set comes com able to meet all demands for lighter, | Skillet Display 

plete in one package (without track) sliding door hardware. Featuring the Model 1058C-8 
containing everything needed for Write for catalogue and price list covered killet, this corrugated 
quick, easy installation. It can to Coburn Sales and Engineering, 


handle doors up to 300 lbs. with 56 Sterling Street, Clinton, Mass. HEY Mons eee 






FRIED CHICKEY 
Merl ne Mi Frieg 


COBURN PRODUCTS 


iF WICKWIRE SPENCER STEEL DIVISION 
OLORADO FUEL Yemen 6@). meee) £26) © BEle) 





HARDWARE AGE, APRIL 26, 1956 








Watch your profits * breeze in! 



















HARDWARI 








PVith 


Ee ; 


5 _YEAR-GUARANTEED FANS | 





And that eolid 5-year 


are right’ Arvin line 8 4 





ts 

yrices, profi whole 

aes, on every fan in the quality reputation 
| a ke the most of Arvin’s o ad mats. Order 

clincher! Me lays, banners, mailers ana § 


' 
your Arvin Fans now! 













> > 
Wilh 


dubdded 


ee een 


A ioeeateaaa ey 2 
Oe Sati ceca soy ” one a 
OTN li ses aste he si pi iat 


sited - * 
a eet aden Me a 


Arvin super 20” WINDOW FAN WITH POWER-PLUS MOTOR 


Model 7731 is for your customer who wants the absolute utmost in a complete 
20" window fan package. Its premium-quality, three-speed, 6-pole, weather- 
proof Power Plus motor is of the permanent split capacitor type. More 


powerful, more efficient, cooler-running, and reverses $ : 9% 


instantly without strain. Finished in rich charcoal gray 
Other Arvin 20-inch models $49.95 to $59.95; 14-inch models $29.95 and $32.96 





enamel with brass-plated grille. Matching expandable 
window panels fit double hung sash 27” to 37” wide. 


Electronics and Appliances Division 


Arvin INDUSTRIES, Inc. Columbus, Indiana 
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“There's bigger 
profits and faster 
turnover with” 


OTHER 


U.S.E. 
PRODUCTS 





" v4 
HANG-RITE” — 4; eS 
Steel Utility “i 
Hanger SHIFT ; 
[ Cuddles 


eee ew 


™, 
=> 


5) Oani ae 
LLL LL 
Fasteners 





ZINC 


LAG 
SCREW 


EXPANSION 
SHIELD 


FORWAY 
Machine Bolt 
Expansion Shield 






KORKER 
Machine Screw 
Anchor 


4 —_ 
itty J 


CLOSED 
BACK’ Machine 
Bell Expansion 

Shield 





Offer your 
customers 
the newest 
engineer 
ing development in ex 
pansion shields in over 25 


years They will discover 
we! a BIG DIFFERENCE IN 
HOLDING POWER com 


pared to old style shields 


“MULTI (‘See illustration below 
DIAMETER 

trey toned MAXIMUM HOLD. 

Anchor iNG POWER is ob- 

_ tained with smatier 

EY sized shields, saving 

vw, =~ time and money on 
a installations. 

When you sel! 5 N S 

“MULTI-UNIT” Shields you ore building 





Machine Bolt a profitable repeat 
Anchor business Handling the 
complete USF Line of 
masonry anchors fast 
eners and allied products means better 
service and satisfied customers 
RESULTS, TWICE THE HOLDING POWER 


SHIELDS 


SHIELDS OLD STYLE 


4 Points 
of Centact 


Only 2 Points 
of Contact 


Ask your dealer for free literature 
or write — 


U. S. EXPANSION BOLT CO. 


YORK, PA DEPT. HA4 








LS. 








TO HELP YOU SELL 








skillet 
unit and 


cardboard display shows the 


and cover together as one 


points up the advantages of cast 
Iron cookery (‘artoon characters 
call attention to the display and 
product features Display unit, 


printed in red and blue on white, 
is packed in shipping carton with 
each skillet Wagner Mia (0 


Por more data circle No. 42 on postcard, p. 137 


Bin for Pitchers 
‘| ni - ? 


free 


oly-Pitcher bin 


with the 


display 


COMES purchase of 





every 6 doz B-100 Poly-Pitchers. 


tins illustrate the uses and ad 
vantages of the ‘-gal pitch. vs 
Pitcher tops come in red, yellow, 


hodies are 


pink; 
ratt of Holluu ood 


turquoise and 
Bili: sf 


white 
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Baseball Books 


Qutstanding records of 
baseball's 1955 


stars and highlights of last 


major 
league batting 


S@ASON 


> a Shun 1 


moODoK 


Ya An 





included in the 1956 Famous 
Yea Book An 
Brookivn 


1955 


are 
Slugge! article on 
hitting bys 
Duke 


nero, 18 a 


Dodgers stal 
World 


feature of the 


Series 
book. 


hitters 


Snider, a 


which nas 
Also a 


of Official 


picture 7) Lop 


vailable is the 1956 edition 


Softball Rules. which 
teams and 


Halli rich & 


has photos of winning 
1955 season 


BRradahby { f). 


records 


For more data circle No. 44 on postcard, p. 14 


Floor Waxer Display 


For Spring and Summer house 
wares sales, this merchandiser and 
display he Ips promote Wax-O 
Matic automatic floor waxers. Met 
chandiser, when opened, OCCUPIES 


approximately Lox lb iT) of flos I 


space and stands 52 in. high. Self- 
contained merchandiser, having a 
retall value of $28.30, contains s1x 
Wax {) Mati and tnree replace 





able woo! heads Wax {) Mati 5s UTS 


tail at $3.95 each Television and 
consumer Magazine advertising of 
Wax-O-Matics also help promote 
ales Vast Vfa. Co 


- 


For more data circle No. 45 on postcard, p. 13 


Hoe Demonstration 


This 5-ft high floor display in 
seven colors is the highlight of a 
special Spring demonstration pro 
HARDWARE AGE, APRIL 26, 1956 











A-~—They demonstrate safe and simple top-side cutting, 
at any angle—how user always sees mark and blade. 
B—They show how De Walt makes any dado cut— 
easily, from the top—with safety guard on cutter. C— 
They tilt powerful direct-drive motor and demonstrate 
tilting arbor shaper. D— They show how De Walt be- 
comes a horizontal drill~—any of 12 basic power tools 
...and even builds into workbench! They demonstrate 
De Walt in just 15 minutes and they sell! 


Among the many dealers who sell more De Walts than any other multi-purpose power tool, are: 


Chown Hardware Company, Portland, Oregon 
Carlisle Hardware Company, Springfield, Mass. 
Carlisle Hardware Company, Holyoke, Mass. 

L. Grossman Son, Inc., Quincy, Mass. 

Central Hardware Company, St. Louis, Mo. 
Builders Emporium of Van Nuys, Van Nuys, Cal. 
Robert H. Kennedy Co., Inc., Wheeling, West Va. 


Product 


Another 


a | 


DeWALT Inc. 


Lancaster, Pa. 
POWER TOOLS 
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Dealers by the hundreds know De Walt” sells best 
because it’s the finest of all home power tools. And 
they can prove it. They take advantage of powerful 
national and local advertising...sales-making dealer 
aids...free factory training for their salesmen... 
De Walt’s Easi-Budget Payment Plan. They demon- 
strate, they sell, they profit! 

See how you too can profit from De Walt’s Direct 
Factory Franchise. Write the address below today. 


Bidwell Hardware Company, Hartford, Conn 

Root Bros. Mfg. & Supply, Chicago, Illinois 

Cadillac Hardware & Lumber Co., Livonia, Michigan 
W. 'T. Weaver & Sons, Washington, D. C 

Machinery Sales & Supply Company, Dallas, Texas 
The Stambaugh-Thompson Co., Youngstown, Ohio 
Warner Hardware Co., Minneapolis & St. Paul, Minn. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 
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@® For more information 


on these products and Leisure Time Booklets 
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Steel Wool Pack tures a seri f consumer pan 


, . , , ; . noniet ryyy\t neg (} tTerent os 
Phi red and white double pa n> . . 
~ — 
° a Oe ‘4 reianve }- garit it at } 
; Ao , t r ll ich P 
, Ml 


aye contains ize Spartan 


-_ sows pad and can De stacked easily QT) P 
, ya tree ' ' 
. / nelyve s pecause ot its square shape it FW 70 Do.1  vecstt 
_—4 and extra strength. Back to back 


locking of the two halves permits LEISURE TIME PROJECTS | 





motion for electric tillers. It shows contain 100 Kit « 
the hoe as it would appear in use. ists of vel ind vo een d 
Dealers will receive special demon- pla th three pockets f 
trator discount to encourage loan- ous pampnhiet Kit can bh 


Let us show you how 
to INCREASE your 
GIFT DEPARTMENT SALES 













® Are you taking full advantage 
of your gift merchandise trade 
through proper merchandising? 

You can do away with that “try- 


(th 
and-find-it” type of gift merchan- a us my 7. 4 a9 
dising by adopting the sales-build- ae . Be | = 6 ties Li ie 


ing “new look” with M & D equip- fi. -” 
ment. Most flexible and attractive Hm ni ” Cae. ‘Y ws, 


















on the market...M & D fixtures 
are ideally suited to all types of 
gift department items. They build 
customer sales because the mer- 
chandise is displayed better. Write 
for FREE planning consultation 
service today! 

















@ Photo shows gift and housewores 
items —~ M & D displayed ...with an 
eye to quick customer sales. Note how 
all merchandise stands out when div 
played on M & D fixtures 














WHY NOT TAKE 
ADVANTAGE OF... 


our expert store planning serv- 
ice? Ask for a factory-planning 


\ engineer to call. 







MA 4 D iL nationally represent 
& - ed by fhe lar yest wholesale 


hardware houses and hardware 
715 S. PALM AVE., ALHAMBRA, CALIFORNIA | 'O/OwOTS Houses an’ warawe 
502 S. GREEN ST., CAMBRIDGE CITY, IND. 
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Introducing... Pegg a058 


\Cohatelilo Lam mela. 








® National Lock’s newest 
“PROFIT-POTENTIAL”’ 


@ A fast-moving assortment 


. E modern cabinet hardware 
of select quality items 


creations smartly styled 


@ FREE display board is Th Black and Brass. eal 
colorful...compact...effective they're LohbctaPakdl too 


DECORATOR offers you the very latest in bold, 
modern cabinet hardware. Known as ASSORTMENT 
No. 40, it consists of 1 dozen or 1 dozen pair each of 
10 select items including Pulls, Knobs, Backplates and 
Hinges. They're Select-a-Pak’d” to stimulate impulse 
sales. Abrilliant new display board, complete with hard- 

DISPLAY 


BOARD 
Ne. 40 


ware.is offered FREE. Decorator isa “profit-pac kage’ 


requiring a nominal dealer investment. Order NOW! 


WRITE OR SEE YOUR WHOLESALER FOR FULL 
INFORMATION ON ASSORTMENT No. 40 


Ouality 
Hardware 


NATIONAL LOCK COMPANY 


Rockford, Illinois . Merchant Sales Division 


. All from | source 
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Corded in 1 and 2 Ib. boxes 
TAKE S5O% LESS SPACE 

THAN OTHER PACKAGED NAILS 
Shipping Weight per Carton, 58 Ib 


SETS THE PACE 


Tr — heats competition 
with better packing, greater self- sell 


Palm-of-your-hand packages of 
Atlas Nails give you so many 
extras that save time, space, and 
money —-and boost sales! 






Atlas Packaged Nails are 
corded, not poured, into each 
sleeve box, to make it smaller, 
handier. 


The trend today, we all know, is toward self-service packaging. 
Atlas Packaged Nails put you right out in front... with better 
packages, better “‘help-yourself”’ displays than any other brand! 
Bright red color, plus large, clear labels actually invite customers to 
pick up a package. So stock up soon... to profit quickly... with 
Atlas Packaged Nails. Call your supplier today! 


e Take 50% Less Space 


e Your Stock Is A Display @ Easy To Inventory 
e Nothing To Weigh e You Sell More 


e@ You Profit More 
ae TACK 


@ Nothing To Wrap 





Atlas 2 


FAIRHAVEN, MASS. * HENDERSON, KY. 








TO HELP YOU SELL 





for counter or hang-up display 


Mere nandising ideas and Signs for 


the store are inciuded Puritan 
{ ordade VM iii Ine 
For more data circle No. 48 on posteard, p. 137 


Waxer Merchandiser 
Six Wax-O Mati 


pla eable woolhead s,s are 


and three re 
packed in 
this self-contained merchandise 
Merchandiser is 


opened, and helps 


lOxlox52 if, when 
promote product 


: a 





for spring and summer housewares 
Wax-O-Matic retails at $3.95 


Heavy consumer advertising 


sales 
each 
is backing product in consumer 
magazines and on television. Master 
Mig. Co 


For more data circle No. 49 on postcard, p. 147 










Paint Roller Display 
Gem Junior provides a balanced 


paint roller department in a min) 
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Laminated! 
steel case. S$! 
warded securi 
Brass locking leve 
105 key changes. 


65¢ Retail 


Laminated 
steel case. Sp 
worded locki 
mechanism. 40 ke 
changes. 


50¢ Retail 


Laminated 






nA 
spring ward 
locking mecha 
ism 60 key 


changes 


75¢ Retail 


er Pidloce 


stee! case 







































ast 
sales 







produce 





er, 





. 
AJ U 7 





Master's most famous security 

feature is incorporated in these fast 
selling, popularly priced padlocks 
laminated hard-wrought steel plates, 
riveted under tremendous pressures, form a 
case stronger than a solid block of steel! 
Hundreds of everyday uses make them 
year’ ‘round profit-builders. Order 

from your wholesaler 


senal eke ae 
Si 
> rong wire 
security 
chang ‘ 
Jf ty 


O«¢ Retail 
35¢ Retail 


Nationally edvertised in Saturday Evening Post, Life, Household, This 
Week, Porade, True, Field & Stream, Popular Science, American Legien, 
Ebony, Boys’ Life, Farm Jeurnal, American Gir! 


Master lock Company, Milwaukee 45, Wis. © Worlds Largest Padlock Manufacturers 
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TO HELP YOU SELL quires 4x14 in. space on counter 
cyt : rf ' : | Fe ) af Kage (I 
i | 12 I Diay, plu 
| ter a ) per 
® For more information 
on these products and 
services use free post ney ae HAROWARE 
card on page 137. by BE aultiess 
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riuiryi DD pace f ountel tiel 

cnandiser come complete with 12 

roles 12 tras ‘yy COVeGl in foul is labeled in color, and ¢ ellophane 5 

fabric > eorner rolley and 2? wrapped Line sizes available in 

‘racing rowel 4 ii electo} tn put-up are Nn limber! 1d, 19, 2] - = —w 
diai on unit backboard he ip cu and 24. John H. Graham & Co., ATT a ay 


er more data circle Ne. S51 on posteard, p. ia 
rome} selec! propel paint and Covel For Ore ata 


fon Clo the Toe orn “any urtace {,err 

sunior ipplement the Gem floo) via PROMS SOF Conver Bi | oO 

display. EF Z Paintr Corp Furniture Pulls Display yelood LO him (re-sale list pric 

For more date circle No, 50 on posreara, § \ “pecial a ortment ol the no | pan - ra | vesnd we . 
For more data irete m po rd. j 


populal de iver in turniture pull 


na Heer prepared for counter dis 


Braided Line Board pla Kach pull 1 individualls Fisherman's Guide 


Packaged for counter or bin di packaged and a tree vork sheet of All any fishermal eeds to KI 
play, King Cotton 100 percent n r) 4 iwvested furniture designs | to increase nh Catcn are covered 
braided line is avaliable on hand nceluded ith each package Pull tne l9o6 edit 1 U H-paye 
hoards holding L000 Tt ach be rel are made oft bright brass that doe pookiel Diavyrammed -¢ <planat 





SHEARS YOU CAN ADJUST ! 


2) 3 RD ¢ = 


KLEENCUT 



















with 


MICRO-TENSION ADJUSTMENT 


Women everywhere who have tried Deluxe Kieencut 

ave Shears say, “They're wonderful! | can set my 
ay) snears any time with a penny so tT ey aiways fee| 
just right!” | 
. Of rugged | 











It's a fact whether they cut filmy s g 
corduroy, DELUXE KLEENCUT SHEARS with Micro 
Tension Adjustment always trim neater and more 
comfortably—and—no more loose, sloppy blades! 
But Micro-Tension adjustment is only one reason 
why women like DELUXE KLEENCUT SHEARS. Look 
at these others 

|. Beautiful high lustre nickel finish. 

2. Down-to-earth low prices 

3. Double guaranteed quality 

4. Handsome, up-to-date styling 

You |! like the DELUXE KLEENCUT line. too. because 






(ete! i a > 


. 
* Guaranteed by © 
Good Housekeeping 


#0, 














907 


Retail ta 


* 
“ 
4§ soviannce ™ 








7 


CUT DEAL #1 


BARBER SHEARS 








DELUXE KLEEN 















eTRAIGHT TRIMMERS Retail ©e. ; its backed by National Advertising, Smart Mer 
7 , ; . ecoe* , 
ee oe sully & cewING & EMBROIDERY SCISSORS chandising —- and —— youre sure of a BIG PROFIT! 
tt r Enamel (Fully wicke!l Plated) _— Don't pass up a sure-fire money maker Order 
Enameled | .1 69 , Sharp | ‘14 Deluxe Kieencut Shears Now! 
, + rennansen! Se ro Point 3 Os See your jobber or write 
BEN “ Piast re “ Dinking Shea ’ , 
if a” t yp rm” $1.69 . ‘ ‘ 
sc We Hales vance OC gown cicnt PAIRS NAL TST TS Motel tony 
conc our cost $56.02 YOUR prorit PORT, CONNECTICUT 
Y 
SELLING PRICE $93.56 The World s Largest Manutacturer of Scissors and Shears 
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WARE gives you faster turnover 
...and increased profits, too 











You K ty | ner 
now you | lA LL. inized W V1 
healthy itu Ol i! 
lik ra n by rey 
GC} d vie 
y. 2 on 1 W | for 
ne r g high 
nal 
(all your hardware nbber for information or 
CONT plete line of bAc | (salvanize d Ware i You | 
add il hel ted é r | ¢ i |) 
Send | 


Jones & Laughlin 


STEEL CORPORATION 


Container Division 


406 Lexington Avenue * New York 17, N. Vv 


Galvanized Ware Piants: Telede, Ohice and Atiants, Georgia 
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2 complete lines for greater profits 
COLUMBIAN LEVELS |) 1 diver 2 one 

| Dealer Sales Helps 

| COLUMBIAN VISES — 


On fly casting, spin reels, bait cast 
You can meet every level ing and surf casting are included, 
and vise need of every cus- as well as illustrated information 
, , on various types of line on the mar 
tomer with Columbian— ket. B. F. Gladding & Co., Inc 
made and guaranteed by a 
firm which, for over 65 years, 


has been famous for quality 
and service. Screen Tools Display 


Jiffy screen painters and screen 








For more data circle No. 53 on postcard, p. 137 











dusters come packaged in this com- 


Extra value of 524 and 528 Columbian 
Aluminum Levels will boost your sales 


bination shipping carton and coun- 
ter display. Shipping carton is 





Metallic-sealed vials are used to eliminate drawn 
glass tip which is the largest source of leakage and 
failure. Vials are solid-set with special cement for per- 
manent accuracy 


@ Columbian Aluminum Level No. 524 


D43'4-D44-D45 Workshop Vises 
are “do it yourself” best sellers 








made of colored corrugated board 





and folds into slanted, self-service 
counter rack Display holds 18 
painters and 18 dusters with han- 
dies mounted on individual display 
and instruction card A. B. Cart. 
son & CO 


For more data circle No. 54 on postcard, p. 13% 


Plastic Pipe Dispenser 
More than 1,000 ft of flexible 























SPECIFICATIONS pilasthe pipe, in My , ‘ and l-in 
Viee Ne | Jaw Width | Jews Open Pipe Capacity | Vises Per Case ~ 
D43'/A 3 " F 4° “ > “a . 6 4 
D 44 4” 5" Ye -2° 3 = > 
D 45 5” 6” “e-2'r" ! = , 















The Columbian Vise & Mfg. Co. 


CLEVELAND 4, OWED 


VY ited 


Sold through wholesalers only 
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Today’s power-minded craftsmen demand 


QUALITY 



































® Craftsmen, in today’s power-equipped 
home workshops, know that their equipment 
is no better than the tools they use. That's 
why the big demand is for QUALITY TOOLS 

. the INDUSTRIAL QUALITY offered by 
STANDARD. 


Cash in on this big, ever-increasing market 












MO. 14 WOOD 8&ORGini 


WRIiLi SET 





... make 5 profits on every sale w ith Standard 
Wood Boring Drill Sets. Order them today 
from your Hardware Wholesaler! 


Five Specially Tempered 
Carbon Steel Drills, 4% 
shank. Sizes “4”, “e’, 
%", Ne’, A". 





at 
ty 
a 
¥ 


WD) 

AY —_—_ — — a - 

a See, de ith ( ip BOLEP™ | 

-_ Bites if Pe) VAP es li 
f 1B ZL (e= | ‘ie g 4 i’ | . a UE 


TAN DARD |OOL 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 









FACTORY BRANCHES In: NEW YORK «¢ DETROIT «© CHICAGO +¢ DALLAS + SAN FRANCISCO 


THE STANDARD LINE: Twist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills « Hobs - Counterbores - Carbide-Tipped Tools « Gages 





TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 137. 


izes, can be held in a dispense! 


wris r) require \¢ .* tnan 
q ft of floor Made of pls 


vood the Tf 


(ij ‘pin V 
pace 


dispense! j= under } 


in height and three standard coll are and Keepsake 
miny be sipped on the itee] ree} eparats ection O} 
and properly placed. Each coil may and perforated 

be unecoiled or loaded without ihe and tableware 


affecting the other reels (arion potTn in set and 


Producta ¢ orp lfems are 


i t 4 Trie’t q*¢5T} 
; ; ; ; 
bor more data circle sa ; on poste ard i) ia 


control heets are 
/ Mat }? (ith ite j f fj 
Housewares Display rer more data circle No 
This 5x2 ft display unit, the 212 
Space Paver, exhibit Flint eut 


lery, kitchen tools, egy beaters and 


Fiint DeLuxe table 


Featured in th 


Can openel merchandise rack 





panel 


are displayed 


identified and priced fo» 


venience 


Plastic Panels Display 


display and 


r 
evel ‘A } ‘ 
ind a ra 
ne ' t) | 
gat } r-{ pe ea hi 
adapted for e r-top use if d 
sires (on (sila f 


»/ On postcard, p. iad 


Cookware Display Kit 
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abi VNATe iti \/ , 


nat wood nase 


back Cut- 
atin kK. 


open 


Inventory 


supplied 


postcard, p. 137 
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LANDEN'S 
FLEXIGLAZE 


and 


FPLEXISEHAL 


GLAZING COMPOUNDS 


LANDEN'S 
FLEXISEAL 


CAULKING COMPOUND 


You put ‘sock’ in your sales when you stock and display 
FLEXISEAL and FLEXIGLAZE caulking and glazing com- 
pounds. 

When your customers ask for ‘your best’ they want the 
quality of FLEXISEAL and FLEXIGLAZE at prices no higher 
(and usually less) than most ordinary compounds 

FLEXISEAL Caulking Compound preferred by pro- 
fessionals for filling and sealing cracks, joints, openings of 
all kinds. Forms a tough, weatherproof skin, remains 
pliable underneath. In collapsible tubes, cartridges and 
in bulk. 

FLEXIGLAZE (Pure White) and FLEXISEAL Glazing 


Compounds — easy to apply, long-lasting. Ideal for 
both wood and metal sashes. 


SATISFACTION GUARANTEED 


W rite today on letterhead for free samples, prices. 


LANDEN PUTTY WORKS, inc. MELROSE, MASS. 
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Vight Fishing “Partners”. . Se 


. 
You Can Sellin Volume 
DeLuxe 


The Season ‘Round Hocpsaprncans 


it Bink 
Dlink ind beer Red 


Backed by Sales-impelling national advertising, bose re position light 
ay a cage | sal handle 


“EMPIRE” Lanterns keep moving in steady, profit- : ; 
No.960 - $6.50* 


















able volume to sportsmen, vacationers, motor- 
ists — everyone wanting the finest in -\ 
dependable portable outdoor light. 


Make 1956 a record season with 
these three popular “EMPIRE” 
leaders ... Others to choose from! er ie FOCAL-RAY 


' Pivot Base swings beam 










TWIN-LITE int full circle { hange from 
a Iwo switches loaht either bulb spot-beam to bright 
bber fr born ’ ice f cl e ot flood at turn of lens 
Your Jo orm a once x Usiv pivo 
e you. base spots beam up and down head. Plastic handle 
rv 
can se stays put on many angles. No. 900 $3.95* 


No. 872--$4.95* 


7s] ghtly Al pher in Wee 


% METAL WARE dictipaites TWO RIVERS, WISCONSIN 











oa 


00 300 499 » 
Pe 8 di 


Ai Wa LL 

THERMOMETER 
J 

Comps 


“a, (one 


CHICAGO. Merchandise Mart + NEW YORK. 200 Sth Avenve 















A Low Priced Instrument for Deep Fat Frying bs 
in a Great, New Selling Package NX a 


“ere vrvrneme Now you can offer your customers an in- 
Tofu strument which helps them prepare crisp, 
w Come appetizing, digestible french fried pota- 
toes, doughnuts, fritters and dozens of other 
deep fat fried foods quickly and easily. The 
COOPER FRY-WELL Thermometer has been 
tested in kitchens all over America. Now it is 
offered in improved design, packed in a new 
blister'’ package which protects from dust and 
damage. Package is printed in 3 bright atten- 
tion getting colors. Write for full color de- 
scription 
rlendsome display FEATURES 


shows char? of ap 





proved tempera. * Genuine porcelain enameled body © Clips on frying basket or kettle « Registers netall Price 
tures and guide temperatures for all deep fat frying * Markings aiways clear and readable « immerse $ 49 
for better frying. right in deep fat « Easy to clean... just run hot water over entire thermometer 1 





THE COOPER THERMOMETER COMPANY, 107 Main Street, Pequabuck, Conn. 
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TO HELP YOU SELL 


continuous roll display banner 








repeats a sales me 
10 in. and can be used 


banne! or 


, Ls : : ‘s 
mat ; ae v¥ ; ’ 
flus mia | ij . addition, tt) 4t*{*- 


end Y films are aval! 


Distinctive Desc ind opener 
¢ CdGu abl tor deaie! Use Ol a free iat) 
add up Co basis. Aluminum Goods Mfg. Co. 


For more data circle No. 58 on posteard, p. ia 


/ Lockset Folder 
Home builders are offered a key- 
DPuich 6 shaped folder, “Welcome to Your 
AMUOUVEL New Home,” which illustrates and 
describes the 600 line locksets to 
help home buyers to understand 
the function of tne lon ksets iti 
talled in their homes Folder } 
printed in three O1O and has 
tring attached so it ci ‘ hung 
any door in house Kwikset 
Sales & Service Co 


For more data circle No. 59 on postcard, p. 137 


HAMMER (ease 
AO) {ea tured in this point-of-purchase 
CUTLERY 


\ Gutchers 
Ton 


ANS 


display that takes uy ‘ss than 1 

iq Tt of pace arto l which 

rolls come conve to display 

Protective acetate over 0 Keep 
a @¢ »% reels free from du ; included 

Prices of the six reels range from 

$3.25 to $8.95. Bronson Reel C: 

SEE YOUR HARDWARE JOBBER OR WRITE DIRECT : 


For more data circle No 60 on poate ard p 17 


Cover Selector Display 
To help customers select the 


right paint roller cover for a spe 
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BERNZ-O-MATIC LANTERN _* STOVE + TORCH KIT _“™ 











You'll sell more because you 
have modern, fast-selling re- 
peat business products——Yes, you re 
bound to sell more when you offer 
your customers Bernz-O-Matic Stoves, 


Torches and Lanterns. 

SELL THESE FEATURES 
Convenience—Instant-lighting—no 
liquid fuel to fill and prime. 
Greater Safety—No dangerous spill- 
ing Of pumping. 


Fun—They work so fast, easy and 
clean, that your customers will love 
‘em. They'll use the torch tor every- 
thing from soldering to singeing 
chickens. The stove and lantern for 
backyard picnics, cottages, camping 


trips, recreation rooms. 


AND EVERY BERNZ-0-MATIC 
CUSTOMER IS BOUND T0 
BE BACK AGAIN AND AGAIN 
FOR REFILL CYLINDERS 
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promote your way to profits 








helps you 
































rye tree toon hy 


(O91, (6408 Coeaing, 
















hee, 
pia iar i eh 
SP ot ai ait 


You'll sell more because you You sell more because you 

have nationally advertised and have topflight displays and 
publicized products—This spring merchandising aids—Big, full-color 
alone big full-page, *4-page and half 4 life-size displays featuring ALAN 
page 2-color ads in The Saturday Eve LADD and his wife, die cut displays, 
ning Post, Parade, True, Popular Me window streamers, newspaper mats, 
chanics, Field & Stream, as well as TV radio spots, envelope stuffers, full-color 
and newspaper publicity across the postcards, blinker displays and other 
nation, materials to help you to bigger profits 


This material is available to you FREE in 


kit form. Simply mail the coupon below. 


a aun eee ee ee eee | & & 


OTTO BERNZ CO., INC., 280-102 Lyell Avenue, Rochester 6, N. Y 






Please send me Complete Bernz-O-Matic Display Kit 


More information on Bernz-O-Matic Propane Gas 


NAME 


ADDRESS 


Appliances 4 


city ZONE STATE 


ene ese aS eS = 


mBpenmwnmmeeeaenmeweaee ae ws @ @ a 


LOS 





TO HELP YOU SELL 


f eW " t was rere om 
“ — use — post 
display card on page : 
making 
Sales 


history ! 








A HUGE SUCCESS 
EVERYWHERE! 





FREE crystal-clear permanent plas counter space. No fuss... packed 
tic display holds 48 fast-moving filled as shown... goes right to 
numbers... arranged for lively and work! Order today from your job- cific surface application, this At-A 
complete sales...takes only 5"xl4” — ber. Ask for Sel-Fast Display TD-48. Glance cover selector display con 


ists of an easeled metal rack with 


bi 0 LD- E-Z e | Ce a two-color cardboard insert which 
UPSOM BROS. inc. Rochester 4. 4.7 | displays samples of five different 
roller cove} ( ovel ample tw 


easily inserted on a series of wire 











loops fastened to the rack frame 






Over-all size of display measures 


TWISTED 15x22 in. Bestt Rollr, Ine. 


Mme iVLON MASONin: 


MADE FROM 100% HIGH TENACITY Touch-Up Brushes 
DU PONT NYLON YARNS Saiac  eanelianels, Mabie ile 








THE PERFECT ‘’LINE’’ varied uses, tied together with a 
For Masons, Contractors, Plumbers, Do-it- yourselfers BAG 0 BRUSHES 

Durable? it's 4 times as strong as cotton! ; 4 

Economical ? Additional tensile strength over cotton per , a 


mits use of smaller sizes gains yardage, 
reduces costs 


Practical ? Your choice of 2 handy sizes: ‘4 Ib. size on 
4” of 6” tube at the same price “4 Ib 
and |! Ib. tubes if desired 








Always specify "BROWNIE" — the quality brand 
for over a century~made by Brownell & Co. Inc., the largest 
manufacturers of Nylon Seine Twine and serving the fishing 


industry since 1844 











At Last... a Twisted Nylon Mason Line that is not af 
fected by water, gasoline, kerosene, oils, paints, etc. Twisted for 


proper amount of elasticity, it has much greater abrasive quali 





ties than cotton. Once your customers heave tried if. repeat sales 





<'y will come automatically 
\ Write for Descriptive Catalog Sheet. rubber band and inserted in a 
SVSVeeeteceoeoquqseequvesee, polyeths tes | this Bes-0- 
BROWN a88 & CO... INC. with an advertising header which 
| MOODUS, CONNECTICUT describes the brushes enclosed and 
ewe ene eee eee eee evens r eevee e®y everal of their uses. Brushes ar 
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"IN POCKET KNIVES! y 






eo 





titty i ie 
‘AH sR , 3 
' 


ry rey reir 


Mi SOM & it 


Quality? It’s . All blades are 
stainless ¢ steel, hand 
highly 





of 





A PLUS package in every way — the colorful mechanical display 
plus — window streamers - plus — envelope stuffers — plus — 
catalog pages — plus — newspaper mats — plus— an advertising 


hnife Ulustrations shown 
program ve back you YP one-half actual sise 





An eye-pop free ANIMATE 
oe 







assures 

Tu-Tone knife featured on the 
nih: ih : hme the job Write Department 
HW .4 for literature 
giving you full in- 


in perial formation on Tu- 


= Tone pocket knives. 
KNIFE COMPANY, INC 
















GENERAL SALES OFFICES: 1776 BROADWAY, NEW YORK 19, N.Y. © FACTORY: PROVIDENCE, Rf. | 

















| There is nothing fine r 


than a DIAMOND” 











QUALITY 


for the man 
who knows and appreciates 
fine tools... 






Choicest Diamalioy steels Most careful 
and efficient hardening and fempering 
processes .. Beautiful Chrome finishes 





Sito Led hy leading ii hale ate rs 


ADJUSTABLE WRENCHES e¢@ PLIERS 
METAL CUTTING TOOLS 


Mede Diarmond Caik Horseshoe Co. Dvluth 
by QUALITY FORGINGS SINCE 1908 Toronto 
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TO HELP YOU SELL 


Now-—every Ideal 5-Way 
Plastic Fishing Float oan hae pecan ond 
tells its own sales story... on jordpanli Tg 
right in your display bin! 


New collar explains each of the 5 uses 








r 


J 


made with quality black bristles, 


|. Easy on Easy off with 3. Changes immediately and are par ked one dozen per box, 
spring -hook attachment to stationary ' 
, 2% boxes per carton dy Brush 
2. Pertect for Live Bait 4. Choice of White Top 
Slip Casting, Trolling (0 . Inc. 
o 
or Spinning > or Red Top For more data circle No. 62 on postcard, p. 137 


Available | Knife, Scraper Display 


3 in most used sizes | This No. PS-500 wire-steel self- 
Exclusive Features at popular retail prices. ) 
service display is designed for 

Easy on Easy off with 101 ” 20¢ ea 
hole through the center 101 Ya" 25¢ ; 
fishes upright! 101 ,”" 30¢ ea scrapers Unit displays five sizes 


sales of putty knives and wall 


Pull-Button action 10% ¥ 35¢ ec and prices are conveniently indi 





Packed | Dozen in Handsome, cated to help customers make their 
Folding Display Box 


All brass center tube 










NEW 
PROFIT 
PACK 





Nationally 


Advertised choices Display holds four dozen 





plastic-handle knives and scrapers, 


WAK-A-KEY | which range in retail price from 
® 1b¢ to $1.75. Great Neck Saw 
THE PACKAGED KEY STOCK Mfrs., Inc. 


For more data circle No. 63 on postcard, p. 147 








j ; 
with this TRANSPARENT | || sis when you stock dupay a 
MAK-A-KEY. Packaged in this evye- 
- PA s MAKCACKEY bp sell ise. You don’ Furniture Glides Pack 
have to cut it and measure it; save time With individual sets encased in 
and labor. Cold finished steel — zinc- , 
© EYE-APPEALING | coated to prevent rust. Oversize to assure | plastic — n-sell tubes, a display 
© PREPRICED 2 FOR 15¢ ® most commsaly ed sizes for sani been introduced Package opens 
trace, in sturdy, low-inventory carton, up to become a self-service display- 


Ste it sal . - ) 
P UP Unt sales with the ser-serv 12 in. lengths: 3/16, 1/4, 5/16, 3/8, 7/16, 


ice “Can't-Miss” 2 PAC. This con- | 1/? merchandiser for counter or win- 








; 2 in. squares. Also rectangles and addi- 
venient, transparent package is oa tiemal anes See distributes or write dow use. Glides themselves, in 
proven, “sure-fire” traffic stopper. DE VAN-JOHNSON CO clear plastic tubes, invite examina- 
CGCILL METAL PRODUCTS CO. 501 Rathbone Avenue, | tion. Copy on package stresses key 
MAREN wer | Aurora, tlinois | selling points (protection of floors) 














| toth the “‘%-in. diameter and 
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WHEELING CORRUGATING COMPANY, WHEELING, WEST VIRGINIA 


Worehouses: Boston, Buffa Chicoac. Columbus. Detroit. Kor 


New 


HARDWARE AGE, APRIL 26, 


Orieo 


WHEELING SERVICE brings you 
what you want, when you want it! 


Ware 


anythin 


roofing. siding, gutters downspouts, cut nails... 


‘that a Wheeling warehouse stocks 
(the 


you can get 


immediately same day if needed! ) direct trom the 
Wheeling warehouse nearest you! This prompt, Wheeling 
no lost 


to-you service scales due to late shipments Ol 


Tit) ston L 
And hie If 


riiec’atdti 


another big V\ heeling advantage inh YOU! favor— 


Wheeling Products SELL! 


Wheeling advertising sees to that! Full page, color ads in 
such strong consumer publications as “Saturday Evening 
Post setter “Parade” and “This 


Week’ plus a host of leading farm magazines! 


HHomes and Gardens.” 


Take advantage of this ready-made Wheeling market and 
Wheeling Ss 


distributor or the Wheeling warehouse or sales office near- 


on-time service (,et fill details trom YOu! low al 


est you 


Consult ‘Yellow Pages’ of Classified Directory for address 


and phone number of Wheeling warehouse nearest you. 


Louity . Mine 


Sales Offices: Allanta. 


sas City 


New York, Fi 3de\p j, Richmond St Lovie 


1956 


eapo'is 


rovuttor 
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"I'd be lost 
without them!’ 





& : 








ANCHOR BRAND 
SNAPS 


No. 3141 Cattle 
Tie Snap 
Round tye, \% 


No. 3142 Cattle 
Tie Snap 


Sw yei Lye 


No. 333 Bull 
Tie Snap 


Swive tye " 


No. 5334 Bull Staff Snap 

© 4% overa leneth 

if iuce i feet hain 
Crew eyes and one ring 

Y taft not iv sided 


Discriminating cows and well-bred 
bulls prefer ANCHOR LRAND Snaps 
So do livestock owners. The rugged con- 
struction and fine, corrosion-resistant 
finish of Anchor Brand Snaps make them 
firat choice everywhere 

Anchor Brand Snaps come in a wide 
range of patterns and sizes, to meet all 
requirements, Stock these popular favor 
ites for steady sales, contented cus- 


tomers. Your jobber can supply you 


There is a complete line of popular 
Anchor Brand livestock, saddlery, and 
harness hardware quality backed by 
over 140 years olf manutacturing experi 
ence. Call your jobber or write direct 


for full information 


Q 


NORTH})JUDD 
Manufacturing Company 


New Britain 





Connecticut 


~ 


New York * Boston * Philadelphia * Atlanta 
Buffalo * Detroit * Chicago * SS. Levis 
Dallas * Les Angeles * San Francisco * Seattle 
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TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 137. 


Continued from page 168 } 


ee 





1 | 16-in. diameter glides are avail 
able in this packaging. They are 
packed one set per tube and retail 
lol by and ov¢, respectively. 
There are 10 tubes pel display box, 
and 10 boxe per carton The 


hia if j, f ‘) 


For more data circle No. 64 on postcard, p. 1% 


Window Washer 

Windows may be quickly washed 
and dried with the E-Z-¢ 
washel l se} fill see-through 


VA maow 


handie with water and a detergent 


presses the button, and washe 


Avoid streaks, lint and dripping 








ture gia i ] i 
*1.0> V }) }) 
Vor more data circle “« ' om postcard, ft 
> 
Rope Dispenser 
| ri = oO (i) pe nse] 
mea ng ana itting ae | 





ilo tre Lies! im Line 1 
lengtn desired and e} direct 
from the floo) All-meta nit tak’ 
less that 2 sq ft of floor sp na 
holds up to 400 Ib of rope, 200 1D in 
cartons and 200 Ib in reel A’ 
abie WIth or without reei arm Venu 
bie liord f ordade €o0 

Ver more data circle No. 66 on postcard, p. ! 


Hose Nozzle Package 


ih prignt yreen ello and 
vinite picket Perce packape 
abl (| | Lid] } eat AQ 
(, yarden | e me} 
invited ctua | I ad nozzie ft 
ct ne ort Pach : cle 
gned to help incr npul 





ie LTit | ¢*e | 
‘ (*} Orde} ( ‘ ty 
Me Vi / ' | 
For more data circle No. 6 on posts ard Dp 
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The Engineer from Continental Screw Co. ... 





... Offers you a sleeve box for 
all standard fastenings 





Another Continental exclusive ay they increase impulse sales noticeably 
cuts your handling costs ( heck your supplier, or call the people at Cont 
nental today and vet the whole story on the new sleeve 
Ou pay no more for ¢ | ntal's exclusive sleeve box. Its designed for your convenienc t costs 
box; and yet this type of packaging will cut your Jou no mor 


handling costs lower that er before 
Continental’s standard wood screws, machine 
sheet meta! screws, and stove bolts—1in slotted 
and Phillips heads aTe Thow available it} sleeve HDOxes 


lnis means vou can Keep a closer inventory control. 





reduce handling costs, and get the benefits of stronger 


package construction ~ J Comal on (onliatala 


And retailers find it a blessing for improved dis- 


plays. Sleeve boxes give you improved product identi- Continental Screw Co. 


hcatiol and neater stock appearance Retailer who 
| Manufacturers of Holtite Fastenings 


have had CAPCTICNCE with Continenta sleeve Hoxes 
Ne A Bedford, Ma sachu ett } [ S A. 
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Ohio Association Graduates 24 Dealers 
At Seventh Hardware Management School 


Twenty-three hardware 
dealers from Ohio and 
from Erie, Pa., were gradu 
ated from the seventh Hard 
ware Management School at 
Ohio State University, spon 
sored by the Ohio Hardware 
Assen. and the university’s 
Distributive Education Dept 
covered 


one 


(_ourses uch Lop 


Strandmark Elected 
Secretary of Townley 
J. Robert 


eles ted 


Strandmark has 
secretary of 
Metal & Hardware 


peer 


Townley 





J. ROBERT 


STRANDMARK 


(o., Kansas City, Mo., whole 
sale He will continue as 
department head and buyer 
for .the builder hardware 
department, a post he ha 
held the past 10 year 

Other officers of the com 
pany are Webster W. Town 
ley, president; James P 
Townley, vice-president and 


tobert F 
president in 
Randolph V’ 
and 


yeneral 
Lindsay, 
charge of sales: 
Rowe! , Ji 
Kdwin Kk 
the 


manayver : 
vice 


. treasurer, 
Morrison. 


board 


chat 
man of 


Autoyre Plant to Move 


Autoyre co., a 
of Kkeo 


subsidiary 


Product {.o.. Will 
close its Oakville, Conn., 
plant about July It will 
move to the parent com 
pany's home plant in Chi 
capo 


store 
financing 


ics a8 pricing, protec 


Lion, accounting, 


your business, personne! su 
pervision and interior dis 
play 

The one-week ‘ sion Was 
directed by Dr. William B 
Logan, educational consul 
tant of the Ohio Hardware 
Assan Instructor included 
Ohio State University pro 
fessors, men from the trade 
and association tall mem 
hers 

‘T he chnoo! opened on 
March 1% and diplomas were 
presented on Mareh 25 The 
dealet were housed at a 
nearby fraternity house dur 
ing the chooling 

The shool 18 part of a 
three-part educational pro 
yram carried on by the asso 
ciation. Other phases of the 
proyram are retail ales 
training clinies held through 
out the state and the mall 
ing of sales training bulle 
tins twice monthly to asso 


clation membe} 


Those who yraduated from 


Line course are pictured in 
the Photo Angle ection on 
page 1] 
Janney, Semple, Hill 
Makes Buying Changes 

kk lL, Nelson ha been 
yiven the responsibility of 
buying merchandise for the 
farm hardware yarden sup 
ply and tool departments of 
Janney, Semple, Hill & Co 
Minneapolis wholesale: 

Mr. Nelson will report to 
A. E. Cox, who is in charge 


of buying for the company 
Working with Mi Nelson 
will be Glenn Gruye, who 


will buy carpentel and rig 


Loo} 
Hallberg 


will 


chinists’ 
Russell 
Assignment 


buying 


remain ut 


changed 
Nelson is 

previously 
hy David 


Mi 


Lines 


the 
pur hased 


handling 


bill 





Robert D. Black Elected 
Black & Decker President 


Robert D. Black 
elected president 
man of the 


has been 
and chair 


of Black 


hoard 





ROBERT DD. BLACK 


& Decker Mfg. Co., Towson 


Md., to fill the vacancy 
caused DY the recent death 
of Alonzo G. Decke 

Alonzo G. Decker, J! war 


3 Executive Changes 
At Hooven & Allison 


Three executive change 
have hneen made at the 
Hooven & Allison Co Kenia 
Ohio 

ky. DD. Martin, general man 





E. D. MARTIN 


ager of the company ines 
1936, has heen appointed 
president He succeeds D. W 
( herry who died recently 
Mr. Martin will continue a 
yreneralt manage! 

NX. G MeCallister ecre 
tary and a tant genera! 
manager, has been appointed 
Lo the board of directo! te 
fill Mr. Cherry's vacane' 


HARDWARE 


elected, at the same time. t 
vice-president of the firm 

J Theodore Wolfe. execu 
tive vice-president of Balti 
more Gas & Electric Co., was 


elected a directo! Mr. Black 
was named chairman of the 
executive committee ef the 
board, and John T. Menzie 
a director since 1940, wa 
named aAaAmemoet of the 


executive committee 


Mr Bla K. yi na Heer 
executive vice-pre ident Ot 
the firm ince 1954, and a 
director ince 1940 He 
the youngest brother of 
Duncan slack who Va i 
co-founde! oO} the nrm ! 
1IU10 

Mr. Blac} tarted with the 
company in IY¥1li a a ma 
chine operatol hie QO ‘ 
through the years in the ad 
vertising and sales depart 
ment He was elected sal 
vice-president in 1940, and 
Vice-pre ident in 1951 





N. G. MeCALLISTER 





APRKII 


Ach. IV56 


26 
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Kleinhenn Named Sales 
Manager of S. L. Allen 
K leinhenn 


been promoted to sales man 


Walter H. 





WALTER H 


aver of S. L. All 
Philadelphia, Pa., 


everal recent 


He joined the firm 


DEALER BRIEFS: 


KLEINHENN 





the sales 
department, and was elected 
secretary in 1945 

Walter H. Adams has been 
promoted from 
manager to 


was iong active in 


assistant 
sales domestic 


sales manager. He has been 


with Allen since 1950 

Leslie Young, a long-time 
employee ofl the COmpany, 
is the assistant ales man 
ave! He wa assistant to 
the tale vice-pre ident 


Utica Offers Salesmen 
“Lucky 7” Bonus Plan 

A 90-day contest, 
as ‘Tl Lucky 7, 
ored by litica Drop lorge 


& Tool (O.. li tica. N y 
otts 


know Ti 


tica s pon 


distributor alesmen 
bonuses on seven of its 


di} splay 
The 


Ca ih 


contest wil end or 


Shapleigh Veteran Remick Opens Store; 
Many Other Dealer Openings Mark Spring 


Relleville, Til 
Kemi Kk. 


ager of 


former 


Hardware Co., 





GEORGE E 


signed TQ open 


Hiardware (0 


Main St., here 
ture builders’ hi 
had been with 
lL] yCatl The 
on the site of a 
Tone tore 


HARDWARE 





Division : 


AGE, APRII 


San Luia Ob spo ('alif 
Mr. and Mt R. H. Peters 
offered free gift refresh 
ment and demonstration 
at the recent opening of 


1126 


Chamber of 


store at 
The 


{ ommerce of thi 


their new 

(horro St 
city 

tne e@ 


liardware, 


put 
ticipated in vent 


Known as Union 


tne modern brick building 
Pon ? O00) {j ft. of which 
00 sq ft are selling pace 

Pocomoke f if #p VM ad The 


Davis & 


Son 


hardware 


tore opened re 
ceneuly with <i t vWO-day cele 


' rat OT) which AW ii 


ed by 


highlight 
Hou °° 


and 


many priza 
portil 4 rood 
lawn and garden needs are 
eatured line (ive 
hoppers attended 

Duckahoe \ } Newest 
White Plain 
nopping area | ol 
nell’'s Rastcheste: 


| ne 


adgaition to the 


tore tore manaved DY 


u 


Continued on page (ti 
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liardware 


Hoeynck Heads Sales As Shapleigh Revises 


Executive Duties; 3 Resignations Accepted 


Shapleigh Hardware ‘| 


St Louis Vio wholesalet 


has revised ome oft i Lop 
manavement aAassivnment 
Hienry A. Hoeynek, vice 
pre ident in cnare of the 
DUYVINg department Vil Th 
ipervise tre Ale depart 
ment These duti« nave 
peer com med if ord Tih lé 
\ W esse Shapleigt ce 
chairman of the firn hye 
CAUSE tudi nave nowed 


ich coord 


_— 


Vantaveo ; 


Keith MeDouwa rorrne 
it istant trea na 
compti ‘ ‘ ul if 
Uo., sat ha el 
elected a e-president ma 
the trea re if the fin 

Alvin | Appe he e} 
elected a we-presidet bh 
V1 nave charg he 
admit trat ! \ ’ en 


Holgate Brothers Co. 
Sells Toy Division 
Holgate 


Kane, Pa ha old it 


divi iat Purcha ] ver ¢ 


James V. Dunleavy and Wil 
liam T Henretta Hoth vice 
pre idents of the parent com 
pany imtil the purchase 
Hoth companie Vi ime 
Holgate in thet tie if 
they Will = ts tw eparate 
firm Holyate Mrothe (0 


Will Itii 


products at K 


pats boy brie . eataty 
j | y « ' ‘ ’ i ‘7 ‘ ind 
manutact riy py " ; 
“State ‘ { rie 

i eri y ind j ! ' 
nad heen carried 


Named Headliner 


f,eo0Ts i ul} 

president of the choelikop! 
(0 lballa I YNOLMSAle! 
na Deen) named nead 
ner for the priny 
(,ridire I i aguced al 
MUALLY ! trie bre ‘ } 
La i 





ri 


rhe 


orinet 


reat 





HENRY A. HOERYNACK 
Lera UT haplels 
ntinue I 
it ! charys of 
7 Lior departme! 
KEITH MeDOtLGALI 
Mditior ! 
' ert ts hal 
e) elected e-pre 
rere y] Vure 
| materia nand ‘ 
eel Witt imin 
ipleigti linrdwat 
‘ peratil (ie 
ent for 1% ‘ 
1t Une Ap : ‘ 
e hoard if dire 
pted thie ‘ vrnatis 
diwin Voindextei é 
«-president ind f 
- nd aire i. 
Cont ¥ e-pre 
harry 
a W k, j d 
e-president int 
















WOW 


Dealer Profits Unlimited 


with 


CAMILLUS 


50° aie 


TRADE-IN 
PROMOTION 


; to eo 
CARLIE EmPvES : 


\ ie TT RIE) Display that Sells 
hal Ge oapP Quality that Tells 


A Sure-Fire 


cseemenma timate: ™! Sales Booster 
MMB oS _ | 
Sw xTRA PROF/T- 
eee, ONO " 
ie ae : EXTRA EFFORT 
ie 
ee 
























| ~pemeer qemurrr 
ALY G0ARANTERO 


, 
; pee eg mony baret 


J. 
4 








270 «itast 
Camillus knives 


selling 





+3 on free attractive 
display 

Take the leading, top-quality pocket knife 
——add the first and only knife trade-in ever 
offered——and you'll come up with a dramatic 
sales punch that spells BIGGER PROFITS for 
1956. 

To top it all—you have no extra work to 
do... no reports to make. It's as simple as 
this: Your customer can trade-in his old jack- 
knife, redeem a coupon you offer him, or 
redeem a coupon clipped from a national 
ad any one worth 50 cents toward a 


brand new Camillus knife. 


CAMILLUS 
‘oye € 








DOES 
| Bo we |. 


THE 
THE 











With your order for the attractive 20-knife display above, 
your ‘obber will provide a big, free promotion kit containing 
Window streamer, book, promotion 


exTRE $100 


To dealer with best merchandise pro- 
grom. Details in promotion kit. 


pennant, coupon 


prize entry card 








America’s “Most Wanted” Knife 
~—& Product of Fine American 
Craftsmanship Since 1876, 


CAMILLUS 


CUTLERY COMPANY 
CAMILLUS, N, Y, 


News of the Trade 


New Sales Manager 
Appointed by Epco 
Don 


appointed sale 


tne 


Davidson na peen 
manager of 


Hardware Div. of En 





DON 


DAVIDSON 
yineered Prod it {0 I} int 
Mich 

Mi David ori Wa Pe Hie¢s 


mani for and 


two veut mee 

November also handled the 
company's advertising 
Remington Arms Co. 
Officers Reelected 

Officer and direc ta? at 
Remington Arms Co bri 
fsridgeport, Conn., were re 
elected at the annua! tock 
holde! and director meet 


ings recently 
The official! 
(harle hy 
of the 
Warden, 


eral 


roster ime} ides 
lbavi 


hy ard 


chairman 
Maxwell R 


president and 


vei 


manager; R. H. Cole 


man Vice president and iA 


istant veneral manayer: H 


hk Faulkner, 


vice-president 


and director of production ; 
Dewey Godfrey, vice-presi 
dent and director of sale 
H. M. Stoessel, secretary and 
treasurer: J. S. Hoffman, a 
istant treasuret Nel Ih 
Larsen, assistant ecretary 
and assistant treasure! lL) 


hel! I: {, lie 
Milliner. J + 


secretaries 


Irvine Ca 
and S. A 


sistant 


Philadelphia Paint Club 
Has Old Timer's Night 


“Old 


held oti 


Night” wa 
Philade! 
the 


Time 
April 6 at 
the 
Surface Salesmen { 

Members 
and 


phia, Pa., by Save 
lub.’ 
Pennsy! 
New Jersey 


f r 4) TT 
Vania with 


from yeat of 


one to i 
membership participated in 


prize event and 
SOT IPS 
fhe Save 


Salesamen's 


Movies 


Sul f ax ¢ 
Phila 


annual! 


the 
Club of 
heid its 


Sons 


deiphia 


‘bathe and Daugh 


HARDWARE 


te) Night” at the Pet 

nerwood Hote n Philad 

pnia, Va a month Marty 
Ma i | San suten har} 
ni ra yement 


C. W. Stern Has 50th 
Year At Worthington 


Olicia and member f 
tne Anniversary f It) f 
(,eorwve VW rininwtort ‘4 
wholesale! Oy { ( elianad 
(Ohio oimed it it dinnet 
party in the Hotel Cleveland 
recent t nonor Corneliu 


ice 

Mi Stern joined the firm 
it 14. wa iven a Lif te! 
ritory in 19] and, in 194; 
Wi made a tant to tne 
manage oT the burder 


hardware department 


Janney Toy-Gift Show 
Opens on June 4th 


emple Hy & 
{ «@ Vinneapoli 


Janne \ 


wholesale! 


Will open it Annual Toy and 
(,iTt nov in enlarged and 
remodeled di piay POOH i 
June 4 

1 spokesman for the firm 
in i that the how 
wi held lanney’ 
\ Huilding display 
! ry) Late that the LGD 
event V1 te thet arvest 


Loy and critt 


Hardware Show To Have 
Lawn, Garden Section 


More that m0) percent of 


the di piay floor! pace Tol 
tre Lit annual National 
Hardware now na been 
contra ted rol rank 
VY eage director in 
rhe nee The now ‘1 iy 
held Oet. | it the ¢ iIseun 
Ni \ r} r \ 

\ te ectis iy 
ci ited iwn and irden 


equ pirrie rit 


Edward J. Schell Is 
Named Sales Manager 


Federal name inp & 

Lampiny fo. fa appointed 
hKdward J Che! tiie man 
ave! 


lie na peeti ti 
chandise 


tant met! 
manayvel of Kkeo 


Products Co 


Forms New Division 
Tait VM fy ("a 


Dayton Pump) 


(formerly 
has formed a 


division Lo develop and may} 


ket its new line of ( om 
mander watel iystem cellatl 
draine! and wate! otten 
¢! nt Daytor (ohio 

AC... AVRIL 26, 1956 













































Avatilabl: 
wrapped ) 
holds 9 liquid pts., 


Sm. STOR-ALI 





iv 


5 liquid pts., 22 





HAKDWARE 





AGI 


APKITI 


ANOTHER 


; oT } pe, 
LG. STOR-ALL: 


26. 


5# 
I VY, ‘. 


coffee or 12 


1956 





THE NEW 


sels (polyethylene 
Ql 
flour or 8# 
x 6% 


x5%" 
sugar 


‘/ 
K0°4 


x 534” holds 


bulk tea. 





ORIGINAL 


STOR-ALL 


with Easy Litt Covers 








Pertect cannisters tor cereals, coffee. tea. flour 
ugar. Ideal tor re irigerator storage of lettover 
foods, liquids. LOMA’s Stor-All Sets feature snug- 


lift flat covers with tear drop recessed 
rectangular design ti 
arranvements 


hitting, easy 
handles 


saving 


“ack 10 space 


LOMA 


LOMA PLASTICS, inc. 


PLASTICS, INC. 
3000 W. PAFFORD ST., 






FORT WORTH, TEXAS 





























— News of the Trade 





Ridge Tool Elects He succeeds D. O. Tomlin 


Parcell Vice-President who resigned 
Mr. Norris had been exec- 


Ridge Tool Co., Elyria, utive vice president. 


Ohio, has named William L 
Parcell vice-president. Eastern Tackle Show 


Mr. Parcell will have bee ' . 
. one Space for the “Eastern 


Tackle Buying Week” show, 
to be held at Hotel New 
Yorker, New York, August 
26-29, has been contracted 
for by about one-third of 
membership of Eastern 
Tackle Representatives 
Ass'n, said Gene Seraphine, 
show director, recently 


Chesfiex, St. Regis Join 


Steven Rudd, Chesflex 
Corp. general manager, has 
announced that capital stock 
of its parent company, Ches 
WILLIAM L. PARCELL ter Packaging Products Co., 

Yonkers, N Y.. is being 
with the company 20 years acquired by St. Regis Paper 
in June He was sales man- ©0., New York, through an 
aver and will continue as exchange of stock 
director of sales 





Housewares Show Dates 


The eighth National Inde 
McCarthy is Elected pendent Housewares Exhibit 
Sales Vice-President opens Sunday, July 8&8, at 
: Hotel Chelsea in Atlantic 
rred McCarthy has been TY a ee ; Ka 
: : City, N. J It closes one day 
elected vice-president of sales nous Sule G0 4 ford bu 
; . *i le « e, WO anor uy 
for Barreled Sunlight Paint y y 7 
C ers extra travel time in re 
‘) 
turning home 





7 cutters for 4" to 6” pipe. Hie was general sales man 


ager the past five years Litzinger Elected 

oe the efficiency-balanced Bob Litzinger has been 
Dearborn Stove Co. elected vice-president of 
Elects New President Franklin Plastics, Inc., 


Franklin, Pa., and B. E 

tobert H. Norris has been Tate has been appointed 

elected president of Dear- sales manager of the prod 
born Stove Co., Dallas, Tex. ucts division 





RIBSID 


Powerfully built guaranteed not to warp or break, 
always tracks perfectly Famous RIifAip 
thin-blade or heavy-duty cutter wheels of tool 
steel roll easily, cleanly through any pipe.* Every 
cutter factory-tested! It pays you to stock and sell 
Ritaot© cutters—order today. 








Ramset Sales Meeting Shows What’s New 


: 
re . ty 













“Special wheels available for stainless stee! and cast iron. 









For fast easy pipe 

cutting in tight places, 
Fei Cai > 

4-wheel cutters. 


% ® ow | | VE 


birst production model of the new Ramset Shure-Set too! 
was recently shown at a sales meeting of Rameet Fastening, 
1 System, Olin Mathieson ‘ orp., ‘ leveland, Ohio (From 










Work-Saver Pipe Tools 






Po 


9 


left), ( lark Iryon, sales manager, Roy Kopf, spec jal Pro) 


The Ridge Tool Company, Elyria, Ohio, U.S. A. ects manager; ] | Clarke, commercial development man 


ager: and W. R. Kelty, Ir... manage: 
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AMAZING 
ROTARY MOTOR 
AC/DC POWER SAW 


—8 SAWS IN I—- 


The hottest selling item in electric power tools 
Does work of crosscut, band, hack, jig, rip, coping, 
scroll and keyhole saws. Cuts wood, metals, plastics, 
composition, etc. 2,650 — %" strokes per minute 
Air stream blows dust off work. Comes with 3 blades 

coarse, medium, fine. A quality job throughout 
Fully guaranteed 


and only $29.95 List 


Quick-Hot! 


ELECTRONIC 
SOLDERING GUNS 


On ordinary 110-120 V. A. C. 60 cycle, they get 
working hot in 3 to 5 seconds; cool quickly too 
Rigid, long reach, long life soldering tips easily 





replaceable and interchangeable with special pur 
pose tips for plastic tile cutting, heat sealing, etc 
Guns automatically spotlight their work. 3 models 
cover general utility to heavy duty soldering re 
quirements. Strongly made. Fully guaranteed. 


$7.95 to $12.95 List 


POWERFUL 
ELECTRIC 
SANDER-POLISHERS 


3 models cover practically all home workshop sand 
ing and polishing requirements from fine finishing 
to heavy duty —on wood, metal, plastics, etc 
These sanders are exceptionaly compact, light and 
handy — provide firm grip down near the work 
Large sanding pads. 14,400 straightline strokes per 
minute WITH the grain of wood. Sanders available 
Economy Model and Complete Kits 


$13.95 to $19.95 List 





Pusiwst Puilders— 


FOR HOME AND PROFESSIONAL USE 


» |) ML) 
\ tae” 


PRODUCTS, INC. cuicaco 31, 1. 
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Ex port sales 


Scheel International 


rie 


Chicage 


~J 
~] 












new! 


edly Sprayer. 


meskeleol it — 
PAINT SPRAYERS 


NO. 909—MOBILE KIT. New! Makes 
any 690 Speedy Sprayer a mobile out- 
fill Handle, 6” diam. semi-pneumatic 
rubber tire wheels, plus mounting bolts, 


ey $6.95 


NO. 890—'% H.P. SPRAYER. Favorite 
of do-it-yourself men and shop owners 
Delivers 2 cy. ft. of clean, oil-free air per 
minute, 30-40 Ibs. pressure. Never needs 
W ithout 


$38.50 


oiling. Complete with spray gun 
motor and mobile kil, retails. 


“= 


NO. 544 MOBILE SPRAY OUTFIT 
New! Powerful Master Twin Speedy 
Sprayer on wheels. No job too big! 4 cu. 
ft. ef clean, oil-free air at 40 Ibs. pres- 
sure, '/2 h.p. motor, or engine. W ith wheels, 
gun, less motor, retail......... $79.50 jf 


ADVERTISED 


POST 








W.R. BROWN CORP. 
































News of the Trade 


Continental Can Co. 
Makes Staff Changes 


Continental Can Co 
made a number of 
changes in its Metal Div 

LL. Yivisaker has been pro- Washburn Appoints 
moted to general manager of Fieser Sales Manager 
the Metal Div. Research ans 
Development Dept., The Washburn Co. has 
Ii} «ee appointed ee de 


yenera! 


monial dinner iast mont 
Both 


and certificates. A vo 


received go 


has Hersnip 


staff +o My 


card 
Fowler 


was presented 


(hicago, 
Hazard, a 
district 


forme! Fieser sales 
manage! 


" ucceed . 





him as director of 
staff 

W. K. Neuman is manayel 
of new product He was 
succeeded as general sales 
manager by R. S. Hatfield, 
former general manager in 
the north central district of 
the Central Div. 

R. D. Heaviside has been 
appointed general manage! 
of the northeastern district: 
S. M. Bixler becomes gen 
eral manager of the mid 
eastern district: and J S 


Devlin, general manager of E. J. PIESER 

the southeastern district manager of the Rock! ! 
C. F. Marquard is general Diyv., Rockford, I 

manayer of the south Pacific Mii Fieser had er , 

district and J. W. Broom alesman for the 

head, general manayer of the «ince 19038 


north Pacific district 


Eikenbary Joins Ferry 
Cap & Set Screw Co. 
William G. Ejikenbary 


heen named distributor sales 


has 





ROGER NELSON 


Goodall Mfg. Elects 
Nelson Vice-President 





wdger Nelson, sales mat 
ager ol the Goodall Mfg 
: + { ‘? ; } ; ° ° “7 ? *{ \ ’ 
WILLIAM G. EIKENBARY rp., has been elected 
president of the firn 
manager of the Ferry Cap & 
Set Screw Co., Cleveland, Prote Acquires Tac 
Ohio Plomb Tool ("oOo has 
‘iIiKke ‘ ‘ a T : 
Mi bike nbary nad ee gi si quired certain asset f 
‘ re " 'e : : ' ‘ fx : 
sale representatiy ror lubing Appliance Co t 
seven years with Arro hs inciuding machinery Loo 
pansion Bolt Co., Marion, patent and inventorie 
Ohio. Da ratcnet Wreti hes 





Hardware Square Club Hahn Buys Triple-M 
Honors Two Members 







Hahn, Ine., Evans's e. 

Leroy B Fowler, past Ind., nit purcnased tne 

president and secretary, and Triple-M lawn and garde! 

Fred W. Berge, a charter tractor line from the Motch 

member and sentinel for Merriwether Machine: Co., 
years, were honored by tne Cleveland, Ohio 


The | ripe 
7, oo: 
: 


peen cnanpyer 


Square { lub ol Vi riginie niae 


Pow ht Boy 


Hardware 


New York, 


; 





Ine . At a testi 
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Super Profits 










hg 
we, 


+ 


— 


mill half , 
file round 
file yy rasps 


eo a 
also preferred by skilled mechanics 


se HELLER 
NUCUT FILES and RASPS 


GRADE A-——FIRST QUALITY — Heller manufactures 
files and rasps for home use and workshop of the same high 
quality as their famous industrial files. Though superior in 
every respect, they cost no more than ordinary files 


MILL FILE — Ideal for sharpening knives, shears, lawn- 
mowers, axes and other cutting tools. The perfect tool for 
standard filing jobs 


HALF ROUND FILE — [his file is used for filing out concave 
surfaces and crevices, and for rounding out holes. Heller's 
exclusive spiral cut bites deep yet leaves a smooth finish. 


RASPS — Used by hobbyists. model makers and wood 
workers. Can also be used on the softer metals. The rasp has 
many uses in the home and workshop. 


ALL PURPOSE FILE —A useful household tool for a multi- 
tude of filing jobs. Bastard Cut on one side, with finer teeth 
on the other side, it comes complete with handle. 


A brand new, all-inclusive 
catalog describing Heller's 
complete line of quality files 
is just off the press. Write 
for it today! Also available 
are catalogs on Heller's qual- 
ity lines of Hammers, Trow- 
els. Farriers’ Tools and 
Miscellaneous Tools 


of your choice. 
No charge — 
No obligation. 


HELLER root co. 


Subsidiary of Simonds Saw and Steel Co. ‘ TOS) 


NEWCOMERSTOWN, OHIO 









oi Ede 
Stho>> 


BRANCHES: New York, Detroit, Chicage, los Angeles \4 


Neg 8 


HAMMERS—FILES— WRENCHES—-TOOLS 
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Write for the catalog 





al 
3 


comes with 
PRE-INSULATED 


splices 


connectors 


terminals 


FREE with 
EACH TOOL 


does all these 


things besides 


CRIMPS Solderiess Terminals and 
Connectors without solder or tape 
for safe connections. 

STRIPS Wire sizes (22-/10. Gauges 
assure proper length for sure, safe 
crimp. 

CUTS Wire, making clean, sharp cut 
through insulation and conductor. 
SHEARS Bolts and screws without dam- 395 
aging threads—no filing or hack sawing. 

This popular tool comes boxed with trial assort- 
ment of terminals and connectors. Anyone can 
do a professional job on hundreds of minor 
electrical repair jobs around the home or garage. 


COMPLETE MERCHANDISING PROGRAM 
Newspaper and national magazine ads and 
store displays. Repeat sales of terminals and con- 
nectors from the Terminal Assortment Counter Dis- 
play. Call your jobber today. 





EEE 


Aircratt-Marine Products, inc 
Hardware Division 
2100 Paxton Street, Harrisburg, Penna. 


i 

| | 
% . | Name — 
ol FH « j Address —e 

i 

i 

, 








City State 
Your Jobber 
Address 











Terminal Assortment 


Counter Dispicy 


179 











































Fills 80% of 
Customer 
Requests 

with Quick 

Turnover of 

Small Stock 


LIGHTEN 
YOUR 
HOUSEWORK 

th 










‘ | Ad 


me ; 


: Bers | 
sh 7 The 


gee. ee 
2.0 a oo mean Hames 
m- | 


A 












“\* 


A reminder to every 
Customer in your store 
to take home Fault- 
less Casters and 
Glides. It rings u 

extra sales with no ef. 
fort. Takes the guess- 
work out of what to 
buy. Every item is a 
“best-seller’’ based on 


Removable Glide 
sells itself by effort- 
less motion over 


floor surfaces. 


Removable Caster 

nr easy national retail ex pe- 
swiveling . ne , 

alin oe rience and popular 
cision workman- consumer demand. 
ship. 


FREE DISPLAY with DEAL 


}-color, enameled wood counter display 
designed to increase your Caster Turnover and 
Multiply Profits from a small counter area! Comes 
complete with removable caster samples that 
demonstrate themselves—sell quality features. 


Order the Faultless 50/50 Deal from your Jobber 


FAULTLESS CASTER CORPORATION EVANSVILLE 7, 


Buf alo 
’ diana poks Los Angeles New 


IND 

" e* A? ’ ' , ‘ee Detrot 
'* J fs i] 

Pr ta detg? ot tland 


Bostor L leveiand Ds nos 


Cc hia ge 


LM a ee 


we FT AAAL ‘? Lov" ‘ onada Strattord ALAS LA! 








News of the Trade 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Parker Mfg. Co., Worces 
ter, Mass., has named J. W 
Westbrook, Atlanta, Ga.. its 


North Carolina sales repre 
sentative 
_ 
Warren Tool (07 p)., War 


ren, Ohio, has appointed Bil! 


C. Salisbury assistant sales 
manager. He had been Chi 
cago, Ill., sales representa 
tive 
v 

Osrow Producta Co., Ine., 
has appointed Leo Stein as 
eastern regional sales man 


ager, and Fred Friedman a 


anew salesman. Mr. Stein 
had been factory sales rep 
resentative: Mr. Friedman 
was a salesman for Mutual 


Biscuit Co 
v 


Lawn-Boy Div., Outboard, 
Marine Mfg. Co., La 
mar, Mo., has promoted two 
men. Raymond Smith, for 
mer Southwest district sales 
manager, has been appointed 
assistant 


and 


sales 


manaye!l 


William Haverty, Tulsa, 
Okla., salesman, has suc 
ceeded Mr. Smith 

v 


Columbus McKinnon Chain 
has appointed Jack 
Richardson, Dallas, Tex., its 
southern representative 


Corp. 


v 

Tool Du 

(Co., Pitts 
appointed 


Delta Powe) 
Rockwell Mfg. 
burgh, Pa., has 
four district sales managers 
They are A. Cary Haw 
thorne, Jr., Maryland dis 
trict; Frank T. Gearhart, 
Philadelphia-southern New 
Jersey; James A. Webster, 


Jr., western New York; and 
Charlies S. Zollinger, Pitts 
burgh 
v 
Plymouth Cordage Co., 
Plymouth, Mass., has ap- 
pointed David L. Southwick 
sales representative for the 
north west section of the 
Pacific Coast district 
am 
The Siegler Corp. has ap- 


pointed B. F. Ostergren Jr., 
Home Heater Div. sales man- 
ager; R. W. Schmitt, assis- 
tant sales manager; J. M. 
Jordan, a regional sales man- 
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ager: and H W. Allwell, 
H. T. Ridsdale, Russel! Spies, 
Herman Freeland and W. C 
Stasser, district managers 

v 
Steel 


Inland Producta Co 


appointed f is J 


Spaeth sales 


nas rane 
representative 
mn soutnwestern Onio 
v 


f ory [ii ; 
realigned its territory 
Howard Graham 


will handle metropolitan New 


Corp., Chicago, 
nas 


managers 


York; Al Voegeli and Wally 
Murray, the Middle Atlantic 
States; L. M. Rudich, south 
ern California and Arizona, 
and Joe Todd, the Southeast 
ern States 
v 

Moore Stove Pi ('onton- 
Moore (orp., Joliet, Til... has 
appointed Dale McArthur 
district sales manager for 
Missouri, Arkansas and Ok 


lahoma. He had been factory 


service and parts manager. 
- 

Ac jiieé ipplance Ufa Co , 
Pasadena, Calif., has ap 
pointed John Burger repre 
sentative for Arizona and 
New Mexico 

* 

J. H. Williama & Co., Buf 
falo, N. Y., has appointed 
Martin FE. Bulav Arizona 


and California sales repre 
sentative 
Vv 
Proctor Electric Co Phil 
adelphia, Pa., ha named 
Jesse E. Dunbar its south 
ern sales manage! He had 
heen southern sales repre- 
sentative for Nesco 
v 
Wagner Mfg. Co Sidney, 
Ohio, has appointed John 
Rech as sales representative 
in Tennessee, Mississippi, 
Alabama, Kentucky and 
Louisiana He repiace Art 
Mec Dade 
v 


Oakville 
Conn., has appointed Sidney 
H. Sterne as 


Autoure ('o.. 


its Florida sales 


representative. He had rep 
resented H. Schultz & Sons 
of Newark 
v 
John Oater Mfg. Co Mil 
waukee, Wis., has named 


(Continued on page 182) 































BIGGEST PROFIT LINE 


“IN THE FLASHLIGHT ' FIELD y 


a 









Brings You The 
(BMG) 
SAFETY 


BLINKER 
LANTERN 


THE ONLY 


3-PURPOSE 


< BLINKER-LANTERN 
Combination on the Market 


* Powerfyl 2,000 ft. beam : pot 


light | $ 98 
* Red Safety Warning Blinker at 











* Individual switches spot less batteries 
light and blinker may be 
used independently or to * Fold-away handle for corry 
gether when both light and ing, standing or hanging 
a safety warning are required * For motorists, trailer owners, 

* Uses 4 standard flashlight boat owners, tportsmen, 
batteries everyone! 

© Slim, lightweight, fits in coat * Made and guaranteed by 
pocket or car glove compart BMG, makers of quality 
ment flashlights for over 40 years 














BMG) INTRODUCTORY SPECIAL! 





FREE! One BMG BLINKER-LAN 
TERN, worth $4.98 retail, given 
with each case of 24 BMG Red Torch 
Head All-Purpose Safety Flashlights, 
at regular price, retail ORE - less 
batteries PLUS a 6-light pilter- 
proof display! 





\ HERE'S ANOTHER FIRST! 


(AMG) UNSINKABLE FLASHLIGHT 


' etail 
Ww ate rpr / and it actualiy floats R a 
+ water The only flashlight of $169 
s kind on the market. U.S. Navy 


less 
approved waterproof switch 


batteries 





if Your Jobber Cannot Supply You Write Direct To 


BRIDGEPORT METAL GOODS MFG. CO. 


Bridgeport, Connecticut 
Some Territories Still Open. Write For Details 
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ea 


tho right al 


QUALITY --MARK UP 
__- RETAIL PRICES 
_* NATIONAL ADVERTISING 


Satisfaction stemming from a century of quality and 
progress keeps customers coming back for other BOKER 
TREE Y BRAND items, pliers, snips and garden toals 
Ask your Jobber today about the whole BOKER line 











Removable he wes 

pre . mn stee Diade 
Zz weed Aluminum hans ne 

i ghtwe ght ' 
te higned se the moment 
( ustomers pick them up 





rt 


Fast pace-setter' A too quality 
assortment of most used kitchen 
knives nm a4 tashionable pink 
wall holder Stamiesns steel hol 
low ground knife blades. genuine 
Pakkawood handles 





An item women . for every 
man want HMandsome to O* 
at falor sharp ho Ow ground 
Diades 





Sell quickhiy Because they 
look their quality’ Highest 
ne stag 
fit the 


A | 
r e and yOu te , 





\@e iiernr / 

never ry smother brand 
Fine teeli and fine ons in 
patterns to suil every tas te 


Priced to sell on sight ata 
good profit! Wide variety of 


Hl »¢ ps t sizes. Quality all the way 
Ke ognized Value 


















te COREE 8 CO NE 
Estoblished 1637 


veal’ r. 


News of the Trade 
H. C. Hooks Elected BO 


ia” iti ation ot rye 
; fil - , {) it’ 1’ 
Moore Vice-President use from tm 
abroad on exhibit 
Herbert ©. Hook ” 


vy «i 


elected Lo 


vice-president 


‘" Charter Is Granted 
To Locksmiths’ Group 


4 echarter was 


| @*c'e 
yranted to the A s80 
Locksmith of Ame} 
the State of New y. 
ALOA wil operat 
tional scale 


(harter membership 
viven to 200 craftsme! 
tates, Canada Pat 
(anal Zone and Wa 
I. ¢ 





A ociate memopersnip 
avaliable to manufactu 
in «6 tthe ecurity hardy 
HERBERT ©. HOOKS field ) 
y charge of sales of Moor . 
| Push Pin Co., “nt it recent A Correction 
annua! meeting in Philade 


- 





















, In the Marech 29 
‘ phia, Pa 'B| LRDOWARI AGI i pupe 
/ Mr. Hooks has been with the Editor referred 
»" the firm for ri¢vie trig at { orpu { nr) tT} Reta | 
— years. Vnre \ ! i ' i’ 
( / ROYAL “Crystal”... the ORIGINAL glass- founded by the | 
| | (*} t Hardware 
, ) top fuses .. . are again available, the first New Housewares Show Te: | | 
' CAA } 
) To Feat - 
a m4 production since our former Manville plant ure Hardware This is incorrect. Joe 
2 The first Internationa W ood. Vice-pre ident 
( | was destroyed by fire last Fall, Housewares Show, June 25- hardware firm, inform 
( . 29 at New York { ity (oll the association Wa ae 
ya J REPORTS FROM OUR WHOLESALERS Seutn., will feature ii pe DY i A i imoie. \ <i 
; at ‘reate 7 0 “) ‘ WwW | ‘ (0 na 
y ' indicate that you continue to ask for ROYAL clally-created section n Hardwat ' 
e hardware dealer-membe! thems ‘ 
( *“\ “Crystal” Fuses. Thanks! That's the kind of The section was added “hbe- Mr. Humble, who pie 
, 2 - se of the rreat te dent of the a Ociation 
demand that, for over 25 years, made ROYAL — ~~ Gowey mere | ; , 
s m and MmMquirie of hardware aided my ecretary 410 We 
\ / “Crystal” the best-known, largest-selling plug buyers and manufacture) ring, of Wehring-Matth 
. said W.S. Orkin, producer of Hardware Co Ihe 
( fuses in the world. - . | 
é wd the show zation is independe: 
oF aA There will be more than tribut affiliation 
PRODUCTION IS INCREASING every day. 
‘ 
=) If your wholesaler does not yet have his new 
x ) New appointments, new territories, etc. 
> stock, he will very soon 
= ’ 
= MANUFACTURERS SALESMEN 
(Continued from page 180 Rhode Island: William & 
- ett for lowa and Ne 
» Bob Peterson head of Lr . , | , ‘ 
, and Rollo Hittle for | 
. newly opened Chicago, | | 
“ ROY veles. Call 
la ; AL ELECTRIC COMPANY, inc. sales office He had hee! . 
a ~ sale repre entut ‘ ’ ‘ v 
. ~» General Offices: Pawtucket * Rhode Island 1947 S A. Hireh Mia. ¢ 
4 , . Ke. 1} | na promot a 
A WIRE ® CORD SETS « FUSES * WIRING DEVICES bert Lehrburger from 
ae ; ‘ " 
—* Rubberset C: Ii ew representative to nie 
a) ark, N Js; na appointed pervisor 1! tne easter! na 
Paul J John ul i Minne outhern territorie }? 
sola Sales representative and | eifield has been named 
William Edw. Lux its ©1 representative for the 
Caney, i , Fepreset Lis yest territory be Vi Viti 
v Kiv & Walker, St. Lo | 
‘ii. Moe Light D Thoma ¥ 
il i ii Ht | : Indurty i¢ lve i ‘ Jplie {) i¢ i f 
. Ky : nas appointed three new held Coir nn named Ron 
wee. HiCs representative hes r, ‘Tre ) i ii ait 
New plant in Woonsocket, R. 1. exciusively for are William Edwards for A along the East Coa 
manufacture of ROYAL fuses and wiring devices bany, N. Y., Hartford, Conn will work out of Ne ( 
Vermont Ma acnusett and berland Pa 
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D-X Insect Spray 


BiG MOMEY- 


with these quality products Sell ea Packed ter 


‘¥ 


' 100 24/¢s 14.49 
MORE | | _ 
lhe fastest elling line 
| ' irket. Es SPRAYS Pratt's Shot Gun 
Mark-up. OU 


red from Garden Spray or Dust 


i ices | 
toe $44.95 





America’s Finest 
COMBINATION 







Electric 
EDGER and 
LAWN 


lor 





TRIMMER j@ 
by Desert Ray 


Retail Packed Dealer 
119 1 $9 % 
| 49 11.70 


' ‘ t 7. 
if , J t } 





AVAILABLE 
IN MODELS 





Pratt's Sodium Arsenite 
Weed Killer 
f(,et in on the . oe trenet 


Desert Ray we outdoor market.” 


olit models in 
BARBECUE the Desert Ray Sell a 
: , a Retall Packed Uealer 
with exclusive Barbecues and 


eo} lexas Style 
!quartcan $ 90 V2/es $6.48 S$ 
model and price 6 00 
Copper-Lyte Se for ev. paaenie Wencen 8 8G pray 
HOOD | 





bracket, with ex 
clusive features Pratt's 72% Chlordane for 
tliat make them , F 


Need 





Retail Packed Dealer 


; hile a def $7 00 S144 
Desert ite Ri Ee a Hite market nee df of ‘ lab 
y LSVMORER doe , 
ELECTRIC lie wd i the old 
loke house 
Has large capa Pratt's 50% Malathion 
\ ee 
ray 
moker ‘i ~ 


odate large 





T 0 
Operates on 110 volt r fowl 


With chrome 
j 
circuit)... just plug in og pal goer Sell 
ic Suggested retail 
priate $19.95 





Retail Packed Dealer 


these > we | 


9g 


Desert Ray * | 1 Ol CK MON 


RAPID-FIRE seit sy Ti leaders Pratt's Rose and 
MAGIC ) o with Mow Floral Spra 
me ) pray 
Jet Hla . ty es F | ‘ 






i'with reel gos! 


CHARCOAL LIGHTER 


Retail Packed Dealer 
ay ’ 49 ' , i if 





Manufactured by 


HIRSH MANUFACTURING CO. 8. G. PRATT COMPANY 


200 Twenty-first Avenue 
Paterson, N. J. 


GARLAND, TEXAS 
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Wa 4 : 






lathers ae 
* . ; 

5 | 
masons 






dry wall 
applicators 





‘ 


ow 
Se// } xO itt 


oer tOols_ 


Al co 
and they aa 


n the “trowel trades 


cemeri' finishers, dry wall appli orors, lathers, tuck pointers, ert 


They buy more than a million tools a year! Professional tools 


lau 


kind And they buy big ticket stems, too! NA xers, 


power ftioots, scatfolding, masonry saws, et: 


i's big business, ond profitable business for the store that handles 
their line of professional tools! And Goldblatt tools have been 


the preferred fools in the trowel trades for over 7'| 


J 


You € cary i © @ Goldblatt dealer and make your store } ead pwuOorters 


tor the trowel trade in your area. Goldbiatt sells the 
complete line of tools for all the trowel trades from sied : 
mortar mixers. You can offer them all! Write today 


the fabulous Goldblatt catalog listing over a thousand iten 


it's the only Goldblatt salesman you'll ever see! 
We sel! direct to dealers. No middlemen, no jobbers 
We i} mclhucts ' 


. ; : 
rm ovr dealer pi 


“soldblatt) Tool Co. 


Dept l -4 1940 Walnut, Konsas City, Mo 


DEALER INQUIRY — RUSH 


Goldblatt Tool Co., Dept. L -4 
1940 Wainut Konsos City, Mo 








lrowel Trodes plus complete details on your deaier 


| understand there is no obligation 

Narn 

Store Name 

Type of Business 

Address 7 . ee Zone 


City ee Stote 





how to win new customers 
...and make more profit! 









Two building craftsmen in every five are 


masons, plasterers, tile 


s that sell for 3 to 5 times os much as the amateur 


ears 





 ,end me your tree catalog listing over 1.000 tools f: 














News of the Trade 


NEWS OF 


MANUFACTURERS’ AGENTS 


Keil Lock 


The Coleman Co., Wheat- 


ridge, Colo., has been ap- 
pointed to represent Keil 





H. BURR COLEMAN 





MARVIN L. WALKWITZ 


Lock Co., Ine., Charlestown, 
N. H., in Arizona, Colorado, 
Montana. New Mexico, Utah 
and Wyoming. H. Burr Cole- 
man and his associate, Mar 
vin L. Walkwitz, will have 
their headquarters in Wheat 
ridge 


Parker Sweeper 


Two manufacture: rep 
resentatives have been ap 
pointed by Parker Sweeper! 
Co., Springfield, Ohio. Simp 
son & Co., Memphis, Tenn 
covers Tennessee, Arkansas, 


Mississippi, Kentucky and 


Alabama. Ted Cook Sales Co., 


Fargo, N 1) , covers the la 
kotas. eastern Montana and 
Wyoming 


Forms Agency 


George E. Perry, formerly 
with Garden Supply Ve 
chandiser magazine, has be 
come a manufacturer's rep 
resentative His headquat 
ters are at 200 Overbrook 


Rd.. Baltimore 12. Md. He 


travels from New York, N 
Y.. to Richmond. Va. Before 


HARDWARE AGE, 


joining the magazine, My: 
Perry worked for Supplee 
Biddle-Steltz Co. and Vau 
ghan Seed Co 


Lenk Mfg. 


Lenk Mfg. Co., Boston, 
Mass., has appointed Eddie 
Colman & Associates, Lo 
Angeles, Calif., to represent 
its line in California and 
Arizona. P. & G. Associates, 
Portland, Ore., is its repre 
sentative in Washington and 
Oregon 


Warren Tool 
Warren Tool Corp., Was 


ren, Ohio, ha appointed 
Joseph DeJure & Son, Ard 


more, Pa., as sales represen 
tatives for the Philadelphia 
Pa., area, and Thomas ‘ 


Yverman as midwestern 


sales representative 


Moves Office 


T. G. Weinstein Co., manu 
facturers’ representative, ha 
moved from the General Mo 
tors Building, New York, 
Y., to 1289 Trafalgar St 
Teaneck, N. J. A New Yor 
City branch is being ope! 
ated at 250 W. 57th St 


Opens New York Office 


Bernard Edward Co ( ni 


CARO, [il., nas opened “ath 
office and showroom at Lo) 
Fifth Ave., New York, N 
Y., for its piante! . framed 
pictures, pet accessories ana 


lawn accessorie 


Hanson Scale 


Hanson Seale Co... Nortl 
brook, Ill., has appointed I 
Kast & Associates, Detroit 
Mich., as its representative 
in Michigan and Toledo, Ohi 


Ballonoff Metal 


M. A. Schwartz Associate 
Baitimore, Md., has been ap 
pointed by Ballonoff Meta 
Products C 
Onio, as ites 
Maryland, Virginia and the 
District of Columbia 


o., * ieveland, 


representat ve in 


Chattanooga Wheel. 
Bill Moore Amo \) 


and rank ( arte! “ure 
southern representative 

the boat trailer line of (Chat 
tanooyga W heelbarrow { 


(f ontinue d on page Re 
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Greater Natural 





TOUGHNESS 





.» means greater profits 
for you! 





To the workman the greater 
of any handle bearing the 
means at least two things: 


ability to spring back to its 


natural toughness 


“Hill Hickory” brand 


(1) greater natural 
original shape after 


sudden stress, and (2) greater natural ability to 
soak up the shock of impact. 


Tell this to everybody who comes in for a handle 
adding that Hill Hickory costs no more than 
You'll sell lots of Hill Hickory 


ordinary handles. 
handles that way. 


Write today for all the facts and the name of 


your 


nearest Hill Hickory jobber 





4 TOOL HANDLES 
HOLTHOUSE & HARTUP, INC. 


WAYNESBORO TENNESSEE 
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gives double the sanding area of 
any other sander in its price class 





Compare its per- 
formance, price and 
features. You'll quickly agree — 
‘only Weller offers so much 





tool valve at such 
a low mass-market price. 


25 square inch sanding area 
gets the job done quicker, easier 





Simplest paper 
grip on any stander 
Holds paper on polisher under high 


tension. Works with an ordinary screwdriver 


| Straight-Line action 
t\{U 
1 


Low 2'%. design 
gets into 





corners, 


—— - 


other tight spots 
impossible for other 


sanders. Eliminates 








hand sanding 





Ask about these other popular Weller tools — 


in +e 


Write tor catalog and soles promotion material 


WELLER ELECTRIC CORPORATION © Easton, Pa. 


1#S 








A 
Newest 


Weldwood® 
Wizard 








order 10 
you! 


‘ahbel 
jobbe ATERpROOF 
‘-ESORCINO! 


GLUE 
PLYWOOU 


SJ 


focuses springtime, everyone's in the market for a foolproof 
waterprool glue. Meet this demand with Weldwood’s newest 

an absolutely waterproot glue that's twice as easy to sell, 
because (1) it has the magic Weldwood name, and (2) it 
comes in handy home sizes — 4 pints, pints, quarts, gallons. 

Weldwood Waterproof Glue is so waterproof it actually 
exceeds government specifications for marine use. Positively 
withstands moisture, boiling hot water, steam, mold, fungus, 
mild acids, alkalies; any climate, any weather. Easy to mix 


and apply 
UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Organization 


HiA4 6WP, 55 West 44th New York Sh. N 5" 


~ 


Dep Street 


ihG 


{ fiié 


News of the Trade 


Manufacturers’ Agents 


(‘Continued from page 184) 
. nattanoova Tet het 
Llerriloriail appointments were 
announced in the March 15 
issue of HARDWARE AGE. but 
tre iine tney represent 


inadvertently omitted 


Bostrom Mfg. 


Doyle hrothe Vionty rT) 
ery, Ala., has been appointed 
Bostrom Mfg. Co... Mi 
WaAUKCEe. VW : i it repre 
entative n A abama, (r9e@0o7 


yia, Missi 


ippi and ljorida 


Ace Rubber Products 
Ace Rubber Produet Ire 


Akron, (ohio ’ i appo nied 
‘ N Hind 1 Ppresentative 
in California \ iia and 


A PiZzona 


DeLuxe Saw & Tool 


Deluxe Saw & 
High 
pointed Pete 
quah, Wash ts West Coast 


repre 


Point, N. C., has ap 


entative 


Ace To Hold Toy Show 
June 3-5 in Chicago 
The 


and toy nov 


summer convention 
lates for Ace 
Hiardware Cory 
VNOL@s ale) are 
nov ' T Cid awl Ace 
avd VHrerniotine 

( harie 1} VicClasl 
inage the now Al] 


| rig \W rier L” pt 


gift 


and 


{) A Smith, a buyer and director ot 


\.-O., wholesalers ot (Omaha. 
with an engraved 


the lhe 


Conley, p 


wrist 


firm presentation 


HAKRDWARI 


wati h 
here is 


resident and treasurer of the whole 


mercnandise Vill e nown 
In additior thers A he 


‘ ; aga? , 
gGeaiel iSitie rie Thy 


Bicycle Institute 
Elects New Officers 


R i sell Clarke Yas 
ectea pre dent of tne 
Bievele Institute of America 
“a “tn annual convention 
boca Raton Ila Hie 
det ne Westfield 


Via 


Pa i reelected first vice 
I i! \ VY olford 
Kal i f Vie as elected 
on é sident ind 
Horace M. Huffman Jr., Day 
LOT ‘) i at 
tal rred A Make ind 
} i Aur i I ‘ i 
treasure ind exe ‘ ‘ 
eLal ‘ 


Bernard Hoffman Joins 
Seal-O-Matic Corp. 
He rnara 


Hioffman ha npeen 


ippointed sale nanaye! if 
tre Seal-O)-Mati 1) pense! 
Corp., New York, N. Y. He 
Will Also iper’ e ale for 
the affiliate organizat 
| ish Ko (opener ¢ 

Mr. Hoffman forme ’ 
(1) oT leaie! Lif 
Dic Produ lY 


StoAco Names Davidson 


Lloyd Kk Davidson ha 
Heer ADDO nted venera Hit 
manaver of Storm Window 
of Aluminum. In lle had 
been a Or Alt manager 
it Ne ft he pa ) 





W right . 
Neb was ree 
bey 90 


W ithelmy 


ently honored 


years of service to 


being made by | { 


saling oOmpany 
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In POPULAR SCIENCE, SUCCESS- 
kFUL FARMING and a dozen maga- 
Z 
l 











ines your customers have been read- 
ng tor years how thrifty, trouble-free 
Campbell-Hausteld portable’ outfits 
can spray paint four to six times faster 
than they can brush it... easier and 
better too. They also do other jobs... inflate tires 
lubricate cars, trucks, tractors. Illustration 
Shows Pressure Queen .. . exclusive four cylinder 
construction . up to 3'4 cubic feet of air at 45 lbs. 
pressure pu/lsation-free without air tank. 
Built for heavy duty 
. out - performs 
them all... pays for 
itselt fast... Write 
tor catalog of the 
Complete Line to 
THE CAMPBELL- 
HAUSFELD CO. 


Harrison, Ohio, nam- 
ing your jobber. 


CAMPBELL-HAUSFELD 
Portable Compressors 


Pressure Queen 





 Self-Selling 


\ DRILL 


Cabinet 





Really Sells 
High Speed Drills 


Complete range 1/16 to '/2 by 64ths 


From your jobber or 


Henry L. Hanson Company 
27 Union St Worcester. Mass. 


215 Railroad Avenue. 
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TACKLE MASTER 


(4 


TACKLE BOXES 


complete line of tackle boxes 
including No. 252 -— world’s 
largest seller, and No. 2006 
TACKLE MASTER — the only box 
that takes ai! gear 


us CHW 


MINNOW BUCKETS 


only line with a bucket for every 
type fisherman; featuring origi: 
nal Falls City AIR BREATHER, 
oaly authentic Air Breather on 
A 1 Aes loday 


Os oben Ton CMORTE ¢ 
LINE OF TACKLE BOXES ™ . AFIELD 

AND) MINNOW BUCK. hs 43 
—r tis NATIONALLY AD- Ans 
















( VERTISED A er. 
¢c - ‘ / oS ~ - ‘ + | 4) 
FIELD L nn ) , ‘ 7, 
. _s “9 * 's Largest 
STREAM 7) ~ F ’ The Wertd's Lorgr 
FISHING ANNUALS Manstocturer 
OUIDOOR, | Tech's ) Somne 
ats 2 vinnow buckets 


FALLS CITY DIVISION 


STRATTON & TERSTEGGE CO., INC., 
P.O. BOX 18597, LOUISVILLE, KY. 















BUT 
THERE IS A 
DIFFERENCE 
! 


ALL PLASTIC PIPE IS 
ROUND, BLACK AND 
HAS A HOLE IN IT... 





e 








® 


GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 
Is MEASURED and MARKED 
Every FOOT and 10 FEET... 


You save selling time your customers save 
installation time ... because every coil of CRES- 
LINE Flexible Plastic Pipe is carefully measured and 
clearly marked every foot and every 10 feet. It's just 
one measure of CRESLINE’s superiority. CRESLINE 
is made with the finest 100°. virgin materials sup- 
plied by two of the biggest names in plastics Du 
Pont and the Bakelite Division of Union Carbide and 
Carbon Company. CRESLINE is manufactured under 
the strictest quality controls in the industry and 
every foot is guaranteed right in writing. Every order 
is shipped within 24 hours. Add these to CRESLINE’s 
effective dealer support 
and “packaging for 
profit’ and you can 
readily see why CRES.- 
LINE gives you  big- 
profit, big-ticket sales. 
Write for literature and 
the name of your 
CRESLINE = representa- 
tive, 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


NSF APPROVES CRESLINE 


CRESLINE NT, 758, 
100% and Double jet are 
approved by National 
Sanitation Foundation 
for transmission of 
drinking water. 





FREE TO JOBBERS 


SLIDE RULE DATA CHART. Quickly helps 

. 4. you find answers to such problems as 
friction loss, pressure drop, GPM flow, 
etc. Write for details on how to get 

& your free plastic pipe “Date Chart.” 


oy 


” 


EN 
a 


CRESCENT PLASTICS, INC. 
Dept. A-6,955 Diamond Ave. ® Evansville 7, Ind. 
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News of the Trade 


DEALER BRIEFS: 





: 


(Continued from page 173) 
John Fix, is a branch of the 
main Cornell store at 107 
Lake Ave., Tuckahoe 
front and rear parking areas 
are provided 


Ik ree 


Delta. Ohio Donald 
Davenport kicked-off t h e 
opening of his new Daven 
port Hardware 
store, recently, with a full 


self-service 


page advertisement, free 
vases, orchids, candy and 
balloons, and many doo! 
prizes. A paint roller and 


given with each 
purchase. The 


event was 


pan was 
yalion paint 
two-day 
attended 


neay hy 


Minn Roy 
Kuehn 


Farmington, 
Kuehn, owner of 
Hardware of Lakeville, 
Minn., has bought the fo 
mer Carpenter Hardware 
store here. It is renamed 
Kuehn Hardware Wally 
Langhorst is the manage! 
for the new store. Formal! 
opening events will be held 
after completion of restock 
ing. Mr. Kuehn is a 27-yea! 
hardware man 


kort W orth. Texas Har 
ley D. Webb, local builders’ 
hardware supplier, heads up 
the firm of Webb Builders 
Hardware Inc., which opened 
March 1 at 1825 Main St 
Besides bidding on commer 
cial work, the firm is both 
a retail and wholesale outlet 
It is a franchised outlet fo: 


many principal builders’ 
hardware lines 

La Belle, Fla. The old 
Jennings Hardware, a La 


Belle landmark for 44 years, 
has been hauled away and 
replaced with a 4600 sq ft 
modern structure, three times 
as large as the old building 
The site of the original store 
will serve as a parking lot 
for the new business 


Milton, N. ¥Y G. J. Booth 
Hardware, established about 
1880 by A. J. Booth, Sr., has 
been sold by Mrs. red WwW. 
Thiell, his daughter in law, 
to Mr. and Mrs. Charles 
Feihel. Mrs. Thiell has oper- 
ated the business since the 


death of Mr. Thiell in 1955 


Hopewell, N. J A 19-day 
sales event this month marks 


HARDWARE AGE, APRIL 26, 


the 30th anniversary of Her- 
bert F. Rorer in the hard 
ware business. Sale 
on merchandise plus door 
prizes and gifts mark the 
event. Mr. and Mrs. Rore 
bought their store from E 
(;. Day on April 1, 1926 


prices 


Medford, Wis Lorin 
Heimer! 
Heimerl’s Hardware store on 
Main St. in the 
jJacent to hi 


recent ly opened nis 


building ad 
brother's va 
store He was a sales 
representative for Janney, 
Semple, Hill & Co. at Me 
Cook, Nebr... and Minne 
apoll $, Minn 


riety 


Wyandotte, Mich RnR & K 


MKlectric and Hardware 
store was recently opened in 
Kcorse Township with a 10 
day grand opening celebra 
tion Partners in the firm 


Kelly and Wi! 


liam Rinehart 


nree tohbert 


(Culver, Ind Jo epnh 
Heiser has bought Burr Oak 
Hlardware from Paul Steele, 
who has retired to farming 
No changes have been an 
nounced for the thirty-yea! 
old business 


Farwell, Ozmun, Kirk 
Opens New Warehouse 


Farwell, Ozmun, Kirk & 
Co., St. Paul, Minn... whole 
saler, has opened a new 


warehouse expressly for floo: 
coverings 

Located at 635 N 
the Midway, St 
easily 


Prior in 
Paul, it | 
Twin 
All floor COV 
ering stock has been moved 
out of F-O-K 


house, 


accessible Lo 
Cities’ dealers 
main Ware 


The new warehouse is one 


floor with special trackage 
facilities for faster flow of 
orders. There is ample space 


for truck loading. The build 
ing is equipped with latest 
machinery for loading and 
unloading floor coverings 

Offices and 
main at the main 
in St. Paul 


showroom re 
building 


New President Named 
At Ingersoll Steel 


Stephen L 
been elected 


Ingersoll nas 
president and 
general manager of the Ing- 
ersoll Steel Div., Borg-War- 
ner Corp. He succeeds H. G. 
Ingersoll who retired 

The new president had 
been executive vice-president 
since 1954. 


1956 















LIST PRICE 


ANTI-SYPHON CHECK VALVE $0 


Full water-way.No restriction, 4 pipe 





UNION VALVE (Non-Union $2.80) $380 


Swivel seat for long life, %4'' pipe 





POP-UP SPRINKLER HEAD $716 


Pops up 1'2” above grass 


































REGULAR SPRINKLER HEAD 


4 ye ¢. 
ee \ el 
Fully adjustable, solid brass — 2 


Hose To Pipe FiTmiNcs §«6=6ssgg.-—s FE oow to make money 
on repair handles 


[ nion s ‘Right Repair I] indle Plan” make . stee] goods ind 


shovel handles much impler to stock and more profitable 











HOSE Y 1? 


ideal for Siamese connections 





OUR PRODUCTS MANUFACTURED FROM HIGH QUALITY BRASS, to sell 
GUARANTEED AGAINST DEFECTIVE WORKMANSHIP This is because Right Re pat handles are exact duplir ales 
PRODUCTS SOLD THROUGH YOUR LOCAL JOBBER ONLY ivi quality of ash. Sic¢ shape and hore ol the original tool 





handles thes (ite de ii ned lo replace When i} ed if} ribet 
Fork & Hoe ¢ ompany tools (Green Thumb. Flex * Beam 
Razor-Back. Red Hawk) you can guarantee the repaired 


CHAMPION BRASS MFG. CO. 


1460 NAUD ST. © LOS ANGELES 12, CALIF. © CApito!l 1-2108 


tool will have the same hane and balance as the original 





tool bhey will il ‘) perpral comparable tools ol other Triiiti 


ulacturers better than any other handl 


Numbering plan makes if easy 





ee Sa ail ™ a ee 


Every tool is permanently 





stamped with both its tool UNION FORK A& HOE CO A44” 
TO REPAIR CONRPCTLY USE 
number and its repair RIGHT REPAIR HANDLE NO 1ORA 


handle number. 








se en sontick nea <del aii 
The repair handle with | mama aiaaaaa alana samaed it 
this same number is a UNION FORK AHOF CO. 





RIGHT REPAIR HANDLE NO 4O2 


duplicate of the original th fe 
f J UNIVUN MZvVALII y 








handle. 

















YOU SEE THEM — — 
’ ‘ 
SF uorywucre Ask your Union jobber 
a or send for this 
Be 'C for Quah NEW HANDLE INDEX: 
HIGHER QUALITY LOWER COST 
1956 edition lists the identifying num 
bers for all standard patterns of forks, 
hoes, rakes, other steel goods and 
' shovels, and the corresponding num 
Cutlery Company * READING. PA. bers of Right Repair Handles made to fit them. Makes it 
easy to order exactly the handies you need and to supply 
the correct repair handle for each tool 











r | 
a 
oa (tn 


THE UNION FORK & HOE COMPANY 


Columbus 15, Ohie 
PLEX © BEAM Forks + PAJOP BACH Shovwetls 
MOST COMPLETE LINE OF GARDEN CUTTING ifele) a" Green Thumb ond Bed Hewk Lawn, Garden and farm Teols 
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Versa Products Names 
Coe Sales Manager 


f ‘j ; 
of 


Produc ts 


division 


Ver Si Lodi, 


Locke 


(pnio, re | 





LESTER COR 
Mfg. Co., has appointed Les. 
ter Coe sales manager for 
if do-it-yourself wrought 


iron columns 


Four Staff Changes 
Are Made at Simoniz 


railings and 


Simoniz Co.. it} 


( hicago, 


OBITU 


0. H. Mann 


i Vann, 69 
dent and 
ait 


Vice-prensi 
yeneral manayet 


Higwinbotham Pearisatone 





MANN 


liardware ( o 
Dallas, 
died 


wholesaier of 
Texa Lvs0 


taste) 


ince 


Sunday after a 


mild heart attack. He joined 
the firm in the 1920's a 
4a retary treasure! lle Was 


a past president of the Texas 


Wholesale Hardware Aasn 


Henry P. Sundeen 
lienry P 


uret 


Sundeen tren 


and o-year employee 


of Our Own Hardware Co 


dealer-owned wholesaler of 
Minneapolis, Minn., died on 
April i lie bewan with the 
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ec} N. ¥ 


has made the following staff 
change 
( naries \ 


director of 


formerly 


Lipp 


“aie Vice-presl 


dent in charge of marketing; 
tert { trea 


arr, formerly 


surer and controller, vice 
charge of fi 
Robert C. Shropshire, 


formerly 


president in 
hance 
vice-president and 
vreneral 


Ltd ( 


manager of Simoniz 


inada, vice-president 


in charge of foreign opera 
Lion and Charles G. Kin 
deiberyer, formerly person 
nel Manager, assistant to the 


pre sident 


Business Up 43 Pct. 
Says N.Y. Wholesaler 


1 45 percent increase in 
volume in 1955 was reported 
at the annual spring sales 


Northeastern 
Ire VMamaron 
Pres. Wilfred R 


Kahn also reported that 1956 


meeting of 


Wholesale) 


volume |} runniny v4 percent 


ahead of last year 

4 new feature of the meet 
firm in v2] erving in tne 
finan ial and auditing end 
of the busine lie advanced 


to ca nier, and Wi elected 
treasurer in 104s Hi id 
den death wa caused ny 
cerebral hemorrhage 
Edward A. Mahoney 
Kdward A Mahoney, ile 


treasurer and co-founde} 
with his father of the David 
Viahoney Co... hardware re 

Laliel of Schenectady N 
y died March 24 at hi 

home lie wa a past-presi 
dent of the New York Stat 
Retail liardware Assn 
(1931). He joined his fathe 


David Mahoney, in the firm’ 


founding while a 


very youny 
man Hy) father died last 
year at an advanced nee 


William C. Cook 

William § ‘¢ 
Wear-E ve 
Aluminum 
{ o.. 


f ook. i4 si 
fo. 
Utensil 


Phila 


falesman 
(ooking 


died April 5 in a 


delphia, ra., hospital A na 
tive of Baltimore, Md., M: 
(‘ook covered the Philade! 


phia, Washington, D. C., ter 
ritory 


L. St. John Keeler 
John 


miesman Tor 


Lewis st 


si. a 


kK eele! 


News of the Trade 


{(,lifpert 


ng was a program in whicn 
all of the 32 Northeastern 
alesmen instalied locks in 
moors EU n salesman Wa 
vyiven a tool kit, a io K and 
Pe | doo! 
Howard W eiser. advert 

ing manager, said the 1956 


advertising program calls for 


the addition of new four 
COLO! Hookiets and special 
ea Ssonal promotion pieces 


McCulloch Motors Corp. 
Acquires Scott-Atwater 


MeCulloch Motor 
los Angeles, Cal., 
chased Secatt 
Co. of 
The company 
ated by Me 
wholly owned 


(orp., 
has pur- 
Mfg 
Minn 


opel 


Atwater 
Vinneapolis, 
will he 
illoch as a 
ubsidiary 

the 
S50 


(Combined ales of 


companies will be about 
million a 
Scott 
under 


MS mt 


year, spokesmen 
Atwater 
manayement 


and H. B. At 


aid will re 


——_ 


rigifi 
( Ie 


watel 


& Kennett Mfg. Co., George 
town, Conn fo! wr years 
died April 9% after a long 
Tit lie traveled the New 
Kngvland States for hi first 
Jo Veal His last 33 years 
wer pent in the southeast 
ern tate lie was a mem 
ber of the HARDWARE AGI 


50-Year Club 


Cc. C. Abercrombie 


(Cyrus ©. Abercrombie, 43, 
the 
King 
Atlanta, 
recently nt i private 
lie tarted with 
an office boy in 


whole 
Hard 
died 
hos 
the 
192Y 


and 


ales manawer of 
ale divi 


Ware { ‘).. 


LOT) of 


(,A : 


pital 
firm a 
lle 


Wiis 


Wii later a buyer, 


yromoted LO whole Hie 
I 


aAies mManaper last yea 


Kine Hardware is a whole 


aier, and ALSO operates it 


number of retall Lores 


Charles K. Hiil 


Charles K. Hill, presi 
dent of Hillwood M ig _o., 
Cleveland, Ohio, died March 


Bh. 


28% at Euclid Glenville Ho 

pital. He began working at 
i with A ke (Converse tack 
firm, and later became part 


After 


with 


ownel 


absorbed Atila Tack 


Co... Mr. Hill and two of hi 
ons formed their own tack 
manufacturing company 


Louis Seiden 


of 


Louis Seiden. 
and 


president 
Melnor 


co founde! 





HARDWARE 


( onverse Was 








DONALD H 


CULVER 


2 Appointments Made 
At Weber Engineered 


W ebe} Iengineered Prod 
uct In iA appointed Don 
ald H. Culve ale promo 
tion manager ot the tCnore 
master Div and (hartl J 
Bec] “ i tant to tne 
pre dent 

Vii ( ulvel Vil witn tne 
Cinecinnat!, Ohio, Transit 
for eignt CA! 

Metal Product ( Inc., 
Long Island City, ? y died 
April | at Mt nai He 

pital His home was at Longs 


Beach, | 


Martin N. Stocker 


Viartin N tocker, 745, for 
mer a istant buyer and 4» 
yeu! evtleran “at iT iknap 
liardware & Vify _oO., oul 
Ville, KY} died March 1 at 

t. Joseph Infirmary lie re 
tired WW iU40 


Max C. Schuemann 
Viax scenuem 


ann, 0U, Co 


Ownhe! of schuemann Bro 

Hardware, Chicago, Ill.. fo 
1 yea! aT I a n 
Presbyterian Hospita after 
a hol th’ re 


Joshua P. Claridge 


Joshua PP (Claridge io 
ownel of a (Cnicago iil., 
hardware tore, died on 
Mareh 3 at Hine Veteran’ 


Ho pital 


Central States Club 
To Hold Golf Outing 


(entra! State Hardware 
(lub will hold it Ixth an 
nual goll party on June *, 
at Chevy Chase Country 
Club. Wheeling [| 

Frank M. Hagerty, vice 
president of the club, is gen 
eral chairman for the event 
Besides golf, inch and din 
ner will be served, and there 


Will Hhbe entertainment! 
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A report in pictures of events in the trade 
HA Photo Angles Te 


New othcers ot the South Dakota Retail Hiardware \asn 


st annual convention 
right) | > 
©. R. Baily, Sioux Falls 
don [hune Mite hell 


Selby 


elected at the > | in O1oux alls re 


Peterson, Bradley, president 


ree« lecte d secretary 


cently are (lett to 


treasurer: (sor 


vice-president and k. & 


Pressle: 
named ae the ‘ 


xecutive board to replace i VI 


err expired 


Karbe: whos 1 


‘ — 
ee ‘ 7 " 


- 
~s 


/~ 
- 


j Attendants at the recent Hardware Mana rement Oo hool ot 
ryt 


(Ohio State { 
Ate. were (from lett 


st row) R. Miller, Plymouth; Richard 
Perkins, Middleheld \. 1 loos, Worthington lames Ivor barmeraville Robert | arl 
4. H. Freeman, South Point (From left, Znd row), | | Loeffler Springheld 

(‘ohen, Columbus: Miss Margue rite Loos tate supervisor Donald Keaver. 

us Max Russell lenera ( I ( urtiss ‘ onneaut Miss loreda er an 
Walter Katlhft, Payne }. ¢ Fretwell, Rittman: Lowell Sv 
row he Hf Part ( restline \ Musi x 


La (,range Donald ( harton, ‘ 


niversity, “olum 


Kaiser Port ( linton 


( olum 
(,arrettaville 
vartz. La Rue (From left, jrd 
yivania;: William balderoff, Erie, Pa W. I 


anton } N | uttenbere ( edarville ( harles 
Cincinnati: William Turgeon, Columbus; D1 W 


Ta director of school 
Olmsted, lr , Ohio Hardware \asn Columbus 


< 


Krylon nt 


. 
worriatown 
? 

Va manutacturer 


re 
cently held its national 
eales meetin 
York 

friigigni 

16 

left) 
president ma . 
Baker, lack Hildret 
ward Hlerter bial 
tdward Lindgren 

Ha: hheld Mas» slhe: 
mer and kKmery ledd 
Similar meetiny 


held at ( | 


Wwe te 


NcavoO and Oan 


} reatie is ‘3 


At tee ta 
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the 
something 


NEW 


in 
metallic 


paints -y 


Ry 2 




























The World's Finest 


Home Decorator Finishes 


For Ornamental Trimming and Gilding 
on WOOD, GLASS, PLASTER, METAL & CHINA 


At last a metallic paint designed for home appeal! 
New MET-L-NAMEL by lIlbronze made of the 
finest pure metal powders for long lasting brilliance 
bottled in easy-to-use 2 ounce screw-cap glass jars and 
attractively labeled in the product's own color for fast 
turnover and big profits! 


iy 
Dramatically Displayed to ® , 


SELL ON SIGHT! 






ave 
» Lea 


This beautiful 3-color counter display box holds 2-dozen 
Met-L-Namel jars a vivid array of bright, brilliant 
colors that’s sure to attract every customer. Choose from 
3 popular assortments and refill packs. See your supplier 
or write for details 


8 NEW BEAUTIFUL “TREND COLORS: Chrome Aluminum 
Piatinum Silwer * Bright Geld * Antique Geld * Brass * Copper 
Wrevght tren Black * Wrevght tren White 


£ 
, 


Another product f 
S BRONZE POWDER CO. In 
| A\\ Ls) £04 , er... oe a0 / 






vv 
NAMT 
LaRRONT I ’ 









JOHN W. WALKER 
completed 50 years in the 
hardware business in 
March, 1956, and now 
operates two hardware 
stores in West Middlesex 
and neighboring New Wil 
mington, Pa. Walker 
Hardware was opened in 
West Middlesex when Mr. 
Walker was 21, and in 
1953 Mr. Walker bought 
Wright Hardware, which 
had been operated in New 
Wilmington for 51 years Mi Walker’s first in- 





ventory totaled $4,000, he recalls, and on opening 
day his sales were 45. All of his five children 
three of whom are married daughters, have 
worked for Walker Hardware Both sons work 
in the stores, and Tom is a partner and manager 
of the New Wilmington store. A member of the 
National Retail Hardware Assn. for 30 years, Mr 
Walker is also a director and vice president of 
the West Middlesex Bank. He is active in Kiwanis 
and was a charter member of his local club. Hob- 
bies: hunting and fishing 


(Continued on page 194) 
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THE PROFIT TARGET 
WITH Luh-a-Spray 


Dry graphitic LUB-A-SPRAY is the 
proven all-season lubricant that 
works everywhere. Weather- 
proof, greaseless, oilless, drip- 








less and stainless, it's perfect for 
metal, wood, leather and rubber 


Handy plastic 
puffer-gun air- 
floats LUB-A-SPRAY 
into hard-to-reach 
places. Refillable 


shop-size dispensers 
















also available 









Colorful displays assure year-'round 
repeat sales and steady profit. 
ORDER NOW from your supplier. 


PANEF MFG. CO., INC. “wiscoxsiv 








Economical 
Proven in use 
High Flash Point 
Slow Drying 
Long Leveling 
Pleasant Odor 


Fast Turnover 









TURPENTINE & ROSIN FACTORS INC 


=; 


Greater Markup 








Gal. GQOts Pix. VPs. 
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WALSCO 













Here's the best White Tape rule value 
ever offered. Die cast case, heavily 
chrome plated. Ne. BO6GW Made in 6 


ft., 8 ft., and 10 ft., lengths _ soon} 
« ; 
a ‘Ss : — 
ah ) al 








A real buy in 50 and 100 ft. White 
Tapes in beautiful and durable leath 
erette cases. No. SOGWIL - 50 ft. No. 
SIOWL . 100 ft. 





SF 


No. 718 Utility Knife. Fine quality, 
rugged, five extra blades in handle 
-—@ fast repeat selier at 75« 









Walsco Chain Door Guard 


with welded steel! links. Each 
on display card. Ne. 203 
brass or bright chromate 
finish 


WALSCO 
PADLOCKS 
Every size for every 
purpose. These low 
priced locks ore mos! 
popular in corded as 
soriments 


Send for 
complete catalog. 





Exclusively 
used in... 


bs 


The world's foremost 
home prelabri« ators 
selects E-Z-SET be 
Cause its superior 
quality and durahil 
ity meet the high 
standards Of National 
Homes 


SELF - ALIGNING 
FOR FASTEST 
INSTALLATION 


(only 3 factory-assembled units 
fitting together with 2 screws.) 





Full 1/2" throw latchbeolt « One piece knobs 2-1/8" dia 


Heavy duty latch; all stee! and brass parts 
Stee! parts heavy cadmium plated, no die-casting 


Cencealed screw roses * Roses 2-9/16" dia 
Brass snap-on rose (held by spring) prevents belts from loosening 
Lecks completely reversible « 5 pin tumbler solid brass cylinder 
For 1-3/8 te 1-3/4" deers (up te 2-1/4" on request) 


GD SS SS SD ED SD SD GD GD GD GD GD GD GD GD GD GD GD GD GD OD GD @ ® OQ, 


ALSO, other favorites fromm our complete 


line of builders hardware 















INTERIOR 
SECTIONAL él LOCKS 
ENTRANCE » for possage 
DOOR a chamber 
CYLINDER A bath 
LOCKSETS . and closet 
with full 
3/4°° throw 


a4, 
ve APARTMENT 
ENTRANCE 
SET 


© an am aw @® © oe © @® O® O® OD OO O® O® 2 OO OOO Ow ea” 






SCREEN AND 
COMBINATION DOOR 
KEY LOCKSETS 
(also oevaileble in 
plain lock style 


GPS SSS aaa 
Sn amamamanes ae enanenananenananenaenanaan 


Over 25 Years Manufacturing Fine Builders Hardware tLxctusively 


NATIONAL HARDWARE 
CORPORATION °°" Prk '¢ 


NEW YORK 
Chicego: 205 West Wocker Drive 











Hardware i ge 
90 Year Club 


Continued 








WILSON PUGH started 
his 51st Year itl the whole 
sale hardware business on 
New Year’s Day, 1956, as 
traffic Mmanayel Of Mi 
Gowin-Lyons Hardware & 
Supply (‘o.. Mobile, Ala 
beginning his career at 
the start of the year 1906 
with Young Hardware ¢ 
in Mobile, Mr. Pugh wa 
an order clerk in the 





heavy hardware ware 
nouse in those aay , he 
recalls, a day’s work wa measured by the time 


required to complete the task at hand, rathe 
than by the clock. When the Young firm was con 
solidated with Southern Hardware & Supply | 

following i tropical hurricane which pul Young 
out of business, Mr. Pugh went with Southern 
and became manager of the order department. He 
later went on the road as a sales representative 
succeeded by McGowtin-Lyo fol 
lowing the 1912 recession and Mr. Pugh was re 


Southern was 


turned to the office, where he started what is now 
the traffic department. With the advent of Inte) 
state Commerce Commission regu! ition of freight 
and shipping rat: Mr. Pugh became an expert 


on freight tariff 


FRANK HAY, who h 
been in tne hardware 
business for 5] ears, nas 
a reputation tor a neat 
store. Daily housekeeping 
attention is given to Ha 
liardware at Storm Lake, 
lowa, which shines from 
front to back inder tne 
care Ol iis OWE] Mi 
Hav started in hardware 
at the age of 14. He late) 


went to Storm Luke with = 





his father and in 10924, 
engaged in the hardware business there. Although 


not proud of his record last year, Frank Hay con 


siders fishing his one important hobby. He is very 
much interested in lowa’s great corn and hog 
raising programs. Storm Lake is located in an 


area where mui h corn 18 raised and nog ire a 


major factor. 
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mew ! 
magnetic 


power 
latch 


only aoc list 


MOST POWERFUL 
YET LOWEST PRICED 

















* Unconditionally guaranteed 


* Powerful 10 Ib. holding force keeps screen, sliding, closet 
and every type of cabinet or locker door in home, pliant, office 
or store firmly closed even if warped or sagging. 


+ Fast, foolproof patented (pending) self-aligning installation. 
* Exclusive pivot-cushion action 


* Lasts indefinitely 


no working parts to get out of order 
Write for full details today. 


HEPPNER saces company 


Round Lake, tllinois 
SPECIALISTS IN MAGNETIC DEVICES 


7 : 
Ze ‘VWudstttt. 






LOSET 
RODS 













AVAILABLE IN 4 SIZES 


TO FIT ANY SIZE CLOSET RUST-PROOF 
THROUGHOUT 
No. 10-) @— Extends 18” to 30” LL 
No. 10.30’'~ Extends 30” to 48” uTY 
No. 10-48"—Extends 48” to 78” ape OF HEAVY-O 


gTeet 


No. 10-72’'— Extends 72” to 108" COLD go.Lt 















INDIVIDUALLY P 
ACKED 
CORRUGATED CONTAINERS 


et 
OUTS gett 
Quality designed and beau- 
tifully finished for lasting 
service in modern everyday 
living such as you find 
in all Rockwood products. 


NICKEL 
PLATED 


FINISH 
mi, 
‘)\te 
a reguit 
ROCKWOOD 


MANUFACTURING CO, 
CKWOOD, PENNA... PHONE 2891 






Se; other. 
te Vig one wall to the ° 
thing TT come between us 


2 Rockwood Close? Rodi* 


> 
© 








I 











rR Oo 
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Tie-in with Tremendous Local 
and National TY Campaign! 








yr RETAIL 


? 98° 


Good Housekeeping 
PINT 


Need . 


PINT SIZE 
MAKES @ PINTS 


Guaranteed to outperform- 
Guaranteed to outsell 


ANY OTHER LIQUID CLEANER 


Professionally cleans rugs and upholstery at home. 
Makes colors bright as new instantly! Magic action 
seals fibers—retards re-soiling! Wonderful for all 
washable hard surfaces. Also available in gallons 


and half gallons. Contact your local representative or: 


Glamorene, inc., 270 Park Avenue, New York 17, N.Y. 
The only liquid rug and upholstery cleaner officially tested 
and approved for hotel use by York Research Corporation. 


195 











a 
| 


ow he 








mao 





wry 
PARA Coe 


Washburn Androck Line 
Uses Decimal Packaging 

The Washburn Worcester, 
Mass., has adopted decimal pack- 
aging for its Androck line of wire 
hardware 


Co., 


The new catalog has been circu- 


CP Fe nite 


of ANDROCK HARDWARE 
CATALOG No. 556 
April 1956 























lated showing boxed quantities of 
10, 20, 100 units. 

‘This will simplify 
inventories and pricing, and should 
reduce distribution to the 
the company said. 


50, or 
conversion 


costs 
industry, 


Landers Reduces Prices, 
Holds Margin Line 

Frary & Clark has re- 
duced the retail price of its auto- 
matic frying pan from $19.95 to 
$17.95, and the cover which fits it 
from $3 to $2, while maintaining 
customary 


Landers, 


distributor and dealer 
profit agence 
H, Perkins, 


SP housewares division, 


sales of 
made 
“This is 
one more step in carrying out Uni 


manager 
the announcement saying, 
versal’s policy of maintaining dis 
tributor and dealer margins while 
matching retail prices.” 


Mr. Perkins also made known a 


196 


HARDWARE BUSINESS ? 


el 
7...) 
Bpeseemene 





A we oy 





-home or sell-it” of- 
all-new 1956 | 


dealer “‘take-it 
fer the 
( offeemati 
the 


fiy ee 


on niversal 


lnder plan, dealers who 
Coffeematics at 
the 
more than $8 below list price. 
Perkins said that 


new model has indicated that dea! 


purchase list 
one at 


Mr 


demand for the 


price, receive sixth 


ers might want one for their per 
If not, the op 
tion of selling it at a much highe 


sonal use they have 


margin of profit 


Aluminum Prices Rise 
Aluminum Co. of America, 
Pa., 


increase 


Pitts- 
recently announced a 
of 1! 


aluminum pig and ingot, 


burgh, 
price e¢ per pound 
on basic 
and semifinished and finished mill 
products. The Al- 


coa's base price for aluminum pig 


increase makes 


24¢ a pound, and 25.9¢ a pound for 
99 percent plus aluminum ingot. 








Sixteen Wholesalers Use 
Million Meyer Broadsides 


Over a million copies of a six- 
page broadside put out 
Meyer Merchandising Service, Inc., 
of Chicago, are being used for 
spring promotion by 16 whole- 
salers in 12 states. 


sale by 


Filled with sale-priced items, the 


broadside features outdoor needs. 
Wholesalers participating are 
Allison-Erwin Co., Charlotte, N. C.; 
Canton Hardware Canton, 
Ohio; W. W. Conde Hardware Co., 
Watertown, N. Y.; Fulton, Mehring 
& Hauser Co., Inc., York, Pa 
Hassco, Inc., Denver, Colo. 
Kelley-How-Thomson 


Co., 


Du- 


Co.., 


(Continued on page 198) 


Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 





Sharp-Eyed Readers 
Catch Quiz Error 


(Continued from page \4) 


No 5 asked, 
illustrated hammers 


Quiz. Question 
“Which of the 


will be found in most upholst 
shops ? 

The answer was give as ham 
mer “¢ This was wrong The 
correct answer was hammer “D.”’ 
In the printing of the issue an 
error Was made in labeling the 
hammers Hammer “C” should 


have been marked “D,” and “D” 
hould have been marked “C.”’ 
Question 10 in the quiz asked, 

“What is the most popular tooth 

count in saw “E The correct 

answer is & points or 7 teeth, not 
the 24 given in the issue 

We are still slightly groggy from 
the flood of letters we received from 


out 


eagle ¢,y ed 
these 


readers pointing 
How the 


veloped, we can't explain 


errors errors de 
The quiz 
material was reviewed by out 


an 


standing hardware merchandise 
authority 
Then, 
the 

But at 


fact 


to insure it being correct 


apparently, gremlins got into 
and messed it up 
least 
That is 


readers 


type 
we are certain oj 
that HARDWARE 
thorough 


know 


one 
AGE 


sharp and 


are 
they 
hammers 


and 
their saws 


and 
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More profit on 


oy HOUSEWARES 


with these 
high-quality 
fast-selling 


BRUSHES 













Put this good-looking dis- 
play of quality household 
brushes in a good trafhic 
spot and watch your brush 
sales climb. Profits, too 
—not just 3314%, but 


a full 374%%—for you. 
appealingly displayed 


Kellogg @ Grushes 


famous name... famous brand 


KELLOGG BRUSH MFG. CO. 
Westfield, Mass. 


colorful merchandise ... 





FOR 
ee a 


HOUSEWIVES 


OVER 
CAMPFIRE 
/ \ OR KITCHEN 


: / RANGE 
a 


THE NEW PAULSON. WARE Aluminum Griddles offer you dual 


marke? pr« ofits For the home nese new Gariddiest are sea on 
nitcnen range and barbecue if For the can per ney re tup 
pied w t? ron te gs reversi Die for mountir gq over low or } gh 
Ope fire 

Quality thick oluminun Exclusive under-rib constructior No 
prear pin Easy to clean. Broils to perfectior 


GUARANTEED NOT TO WARP 
Wire or Write Today for Details 


PAU LS@ li 


MANUFACTURING CORPORATION 









FALLBRPOOK CALIFORNIA 
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“For Safety Sake 











If You’ve An Eye 
For QUALITY 


and PRICE— 
Switch To 





RIM KNOB and BROAD BEVEL 


LOCK SETS 


Yes sir, Mr. Hardware Merchant, we've concen 
trated on provilip It 45 possib le to build much 
more-than-ordinary quality into laylor products 
and keep the prices at VOLUME levels in alert 
hardware stores throughout America liere are 





(wo good kamples basi bread and butter 
items with the dependable Taylor trademark, 
good for your business because they're good tor 


Your customers 


TAYLOR LOCK CO. 


PHILADELPHIA 92 
PENNSYLVANIA 

















‘te re 9 lin "de 

ful; Sle, . ‘th Sy 
aia " 

"eng - Ly ’ ‘ 
. LL 

pi PT a5); With 
e% 

7 


_— 


Manutacturer of Locks, Key Blanks, Door Knobs and Builders 


Hardware Since 1920 © Prowressive Wholesalers everywhere sell 


the lavlor Line 


Always Say TAYLOR” 








THE coro CALLS 
hea Ge 
STEEL BLUE’? 


Stops & 


DYKEM, 
STEEL Bit 


































making 
Dies and 
Templates 


ie = 


—- 
| iy 


~* 


% —- awe PA 
ee oe" _/ 


¥vut 


» gvne Gree 


Popular package &8-oz. can fitted with 
Hakelite cap holding soft-hair brush 
for applying right at bench; metal eur 
face ready for layout in a few minutes 
Phe dark blue background makes th 
acribed lines show up in sharp relief 
prevente metal glare. Increases eff 
cwney and accuracy 


Write for full information 
THE DYKEM COMPANY 
Established 1920 
23058 Nerth ith * . Lewis 6, Me 


CARPENTER’S 


SQUARE 


WITH INSTRUCTIONS 


VISIBILITY 
NO-RUST 
LIGHTWEIGHT 
EASY-TO-USE 
NEW ANGLE 
MEASUREMENTS 


‘$3.00. 


48” NON-RUST STRAIGHT 
EDGE FAIRGATE METAL RULE. 


BE EFFICIENT—WORK BETTER 
QUICKER —NEATER—WITH 

FAIRGATE LOOK FOR A 
THE FAIRGATE NAMI q F 


" $3. 00 - 


‘ tet $2.00 
se" list $4.00 
72°’ tist $6.00 
96"' list $12.00 


SEND FOR CIRCULAR. 


i. The FAIRGATE 
9 my r RULE COMPANY 
| COLD SPRING ON.THE-HUDSON 
ih NEW YORK Dep 
FAIRGATE — 































































































New Wholesalers hids 








continued 


luth. Minn.; George A. Lowe Co., 
Ogden, Utah; Luthe Hardwal 
(‘o.. Des Moines, Iowa; ©. M. Me 
Tenn. ; 


Clung & Co., Ine., Knoxville, 


John Pritzlaff Hardware ©o., Mi! 
waukee, Wis Smith Bros. Harda- 
ware Co.. Columbus, Onio 


Smith W ocodwell, Ir . (anons- 


burg, Pa.; Townley Metal & Hard 
ware Co.. Kansas City, Mo.; C. F. 
W olfertz & o., Allentown, Pa . and 
Jork Hardware Co. of EI 
‘Te@XAs, and Albuquerque, N, M 

In addition to the 
ide, the Meyer 
yethner a 


spring broad 
firm has put to 
se-page tos 
midsummer mailing for Moore 
Handley Hardware Co., Birming 
ham, Ala., Tracy-Wells Co., 
bus, Ohio and Jonn Pritziaff Hard 


ware tt 


(Colum 


Ace Spring Book Has 
785,000 Circulation 


Circulation of Ace 
{ orp ac 
book ha 
(hicago wholes 


2-page Spring Garden 


reached 





HARDWARE 
Penrcarey 


contains hundreds of items 


mailel 


in sporting goods, lawn and gar- 
den and picnic needs, as well as 
large sections on general house- 
hold, hardware. and electrical Sluli- 


dries 
label 
yoods nre 


\ce private products and 


name brand featured 


Paso, 


catalog for 


Hardware 


785.000. The 


aler’s consumer 






TRASH 
BURNER 


that sells 


because 


it has everything 


Made of heavy gauge rust resisting Armco 


Aluminized Steel, its nique design keeps trash 


dry , ; burns more trash faster more completely 


with less smoke. And the Bohem Burner reduces 
fire hazards because sparks and embers wont 
fly. Lasts as much as five times longer than ord) 
nary burners Makes satisfied customers Decause 


if performs better looks ber? iosts ionger 


A more 


rugged Deluxe model Bohem Burner is Oval 


is sater and more economical! 


able 


Ask about other Bohem Products for home 
and garden 


BOHEM MANUFACTURING CO.. BRYN MAWR. PA 


TERRITORIES AVAILABLE FOR 
MANUFACTURERS REPRESENTATIVES 


BOTT EM ror ‘tue wo 
PROP UP SALES 
with Rant Fall 


CLOTHES PROPS 







Want More 
Volume? 
SURE YOU DO! 


Wont more profit, too? 
Then you want KANT 
FALL! Every woman 
who's suffered the 
fallen wash’ problem 
G prospect! Virtually 
unlimited sales poten 





LOCKS 10 














tial the yeor ‘round! CLOTHESLINE 
Add this quality prod WITH AN 
uct fo your line today’! ORDINARY 





* it's patented! 


CLOTHESPIN 
a 
+. 
ADJUSTABLE 


FROM 4 FT 

TO 7% FT 

es re SLIP 

& DEALERS SLIDE OR. 
WANTED FALL 
Good Territories IN ANY 

Still Available DIRECTION 





PARROW> PRODUCTS 


Riverdale Station P.O. Box 52 
DAYTON 5, OHIO kl 








19s 
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\/ vol? 


jor sampt 
naming thi 


mapazine 




















deale or trite 


are the pencils to 


Llatsde// wna MARKERS 


pick 


when the surface is slick! 


Markers that write 
more legibly on smo 


metal surfaces. Mark 
longer stay clear, yé 
easy to remove with a 
cloth (Jui k, self po 
and economical! As 
168-T Blue, 169-T 
173-T ‘Thick Black 


other colors 


S32 





BLAISDELL PENCIL CO., BETHAYRES, 


china, glass. plastic 


CASIicCT, 


ithest 

and 
s last 
‘t are 
damp 
inting 


k for 
hKied 
or i] 








FOR JUMBO PROFITS... 


JUMBO BARROW 















_ i by > 
Geed Housekeeping 
rs : 








eaiicenadttmandltmasetitltaeenstttitaemdtieeneee 


OTHER FAMOUS 
JACKSON PRODUCTS 


ie 
5 


i 
I 
R-CART | Handles are designed for 
| 
| 
! 
| 
j 


Irge capacity wheeibarr 


farms and suburban 


tic tlred wheel has self 


wheeling 





HARDWARE 
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int ; wheeling position Lar 


Oldest and 
Largest 
Wheelbarrow 
Maker 
In America 


The all-steel JUMBO is a lightweight 


»w, ideal 


homes. 
short-lift 
je pneu- 


lubricat 


ng bearings making smooth, easy 


ASK YOUR HARDWARE JOBBER 


Jackson 


Manufacturing Co.e Horrisburg, Pa 








bY MORE 


SPRAY ENAMEL 
at No EXTRA Cost! 





in answer to 
publi demand 
the NEW KRY 
LON GIAN’T CAN 

the biggest can of 
spray enamel on the 
market (16.2 oz.) 
the greatest value ever 
offered your customer 

replace ing the 1l2-o7 

can, now discontinued 
PRICE REMAINS 
THE SAME, $1.69 het 
What a value sales 
builder profit-maker' 
Order today! (Krylon 
6-oz. line remains the 
aame, Y8c list) 17 colors 


CRYSTAL - CLEAR 


Yea, Krylon Crystal 
Clear also in the NEW 
GIANT SIZE. (16.2 oz.) 

same price, $1.95 liat 
Again 5% MORE 
(rystal-Clear at NQO 
EXTRA COST! (6-02 
size Gc list.) 






















arict! 


GOLD | 


sprayY 


ENAMEL : 


No Brush, 


NO MUSS — ow " 
PLUS these NEW, ikea vate 11 
PROFITABLE Deits im MIND 
QUICK-TURW 

SPRAY PRODUCTS 


Zine Chromate METAL PRIMER Spray provides 
excellent bond for bare metal surfaces. Spex 
MIL-P-6889-A, Type 1, Aviation supply 
stock No. R &52P 20405. Giant can, $1.05 
list 

Krylon-Houghton RUST VETO Spray protecta 
metal surfaces againat corrosion resiate 
oxidation displaces moisture. Giant can 
$1 95 list 

STENCIL INK Sprays for stencilling, marking. 
oding, ets Increases life of stencila 
aper ds up work cute down coata! 7 colores 
Hilbk-a-MARK cover coat makes contain 
ers reusable economical. Dries rapidly 
(siant can, $1.69 lat 


ORDER FROM YOUR JOBBER...OR8 WRITE 
KRYLON, Inc., NORRISTOWN, PA. 

















KRYLON—THE BRAND WITH THE DEMAND 
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eh) Fishing 
Equipment 
















































First Choice of 
Experienced Anglers 


You'll sell more when you sell the equip 






ment that’s the long-time tavorite of fialer 
men who want the treet (pict Pal provides 


evil t bee worthwhile feature that immure 
steady perecotitatele ie bev mctuding compact 
fect remiataiwe te) hard ipoee thee (enn 


attractive appearan 


Minnow Huckete. Aluminum and yaiva 
nized, floating and non-floating types 
Mm ta) bf) ag Cympracite 

Vly Vlug Ti bhp Moxes , variety of 
etyles and sizee in heavy gauge aluminum 
Alaa Worn bhesxems Minnow i rape, 


leader Hoxes. hiv and ‘Tackle loxes 


Order trom your wholesaler 
OLD PAL, INC., LITITZ, PA. 


Bait Buckets 


The “Big Buy” 
at a Low Price 


Porous molded fiber allows air to enter but 
holds water in. Wased rim and bottom 
add atrength. Tight fitting molded fiber lid 
mmproves insulating qualities 

6, 10, 14 and 20-@t. capacities with sturdy, 

steel wire carrying frame 

4, 6, 10 and 14-q@. capacities with heavy, 

wire handle 
Also: Replace ment Liner for 9 «x 77 
round minnow buckets; 144 -pt. Worm Hucket 


Order from your wholesaler 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. « Pascagoula, Miss. « Niagara Falls, Can. 







































































throughout the book Many items 
are sale priced catalog specials. 

allowed on the back 
cover of the colorful issue for deal- 


‘‘) t 4 


Space is 


) Imprint customers names 


and addresses for mailing purposes 





Department Store Sales 
Show 6 Percent Increase 


Department store sales were 6 
percent higher for the week end 
ing March 31 than the, were tor 
ine corresponding week last year, 
reports the Federal Reserve Board 

A detailed breakdown of store 
ales by Federal Reserve Districts 


follow 


Sears’ and Wards’ March 
Sales Show Large Gains 


ales of the country’s largest 
mail order houses for March con 
tinued to show izable gains ovel 
bon 

Seni Roebuck sales for March 
reached record $265 million, up 
March, 1955. It 
14.2 highe 
Ward’ 


increased from $76.5 


/.4 percent ove 
February sales were 
than 1955 
March sales 
million in 1955 to $83.83 million in 
Ward's Feb 


were 1x.¥ 


Montgomery 


1956, up &.9 percent 
ruary sales percent 


ai Do i Februa ry , 1955 


Toastmaster Obtains 
Permanent Injunction 


Toastmaster Products Div., M« 
Graw Electric Co., Elgin, Ill, has 
obtained a permanent injunction 
against a New York area retailer 
who violated its fair trade prices, 


said William E. 


vice president, recently 


O’Brien, division 


Car! Bennett, trading as C. Cal 
dor & Co., Port Chester, N. Y., is 
forever enjoined from advertising 
or selling Toastmaster toasters at 
trade 


less than minimum fair 


prices. 
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investigate this *y 


MONEY _ 
MAKER ~ 


IN THE GARDEN™ 
EQUIPMENT FIELD 


RED HEAD 


ELECTRIC LAWN TRIMMER 






a 


Ay power garden tool th 
e ~ d afiord ! Cuts 
cow 3g *) 3 wee ‘ 

t J cad prvi ct wit eve ’ 
ing ; , f a y to ' 
e sat y e cep biem 
-_— Nat ; 4 ‘ f od ’ 
< ante id ; d 

RETAILS AT 


$2195 


HERE'S > 








FAI) WVrite Tc DA i for fy | Jelo is 
AF] uA The CINCINNATI 
- 


— 4: VENTILATING Co, 
: wr. i? $02-306 Madison Ave 
Sah >? Covingt Ky 


’ 








Self-Selling Quality 
Gas Cans for 
Every Customer Need! 


- ) / HEAVY DUTY 
Y-Aware 


GAS CANS 







#7530 2'\/7, Gal. 
Spout Can 










Gal. 
Emergency Can 


Poaay i” * pocket tw 

“ ' sua ea 

VrATENTI 

aimnit | ont af 

“a ' . ra 

at reat . au 
if lle my 

A a abie WV ‘5a 





WRITE TODAY 
for titercture and 
prices. 


Edu ‘a rd en Co 


2332 W. Byron St ° 


Chicago 18, Ii! 
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tHE HOTTEST sates item 


IN AMERICA TODAY! 


FITLER 


MANILA ROPE 


a 


FITLER ROPE <p‘. 
CONVENIENT OCTAGONAL BOXES THE fiFSt PERSONALIZED 


MANILA AND SISAL PORT Ec 
the Blue and Yellow label and Fitler Sisal Rope carries 


CONSIDER THESE FEATURES| 
THE EDWIN H. FITLER CO. CONDITIONER 


EASY TO HANDLE EASY TO DISPENSE 
EASY TO STORE KEEPS ROPE CLEAN 
NEW ORLEANS 17, LA PHILADELPHIA 24, PA 
SOLD BY HARDWARE DEALERS EVERYWHERE +O retail at only 
in |) | 
— 
1} 


et 
: “ 
deg) 


aviot “Fr COC av asian’) wom mores 
went O8rvies overs weoerrtaAis tte 








For your protection Fitler Manila Rope is identified by 


















X 


RESISTS THE 
EFFECTS OF 






















Yes, Wright Hexagonal Netting resists 











the effects of time, because it is made 





to wear year after year. Wright gal. 


« A GENUINE AIR CONDITIONER...NOT a fan 
...NOT an evaporator-cooler...NO WATER! 


« COMPLETELY PORTABLE, plugs in anywhere! 
* AUTOMOBILE MODEL 44.95 retail 


vanizing process gives long-lasting, 
rust-resisting surtace that spells long 
service. Made from wires drawn in 


the Wright plant and woven with 





| Phone... Wire... Write for full details TODAY! | 


SOLE SALES AGENTS Koy (4 Sf... 


. 274 Madison Ave., New York 16,N. Y¥.* MUrray Hill 5-817! 
“ Steel& livre Co. HM .gher « ( enede contact Antane Accessories Lid 64 Wetlagten W Wee Terente Onterve 
WRIGHT WORCESTER, MASSACHUSETTS 


great care on power looms. The 





result: always even mesh and 


straight selvage 
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Sharon’s 75th 


REFILLABLE 
FASTENER ASSORTMENT 


NO. RT 2415 


RIVETS 


al 


'- oo 









wer " 








COPPER RIVETS AND 
BURRS, TINNERS RIVETS 


A COMPLETE DEPARTMENT 
IN ITSELF! 


7 sizes of copper rivets, 3 sizes of 


copper burrs and 4, sizes of mn 









ners rivets 


2 


SAason GM andl Sgt Co hows. wood Wa i 


ASK YOUR JOBBER OR WRITE US 


“KIMURA” 


LAWN RAKE 


with the 


BRIGHT RED HANDLE 











' * 
—— 
\ ." 
' 
. ‘\ * 
~~ 


_ 


fh 


_ 








> SN ‘ 
: | 
S 


SS; 


‘ 


‘ 


ws 





COMPLETELY 
ASSEMBLED 
/ PACHRED } 








(> 
tt) Teel (APT A | 


’ 
’ 
itm 











| FIR HANDLE strane, resilient 
‘i ‘7 ne oi Dbrittiont ead 
i ALL RiVETED CONSTRUCTION 
ti 

BRA 's of Bolts 


FINES SAMBO jouble « 


’ 
Zi Ronit FOR YOU 


re M« LEAN COMPANY 


vwteR . FATTLE 4 WASHINGTON 
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Promotions 


Manufacturers’ New 














Merchandising Plans 


DeWalt Offers Sign 

To Franchised Dealers 
DeWalt Inc., Lancaster, Pa., has 

availabie for its franchised 

“Power Shop” dealers a new neon 


identification sign for counter ot 


DE Wart Does = ve aeetaee 


m” 


Power bs 





y oes Cverythin 
iy De War doe Earring 


“Power Shop” ”** 





window display either as a stand- 
up unit or hanging from the cell 
iftiy 
ine sign is 53 in. long and 

lettered and decorated in red, ye! 
low and black. Cost of the sign | 
$19.95, but it can be obtained at 
a iower cost with the purchase of 


DeWalt product x 


Ekco Reduces Prices 
Of Tea-Bagger Units 
Kkeo Products Co. has 


reduced 
the price of its Tea-Bayye Leu 
maker from $2.98 to $1.98 retail 
to coincide with the height of the 
spring wgift-buying 
twin-pak Tea-Bagyers are also re 
duced to $3.95 for the two 

Standard discount percentayes 
will be maintained 

Kkco 1s offering dealers 


‘treamel 


window 
. telling of the price re 


duction, sales cards. a four-color, 


three dimensional point of sale 


display piece and a cooperative 


advertising mat 


U. S. Steel to Promote 
Steel Kitchen Cabinets 


A new promotion, “Kitchen 
(all, designed to sell kitchen 
cabinet made of steel will be 

tarted by U. S. Steel Co. on May 
oa 

Local cut-ins on a “tl S. Steel 


season The 


HANSON 


SCALES 


WEIGHMASTER 
BATH SCALE 


LL 


POSTAL 


he 
i-~ 
SCALES at 


| HANGING 
| BALANCES 


NURSERY 
| SCALE 


HANSON SCALE co. (Est 1888) 
NORTHBROOK, ILLINOIS 


Because it’s 


z WANDIES T 
o>. 70 


ASE 
WORLD'S LARGEST SELLING 
HOME STICK LUBRICANT 


bao doors drav rs windows 
Aipper iid Ol other things 
(Mat stick of squeak | in 
nutnwonalls Tehwaeeniae: SI7US 

ind 49c. With free dispt iv bes 
for steady sales and good profit 
AMERICAN GREASE STICK CO. 

Muskegon, Mich. 


Manvutacturers of 


oa Gar te 
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YOU DON’T HAVE TO 
BOLT DOWN THIS MIXER! 


New MILLER Paint Mixer! 


Works VIBRATION-FREE 
% on any Table, 


‘= 
. YSy Bench or Counter! 
— J A Exclusive ‘Float -A- Coil’ mounting 


a makes your Miller Paint Mixer prac- 
: a ae tically free from vibration—assures 
te — fast, quiet mixing without bolting 


. a down! Use if anywhere—on table, 









a 


be fh Sa 


3 2 bench or counter-——it's compact and 
a portable, yet sturdily constructed. 
Ae oh Single and double cam models for any 
size can from quorter-pints to gallons 


“Se Be IMMEDIATE 
’ DELIVERY! 
| Orders Shipped 

U within 24 hes. 

of receipt. 


Miller Automatic Timer — 


an important mixing accessory 
Ends guesswork and ‘‘watching time.’ Aute 
maticaily steps mixer at any desired time up 
te (5 minutes. Can aiso be used for any other 
motor-driven equipment 


Write Today for FREE Iliustrated Coteleg 









anufacturing company 


9425-45 Seymour St. * Schiller Park, Ill. * Gladstone 5§-3343 








SNESON 


- « «e ORIGINATORS of the 
Horizontal Attic Fan... 





A complete line of hor zontal! or vertical atti fans in 


a variety of sizes from 7,500 to 19,000 CFM capacity 


All fans adequately powered and provided with over 
ze bearings and shatts for years of trouble free, quiet 
service 


Package Units complete with Jackson aluminum automatic 
shutters 


For full specifications request! our Catalog 
No. AF.10! 


JACKSON 
MANUFACTURING COMPANY 


MONTGOMERY, ALABAMA 
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a NEW addition to the 
COOK 'N’ KETTLE line 
the COOK ’N’ KART 





COOK ‘N KART 


Retails tor $59 95 





COOK ‘N’ WAGON 


Retaris ter $99 50 


thy cecourniter trie VMorlid ba f 


(harcoal Brose 








$19.50 ners 


$3.95 metas 





BOX 949HA 


TULSA, OKLAHOMA 


20% 









ATLA 


for quality 
and strength 































450 BROOME STREET, DEPT. HA 
NEW YORK 13, N.Y. 





ATLAS 


SCREW & SPECIALTY CO. 











how you can get more 
self-service SALES 


Your customers will buy more fix-up, 
point-up tools if they are Hyde CARDO- 
SELLS. These individually colored carded 
putty knives, wall scrapers, paint scrapers, 
sell faster because each tool is identified 
and pre-priced . . . cards show tool uses 
No. 99 display is free with the Hyde 
CARDOSELLS C102 Assortment illustrated 
..» Vy dozen each tool . . . dealer cost 
$50.98. Order CARDOSELLS from whole- 
saler or write Hyde CARDOSELLS, South- 
bridge, Mass. 


























Manufacturers Promotions 





continued 


Hiour” television commercial that 
day will name the local newspape) 
carrying the “Kitchen Call’ ad 
The advertisement will appear in 
dailies in each of the markets cov 
ered by the 126 TV stations Carry 
ing the proyram 

A special 13-minute TV film on 
steel Kitchens is also being made 
available to stations 

Promotion kits being made 
available to dealers include 
itreamers and stickers for store 
identification, tags, reproduction 
art for use in advertising, a plan 
hook of ideas, suggestions and 


ideas for retailer tie-in promotion 


Porter-Cable Contest 
Seeks Old Power Tools 
Porter-Cable Machine Co. is 
sponsoring a contest through its 
dealers for owners of old-time 


Porter Cable portable electric 


woodworking tools such as the 
electric saw illustrated. Entry 
blanks and contest rules will be 
available through dealers. 

Entries will be judged by age, 
length of service and present con- 
dition. Tools must be in active 
use. The contest deadline is Sept. 
30, 

The first 25 prizes will be mod- 
ern equivalents of the winning 
tools. Other prizes will be award- 


' ed for the 50 next best entries 


Dealers named on the winning 
entry blanks will receive dupli- 


cate awards 





LESS ASPIRIN 


VV ¢ / ’ A " 
rrve y /¢ J ¥ } 
iT 
> iw ‘ 
‘ 4 y 
r > 






SELL THE 
GENUINE 


WATER 
MASTER 


The Hardware Man's 


TOILET TANK BALL 


America’s Largest Seller 


ARMSTRONG BROS. 












PIPE CUTTERS 


“ARMSTRONG BROS." Three wheel and 
Stendard wheel and reller Pipe Catters are 
quality cutters througheut .. . built te give 
gears of geod service. 

“ARMSTRONG BROS.” drep ferged Pipe 
Cutters ere built fer lifetime service with 
i-piece drep forged steel heat treated bedy 
end « replaceable hardened sicel nut te 
teke up the weer and thrust of handle screw. 
Used either as li-wheel (with 2-rellers) er 
S-wheel (fer close quarters). 

“ARMSTRONG BROS.” Keaife Blade Catter 
Wheels are machined from special alley tool 
steel property heat treated. They 
eut rapidly and easily, held their 
keen edge. 


PMSTRONG BROS. TOOL CO. 


The tee! Meltder Peepte 


S714 W ARMSTRONG AVENUE + CHICAGO 30. LL 
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cash in on this amazing saw blade 









z 

. 
“ 
2 

= 


a ; 
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— 
es 
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S257) SPYRAL BLADES 


Saws up or down, right or left...in circles 


Fen "Ranant” Seles SAWS METAL, WOOD, PLASTIC, ETC. 
Handle Hoppe 's 


yvunners who try Hoppe’s once always come 





theft 


- 
» 


DY Siete 
- 
oe 
wv 








Meet the demand for this HOT 
nationally advertised item! 


( 








back for more because Hoppe’s No. 9 never 


lails to give gun cleaning satisfaction. That's 
why you can recommend Hoppe’s No. 9 Sol 


vent, Patches, Oil, Gun Grease, Gun Clean 
ing Packs and Gun Cleaning Rods with full 
confidence that you are supplying your cus- 
tomer with the best there is. Ask your jobber 


He sells Hoppe’s to 
2 A ae dh . iA”, 





"' Aaesee 


TYLER SPYRAL HACKSAW BLADES 
really move off the counter in this clever display box, heips you 
sell more frames too! They fit any standard hacksaw frame. Each 
hiade is formed from specially hardened stee! to permit cutting 
metal as well as softer materials. Changes from flat to Spyral 
blades take only seconds. Display contains 1 Doz. cards of 3 
blades each to retail at S¥c per card 














FRANK A. HOPPE, INC. 


2314A North 8th St. Philadelphia 33, Penna. 











Works ona 


Whisper of 


TYLER SPYRAL 
COPING SAW BLADES 


in this attractive counter display 
sell fast, and spark up sales on 
your saw frames. They fit standard 
coping saw frames and will cut 
practically any material, Permits 
intricate internal work not possi 



















Th 
PARK 
SPRINKLER 


~ ab’ ~ 





— 
'0@ 
ae 


“400, 


? 


Pressure 





ie” pal 
J Be, 


j 

; ; ble with any other blade. Saws in j 

For Fast Sales and Big Profits ais deena ciiecs tania / 
(‘ustomers go for Park Sprinkler features. Take ad terial... no chipping or tearing 


Vantage ot its appre al leaves clean. smooth e ige 
Display contains | doz Nackages 
of 12 blades each. Retails for 
/Se pkg 


AS ADVERTISED IN 
POPULAR MECHANICS 


*’ 
« 
a , 
#] 
~ ae \ 
i ty 
Te eg ae a 
- 
+ dee 


e (;uaranteed for workmanship and materials 


Hiandy. light. trouble-free, durable 


e Aluminum alloy construction. e kasy cleaning 


Works on as little as 4-ibs pressure full 50-foot circle 
at 40-\lbs 


© Spike sled sprinkler head and low angle half-circle 
Ly pe ~ 


~, 


PARK Sprinkler Mfg. Co. 


4500 Appleton 31., laocksonville, Fle 


Order now...available at most 
HARDWARE JOBBERS...or write 

















a No. 875 | 1005 W. Arbor Vitae + Inglewood, Calif 
$ 97 516 Fifth Ave »* New York 36.N. Y 6 
: ° 
No 915 *» 
' $3.95 \ ©00006060660666606666666686666666 
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MR. PHXZ WORRIES 
ABOUT SHELF SPACE! 


~—  e e  e  e  e 


He stocks fasteners only as a 
service, but he wees up sixty 
feet of shelf space to do it! 


Poor Mr. Phar! He doesn't know it isn't 
necessary any more to stock separate doxes 
of fasteners, which take up shelf space far 
more valuable than the fastener sales are 
worth' He hasn't heard about the Sharon 
line, which offers @ compact, handy method 
of stocking 1000 sizes in only 13 feet of 
shelf space! And best of all, if utilizes in 
expensive store space, saves the down-front 
spots for the large-profit items! 


Use of minimum ond inexpensive space s one 
important reason why if pays fo stock the 
Sharon line! 


ASK YOUR JOBBER, OR WRITE: 





*- 


ShHarou (GU amd SS Fete! Lo Ah POCO | (eS) 


Hack Saw 
Blade 


Now ONE hack saw blade 
for cutting all thicknesses 
of metal. Home owners 
and mechanics will really 
go for this new flexible 
blade. 


individually carded 
blades 





Manufacturers Promotions 


continued 





Hoover Offers 3 Pct. 
Bonus on Purchases 
A 3 percent bonus on all dealer 
purchases of Hoover special prod- 
ucts three-month 
June 30 will be 
July 31 by the 
(‘o., North Canton, Ohio. 
The promotion covers the 


during the 
period ending 
paid about Hoover 
new 


handmixer, automatic coffeepot, 


floor polisher, dustette and 


“Pixie.” Steam or dry irons are 
not included. 
will re- 


Participating dealers 


ceive point-of-purchase displays, 
direct mail and other promotional! 


material. 


3M Co. Schedules TV 
Advertising Campaign 
ribbon and the 
line of Sasheen gift 
papers will be 
TV shows 


Sasheen brand 


new wrap 
promoted on NBC- 
Today, Home and To- 


5 fy 
4 Kj f, 


£2iaeOon 


Arlene 


respec- 


night by Dave Garroway, 


Francis and Steve Allen, 
tively. 

Minnesota Mining and Mfg. Co., 
the manufacturer, also plans to 
Scotch brand 
tape and gift wrap 
on the programs. 

Gift wrap items will be featured 
during the Mother’s Day, gradua- 
tion, June weddings and Father's 
Tie-in point-of-pur- 

material will be 


feature its cello- 


phane tapes 


Day seasons. 
display 
supplied. 


chase 


WP ume « AAtwoopo 


Kerosene 


for Lamps 
Incubators 
Brooders 
Water Heaters 


‘/rume & A\tTwooo 


MANUFACTURING COMPANY 
THOMASTON. CONNECTICUT 











CHROME 
BRASS PIPES 


/,"' to 4” sizes 


BRASS TUBING 


We", 1%4", 134", WA" O.D. 
PITTSBURGH NIPPLE WORKS 
1455 Spring Gorden Ave., Pittsburgh 172, is 











CHAIR-LOC 


Amating New Uaquid 
S-W-E-L-L-S Wood 
© Penetrates wooed ftre— 
makes them ¢-x-9-a-8-¢ 
peormanentiy. 

@ Quickest aad easiost way 
te fx leose — wf 
loos, handles, 
dove-tails, ete, 

A Feat-Golliag tmpulce item 

Write fer Free Samples aad 

Literature 


CHAIR-LOC CO. 
Lakehurst 3, MH. J. 








EDUCATIONAL TOYS 
and HOBBY KITS 


for boys end girls from | te 16 end ap 
Woodburning Sets, Woodworking Kits, Tool 
Chests, Boot SGulider Sets, Toy Lownmowers, 
Metal and Wooden High Choirs, Step-Up 
Chairs, troning Boards, Pull Toys, Push Toys, 
Pre-School Educational Toys, Work Benches 
AND Exclusive Disneyland & Mickey Mouse 
Civb Creations 


SEND FOR FREE CATALOG 


AMERICAN TOY & FURNITURE CO., INC. 
6130 North Clerk $t., Chicago 26, 1M. 
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“80 pounds of real 
_ pipe-threading 
| power... 


Standard range: '<” to 2” pipe; with 
Drive Unit: 2>0" to 12° pipe. 





~ i *., . 

hs « Jy on 
ea FEATHERWEIGHT CHAMP 

Portable Power Drive 










~~ 


Choice of Electric, 


aie Elec, Costs Only 


QEND FOR $265°° 
FREE. | Complete! 


reRATU mectri¢ meh A hee ele 


—E——— 
Vv ¥ 
THE [03-99 312] MANUFACTURING Co. 
—_ Main Office and Factory 
1312 Eas? 289th St., Wickliffe (Cleveland), Ohio 
New York Factory Branch Sales and Service 
25-36 Jackson Ave., Leng island City 1, N.Y. 





— 
\MNK THREADED PIPE T'S TIGHT.IT'S GEST-COSTS LESS A 


NEW FAST-SELLING 


MITER-CORRECTING 


CORNER 
(LAMP 


aj * 

> a ‘a 

Fd _ 
pe , 















ee - 
, 


=e 


be rr 






# 
7 
¥ 

' 

# 

J 


/ 4 


vy No. M-200 
; Retail $1.79 


GLUING — DOWELLING — WELDING 


PICTURE FRAMES—SCREENS—-FURNITURE 


Perfect for cabinet makers, picture fram- 


em % 
le AN a. te 







ers, do-it-yourselfers. Corrects errors 
in 45° mitered corner cuts! Twin 


screws for 2” vise-like grip 


Free COUNTER DISPLAY 


Self-selling counter display holds 
one dozen No. M-200 Miter 
Correcting Corner Clamps. 

ed YOU DISPLAY "EM THEY SELL THEMSELVES! 


ses MITER DOWELLING JIG 


No. B212 Retail $3.98 PROVEN FAST SELLER! 
Unique jig for craftsmen. Capacity %" to 2”. Makes 
» perfect blind dowel joints on mitered corners. 

, ORDER FROM YOUR WHOLESALER OR DIRECT 


GUNVER MEG. CO. wattAtiTon #2... 


HARDWARE AGE, 
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SELLS BETTER BECAUSE 
IT’S MADE BETTER! 


CAULKING COMPOUND 


CALBAR is the nation’s leading caulk 
. because it's made from costlier 

materials, skilfully blended to give 

top-notch performance every time. 

When you sell them CALBAR . . 

sell them for life! 


Available in full range of colors... 
cartridges or bulk. 


Ask your jobber about CALBAR 
Precision Caulking Guns, tool 
CALBAR PAINT & 
VARNISH COMPANY 


2612-26 W. Martha St., Phila. 25, Pa. 


Over 35 yeors as the Nation's 
leading Caulk line 














One reliable source for 
better nails for the building 
and hardware trade: Un- 
derlayment, Spiral Fleor- 
ing, Drywall, Metal Rool- 
ing, Colored Siding. 


STORMGUARD NAILS 
Revolutionary new line of 
rust-resistant nails in 85 
sizes and types for roofing, 
siding, trim. Easy to stock, 
display and sell in clearly 
labeled 5 Ib. cartons. 


Write for Semples 
W. H. MAZE COMPANY 


Peru 5. Illinois 


Manufacturers’ Promotions 











continued 


NEMA Sponsoring 6th 
Window Display Contest 
Hardware dealers are eligible 
to compete for a plaque in the 
sixth annual window display con- 
test sponsored by the Electric 
Housewares Section of the Na- 
tional Electrical Mfrs. Assn. 
Window displays must 
with the 1956 campaign 
Re Modern—Give Electric 
wares and/or Be Modern- 
Housewares. 


tie-in 
theme: 
House- 
Choose 
Displays 
can be geared to promoting the 
items for gift or non-gift pur- 
The contest period covers 
from July 1, 1955, to 
1956. 

should submit photos 
of their window displays to Dis- 
play Editor, Electric 
Housewares Section, NEMA, 155 
FE. 44th St., New York 17, N. Y.., 
by June 30. They should attach 
a letterhead with the name and 
address of the store, the name of 
the person entering, the fact that 
it is a hardware store entry and 
the names of any distributors who 


Electric 


poses. 

displays 

June 30, 
Dealers 


Contest 


assisted. 


Paint Campaign Kit 
Available to Dealers 


A May sales kit is available to 
dealers from the Retail Paint and 
Wallpaper Distributors Assn. as 
part of the “Spruce Up It’s 


Spring” campaign being conduct- 
ed by the Can Mfrs. Institute, 
Inc. and Weirton Steel Corp. 

The four-color kit includes a 
display with the campaign slogan, 
a streamer, counter cards, mats 
and other tie-in materials. 

Kits are available by writing to 
RPWDA, Advertising Dept., Box 


$11, Bloomfield, N. J. 














18” ROTARY 
A 21” Rotary, 18” and 21” 
Reel Power Mowers, and a 
full line of famous Blair hand 
mowers also available. 


SPRINGFIELD 7, MASS. 





STAINLESS STEEL 


FASTENINGS OF ALL TYPES 
RIGHT IT OFF - THE HELF 


achine Serews © 
tay AP - © Nuts, Roly ote 
c 53 AN Sriien Fillister Heads. 
Promot deliveries on emall or large quentitties 


STAR STAINLESS SCREW CO. 


Write far complete descriptive catalog 


Game Telephone: Little Falls 4.2500 
Quan 648 Union Givd., Paterson 2, 6. ! 
New York ‘phone: W leeoasia 7-904) 














GIBSON 
CLIPS 


KEEP 
THINGS 
IN PLACE 


Bright Mickel Finish Dewbi« Spring Action 
He jutting Points 2 Sizes Mold Mest Hendles 


GIBSON GOOD TOOLS, INC., Sidney 6, HY. 








me 


So ne nmmmenee commeme 


NI NSHINE 


it, 


GENUINE 
SeAmele cha 


SS 


»DObe 


or ttlt meeem ne 
oe tbe mm a*), Lo 
"CLEANS BETTER 
TANNING CORP 


A WORTHIN a 
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The QUICK, EASY WAY 
to FILL HAIRLINE CRACKS 


uy) PLASTER-STIK 





cracks in plaster. No mixing 


PLASTER-ST/IK [a = 6oonly—will not shrink 
gait crack. Cardboard label autos 


¢ — ao ee keeps stick usable to the very 

— ee end. Wise dealers make big 
profits by keeping Plaster-Stik 
on di play in the oompact 





one-dozen display package 
Order from vour wholesale: 


TRIM. ‘GUARD keeps paint where it belongs 


Trim-Guard is a feather-light 





Plaster-Stik is the favorite of 
millions of home-owners for 
filling those nasty hairline 


No mess Surface hardens 


out of 










tool «that protects W ndow 


Other LEONARD 
products include: 
PAINTER’S PAL 


glass and walt while paint 
ing woodwork oy moldings 
Makes painting quicker and 


easier. Keep Trim-Cwuard 





PASTE.BAK 
rn di pias [It Casy and CRAK SEAL 
‘ profitable to sell with PIPE.SEAL 
\ every paint pure hase 








SOLD THROUGH QUALIFIED WHOLESALERS 


THE LEONARD COMPANY 


DEPT. B, 506 THIRD STREET « DES MOINES, IOWA 









of 
quality 
manila 


-_ 
maces em ee er oO ee er ewe eee ee 





25 lbs. packed in self- 
dispensing carton, 
Measure-marked every 


super = TUFF 















sO ft. coil of manila 
rope in attractive cello- 


WV 


10 feet. 


phane bag. No wrap- 
ping or measuring — 
“it's packaged right to 
sell on sight”. 
Practical rope packages for- 
Home + Farm + industry + Recreation 


MANUFACTURERS 4 tS > en 4 since #29 
THE THOMAS JACKSON & SON CO. Reading, Pennsylvania 
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Ps 
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BOUGHT MY FIRST 
D+M GLOVE IN THIS 
SAME HARDWARE 
STORE 55 Years Aco! 


That's right ... im fact 
grandpa could have boughe 
a D & M glove in a hard- 
ware store when he was 
just a youngster! Down 
through the years, Draper- 
Maynard has been a 
leader in selling through 
hardware stores. The 156 
line of D & M baseball 
equipment is the finest 

in the aes history— 
a sure profit-maker for 
you, For regular profs 
call your D & M 
wholesaler of write. 
Complete catalogs available 





Draper - Maynard 
Sports Equipment 


CINCINNATI 32, OHIO 








209 





March Store Sales Up 
2 Pct. Over February 

Total sales of all retail stores in 
March were $15.8 billion, the U. 8. 
(Commerce Dept. reports. 

Of this total, the hardware, lum 
ber, farm equipment and building 
materials group did $1.009 billion 
This represents a decline of 3.6 
percent from the $1.048 billion fig- 
ure of March, 1955. 

The total volume of $15.803 bil- 
lion, after adjustment, represents 
a 2 percent increase over Febru 
ary and a 4 percent increase ove1 


last March. 


Westinghouse Announces 
Price Policy for 1956 
Electric 
Ohio, has announced 


Westinghouse 
Mansfield, 
its 1956 price policy covering elec 


Corp., 


tric housewares, automatic bed 
coverings, two vacuum cleaners, 
and a floor polisher. 

Dealer margins of profit have 
been set at 32 percent in lots of 
one to five, and 35 percent on lots 
of six or more, These margins ap- 
ply to electric housewares, except- 


ing steam and dry irons; auto- 
matic bed coverings; Porta-Vacs, 
Hand Vacs; and floor polishers. 

Steam and dry irons are not 
changed, 

Distributor resale margins are 
at 18.8 percent on lots of one to 
five, and 15 percent on lots of six 
or more, 


Consumer Instalment 
Debt Up in February 

(Consumers increased their instal- 
ment debt by $15 million in Febru- 
ary, the Federal Reserve Board 
reports, 

The increase compared with a 
rise of $72 million in February, 
1955, and a decrease of $254 mil- 
lion the February before. 
instalment credit 
at the end of the month totaled 
almost $27.8 billion, nearly $5.3 


billion more than last year’s level. 


Outstanding 


At the same time, consumers paid 
off nearly as much in old debts 
during February, the board reports. 
The repayment rate was $96 million 
less than in January, but $410 mil- 
lion more than during February, 


1955. 


Bissell Sweeper Wins 

Fair Trade Enforcement 
Carpet Sweeper Co., 
Grand Rapids, Mich., reports it has 
obtained a permanent injunction 
against Greater New York Trading 
Co., New York City, for violating 
its fair trade prices. 


Jissell 


The consent judgment, issued in 
the New York Supreme Court, New 
York County, permanently re- 
strains defendant from selling, ad- 
vertising, or offering for sale Bis- 
sell Carpet Sweepers at less than 
fair trade retail prices. 


Manufacturers’ Orders 
Decline in February 

New orders placed with manu- 
facturers totaled $27.8 billion in 
February. on a seasonally-adjusted 
basis, the Commerce Dept. an- 
nounces, 

This shows a drop of $300 mil- 
lion from the January figure. The 
department says the drop took place 
entirely in durable goods industries, 
primarily in transportation equip- 
ment. 

Manufacturers’ 


February sales 


Sell AKAY DRIP CATCHERS for MORE PROFIT 


These self-service, impulse, volume sellers are individually display-boxed to sell themselves... 
meet a definite warm weather need ...and cost much less than porcelain or aluminum drip trays 


AKAY PLASTIC 
DRIP CATCHER 


for Modern Toilet Tanks 


This break-resistant white plastic drip catcher fits all modern 


type toilet tanks. 


two large, removable plastic cups that just twist and empty. 
Won't rot, rust, crack or discolor. Installs in a minute— yet 
gives years of trouble-free service. A fast-moving, warm weather 
seller at a suggested retail of $2.99 each, 


Write for tree 
tit da- lila Mm lil:, prices today 


.. catches moisture from eweating tanks in 


Dept. HA 


Pm 4 “ ‘ys 
ce o. wy + 
See pa 


| 
3 


AKAY TOI-TRA 
DRIP CATCHER 


for Wall-Hung Toilet Tanks 


This break-resisiant white plastic removable drip tray fits all 
wall-hung flush boxes...channels moisture from sweating toilet 
tanks directly into toilet bowls. Airplane type rib bracing gives 
extra rigidity as well as good drainage. Easy to install—easy to 
maintain, Costs much less than porcelain or aluminum drip 


catchers. A fast self seller at a suggested retail of $1.79 each. 


CORPORATION DIVISION OF HAUSER PRODUCTS, INC. 
4034 North Kolmar Avenue, Chicago 41, Illinois 
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N E Double Acting 
Gravity Type Hinge 
For Dwarf Louver Type Doors 
Smooth Easy Action—No Sagging 


This hinge has important and EXCLUSIVE FEATURES 
which make it the most desirable double acting hinge, 
now available, for light weight dwarf louver doors. 

This pivot type hinge will not sag and is preferable 

to a two axis spring hinge which may oscillate 
objectionably when enough tension is applied to 
prevent sagging. 


The Gravity type hinge gives smooth easy action 
reducing oscillation to a minimum and eliminating any 
violent or objectionable action. 


Dealers need stock only one size which is suitable 
for doors 3/4 in. to 13% in. thick. 
Type H8007—with Hold-Open Feature 


When door is opened to 90 degrees in either direction, 
it will remain in that position until closed manually. 


(CHICAGO) +" 


Chicago Spring Hinge Company. 
1500 CARROLL AVE. CHICAGO 7, ILL. 





























At Long Last... 


The ONLY, simple dependable screw holder 
in the WHOLE WIDE WORLD thot adjusts 


itself to fit any type or size screw from #5 = Taper mii 


to #14 inclusive. 





hk 


made solid for 


EG FITSALL| aw 


J SAFETY 


SCREW-SHIELD 7» accunaby 


PITSALL sells itself be- 
couse it is made in just 
2 sizes that are designed 
to take care of ALL al ae : 
household fastening prob- es 5 a al , Proven Durability pilus 
lems. STANDARD size eee <Tatiel mie? Precision and Foonomy... 
for %" to '/," sheetrock / Aa oe 1/0 Clean Bright Finish 
JUMBO size for %" to “ < , w/) “Stanhe”™ Taper Pins are made from 
¥%,"" plaster walls. Attrac- ——> , » » ) eee nies selected steel hare, microscopically 
FIXTURE , » - free from any defects. Milled or 
( . eer : , we centerless ground precision types. 
handied, takes a mini- mal? ymnplete line of SOLIL Also available madu from Stainless 
mum of sellin space a ) i faper' ig Steel, Monel, Brass, Aluminum or 
’ Rin’ vd Sik r ly Sore other metals to your specifications. 


tively carded, easily 


Prompt shipments. . . in bulk or 
conveniently packaged. 


U.S. Pat. 22.720.145 


((an.-British-N.Z. Pat. Pend.) 





Order Now for BIG PROFITS | Write for STA} ()AR |) 


f atalog 


A PRODUCT OF 


E. G. BUILDING FASTENERS CORP. | oo 


101 Perk Ave., New York 17, N. Y. 
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came to $27.2 billion, or $200 mil- 
lion more than in the preceding 
month, after allowing for seasonal 
variations. 

Unfilled orders at the end of 
February totaled $57.3 billion. This 
is $700 million higher than the 
January backlog and $9.8 billion 
above the year-earlier total. 


Vacuum Cleaner Sales Up 


Factory of standard-size 
household vacuum cleaners reported 
by the Vacuum Cleaners Mfrs. 
Ass'n in February were the largest 
for that month since 1948. Over 
246,000 unite were sold, nearly 10 
percent more than in Feb., 1955. 
February was the nineteenth 
straight record-breaking month. 


sales 


Business Failures Down 


Business failures dropped to 217 
in the week ended April 5, Dun & 
bradstreet, Inc., reports. The week 
before the figure had been 263. 
The number was slightly above 
last year’s 211 figure, but below 
the 246 of the comparable 1954 
week. 





Factory Take-Home Pay 
Sets High for February 


The Bureau of Labor Statistics 
reports that the average weekly 
“take-home” pay at factory levels 
in February reached a new high for 
that month. 

For a worker with 3 dependents, 
after-tax earnings came to $71.92 
weekly, while for an employee with 
no dependents it was $64.59. Both 
figures are about $2.90 above the 
weekly take-home pay a year 
earlier. 


Higher Employment 
Is Forecast by May 


The Labor Dept. reports that a 
survey of employers in 149 major 
industrial centers indicates a rel- 
atively brisk pickup in employment 
this spring. 

Employers in 130 major indus- 
trial areas expect job increases by 
mid-May, while only a small slump 
is anticipated in most of the 19 cen- 
ters expecting declines. 

Total employment for the nation 
was 62.577 million in February, or 


2.639 million 
earlier figures. 


higher than year- 

The government reports the 
usual spring expansion in construc- 
tion, food processing and lumber- 
ing will head the employment up- 
swing. 

Job declines are forecast in farm 
machinery, ordnance and instru- 
ment plants, and apparel and shoe 
centers. 


Hamilton Issues 1956 
Fair Trade Summary 


Hamilton Mfg. Corp., Columbus, 
Ind., has issued its initial 1956 
report covering fair trade en- 
forcement in New York City on 
household division products 
traded under the name Cosco. 

The company has filed 60 suits 
in the New York area since the 
beginning of the year. Thirty-one 
retailers have consented to issu- 
ance of injunctions against them. 

The program of fair trade retail 
price maintenance was begun in 
the summer of 1955. Since then, 
194 suits have been filed. 





DISPLAY tne comptete sates-proven 


SHELTON LINE |- 


ror siccer PROFITS | @ 


hood 


( A j Al ( ,* 


ie CET 


SHELTON TACK CO., 


212 


Tal -didels eel sla P 


- nce 
—— 





HARDWARE AGE, APRIL 26, 1956 








sy KELCO 


CUTS INVENTORY 


One size fits any 40 to 150 watt bulb. For use 
in store: displays, window lighting, etc.; or 
over the counter sales, For either spot or flood 


COLORFUL DISPLAY CARTON 


kye cate hing display carton increases sales overt 
the counter; easy to set up. 6 reflectors 

to display box. Includes promotion material 
inside each diaplay carton 


. Use it and Sell it... 





1001 USES 


shep lighting, 





yerd lighting, the sink, 


fioed lighting, porch lighting, high intensity extension, shew pens, 


eovideer cooking, ever 


pig creeps, brooder, machine shop, extension lites, localized lighting 


ever machines, shew windews, display lighting, steck rooms, 


weorehouse, high bay lites, signs, parking lots. 





Th 
W I 


—_ TOR 
1001 use 


WIRE 


a aes io 


Order from your Wholesaler or write 


KELCO STOREWARE, INC. 


2919 FREMONT AVE. $0., MINNEAPOLIS, MINN., COLFAX 3595 


LICK THE FLOOR-TO-FLOOR PROBLEM WITH A 


Zz VERSA-VEYOR 


Series S12A 


Low-cost Versa-Veyor for 
moderate loads. Light 
weight assures portability, 
makes it ideal for truck 
loading and use over 
stairway. il’, 1d and 15’ 
lengths Strong. alumi- 
num box-type frame 
“Building block de- 
sign permits easy 
adaptation to 
changing needs 








MR. RETAILER... 


The ANCHOR smal! packaged WIRE line is one you may be proud to 
handle. Not only 
is used to ass 


is (tf beautifully packaged but the utmost in quality 
ure complete consumer satisfaction. Steady repeot 
ASK YOUR JOBBER ABOUT THESE FAST SELLING ITEMS, 


ANCHOR 


WIRE CORPORATIO N 


sales. 


AMA 


a = nm NEW 
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Prices from $350.00 





THE BELT CORPORATION 
7604 Stahi Rd., Orient, Ohio 


Send me complete Bell conveyor catolog, showing models, 
capacities, accessories and applications. 


NAME 
ADDRESS 


an aw oe oe ee ee 





Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid. maximum 8 words $5 00 
tach additional word 10 


Positions Wanted 


(Specia! Rete) set solid, maximum 
0 words 
Each additional word 
Allow Seven Words tor Keved Address 


or Your Addretw 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5°/, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & Séth Sts., Philadelphia 39, Pa. 


NOTE: Semples of merchandise. literature 
catalogs, etc., will not be forwarded to box 
number advertisers uniess accompanied by 
sufficient postage for remailing 


No agency commission allowed 


HARDWARE AGE is published every other 
Thursday. Classified forms ciose 15 days 
prior to publication dote 


Remittance must 
of check of 
stamps 


order in form 
not currency of 


accompany 
money order 








Representatives Wanted 

















Representatives Wanted | Representatives Wanted 
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REPRESENTATIVES WANTED 


for Chicago and Suburbs. Good, profit- 
able, staple line for men now calling on 
Hardware Trade. 


Address Geox 0-28. care of HARDWARE AGE 
Chestaut & 56th Sts., Philadeiphia 36. Pa 














MANUFACTURERS’ AGENTS 


CALLING ON WHOLESALE HARDWARE & HOUSE 
WAKE JOBRBENS AND VARIETY CHAINS TO BELL 
PLLA LINE IRONING BOARD PADS AND COVERS 
LIBERAL COMMISSION AUVise LINES NOW 
HANIAVALD ANU TERRITORY COVERED 


Address Box O-36. care of HAROWARE AGE 
Chestnut & 56th Sts., Philadeiphia 36, Pa 
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REPRESENTATIVES WANTED 


Aggressive established ‘salesmen now calling on 
retaiit and wholesale hardware stores, slumbing 
supply stores, lumber yards, department § stores 
etc.. to carry SEPTI-KIT, proven full-strength 
enzyme septic tank cleaner and conditioner. Good 
receat business Liberal commission. Write now 
for territories open 

WESTFIELD INDUSTRIES, INC. 

PrP. ©. Bex 156. Westfield. N. I 
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Looking for New Merchandise? 


There's still lots of new merchandise being introduced to retail hordwore markets. Keep posted on new mer- 
chandise by reading "What's New,” which appears in every issue on page !2. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


Chestnut & 56th Sts. 


Philadelphia 39, Pa. 
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| Atlas 





‘aA 


-» 


Acme Quality Points, inc 
Acme Shear Co., The 
Aircraft Marine Products. 
Ajax Hardwere Seles Co 
Akay Sales Corp. 
All-Lumiaum Products Co 
Alumatone Corp 


American Chain & Cable Co 
American Chain Div 4 


American Grease Stick Company 202 
American Screw Compony 123 
American Thermos Bottle Co 70 
American Toy & Furniture Co 206 
Anchor Hocking Glass Company 56-59 
Anchor Wire Corp 213 
Animal Trap Company of America 200 
Armstrong Gros. Tool Company 204 
Arrow Fastener Company, 64 
Arrow Products 198 
Arvin tadustries, $i 


Atkins Saw Div 
Borg Warner Corp 3 


Atias Screw & Specialty Company 204 
Tack Corp 156 


50 

158 

Inc 
62 

210 

105 

216 


Inc 


Inc 


Bakelite Company 
Bassick Company, The 


| Belt Corp 


| Berna Co. 





HISH-KABOBS 
sade 


CUM a iy 


CIRCO 2.5 Bar-B-Q Rotisserie 


a 
7) 


Your customers will want this addition te their barbecuing pleasure—feed pre- 
pared in thie manner is perfectly delicious 
Stainless Steel construction, trame size 12” « 22 
te any type of barbecue or brazier 

Equipped with electric moter——@ stainioss steel showers 
Bend for Breehure on Barbecue Accessories 

Dealers and jobbers inquiries invited 


CIRCLE METAL MANUFACTURING CO. 
4292-4294 E. Pacific Way, Los Angeles 23, Calif 


a3” deep. can be adapted 














The 


Original TOWNSEND 
Wire Stretcher 


SHOW IT .. 





.. and 


YOU'LL SELL IT! 


Every fencing customer, farmer 

ond estate owner should own a wire 

stretcher to properly install and maein- 

tain his fences. With the Townsend wire 

stretcher, one man can do the job quicker, easier, 

better, Many improved features make this favorite 
of 4 years even better 


Manufactured and Cuaranteed by 


| SHELDON-WELLS CO. 
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KINZUA, PA. 
Successors te 
5. W. Tewnsead 
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_ Crescent Plastics, 
| Crescent Too! Company 


inc., Otto 
Better Homes & Gardens 
Biair Mfg. Company 
Biaisdell Pencil Company 
Bioom, Roy M 

Bohern Mig. Company, The 
Boker & Company, inc., 
Boonton Molding Company 


Borg-Warner Corp 
Atkins Saw Div 


Bridgeport Metal Goods 
Brookville Glove Company 
Brown Corp., W. ® 
Brownell & Compeony, inc 
Buch Mfg. Compeaony 


Cc 


Caliber Paint & Varnish Company 208 
Cal-Dak Co., Inc., The 53-54 
Cambridge Too! & Mfg. Company 146 
Cutlery Company 174 
Campbell-Housfeld Co. The 187 
Chair Loc Company 206 
Champion Brass Compeny 189 
Chattanooga Roya! Company 9 
Chattanooga Wheelbarrow Co 118 
Chesfliex Corp 9 
Chicago Spring Hinge Company. 2i!! 
Cincinnati Ventilating Co. inc 200 
Circle Metal Mig. Company 216 
Cleveland Mills Compony 4) 
Club Aluminum Products Co 19 
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Colorado Fuei & Iron Corp 
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Ceok “N" Tools inc 
Cooper Thermometer Co 
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American Hardware Corp 
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160 
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101 


179 | 
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De Van Johnson Company 168 
DeWeolt, lac 153 
Diamond Colk Horseshoe 
Company 
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128 
55 


216 
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25 


Dykem Co., The 198 
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E. G. Buliding Fasteners Corp 
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Edward Can Company 
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Goldbiatt Tool Company 
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Honson Co., Henry | 
Hanson Scale Company 
Harvell Mfg. Corp., The 
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Harvey Machine Co 


Heller Tool Company 

Heller Company, W. C 
Heppner Saies Company 
Hercules Chemical Company 
Hindley Mig. Company 
Hirsh Mig. Company 
Holthouse & Hartup inc 
Hoover Company, The 
Hoppe, inc. Frank A 

Hoyt & Worthen Tanning Corp 
Huenefeld Company, The 
Hyde Mig. Company 


ideo! Fishing Ficet Company, inc 
lilinois Bronze Powder Company 
imperial Knife Compeny 

lrwin Auger Bit Company 
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Jeckson Mfg. Company 
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Jackson Mig. Compeony 
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Jackson & Son Compeny, The 
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Jacobs Mfg. Compeony 
Jenkins Brothers 

Jensen Mclean Company 


Jones & Laughlin Steel Corp 
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Kell Lock Co 
Kelco Storewore, inc 
Kellogg Brush Mfg. Co 
Kester Solder Company 
Kiein, Mathais & Sons 
Kolimorgan Optical Corp 
Kryion, inc 
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Lamson & Sessions Co., The 
Landen Putty Works, Inc 
Lav Blower Company 
Leech Products 

Lenk Mfg. Company 
Leonard Company, The 


Libbey Owens Ford Glass Com- 
pony, Window Gloss Div. 


Linck Company, O. E 
Lockwood Haerdwore Mig. Co 
Loma Plastics, inc 


MA 


M. & D. Display Company 
Mackianburg-Ouncan Company 
Merkel Electric Products inc 
Marshalltown Trowel Compeny 
Master Lock Company 

Master Mfg. Company 

Meze Company, W. H 
McGill Metal Products Co 
Metal Ware Corp. 

Meyer Merchandising Service 
Miller Mfg. Company 

Miller & Co.. Inc., Robert E 


N 


Hardware Corp 
Lead Company 
Lock Company 
National Mfg. Company 
Nationa! Screw & Mig. Company 
New Gritain Machine Company, 
The 
New England Cerbide Tool Co 


nc 


Nixdorff-Krein Mfg. Co 


Nationa! 
Nationa! 
National 


North & Judd Mfg. Company 
°o 
Osrow Products 
Oster Mig. Compeny 
Oster Mig. Compeny, John. .10}- 


, 
P&C. Hand Forge Too! 
Company 
Panef Mig. Co., tac 


Pork Sprinkler Mig. Co 
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121 | 
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189 
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67 
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154 


218 
187 
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168 
163 
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203 
218 


170 


104 


1S 


193 
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Paulson Mig. Corp 197 
Pittsburgh Nipple Works, inc 206 
Plume & Atwood Mig. Co. The 206 
Piymouth Cordege Company 4.35 
Portable Electric Tools, Inc it 
| Porter-Cable Machine Company % 
Power Products Corp 22-23 
Pratt Compeny, 8. G 183 
Pratt & Lambert, inc 140 
. 

Rapco Products 14) 
Ridge Tool Company, The 1% 
Rockwood Mig. Company 196 
Royal Electric Company 182 
Russel! Chain Div 

Risdon Mig. Co 110 

5 

Samson Cordage Work 29 
Sheron Bolt & Screw Company 202-206 
Sheidon-Wells Company 216 
Shelton Tack Company 212 
Sherwin-Williams Company, 

The 124-125 
Skit Corp., The 207 
Southern Screw Company 9 
Standard Horse Nail Corp 211 
Standard Tool Company él 
Stanley Works, The 16-17, 142-143 
Stor Mfg. Co., Div 

iNtinols Iron & Bolt Co 217 
Stor Stainless Screw Company 208 
Stratton & Terstegge Co 187 
Sunset Line & Twine Company 26 

T 
Taylor Lock Compony 197 
Triangle Conduit & Coble Co. 32-33 
True Temper Corp 4 
| Turpentine & Rosin Factors, inc. 193 
Tyler Mfg. Co 205 
U 
U-C Lite Mfg. Co 116 
Union Fork & Hoe Company 189 
U. S$. Expansion Bolt Company 1§2 
U. S. Plywood Corp 1B 
Upson Grothers, inc 16s 
Utica Drop Forge Tool Corp 16 
+ 
Vaughn Mig. Compeny 46 49 
Versa Products Compony 7 
Ww 
Warren Tool Corp 24 
Warwood Too! Compony rv) 
Washington Steel Products 7 
Waterbury Lock & Specialty Co. 9} 
Water Master Company 204 
Weller Electric Corp 166 
Wen Products, inc 177 
Werner Co. inc., ®. DO 122 
Wheeling Corrugating Company 16? 
Withoid Products Co 114 
Williams Ceo. The 42 
Wiss & Sons Co., J is 
Wright Steel & Wire Compony, 
GS. Ff 
y 
Yoder Mig. Compeny 64 
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CE SHARES 


Patterns are available for practically all 
plows, listers, middlebreakers in No. | soft 
cemer or No. 2 crucible steel of the highest 
, en obtainable. Also, we are now pro- 

ucing a mew line of Star Blade-Type Plow 
Shares in regular and short patterns — 
made from solid steel, rolled to our own 
strict specifications, and automatically heat 
treated for maximum strength and wearing 
qualities. You'll want complete details now. 





* 
Fes 


AS seen iy 









FOR EVERY PURPOSE 
PLASTIC CEMENT WEATHERSTRIP ADHESIVE 
LiIQ@GuUID SOLDER PATCH CEMENT (Letes) 
HOUSEHOLD CEMENT PLASTIC RESIN GiYveE 
AIRPLANE CEMENT PORCELAIN TOUCH.UP 


* SALES-COMPELLING DISPLAYS AVAILABLE « 


Distributerships Open ter @ Faw Cheice Territeriesn~ Write ter tatermetion 


LEECH PRODUCTS COMPANY  _._ Hutchinson. Kansas 


eS Sa 












Auger Bit Set. 
Sell GREEMLEE 22 Solid Center 
Auger Bits in sets and mate estra large 


sales. Owable green plastic rotts 
contain sate of 6, 6, 9, of 13 bits. 





‘ GREENLEE 









Write for free GREENLEE 
Hand leol Catalog Mo. 35-4 


GREENLEE TOOL CO., 1613 HERBERT AVE, ROCKFORD, UL. 
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4(MARSHALLTOWN) 


FASTEST 
SELLING HUMBERS 


jee Made of highest 
DISPLAYS voce A 
WITH ALL . acess Sage p00 
ASSORTMENTS ae oo ae 
' _ apart. Reversi 


WRITE FOR FREE \ ble. Also in 
BULLETIN 


midget sizes 


Cash in on this fast-moving sales leader. 

Available in liquid or powder, DI-MET selectively de- 
stroys Crob Grass, Dallisgrass, lemon grass, sedge 
without damage to turf. A big notional advertising 
campaign plus finest merchandising aids help 
you sell, See your wholesaler right away or write § 
mfr. for full information. | 


or oon as 1) 
0. E LINCK CO., Inc, (KOMI 
Clifton, New Jersey | mueaas 
makers of TAT Ant Trap 
sales representatives: John H. Graham & Co., Inc. 


HY-KO PRODUCTS CO. “onic” 








YOU'LL DO BETTER WITH HELLER 


as : E — WH T'S N EW 

* $27 e+ 4) P ie “ * a 

: : Ome hi aittee ae A 

rn . aie = 4 My. ; " f : : “a a ns : Pssst os. . 
Ne ee . we “ og ie es 3 

> ” ; 





Turn to pages 137-138 of this 

issue. The Quick Check Card 

properly filled out will bring 

you quickly the details on 

ne new products that interest 
our $738 —* 








Cometete with Dieplay Brackets — Peq Pane! Backs 


THE BIGGEST FIXTURE VALUE AT LOWER COST—HERE ARE THE FACTS 


feremest in Stylte-—Best Quality and Construction—-Exceptionaily beautiful— 


ex i oe ITS QUICK—ITS FREE 























~ ne 4 UNCONDITIONALLY GUARANTEED FOR LIFE! 
wr 4 Heavy puty BEAVER cauikine cun 


| ~ Precision machined to insure perfect fit. Cadmium piloted — ro rust, 
6/ lst $6.50 | Positive ratchet drive. Uses bulk or cartridge materials... heaviest 
f 10° list $7.50 grode to light oils. Assorted nozzles available. Unconditionally guaranteed. 
‘ 15” ist $8.50 Write for descriptive literature and attractive discounts 
. MASTER MANUFACTURING COMPANY, 9200 Inman Avenue, Cleveland 5, Ohio ' 


‘sIratt, Um Ime Ad Bal ae a a, Se a a 





DOMES or SILENCE ———- ie 


RUBBER CUSHION FURNITURE GLIDES | <*”:." 


3 COLORS 


eS 
NEW DISPLAY BOX = 


Contains 1 Dozen Cards of 
either %', *%" or 1" Domes 
PROMPT SHIPMENT 


Ask your jobber, 4 he is net supplied, write 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y 
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COTTER PINS 


“NAT STANDS OUT 


with uniform high quality 


You sell satisfaction when you sell National fasteners. Rigid quality control assures 
uniformly satisfactory performance of all products in National's most complete line 

This product superiority is reflected in National's smart red and black packaging. It 
can brighten your fastener shelves and make your stock handling easier at the same 
time. Labels are color-coded for at-a-glance identification and printed for quick off 
the-shelf selection of the size the customer wants 


Standardize on National fasteners--you ll always be 
sure that this most complete, high-quality line will . , Nott / 
' se S> i aliona 
stand out in product performance and sales appeal VA j 


Vi 
Ask Your Distributor... He Knows A y > 


THE NATIONAL SCREW & MFG. COMPANY 
CLEVELAND 4, OHIO 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave., Los Angeles 22, Cal 
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THE HUENEFELD CO. 
CINCINNATI 25, OHIO 
Established 1872 











